department, 


We  did  it 


For  the  third  year  in  a  rov 
victorious  in  the  annual  Ec 
Color  Awards  competition 
And  we  won  big! 


award  for  special  supplement  color 


Bouquets  to  the  boys  in  our  production 
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The  editors  of  the 

SAN  FRANCISCO  EXAMINER 

are  proud  to  announce  the  addition  of 
the  extensive  news  and  features  of  the 

COPLEY  NEWS  SERVICE 

to  its  prestigious  list  of  national 
and  international  news  services. 


(AP)  Associated  Press 
(UPl)  United  Press  International 
(HHS)  Hearst  Headline  Service 
(CDN)  Chicago  Daily  News 
(DJ)  Dow  Jones 

(TTS)  Toronto  Telegram  Service 


(CST)  Chicago  Sun  Times 
(NNS)  Newhouse  News  Service 
(NWS)  Newsweek  Service 
(USN)  Universal  Service  News 
(WNS)  Women's  News  Service 
(LDE)  London  Daily  Express 


(CQ)  Congressional  Quarterly 
(NEA)  Newspaper  Enterprise  Association 

and  now  (CNS)  Copley  News  Service 


These  extensive  services,  plus  the  largest 
news  staff  of  any  evening  newspaper  in  the 
nation  bring  readers  all  of  Today's  News  Today. 

$m  ^xamtnetr 

Hearst' s  First  \  ezicspaper 


--4-- 


A  child  is  availing. 

On  the  one  hand  there  were  the  The  News  described  and  credit  The  News  with  creating  an 

children— motherless  and  pictured  children  for  whom  atmosphere  which  has  led  to  the 

fatherless  . . .  many  defective  in  agencies  despaired  of  finding  adoption  of  hundreds  of  other 

body  or  mind  or  both  ...  all  starved  homes.  hard-to-place  children, 

for  love,  literally  dying  for  want  Then  nine-month-old  Mark,  born  Applications  have  come  from 

of  love.  a  cleft  palate  and  without  feet,  all  over  Michigan  as  well  as  from 

On  the  other  hand  there  were  was  adopted  by  a  childless  several  nearby  states, 

the  couples— hearts  overfull  with  couple  who  adore  him  and  hope  Ip  Michigan  (let  the  cynics  note) 

love  and  longing.  to  adopt  three  more.  thousands  of  men  and  women  are 

But  between  the  two  there  was  Fifteen  families  reached  out  to  ready  to  open  up  their  homes 

no  bridge.  twenty-month-old  Tommy,  biracial  and  arms  and  hearts  when 

Until  the  day  in  August,  1 968,  months  retarded,  two  The  News  tells  them— "A  child 

when  The  Detroit  News  began  its  weeks  after  he  was  introduced.  is  waiting.”  ^ 

Sunday  series,  “A  Child  Is  Waiting”.  And  each  new  child  presented  The  Detroit  News 

by  The  News  continues  to  bring  out 
a  warm  and  incredibly  large 
response. 

Of  the  69  children  which  The 
News  introduced  to  its  readers  in 
the  first  year  of  the  series,  53  have 
been  adopted.  And  agencies 


Letterpress  &  Certified  Dry  Mats 
speak  up  for  quality  . .  . 

letterpress 
is  today! 

Nothing  is  more  alive  than  letterpress 
today  with  its  sharper  halftones  and  precise 
type  pages.  This  is  true  for  long,  economical 
runs,  or  for  shorter  ones.  The  function  of 
Certified  Dry  Mats  is  to  protect  the  best  of 
letterpress  via  quality  reproduction.  You 
save  time,  you  produce  more.  Letterpress  is 
the  real  thing  and  so  are  Certified  Dry  Mats! 

Certified  Dry  Mat  Corporation,  Dept.  P,  555  Fifth  Ave.,  Naw  York,  N.Y.  10017 

CERTIFIED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 


EDITOR  &  PUBLISHER  CALENDAR 

SEPTEMBER 

26- Ocf.  2 — Interstate  Advertising  Managers  Association.  Kings  Inn,  Grand- 
Bahama  Island. 

27- 29 — New  York  State  Associated  Press  Association.  Thruway  Hyatt 
House,  Albany. 

27-30 — International  Newspaper  Promotion  Association,  Central  Region. 
Hyatt  House,  Des  Moines. 

27-Oct.  9 — American  Press  Institute  seminar  for  Circulation  Managers. 

(over  75,000  Circulation)  Columbia  University,  New  York  City. 
30-Oct.  3 — National  Conference  of  Editorial  Writers.  Parker  House,  Boston. 

OCTOBER 

1-3 — Florida  Society  of  Newspaper  Editors  &  Florida  Press  Association. 
Causeway  Inn,  Tampa. 

t  2-3 — Southern  California  United  Press  International  Editors.  The  Biltmore, 
Santa  Barbara. 

3- 4 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Neil 
House  Motor  Hotel.  Columbus. 

4- 6 — Inter-State  Circulation  Managers  Association.  Holiday  Inn,  Atlantic 
City,  New  Jersey. 

4-7 — Western  Classified  Advertising  Managers  Association,  Harrah's,  Reno, 
j  Nevada. 

I  4-7 — International  Newspaper  Promotion  Association.  Western  Region. 

I  Sheraton  Motor  Hotel,  Portland,  Oregon. 

'  4-8 — International  Newspaper  Promotion  Association.  Southern  Regional. 
Maria  Isabel  Hotel,  Mexico  City. 

4-10 — National  Newspaper  Week. 

i  7-9 — Catholic  Press  Association  Midwest  Region.  Ramada  Inn,  Peoria, 
Illinois. 

8-10 — New  York  State  Advertising  Managers  Bureau.  Country  House, 

I  Syracuse. 

8-10 — California  Circulation  Managers'  Association.  Hilton  Inn,  San  Diego. 

I  9-10 — United  Press  International  Michigan  Newspaper  Editors.  Sugar  Loaf 
j  Village  Traverse  City,  Michigan. 

10 — International  Newspaperboy  Day. 

I  11-13 — Mid  Atlantic  Circulation  Managers  Association  Sales  Conference. 

I  Hilton  Inn.  Greensboro,  N.C. 

i  11-13 — Ohio  Circulation  Managers  Association  Convention.  Christopher. 

I  Inn,  Columbus. 

i  12-14- — United  Press  International  Editors  and  Publishers  (EDICON).  Colo- 
j  nial  Williamsburg,  Virginia. 

I  12-15 — SNPA  Foundation  seminar.  "U.S.  Foreign  Policy  Issues."  University 
of  Virginia,  Charlottesville. 

14-15 — Advertising  Media  Credit  Executives  Association.  Pflster  Hotel. 
Milwaukee,  Wisconsin. 

16- 17 — Oregon  Newspaper  Publishers  Association,  Advertising  conference. 
Sunriver  Lodge. 

17 -  South  Carolina  Associated  Press  Council.  Holiday  Inn,  Santee,  South 
Carol  ina. 

18- 20 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

18- 21 — Institute  of  Newspaper  Controllers  &  Finance  Officers.  Hotel  Am¬ 
bassador,  Chicago. 

19- 21 — Inter  State  Circulation  Managers  Association  Supervisory  Seminar. 
Marriott  Motor  Hotel,  Philadelphia. 

I  19-23 — Inter  American  Press  Association.  Hotel  Camino  Real.  Mexico  City. 

20 -  New  England  Daily  Newspaper  Association.  Sheraton-Plaza  Hotel. 
Boston. 

21- 22 — Audit  Bureau  of  Circulations.  Drake  Hotel,  Chicago. 

21- 24 — Catholic  Press  Association  Eastern  Region.  Holiday  Inn,  Trenton, 
New  Jersey. 

22- 24 — Florida  Newspaper  Advertising  Executives  Colonnades  Hotel.  West 
Palm  Beach. 

22-24 — -Pennsylvania  Newspaper  Publishers  Association.  Marriott  Motor 
Hotel,  Philadelphia. 

;  23-25 — Ohio  Newspaper  Women's  Association.  Holiday  Inn  West,  Toledo. 
'  23-25 — California  Press  Women.  Los  Angeles  Athletic  Club,  Los  Angeles. 
,  25-28 — Association  of  National  Advertisers.  The  Homestead,  Hot  Springs, 
I  Virginia. 

;  25-29 — SNPA  Foundation  seminar.  "Poverty  and  Public  Welfare  Policy." 
25-31 — National  Newspaper  Association  Fail  Meeting/Trade  Show.  Shera¬ 
ton  Biltmore,  Atlanta,  Georgia. 

26'27 — New  England  Newspaper  Advertising  Executives  Association  An¬ 
nual  Meeting.  Sheraton  Plaza  Hotel,  Boston. 

30- 31 — New  Mexico  Press  Association.  Hilton  Hotel,  Albuquerque. 

31 —  Georgia  Press  Association.  Regency  Hyatt  House,  Atlanta. 


Vol.  103.  No.  39  Sept.  26,  1970  Editor  &  Publisher,  The  Fourth  Estate  is 
i  published  every  Saturday  by  E<litor  &  Publisher  Co.  Editorial  and  business 
offices  at  850  Third  Ave.,  New  York,  N.  Y.  10022.  Cable  address  “Edpub,  New 
York.”  Publication  office  34  North  Crystal  St.,  Blast  Stroudsburg,  Pa.  18301. 
Second  class  postage  paid  at  Ekist  Stroudsburg.  Pa.  Titles  patented  and  Reg¬ 
istered  and  contents  copyrighte<l  ©  1970  by  Editor  &  Publisher  Co.,  Inc.  All 
'  rights  reserved.  Annual  subscription  $8.00  in  United  States  and  i>ossessions. 
and  in  Canada.  All  other  countries,  $20.00.  Payment  in  sterling  may  be  made 
to  Editor  &  Publisher,  "External  Account,”  Chemical  Bank,  10  Moorgate, 
London,  E.  C.  2,  England. 

Postmaster:  if  undelivered,  please  send  form  3679  to  Editor  &  Publisher 
I  Co.,  850  Third  Avenue,  New  Y'ork,  N.  Y.  10022. 
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conducted  by  Edward  L.  Bernays  of  more  than  read  the  Dallas  evening 
Cambridge,  Massachusetts.  paper.  (Calculated  from  ABC  Publish- 

Of  course,  we' re  not  bashful  about  ers  Statements,  March  31 ,  1970.) 
figures:  241 ,238  households  in  Dallas 

and  surrounding  counties  start  the  day  You  can’t  wake  up  Dallas  without 
with  The  News.  And  that’s  23,652  The  Dallas  Morning  News. 


I  he  way  we  hgure  it,  hgures  don  t  tell 
the  whole  story. 

That’s  why  we  think  you  should 
know  The  Dallas  Morning  News  was 
selected  best  newspaper  in  Texas  in  a 
1 970  survey  of  newspaper  publishers. 


Sundoy 


FOR  PLUS  BUSINESS  IN  PENNSYLVANIA 


Fast  action  follows  any  advertising  in  the  Altoona  Mirror — 
the  one  source  of  daily  shopping  news  for  4  out  of  5  families 
in  the  up-and-up  Altoona  market,  with  its  estimated  $4.5 
million  weekly  retail  volume.  Add  the  extra  appeal  of  the 
Mirror’s  quality  color  and — as  annual  color  linage  increases 
prove — you’ve  got  the  clarion  call  that  brings  customers  at 
a  gallop! 

SELL  BEST,  TEST  BEST  WITH  COLOR  ...  IN  THE 

Hltoona  SlRirror 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 


SELL  THIS 
$  HALF-BILLION  $ 
MARKET  . . . 

This  Fertile 

5-County 
Market  Has 
130,470 
O.H.U.’s 


COLOR  WILL 
SELL  THIS 
MARKET 

EVERY  WEEKDAY 

Schenectady  N.  Y. 

GAZETTE 

The  ONLY  Daily  Published  in  Schenectady,  N.  Y. 

60,370  daily  circulation 

Represented  by  RaHibone  Associates  Div.  Of  C.  W.  O.  &  O. 


CATCH-lines 

By  lA'nora  WilliaiiiMtii 

-MOST  NEWSI’.Al’EK  FOLK  HAVE  AN  AFFINITY  FOH 
ELVES  writes  associate  editor  Sterling  Beinis  in  liis  Loiifi 
Beach  (Calif.)  Independent,  Bress-Telegram  coluinn  as  he 
recalls  a  newsman  who  made  a  daily  routine  of  arriving  late 
at  the  ofHie  and  holding  open  the  swinging  gates  of  a  low 
partition  at  the  entrance  to  the  newsroom.  “Follow  me,  men!’’ 
the  fellow  would  command  and  then  solemnly  inspect  an 
invisible  troop  of  miniature  marchers.  Bemis  adds  he  took 
the  rt»utine  for  granted  until  one  day  he  realized  HE  was 
starting  to  see  the  little  soldiers. 

*  *  * 

THE  DAY  THE  1*KE.S.S  STOPPED  -A  clipping  from  the 
Biblical  Recorder  in  Kaleigh,  N.C.,  tells  the  tale  of  an  Amer¬ 
ican  who  lost  a  valuable  dog  in  a  small  English  town  and 
went  round  to  the  local  evening  paper  to  insert  a  notice  of¬ 
fering  $100  for  its  return.  .After  waiting  and  waiting  for  a 
copy  of  the  paper,  he  went  hack  to  the  newspaper  office  and 
found  no  one  hut  the  night  watchman.  “Isn’t  the  newspaper 
coming  out';*”  he  asked.  “I  doubt  it,  sir,”  the  man  replied, 
“The  whole  staff’s  out  hunting  for  a  lost  dog.” 

*  *  * 

NOTING  DLSTKESS  I'HE  NEWS  WOULD  BRING  an  in¬ 
terview  lead  in  the  New  \  urk  Times  declared:  “The  United 
States  is  about  to  suffer  a  total  loss  of  one  of  its  least  ex- 
I)endahle  national  resources — the  humorist  S.  J.  Perelman.” 
The  telephone  interview  related  Perelman’s  decision  to  move 
to  London  in  October,  included  his  numerous  reasons,  and 
ended  with  his  statement:  “Today  the  news  in  this  country 
is  so  filled  with  insanity  and  violence  that  the  newspa|ters, 
from  which  1  derive  many  of  my  ideas,  have  scant  room  for 
the  sort  of  thing  that  turns  me  on — the  bizarre,  the  unusual, 
the  eccentric.  In  Britain  they  still  have  the  taste  for  eccentri¬ 
city  ” 

*  * 

The  Japan  Newspaper  Publishers  and  Editors  Association 
conducted  a  nation-wide  contest  for  a  slogan  for  Newspaper 
Week  in  October.  The  prize  of  30,000  Yen  (83  dollars)  went 
to  one  of  the  1.3,102  entrants,  Ryoji  Okazaki  of  Nishinomiya, 
for  “Newspapers  are  the  guardians  of  a  pollution-free  earth.” 
*  *  * 

THERE'S  ONE  WOM.AN  enrolled  in  the  64-memher  class 
on  law  enforcement — how  to  handle  weapons  and  law-breakers 
— at  Case  Western  Reserve  University  in  Cleveland.  She’s 
Ethel  Boros  of  the  Sunday  feature  department,  Cleceland 
Plain  Dealer. 

*  *  * 

“DO  THE  DISHES  FOR  ME  DEAR,  I’m  Sorry  You  Didn’t 
Make  The  Team”  was  the  head  David  DeLand  wrote  in  the 
Muskogee  (Okla.)  Times-Democrat  for  the  story  of  how  Pat 
Palinkas.  the  first  woman  to  earn  a  place  on  the  Orlando 
Panthers  football  team,  got  suspended  for  skipping  practice. 
In  the  San  Francisco  Examiner  “The  Plane  Facts  on  Compu¬ 
ter  Speling”  was  a  head  that  told  all— <'losely  followed  by  the 
New  York  Times  I-column  “Service  for  Computers  Expected 
to  Be  Normall”.  .\nd  a  neat  capsule  headline  reviewed  Frank 
.Slaughter’s  new  novel  in  the  Indianapolis  Star,  “Space  Novel 
Never  Leaves  Launching  Pad”.  In  (Chicago  Today  was  the 
headline  song.  “Eddie  Fisher  flat  to  tune  of  $l  million.”  Then 
“.Ari  makes  a  buss  stop”  was  a  Chicago  Daily  News  head  for 
the  story  about  how  Aristotle  Onassis  flew  to  the  isle  of  Tran- 
gonissi  to  join  Maria  Callas  for  a  picnic,  a  swim  and  a  kiss. 
*  «■  * 

THAT  AGELESS  COMIC  STRIP  CHILD  “HENRY”  who 
rarely  speaks — hut  says  everything  very  well — is  being  used 
by  instructors  at  the  Eastern  North  Carolina  School  for  the 
Deaf  at  Wilson.  Mrs.  Robinette  Hoover  first  started  using 
Henry’s  adventures  as  a  teaching  aid  in  language  classes  two 
years  ago.  The  Wilson  Daily  Times  supplied  extra  copies  of 
the  Saturday  comics  to  the  teacher  and  Henry’s  cartoonist. 
John  J.  Liney  of  Huntington  Valley,  Pa.,  sent  along  a  number 
of  original  drawings.  His  letters  to  Mrs.  Hoover  carry  a  let¬ 
terhead,  “Henry’s  House”  and  the  quotation,  “.Silence  is 
(’.olden.  It  can  also  he  very  funny”. 
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'Toi'niny  is  a  niiK'-ycar-old  whose  iiu^iher 
had  ^iven  1  li  in  up  for  adopt  ion.  l  landi(  app(‘d 
hy  a  serious  v,yv  |)roi)lein,  Toininy  was 
c  ertain  no  one  wantc'd  him.  Still,  hope*  hein^ 
what  it  is  in  littic*  i)oys,  l  oinmy  askc'd  soeiai 
workers  to  “Pk'asc'  find  nu*  a  mom.” 


adopt  c  hildren.  Memy  camc'  from  couples 
who  already  had  children.  Some  came  from 
sinj^lc-  pc'rsons.  ()thc*rs  from  retired  persons. 


1  Ic^  ^ot  a  mom,  a  pop  and  brothers  and  sistc'rs. 
On  the  ride  to  his  new  home.  Tommy  saici, 
“You  mean  I’m  f|oing  to  have  a  mother  and 
a  father  and  a  family  all  my  own?”  Thanks 
to  the  States  Item,  to  a  dedicated  adoption 
agency  anci  genc^rous  readers,  he  has  all 
that  and  more. 


rhe^  Nc;w  Orlc^ans  Stiitc's-ltem  ran  a  story 
about  rommy.  More'  than  I2rs  inciuiries  were- 
rc'ceived  by  c:ommunity  Adoption  Servac:es, 
a  Nc'w  orlc'ans  agency  that  ltandlc*s  hard-to 


This  is  relevance. 


The  Times-Picayune 
States- Item 

Newhouse  Newspapers 


Editor  6l  Publisher 

•  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Ptfblither  and  Editor  Publisher,  Chairman  of  the  Board,  19 1 2*1959 


Charter  Member,  Audit 
Bureau  of  Cireulationa 
Member,  American 
Bueineee  Free*  Inc. 


6  Mo.  average  net  paid  June  30,  1970 — 26,166 
Renewal  Rate — 72.49% 


Holiday  snafu! 

The  “Monday  Holiday’’  law  takes  effect  for  federal  ein|>loyees  in 
1971.  We  are  told  that  37  states  have  enacted  similar  legislation  so 
that  for  practical  purposes  the  entire  country  will  be  effecteil. 

We  wonder  if  anyone  in  Congress  or  the  various  states  e\er  looketl 
at  a  1971  calendar  before  they  voted  to  guarantee  the  nation  at  least 
five  three-day  weekend  holidays,  including  Labor  Day. 

Washington’s  Birthday,  Memorial  Day,  Columbus  Day  and  \’et- 
eran’s  Day  are  specified  in  the  legislation. 

The  law  says  that  Washington’s  Birthday  (even  though  it  falls  on 
•Monday  the  22nd  next  year)  shall  be  observed  on  the  third  Monday 
of  the  month  which  luqipens  to  be  the  15th  in  1971.  ^^enlorial  Day 
falls  on  the  last  Monday  in  May,  which  will  be  the  31st  instead  of  the 
traditional  30th.  Clolumbus  Day  will  become  a  national  holiday  for 
the  first  lime  and  is  pegged  for  the  second  Motidav  in  October — 
Oct.  llth — instead  of  on  Oct.  12th.  V’eteran’s  Day,  which  used  to  be 
■Armistice  Day  ami  used  to  mark  the  end  of  World  War  I,  has  for 
some  strange  reason  lieen  earmarked  for  the  fourth  Monday  in  Oc¬ 
tober —  the  25th — instead  of  November  11  when  the  event  actually 
occurred. 

Since  many  of  these  days  are  specified  as  holidays  under  union  con¬ 
tracts  every  employer  should  take  a  look  at  tvhat  confronts  him.  For 
instatice,  the  International  Typographical  Union  contract  in  many 
places  names  Lincoln’s  Birthday  as  well  as  Washington’s  Birthday, 
“or  days  legally  celelirated  as  such,”  as  holidays. 

In  1971,  Lincoln’s  birthday,  the  12th  will  fall  on  Friday,  and  AVhish- 
ington’s  Birthday  has  been  officially  declared  for  Monday  the  15th. 
That’s  what  you  would  call  far-sighted  legislation. 

Disadvantage  becomes  a  virtue 

The  Columbia  Broadcasting  System  television  stations  are  still 
trying  to  justify  the  validity  of  their  recent  research  study  which 
claimed  that  tv  ccHiimercials  received  about  five  times  more  \iewing 
lime  than  newspaper  ads  (ER:P  Sept.  5). 

In  a  rebuttal  to  criticism  by  the  newspapers’  Bureau  of  .Advertising. 
CBS  admits  that  “the  newspaper  claim  that  prospects  sjx;nd  more 
time  with  newspaper  ads  than  non-prospects  has  some  merit,”  but 
goes  on  in  an  attempt  to  make  a  virtue  out  of  television’s  reach  among 
jieople  who  are  “future  prospects,”  or  not  in  the  market  for  the 
product  at  the  time  of  viewing. 

Foote,  Cone  &  Belding  states  the  newspajjer  case  more  forcefully 
with  its  own  research  and  the  conclusion  that  “those  who  pay  the  most 
attention  to  commercials  are  those  for  whom  many  of  the  commer¬ 
cials  arc  not  designed.  Those  who  say  they  pay  attention  to  all  com¬ 
mercials  to  which  they  are  exposed  are  the  older,  less  affluent,  less 
educated  viewers — not  necessarily  the  best  targets  for  many  of  the 
products  advertised  on  television.” 

A  study  just  released  by  AV.  R.  Simmons  shows  that  less  than  half 
the  people  watching  a  particular  program  bother  to  pay  attention  to 
the  commercials  and  of  those  claiming  to  give  full  attention  onlv  3U'f 
could  recall  the  brand  advertised. 

All  of  which  tends  to  dispute  television’s  exorbitant  claims. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
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letters 

TIME  STUDY 

Kegarding  the  'I'V  claims  reported  in 
Editor  &  Publisher  September  5,  1970. 
May  1  offer  a  suggestion? 

1  have  made  numerous  newspaper  ex¬ 
pansion  studies  which  included  analysis 
of  circulation  growth.  In  every  case  1 
found  that  90%  OH  1 1  (Occupied  Housing 
Units)  circulation  (less  competition)  was 
assured  if  the  readers  got  full  local  shop¬ 
ping  center  sales  coverage  as  well  as  truly 
adequate  local  area  news.  Where  the  news 
was  adequate  hut  local  area  ad  coverage 
was  poor,  circulation  did  not  begin  to 
reach  90%  of  OHU. 

In  one  news|>aper  the  news  was  so  in¬ 
adequate  that  a  metropolitan  daily  also 
boasted  blanket  coverage;  “my”  subject 
kept  his  90%  of  OHU  in  every  area  where 
he  ran  the  shopping  center  ads  plus  a 
daily  mild  coverage  of  local  news. 

The  reported  TV  survey  may  have  ac¬ 
curately  reported  that  readers  do  not 
spend  a  lot  of  time  percentage-wise  on 
ads.  but  the  readers  look  to  the  news- 
jiaper  for  the  ads  they  want  to  see.  And 
in  doing  so,  readers  pass  over  and  return 
to  ads  for  things  which  suddenly  be- 


Project  Manager 

Newspaper  Operations  &  Cost  Control 
Lockwood  Greene  Engineers 

RKD  FACK 

Thank  you  for  the  very  fine  job  of  re- 
jiorting  the  interview  with  me  last  week 
on  a  newspajier  researcher’s  view  of  the 
Pruskin-CBS  study;  unfortunately  one  er¬ 
ror  crept  in. 

The  Newsprint  Information  Committee 
was  mentioned  as  having  committed  $85,- 
000  to  the  sponsorship  of  our  next  big 
project.  Actually,  we  have  not  yet  made 
a  formal  proposal  to  them,  though  we 
are  in  the  process  of  readying  one,  and  it 
is  therefore  premature  to  talk  of  com¬ 
mitted  funds. 

In  view  of  the  satisfactory  relationship 
we  have  had  in  the  past — note  the  sev¬ 
eral  times  in  the  article  the  studies  they 
sponsored  were  cited  -we  hope  to  be 
working  with  and  for  them  soon  again, 
but  that  still  lies  in  the  future. 

Frank  E.  Orf.nstein 

Director  of  Research 
Bureau  of  Advertising,  ANPA 

*  *  « 

(  OLD  TYI»E  CONVKKSIOIN 

After  continually  reading  articles  on 
converting  to  offset  in  60  days  or  90  days, 
1  think  the  Carthage  Press,  Carthage, 
Mo.,  should  receive  some  credit.  Although 
jirohahly  not  a  record,  we  were  printing 
a  portion  of  our  edition  in  35  working 
days,  the  entire  edition  in  37  days  and  be¬ 
lieve  we  could  have  done  better  except 
our  press  erector  had  to  take  time  out  for 
dental  work. 

We  had  planned  phases  into  cold  type 
production.  The  first  cold  type  employe 
came  to  work  October  21,  1969  at  the 
time  our  Phototypositor  was  installed. 
Next  came  the  Comimgraphic  leased  from 
AP,  then  our  camera  and  plate  making 


equijunent.  As  this  cold  type  was  pro¬ 
duced  we  began  pasting  up  ads  for  zinc 
engravings,  relieving  our  hot  metal  pro¬ 
duction  and  thus  phasing  our  employes 
in  to  cold  tyjie.  By  December  2  we  were 
able  to  print  a  portion  of  our  edition 
(dfset,  the  same  held  December  3  and 
since  December  4  its  been  cold  type  all 
the  way  with  metal  pots  immediately  dis¬ 
connected. 

Robert  S.  Dale 

President  and  Publisher 
Carthage  Press 
(iarthage.  Mo. 
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‘SHORT  TAKES’ 

We  “never  see  anything  funny  about 
i  mistake”  in  our  paper  either. 

But  we  also  do  not  see  your  “Short 
Takes”  feature  as  necessarily  an  indict¬ 
ment  of  “sloppy  careless”  proofreaders 
(per  your  editorial,  “No  Laughing  Mat¬ 
ter,”  on  August  8,  1970). 

There  are  some  nine  hands,  nine  pairs 
of  eyes,  and  several  machines  involved 
in  the  newspaper  printing  (letter-press) 
process  and  any  one  or  two  or  three  can 
be  responsible  for  errors.  Seldom  do  we 
find  the  proofreaders  at  fault. 

This  has  been  particularly  the  case 
since  the  arrival  of  the  computer. 

Until  the  computer  can  handle  the 
proofreading:.  I’m  afraid  we’re  more  in 
line  for  a  “Short  Takes”  nomination  than 
ever  before.  W’e  agree,  that’s  not  funny. 

Jerome  Weinstein 

Editor 

Centre  Daily  Times 
State  College,  Pa. 

*  *  * 

CORRECTION 

In  the  September  12,  Editor  &  Publish¬ 
er,  an  article  called  “Science  Reporting 
Has  Grown  Out  Of  Its  ‘Gee  Whiz’  Phase” 
states: 

“In  1945  Laurence  won  a  second  Pul¬ 
itzer  Prize  for  his  New  York  Times  ar¬ 
ticles  reporting  the  first  atomic  bomb 
blast  that  began : 

“The  Atomic  Age  began  at  exactly  5:30 
Mountain  War  Time  on  the  morning  of 
July  1,  1945, ...” 

First,  he  won  the  Pulitzer  in  1946.  Sec¬ 
ond,  the  date  should  be  July  16,  1945, 
not  July  1, 1945. 

Dan  Harrison 

Hartsdale,  N.Y. 


Short  Takes 

Negro  militant  H.  Rap  Bi'own,  missing 
since  last  spring,  failed  to  show  up  in 
federal  court  yesterday  for  sentencing 
on  a  charge  of  illegally  transporting  a 
fireman  across  state  lines. — Chicago  To¬ 
day. 

^  ig 

CLASSIFIED  AD:  Its  Spic  and  Span 
— Two  Family — Priced  Right — $14,500. 
Hugh  Yard,  6  Rooms  Plus  Donald  A. 
Rossnagle. — Portland  (Me.)  Press  Her¬ 
ald. 

*  *  * 

S  .  .  .  B  .  .  .  city  commissioner  of  rev¬ 
enue,  was  sworn  in  Tuesday  as  a  member 
of  the  State  Revenue  Resources  and 
Economics  Stud  Commission. — Norfolk 
(Va.)  Virginian-Pilot. 

The  police  department  announced  to¬ 
day  that  girls  wearing  bikinis  will  be 
put  in  the  hands  of  low  enforcement  of¬ 
ficers. — Redwood  City  (Calif.)  Tribune. 
«  *  * 

Garclik  was  the  city’s  highest  ranking 
uninformed  officer  before  steping  down 
last  year  to  pursue  a  political  career. — 
Neiv  York  News. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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Swedish  ombudsman  receives  200 
press  complaints  in  8  months 


By  l^nnart  Groll, 
Swedish  Press  Ombudsman 

The  Swedish  press  organiza¬ 
tions  —  the  Newspaper  Pub¬ 
lishers  Association,  the  Union 
of  Journalists  and  the  National 
Press  Club  —  have  co-operated 
for  more  than  half  a  century  to 
promote  ideals  of  responsible 
journalism.  For  that  purpose 
they  set  up  the  Swedish  Press 
Council  or  Court  of  Honour  in 
1916.  The  task  of  this  court  is 
to  examine  complaints  concern¬ 
ing  violations  of  journalistic 
rules  of  honour  by  newspapers 
and  magazines. 

The  workload  of  the  Court 
of  Honour  —  I  shall  henceforth 
refer  to  it  as  the  Press  Court — 
has  gradually  extended  through 
the  years  and  in  the  end  of  the 
1960’s  the  Court  examined  about 
50  to  60  complaints  per  year. 
The  only  corrective  measure  at 
the  disposal  of  the  Court  has 
been  to  issue  an  opinion  on  a 
case  brought  before  it.  The 
newspaper  concerned  has  then 
been  in  honour  bound  to  publish 
this  opinion  without  comment  or 
polemics. 

Press  court  reform 

The  efforts  so  far  made  by 
the  press  organizations  to  pro¬ 
mote  responsible  journalism 
have  been  widely  considered  in¬ 
sufficient  to  meet  violations  of 
journalistic  rules,  and  there 
has  been  a  widespread  feeling 
that  such  violations  have  in¬ 
creased  through  the  years.  Dis¬ 
content  has  made  itself  heard  in 
different  ways.  Proposals  have 
been  put  foinvard  in  the  Swed¬ 
ish  Parliament  aiming  at  leg¬ 
islative  measures  in  order  to 
achieve  better  adherence  to 
journalistic  rules.  While  such 
attempts  have  been  repeatedly 
defeated,  the  criticism  concern¬ 
ing  existing  conditions  caused 
the  press  organizations  to  in¬ 
vestigate  possibilities  to  make 
the  system  of  self-correction 
more  effective.  An  ad-hoc  com¬ 
mittee  was  set  up  by  the  Pub¬ 
lishers  Association  and  in  1969 
the  committee’s  proposals  were 
adopted  as  a  base  for  reforms. 

Part  of  the  reform  package 
concerns  the  composition  and 
functions  of  the  Press  Court. 
The  Court  was  formerly  com¬ 


posed  by  a  judge  as  chairman 
and  three  members  appointed 
by  the  press  organizations. 
Now  two  further  members  have 
been  added,  both  of  them  rep¬ 
resenting  the  general  public.  To 
give  added  bite  to  the  opinions 
of  the  Court,  it  has  now  been 
authorized  to  impose  adminis¬ 
trative  tines  on  offending  news¬ 
papers.  The  amounts  of  these 
fines  are  modest  —  Swedish 
Crowns  500  for  the  first  offence, 
1000  Crowns  for  the  second  and 
up  to  2000  Crowns  for  subse¬ 
quent  offences  committed  by  one 
newspaper  during  the  same 
year.  (1  Crown  equals  approx¬ 
imately  20  cents  U.  S.) 

Parliamentary  model 

The  most  interesting  part  of 
the  reform  package  is  perhaps 
the  establishment  of  a  new  of¬ 
fice  called  the  Press  Ombudsman 
of  the  General  Public.  The  office 
of  Ombudsman  is  a  Scandin¬ 
avian  invention  which  has 
aroused  considerable  interest  all 
over  the  world.  The  Ombudsman 
can  be  regarded  as  a  direct  in¬ 
termediary  between  the  public 
and  the  authorities.  The  orig¬ 
inal  Ombudsman — the  Swedish 
Parliamentary  Ombudsman  for 
Justice — was  introduced  as  a 
man  or  an  office  standing  outside 
the  hierarchy  of  officials  and 
authorities.  To  him  the  public 
can  complain  against  all  kinds 
of  public  officials,  including 
courts,  judges  and  prosecutors. 

The  Parliamentary  Ombuds¬ 
man  is  authorized  to  investi¬ 
gate  all  such  complaints  and, 
if  he  finds  that  a  public  official 
has  abused  his  power  or  over¬ 
stepped  laws  or  regulations,  he 
may  prosecute  the  official  at 
the  public  courts.  In  minor  mat¬ 
ters  he  may  confine  himself  to 
admonishing  the  official  in  ques¬ 
tion  to  observe  the  rules  better 
in  the  future. 

The  Parliamentary  Ombuds¬ 
man  has  of  course  served  as  a 
model  for  the  new  office  of  Press 
Ombudsman  but  one  must  not 
overemphasize  the  similarities. 

Whereas  the  Parliamentary 
Ombudsman  is  a  state  official, 
elected  by  the  Parliament,  the 
Press  Ombudsman  has  been  ap¬ 


pointed  at  the  initiative  of  the 
press  organizations  as  a  part 
of  their  self-correction  system. 
However,  great  care  has  been 
taken  to  asure  the  independence 
of  the  Press  Ombudsman.  The 
nomination  was  referred  to  a 
special  committee  consisting  of 
three  persons,  namely  the  Par¬ 
liamentary  Ombudsman,  The 
President  of  the  National  Bar 
Association  and  the  Chairman 
of  the  Committee  for  Press  Co¬ 
operation,  a  body  representing 
the  three  sponsoring  organiza¬ 
tions.  Consequently,  the  press 
itself  did  not  command  ma¬ 
jority  in  the  nominating  body. 

By  the  new  rules  of  the  self¬ 
correction  system  all  complaints 
against  newspapers  and  maga¬ 
zines  shall  henceforth  be  made 
to  the  Press  Ombudsman,  who 
has  been  entrusted  to  investi¬ 
gate  if  journalistic  rules  of 
honour  have  been  set  aside  by 
the  newspapers. 

Right  of  reply 

Where  the  Ombudsman  finds 
it  possible  to  satisfy  the  com¬ 
plaint  by  obtaining  for  him  a 
right  of  rejoinder  in  the  news¬ 
paper,  his  instructions  are  to 
try  to  negotiate  a  settlement  to 
that  effect  without  involving 
the  Press  Court.  Many  com¬ 
plaints  may  be  primarily  con¬ 
cerned  about  an  opportunity  to 
have  a  rejoinder  or  a  correc¬ 
tion  entered. 

Where  such  a  settlement 
proves  impossible,  the  Ombuds¬ 
man  has  to  investigate  the  case, 
hear  the  editor  of  the  newspaper 
concerned  and  then  decide 
whether  the  complaint  should 
in  his  opinion  be  referred  to 
the  Press  Court.  If  he  thinks 
that  a  violation  of  journalistic 
rules  has  ocurred,  or  that  the 
case  should  be  examined  by  the 
Press  Court  for  some  other 
reason,  he  refers  it  to  the 
Court  and  acts  as  prosecutor 
before  the  Coui’t.  If  the  Om- 
bud.sman  does  not  find  sufficient 
reason  to  refer  a  complaint  to 
the  Press  Court  he  will  remove 
it  from  his  list.  If  he  does  so, 
the  complainant  himself  has  a 
right  to  refer  the  complaint  to 
the  Press  Court,  provided  he  is 
personally  affected  by  the  state¬ 
ment  or  article  in  question. 


September  26,  1970 


Every  Saturday  Since  1884 


Lennart  Groll  since  November  I, 
1969  the  Swedish  Press  Ombuds¬ 
man  of  the  General  Public.  He 
holds  the  office  on  half-time  basis 
and  is  on  leave  from  the  Swedish 
Court  of  Appeal  in  Stockholm. 
Groll  was  born  in  1925  and  has 
two  degrees  in  social  science  and 
law  at  the  University  of  Stockholm. 


Complaints  can  be  made  tc 
the  Press  Ombudsman  by  any 
interested  person,  and  the  Om¬ 
budsman  has  also  been  given 
the  right  to  act  against  viola¬ 
tions  of  journalistic  rules  on 
his  own  initiative.  Consequent¬ 
ly,  the  Ombudsman  ought  to 
study  newspapers  and  maga¬ 
zines  and  to  ask  the  Press  Court 
to  express  its  disapproval  of 
items  that  he  considers  incom¬ 
patible  with  journalistic  rules 
of  honour. 

According  to  his  instructions, 
the  Press  Ombudsman  shall  also 
be  available  to  the  public  for 
consultation  in  matters  of  press 
ethics.  Such  consultation  shall 
be  given  free  of  cost. 

200  complaints 

After  the  nominating  body 
had  chosen  me  as  the  first  Press 
Ombudsman,  I  took  office  on 
November  Ist,  1969,  and  the 
new  system  started  to  function 
at  that  date.  It  is  of  course  too 
early  to  estimate  the  effects  of 
the  new  system  at  the  present 
stage.  Some  observations  about 
my  experience  during  my  first 
months  in  office  can  be  made, 
however.  The  most  interesting 
feature  is  that  the  number  of 
complaints  has  risen  consider¬ 
ably  since  the  Ombudsman 
started  to  function.  During  the 
(Coyitinued  on  page  10) 
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Ombudsman 

{continued  from  page  9) 


Viewpoints  of  action  leaders 
presented  in  ‘Common  Carrier’ 


connection  with  the  news¬ 
papers.  So  far,  the  {Treat  num¬ 
ber  of  complaints  coming  to  my 


to  any  greater  extent. 


.A.  rough  estimation  on  the  its  circulation  area  to  express 
basis  of  the  cases  dealt  with  themselves  on  subjects  related 
so  far  shows  that  about  40%  to  the  welfare,  interest,  and 


first  eight  months  I  received  All  V>lllllllllV^ii  V>4C»J.  J. 

some  200  complaints. 

Je°s  ‘whicfT'Lk  Updo'S  *„?y  A  pew  department  called  wdU  be  appointed  for  a  term  of  ion  fte  (»;  Po-tmo 

own  initiative  “Common  Carrier”  is  being  ini-  one  > ear.  .  tnereoi)  is  m  violation  oi  la 

The  nuXer  of  complaints  tiated  by  the  Sa/t  Lofcc  TWlmnc  The  Tribune  will  be  involved  or  would  subject  the  Tribune  to 

o  toiiipiaints  jHuminate  comments  and  in  this  board  only  through  a  liability. 

Lv,  Ombudsman  ,  ,  leaders  of  all  secretary.  Appointed  by  the  In  event  of  such  refusal,  the 

.  hould  be  compared  to  the  num-  ^  political  eco-  Tribune,  the  secretary  will  Tribune  will  return  the  state- 

complaints  a  professional  organi-  serve  as  an  ex-officio  member  ment  to  the  article  selection 

>  ear  hich  came  to  the  Press  .  j  circulation  area.  of  the  board  to  assist  it  by  ren-  board  with  a  written  opinion 
Court  during  the  last  years  of  r^retters  to  the  dering  secretarial  and  profes-  giving  its  reasons  for  rejection. 

editor”  column  “Common  Car!  sional  services.  The  secretary  The  committee  may  then  either 
finH  %  !  "'n""  Her”  will  rco’gnizr  ^Tview^  will  attend  all  meetings  of  the  reject  the  statement  or  confer 

biH^r,'^  easier  to  turn  to  an  Om-  .  ^  ^  improve  the  board  and  keep  minutes,  will  with  the  author  in  an  attempt 

Znging  socretv  and  tond  to  act  as  official  d^sitory  for  all  to  .satisfy  the  Tribune’s  objec- 
f  p^ake  secure  our  moral  and  correspondence  and  position  pa-  tions  by  editing  or  deleting  the 

papers.  So  far,  the  great  num-  l^ng  ”  the  Tril>  Pers  r^eived  by  the  board,  and  legally  objectionable  portions. 

ulirannorcement  noted  render  proof-reading,  editing  The  new  concept  is  cap- 

it  impossible  to  u  -p  jy  j  g  shortlv  other  professional  journal-  sulized  in  the  preamble  of  the 
.  V  ’’7  oroide  addittonff  space  for  the  istic  assistance  to  papers  sub-  by-laws  of  the  board  of  editors 

L  «nv  thZht  Z  ac!  on  leaded  fitted  to  the  board  for  publica-  of  “Common  Carrier”: 

to  any  greater  extent.  thought  ana  action  leaaers  oi  ,  recoe-nition  of  the  histor- 

A  rough  estimation  on  the  its  circulation  area  to  express  tion.  ,  ,  •  i 

basis  of  the  c™  Xalt  with  themselves  on  subjects  related  The  secretary  will  not  be  al-  ic  role  of  a  newspaper  as  a 
so  far  shows  that  about  Io%  to  the  welfare,  interest,  and  lo'ved  to  vote  on  any  matter  means  of  influencing  public 
of  the  complaints  or  cases  needs  of  all  citizens.  eoming  before  the  board  and  opinion,  the  Salt  Lake  Tribune 

registered  Si  finally  be  re-  The  Tribune  will  actively  in-  'viH  not  be  allowed  to  express  by  appointment  of  the  Board  of 
fefred  to  the  examinatfon  of  the  vite  and  solicit  from  official  any  opinions  on  any  substantive  Lay  Editors  of  the  Common 
Press  Court  SSSs  the  rest  representatives  of  established  matters  under  consideration.  Carrier,  seeks,  without  impos- 
will  be  dLlt  with  n?  dr^p^ed  organizations  their  expression  No  decision  re^rding  publi-  mg  its  editorial  policies  or  re- 
by  me.  ’  of  what  is  most  needed  in  Utah  nation  of  material  will  be  made  portorial  analyses,  to  dissemi- 

newspaper  has  corrected  an  economic  progress.  Srrier”Z-1awY  Uorstotomrnto”"on^?hrv"ta^”£ 

r:er„i“‘cr  t“  1 

Worts  to  Mttio  confliots  U-  oional  organizations.  ">■“«*  »”'>■  "'"p"'  >"  “P'"’ 

tween  parties  in  a  way  which  To  insure  fairness  and  time- - 

can  be  accepted  by  both  sides  is  Uness  of  publication,  a  lay  edi-  _ 

of  course  an  interesting  fea-  tonal  board  of  five  reviewers  T'fcOflfO 

ture  of  my  work.  will  be  impaneled  who  will  con-  1. 

In  this  connection  I  should  aider  all  statements  submitted 
like  to  .state  that  my  contacts  determine  those  which 

with  the  editors  of  newspapers  "’ost  merit  publication  in  the  ITlOrr^  rOOID.  IOa  OlJl-IllOll 
have  been  on  the  whole  positive.  “Common  Carrier”  department. 

The  interests  may  of  course  The  board  will  represent  a  The  Milwaukee  (Wis.)  Jour-  News  Section, 
be  contradictory,  especially  in  cros.s-section  of  the  service  and  has  created  an  Opposite  The  Opinion  Page  started  on 

ca.ses  which  I  refer  to  the  Press  intellectual  life  of  the  commu-  Editorial  page  to  present  var-  the  same  day  that  the  Picture 
Court,  and  where,  consequently,  nity  and  w’ill  have  final  deter-  rying  points  of  view  on  public  Page  was  reduced  to  a  half 

I  act  as  prosecutor  before  the  niination  of  what  is  to  be  pub-  issues.  It  runs  Monday  through  page.  Editor  Richard  H.  Leon- 

Court.  However,  on  the  whole  iishf^d,  independent  of  the  Friday.  ard  said  recent  readership  sur- 

my  endeavours  have  been  met  Tribune.  The  Journal  will  continue  to  veys  revealed  a  declining  inter- 

with  under.standing — which  is.  Any  bona  fide  organization  state  its  own  views  in  editorials  est  in  that  page, 

after  all,  only  what  one  has  a  with  a  cause  or  concern  will  be  while  giving  voice  on  the  Opin-  On  the  Opinion  Page  conser- 

right  to  expect,  considering  that  ui-ged  to  .submit  statements  ion  Page  to  other  and  often  vative  columnists  will  be  bal¬ 
my  work  is  in  fact  carried  out  made  in  the  best  interests  of  conflicting  positions.  anced  against  liberal  ones  in  an 


Picture  page  reduced; 
more  room  for  opinion 

The  Milwaukee  (Wis.)  Jour-  News  Section. 


my  work  is  in  fact  carried  out  made  in  the  best  interests  of  conflicting  positions, 
in  the  best  interest  of  the  press  Utah  and  the  Intermountain  Paul  Ringler,  an  associate 
itself.  communitv,  said  the  Tribune.  editor,  will  be  in  charge  of  the 

My  right  of  initiative  has  The  article  review  board  will  Opinion  Page  and  will  continue 


Paul  Ringler,  an  associate  effort  to  stimulate  the  thought 
editor,  will  be  in  charge  of  the  that  forms  public  opinion. 
Oninion  Page  and  will  continue  Presenting  the  conservative 


been  used  against  some  fea-  I'f*  selected  by  six  prominent  as  director  of  the  Journal’s  edi-  view  will  be  James  J.  Kilpat- 
tures  of  journalism  dealing  Utahan’s  representing  all  seg-  torial  writers.  rick,  former  editor  of  the 

with  crime,  police  investigations  ments  of  the  community —  Ringler  said  the  page  was  Ricinnond  News-Leader;  Rus- 

and  trials  of  a  sensational  education,  labor,  industry,  reli-  added  to  help  the  public  arrive  sell  Kirk,  a  scholarly  and 
character.  Criticism  of  press  ginn,  commerce  and  politics.  at  decisions  on  increasingly  humorous  writer,  and  the 

abuses  in  recent  years  has  been  The  board  will  meet  weekly  complex  problems  and  issues.  Drummond  father-son  team, 

focused  especially  on  violations  at  a  luncheon  to  review  signed  The  Opinion  Page — actually  Roscoe  and  Geoffrey, 

of  this  kind.  I  have  taken  a  .statements  submitted  to  “Com-  half  a  page  in  size — will  permit  Among  the  liberal  columnists 
special  interest  in  practices  con-  mon  Carrier”  and  select  those  greater  use  of  letters  in  the  will  be  James  Reston  and  Rus- 
cerning  exposure  of  persons  in-  it  wants  published  in  the  new  “From  the  People”  column.  sell  Baker  of  the  New  York 

volved  in  trials  and  criminal  department.  Each  member  of  It  also  will  use  Ralph  Dunag-  Times. 

cases.  Here  I  act  in  accordance  this  body  will  serve  for  a  term  in’s  satirical  cartoon  “Tell  It  Public  officials  and  other 
with  the  regulations  of  the  of  two  years,  except  that  for  Like  It  Is”  and  “Berry’s  prominent  persons  are  being 
Code  of  Honour,  adopted  by  the  the  first  year  of  the  group’s  World,”  a  cartoon  that  has  been  invited  to  contribute  columns  of 
Swedish  National  Press  Club,  operation,  when  tw'o  members  appearing  in  the  Accent  on  the  their  own. 
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Food  eds  enlisted 
as  consumer  guides 


Successive  carousels  of  foods 
and  facts  were  placed  before  a 
record-breaking  attendance  at 
the  Newspaper  Food  Editors 
Conference  this  week  in  San 
Francisco. 

The  foods  and  the  presenta¬ 
tions  of  some  52  producers, 
processors  and  organizations 
were  tested,  tasted,  and  sub¬ 
jected  to  intense  examination 
at  quiz  .sessions  during  the 
gathering  sponsored  by  the 
American  Association  of  News¬ 
paper  Representatives. 

The  conference,  which  drew 
131  newspaper  food  editors,  in¬ 
cluded  23  newcomers.  Nine  pa¬ 
pers  were  represented  for  the 
first  time,  said  Polly  Paffilas, 
chairman  of  the  advisory  com¬ 
mittee  to  the  NFEC. 

New  challenges  were  pre¬ 
sented  to  the  organization 
begun  in  1944  w'hen  the  editors’ 
prime  responsibility  was  to 
provide  readers  with  the  latest 
ideas  and  information  on  war¬ 
time  foods. 

The  suggestion  that  new  edi¬ 
torial  techniques  might  be  con¬ 
sidered  was  presented  by  James 
T.  Ritter,  of  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Chi¬ 
cago,  and  chairman  of  the  1970 
NFEC  Committee. 

Newspapers  get  through  to 
the  better  educated  just  fine, 
and  it’s  the  less  educated,  lower 
income  groups  who  need  the 
most  help,  Ridder  submitted  in 
declaring  consumerism  looms  as 
the  major  trend  today. 

“For  them,  perhaps  your  ar¬ 
ticles  should  be  simple,  dealing 
with  one  subject,  like  the  need 
for  iron,’’  he  said.  “How  about 
the  greater  use  of  illustrations 
to  show  needed  levels  of  in¬ 
take?”  he  asked.  Simple  graphs, 
line  drawings  and  maybe  car¬ 
toon  panels  might  be  utilized, 
he  suggested. 

“I’m  certainly  not  presuming 
to  be  your  editorial  adv’isor,  but 
I  am  saying  we  must  try  to  get 
through  to  those  who  need  it 
most — and  the  more  simple 
methods  undoubtedly  would  be 
the  most  effective,”  Ritter  said. 

Because  food  editors  have  the 
great  faith  of  the  women  who 
buy  and  prepare  the  gi-oceries, 
they  can  make  consumerism  a 
movement  of  real  and  beneficial 
substance  rather  than  a  trite 
expression  mouthed  by  politi¬ 
cians  and  bureaucrats,  Ritter 
stressed. 

Garry  Lewis,  Ward-Griffith 
Co.,  welcomed  the  delegates  to 
“one  of  the  women’s  liberation 
movement  capitols.”  He  is  pres¬ 
ident,  San  Francisco  AANR. 

EDITOR  dc  PUBLISHER 


Richard  B.  Nichols,  Sawyer- 
Ferguson- Walker,  San  Francis¬ 
co,  and  Robert  L.  Matthei,  Chi¬ 
cago  manager,  W-G,  wei’e  vice- 
chairmen. 

The  tenor  of  excellent  food 
and  intensive  questioning 
marked  the  parley  from  its  be¬ 
ginning  session,  Kraft’s  “Gold 
Rush  ’70”  brunch  in  the  Hotel 
Fairmont’s  Gold  Room. 

Kraft  panelists  were  quizzed 
on  such  topics  as  iron-fortified 
milk  and  cereal  vitamin  values. 
Answers  contained  references 
to  nutrient  density  and  other 
matters  which  establish  the 
technical  expansion  of  the  food 
editor’s  role. 

The  conferees  next  embarked 
on  a  tour  of  nearby  California 
w'ineries  followed  by  a  visit  to 
the  Ben  Johnson  Restaurant  in 
San  Francisco’s  Cannery  to 
round  out  their  first  day. 

The  Wine  Institute  arranged 
for  bus  tours  to  two  different 
wineries  so  editors  from  rival 
newspapers  would  have  exclu¬ 
sive  story  material.  Marjorie 
Lumm  directed  the  winery  vis¬ 
its  after  welcoming  delegates  to 
“the  wine  country.” 

Garbage  discussed 

The  food  editors  had  just 
about  everything  in  the  book 
tossed  at  them,  as  well  as  to¬ 
matoes. 

The  tomatoes  followed  a  re¬ 
port  by  Louis  Balics  on  the 
VF13-L,  a  four-inch  elongated 
vegetable  featured  by  Contina’s 
Food  Products. 

Helen  Corbitt,  food  consult¬ 
ant  to  Nieman-Marcus  of 
Dallas,  joined  in  the  tossing  and 
some  landed  in  the  back  rows  so 
all  conferees  might  note  the 
product. 

Garbage  entered  the  discus¬ 
sions  when  Dr.  Robert  F. 
Testin,  director  of  Environ¬ 
mental  planning  for  Reynolds 
Metals,  gave  a  skit-illustrated 
report  on  solidwa.ste  disposal.  A 
live  chicken  was  among  the 
actors  in  the  presentation  com¬ 
paring  the  disposal  problem  re¬ 
sulting  from  an  old-fashioned 
dinner  to  today’s  packaged 
protlucts. 

Dr.  Frederick  J.  Stare  of 
Harvard’s  Department  of  Nu¬ 
trition  rejected  Rol)ert  Choate’s 
“hokus-pokus”  charge  in  criti¬ 
cism  of  the  value  of  cereals. 

Good  nutrition  conies  from 
foods,  not  a  food,  he  declared. 
Cereals,  including  breakfast 
cereals,  can  hold  their  heads 
high  for  their  contribution  to 
one’s  total  nutritional  intake,  he 
said. 
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Stare  expressed  regret  that 
Choate  had  questioned  his  ethics 
and  those  of  his  associates  in 
Chicago  Sim  Times  story.  He 
said  he  understood  two  news¬ 
papers  had  cancelled  his  semi¬ 
weekly  newspaper  column  on 
the  basis  of  the  accusation. 

During  questioning.  Stare 
said  he  doubted  if  any  producer 
of  a  low-protein  cereal  wouldi 
advertise  it  as  high  in  protein. 

Eugene  B.  Hayden,  execu¬ 
tive  director.  Cereal  Institute, 
reported  that  nearly  400  million 
breakfast  cereal  packages  bear¬ 
ing  new  side  panels  emphasiz¬ 
ing  the  importance  of  selecting 
a  diet  with  a  variety  of  foods 
will  be  coming  to  market  soon. 

The  Sheraton-Palace  hotel 
chef  prepared  enriched  foods 
before  a  hugh  mirror.  Guests  at 
the  two  front  tables  ate  deli¬ 
cacies  from  gold  plate  service, 
o 

Wood  processor 
features  wash-up 

W’ood  Industries  Inc.  has  in¬ 
troduced  an  automatic  offset 
plate  processor,  the  Wood  Plate- 
0-Matic  Model  1-48.  The  compa¬ 
ny  says  the  new  model  runs  in 
excess  of  4.7'  per  minute.  Price 
of  the  unit  is  $9,990. 

Wood  said  that  another 
feature  of  the  Plate-O-Matic 
Model  1-48  is  that  it  incorpo¬ 
rates  an  automatic  wash-up 
feature  which  keeps  the  machine 
clean  during  operation. 

The  machine  can  develop 
plates  up  to  and  including  50" 
wide,  with  no  limit  on  length.  It 
is  possible,  the  company  said,  to 
process  through  this  machine, 
l)aper  plates,  foil  laminate 
plates,  multilith  plates,  pre¬ 
sensitized  plates,  and  conven¬ 
tional  wipe-on  diazo  type  plates. 

The  Model  1-48  uses  Wood’s 
patented  closed  loop  pumping 
and  its  fine  meter  chemical  dis¬ 
pensing  system.  A  method  of 
high  temperature  drying  of  the 
top  and  bottom  of  the  plate  si¬ 
multaneously  is  also  a  feature. 

The  new  processor,  according 
to  Wood,  utilizes  no  form  of  glue 
or  adhesive  to  hold  the  chemical 
developing  sponge  heads  in  posi¬ 
tion.  The  machine  was  designed 
to  perform  with  all  plate  manu¬ 
facturers’  negative  working 
plates  and  chemistry. 


Ad  manager  named 

Robert  V.  Little,  former  ad¬ 
vertising  executive  with  the 
Hackensack  (N.J.)  Record,  has 
been  named  advertising  director 
of  the  Vancouver  (Wash.)  Co- 
himbutn.  He  succeeds  Delbert 
M.  Jackson,  who  will  work  on 
future  development  and  plan¬ 
ning. 


Anti-pollution 
cost  a  factor  in 
newsprint  boost 

Major  increases  in  labor, 
wood,  transportation,  fuel,  pow¬ 
er  and  pollution  expenses  that 
have  outstripped  improvements 
in  productivity  by  more  than  7  % 
were  reasons  given  by  Abitibi 
Paper  Co.  Ltd.  in  announcing  to 
its  customers  a  $10  a  ton  in¬ 
crease  in  its  newsprint  price, 
effective  January  1, 1971. 

The  company  reported  that 
its  return  on  capital  last  year 
was  5%,  approximately  the  in¬ 
dustry  average,  and  for  the  first 
six  months  of  1970  had  declined 
to  3%. 

Abitibi  stated  that  in  spite  of 
its  efforts  to  hold  down  costs,  its 
last  price  increase  fell  far  short 
of  covering  additional  costs  that 
developed  during  1970. 

In  the  past  two  years,  Abitibi 
has  found  it  necessary  to  reduce 
its  dividends  to  shareholders 
twice.  In  spite  of  stringent 
economies  the  company  said  its 
earnings  are  the  lowest  since 
1946. 

Abitibi  became  the  fifth  ma¬ 
jor  newsprint  producer  to  an¬ 
nounce  a  $10  increase,  effective 
January  1.  Also  joining  the  list 
this  week  was  Domtar  News¬ 
print  Sales  Ltd. 

Abroad,  British  newspaper 
publishers  and  others  received 
notice  from  Scandinavian  sup¬ 
pliers  of  a  price  boost,  also 
effective  January  1,  but  with  an 
assurance  that  the  new  price 
would  be  held  firm  for  one  year. 
This  pledge,  it  was  speculated, 
might  give  the  mills  in  Sw’eden, 
Finland  and  Norway  an  edge 
over  Canadian  and  United 
Kingdom  suppliers  in  the  Brit¬ 
ish  market. 


India  bars  reporter 
from  Toronto  Globe 

The  Toronto  Globe  and  Mail 
says  its  special  correspondent  in 
Southeast  Asia,  David  Van 
Praagh,  has  been  barred  from 
entering  India. 

Clark  Davey,  the  Globe  and 
Mail’s  managing  editor,  said; 
“We  have  made  representations 
both  to  the  Indian  High  Com¬ 
mission  office  in  Ottawa  and  to 
the  government  in  New  Delhi 
but  have  received  no  explana¬ 
tion  why  Mr.  Van  Praagh  and 
the  Globe  and  Mail  are  being- 
denied  access  to  India.” 

Van  Praagh  arrived  in 
Madras  September  15  to  report 
on  the  Kerala  elections.  He  was 
told  that  a  home  ministry  order 
dated  January  30,  1970,  barred 
his  entry  and  he  had  to  take  the 
next  flight  back  to  his  home 
base,  Singapore. 
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Ad-ventures 


By  Jerry  Walker,  Jr. 


Readers  of  the  Pittsburffh  Preita  last  Sunday  pot  a  surprise 
when  they  opened  their  paper  and  found  a  10x13  inch  brown  paper 
bap.  The  bag  was  a  supplement  ad  from  Foodland  Markets.  Im¬ 
printed  on  one  side  were  $2.83  worth  of  cents-off  coupons.  .  .  . 
Stella  D’Oro,  handled  by  Firestone  &  Associates,  is  dropping  out 
of  television  for  awhile  to  run  full-page  black-and-white  coupon 
ads  in  74  papers  in  40  markets,  supported  by  radio  commercials 
on  73  stations  in  .30  markets.  Media  expenditures  will  be  $500,000 


Three  promotions  in  the  retail  advertising  department  of  the 
Record,  Hackensack,  N.  J.,  have  been  announced  by  Frank  J. 
Savino,  retail  advertising  manager.  Bernard  W.  Schraer  has 
been  appointed  regional  retail  advertising  manager.  Theodore  B. 
Golczewski  will  become  publications  desk  supervisor.  Thomas 
Felipe  was  named  advertising  sales  intern.  Schraer  has  been  a 
Record  advertising  salesman  for  10  years.  He  moves  into  the 
post  vacated  by  Robert  Little,  who  left  the  Record  to  become 
advertising  director  of  the  Vancouver  (Wash.)  Columbian  .  .  . 
Ed  Townsend,  35,  former  editor  of  the  Sullivan  County  Press  in 
Liberty,  N.  Y.,  and  a  former  reporter  for  the  Middletoivn  (N.Y.) 
Times-Herald-Record,  has  been  named  advertising  manager  for 
Southern  New  York  Publishers,  Monticello,  N.  Y.  He  is  also 
expected  to  assist  in  the  editorial  department.  Ruby  Katz  is 
publisher  and  owner  of  the  firm  that  publishes  several  weeklies 
in  the  Catskills  resort  area  .  .  .  Ron  Cichon  has  been  appointed 
sales  director  of  Miami’.s  Nine  Community  Newspapers,  according 
to  an  announcement  from  publisher  Ron  Miller.  With  a  staff  of 
15,  Cichon  will  direct  all  sales  activities  for  the  nine  newspapers 
with  a  circulation  of  100,000  copies. 


Charles  H.  Brower,  chairman  of  the  board  of  BBDO,  who  is 
retiring  on  December  31,  says  he  has  learned  16  things  during 
43  years  since  he  first  joined  the  George  Batten  Co.  They  are: 


National  advertisers  told 


most  viewers  turn  off  ads 


A  study  released  this  week  by 
W.  R.  Simmons  Associates  Re¬ 
search  clearly  indicates  that 
less  than  half  the  people 
watching  a  particular  tv  pro¬ 
gram  bother  to  pay  attention 
to  the  commercial. 


Disclosure  of  this  finding  was 
made  this  week  to  a  group  of 
Association  of  National  Adver¬ 
tisers  by  Bill  Simmons  in  Santa 
Barbara,  Calif. 


Simmons  said  his  company 
asked  respondents  about  their 
television  viewing  during  the 
half-hour  prior  to  the  telephone 
interview  that  took  place.  For 
each  program  viewed  during 
that  period,  the  respondent  was 
asked  to  report  his  atten¬ 
tiveness  level.  Next  the  person 
was  asked  to  recall  the  products 
and  specific  brands  for  which  he 
saw  commercials  during  that 
same  period.  The  recall  was  on 
an  unaided  basis. 

After  analyzing  the  two 
groups  of  respondents — those 
paying  full  attention  to  the  pro¬ 
gram  and  those  paying  less 
than  full  attention — it  was 
found  that  there  was  substan¬ 
tially  greater  commercial  recall 


among  fully  attentive  program 
viewers  than  among  those  pay¬ 
ing  less  attention. 

In  the  “product  recall” 
group,  Simmons  reported  that 
42%  of  the  respondents,  who 
said  they  were  paying  full  at¬ 
tention  to  the  program,  could 
correctly  identify  a  product  and 
brand  advertised.  Only  21%  of 
the  respondents,  who  were  pay¬ 
ing  less  than  full  attention, 
were  able  to  identify  a  product 
or  brand  advertised. 

Of  those  paying  full  attention 
in  the  “brand  recall”  group, 
Simmons  said  31%  recalled  a 
brand  that  was  advertised  in  a 
commercial,  but  only  13%  of 
those  paying  some  attention 
could  recall  a  brand. 

Simmons  pointed  out  earlier 
in  his  remarks  to  the  ANA 
members  that  its  1970  “Atten¬ 
tiveness  of  Viewing”  study  once 
again  confirmed  the  results  of 
the  previous  two  studies. 

The  measure  showed,  he  said, 
that  attention  levels  tend  to  in¬ 
crease  with  age  and  decrease 
with  increased  income,  educa¬ 
tion,  occupation  levels  and  the 
presence  of  children  in  the 
household. 
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1.  Honesty  is  not  only  the  best  policy,  it  is  rare  enough  today 
to  make  you  pleasantly  conspicuous. 

2.  The  expedient  thing  and  the  right  thing  are  seldom  the 
same  thing. 

3.  The  best  way  to  get  credit  is  to  try  to  give  it  away. 

4.  You  cannot  sink  someone  else’s  end  of  the  boat  and  still  keep 
your  own  afloat. 

5.  If  you  get  a  kick  out  of  your  job,  others  will  get  a  kick  out 
of  working  for  you. 

6.  It  is  not  important  that  you  come  in  early  and  work  late. 
The  important  thing  is  why? 

7.  No  one  should  knock  research  who  has  ever  been  helped  by 
a  road  map. 

8.  Chicken  Little  acted  before  her  research  was  complete.  The 
competition  ate  her  up. 

9.  A  writer  who  can’t  take  it  had  better  win  in  the  first  round. 
(Unfortunately,  very  little  advei-tising  is  okayed  in  the 
first  round.) 

10.  There  has  never  been  such  a  thing  as  a  bad  client,  as  long 
as  he  paid  his  bills. 

11.  A  man  of  stature  has  no  need  of  status. 

12.  Never  trust  a  man  who  is  Dr.  Jekyll  to  those  above  him 
and  Mr.  Hyde  to  those  under  him. 

13.  There  are  fewer  low-interest  products  than  low-interest 
writers. 

14.  You  learn  more  from  your  defeats  than  from  your  victories. 

15.  Few  people  are  successful  unless  a  lot  of  other  people  want 
them  to  be. 

16.  Many  people  know  how  to  make  a  good  living.  Few  know 
what  to  do  with  it  when  they  have  it  made. 

Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PUBLISHER  from  MEDIA  RECORDS— 
52  Cities  Report 


Gain/  *E&P 

Classification  1970  1969  Loss  %  Index 

Retail  (Including  Dept.  Store) 

August  167,159,000  165,277,000  101.1  106.9 

July  151,024,000  147,472,000  102.4  111.0 

Year  to  date  1,263,621,000  1,251,765,000  100.9  107.1 

Department  Stores 

August  .  52,166,000  52,578,000  99.2  97.1 

July  .  43,303,000  43,061,000  100.6  99.7 

Year  to  date  379,358,000  387,261,000  98.0  96.5 

General 

Augu.st  .  17,281,000  18,160,000  95.2  92.6 

July  .  17,066,000  19,273,000  88.5  92.0 

Year  to  date  .  172,205,000  191,009,000  90.2  87.6 

Automotive 

August  .  13,251,000  13,997,000  94.7  99.6 

July  .  13,963,000  14,665,000  95.2  102.5 

Year  to  date  .  110,014,000  118,397,000  92.9  94.4 

Financial 

August  .  4,017,000  4,583,000  87.6  93.6 

July  .  6,463,000  8,226,000  78.6  94.9 

Year  to  date  .  . .  51,676,000  55,307,000  93.4  108.2 

Total  Display 

August  .  201,708,000  202,017,000  99.8  104.7 

July  .  188,516,000  189,636,000  99.4  107.8 

Year  to  date  1,597,516,000  1,616,478,000  98.8  104.3 

Classified 

August  .  83,738,000  92,242,000  90.8  101.4 

July .  77,954,000  83,701,000  93.1  100.4 

Year  to  date  634,004,000  691,640,000  91.7  102.2 

Total  Advertising 

August  _  285,446,000  294,259,000  97.0  103.7 

August  .  285,446,000  294,259,000  97.0  103.7 

July  266,470,000  273,337,000  97.5  105.5 


*The  E&P  Index  is  an  average  of  the  five  past  years. 
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...honoring  craftsmanship  and  creativity 
in  newspaper  advertising  and  editorial  content 
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In  the  age  of  the  multinational  company 
been  building  the  multinational  bank.’ 


Full  color  ad  for  Continental  Bank  produced  by  Tatham,  Laird 
&  Kudner  took  top  honors  for  full  color  reproduction  for  the 
Chicago  Tribune  in  the  over-250,000  circulation  category. 


The  Des  Moines  Tribune  won  a  first  prize  plaque  for  repro¬ 
duction  of  this  "Wunderbar"  Swift  Premium  advertisement 
created  by  McCann-Erickson,  named  tops  in  the  100,000- 
250,000  circulation  group. 


E&P  CONTEST  WINNERS:  "fhe  best  in 

newspaper  color  reproduction" 

FULL  COLOR  REPRODUCTION 

SPOT  COLOR  REPRODUCTION 

Circulallon  over  250,000 

Circulation  over  250,000 

Newspaper: 

Advertiser: 

Agency: 

Chicago  Tribune 

Continental  Bank 

Tatham,  Laird  &  Kudner 

Newspaper:  Chicago  Daily  News 

Advertiser:  Midwest  Bank 

Agency:  Tatham,  Laird  &  Kudner 

Circulation  100,000-250,000 

Circulation  100,000-250,000 

i 

1 

Newspaper: 

Advertiser: 

Agency: 

Des  Moines  Tribune 

Swift’s  Premium  Meats 

McCann-Erickson,  Inc. 

Newspaper:  Milwaukee  Sentinel 

Advertiser:  Blue  Cross/Blue  Shield 

Agency:  Cramer-Krasselt 

j 

Circulation  under  100,000 

Circulation  under  100,000 

Newspaper: 

Advertiser: 

Agency: 

Rock  Island  Argus 

Braniger  Organization,  Inc. 

E.  H.  Brown  Advertising  Agency 

Newspaper:  Arizona  Daily  Star 

Advertiser:  Air  West 

Agency:  Foote,  Cone  &  Belding 

1 

i 

Newspaper: 

Advertiser: 

Agency: 

OFFSET  REPRODUCTION 

Greenville  Daily  Reflector 

Pepsi  Cola 

Batten  Barton  Durstine  &  Osborne 

OFFSET  REPRODUCTION 

Newspaper:  Daytona  Beach  Morning  Journal 

Advertiser:  Chunx 

Agency:  Henderson  Advertising  Agency 

Pepsi-Cola's  full  color  advertisemenf  in  the  Greenville  (N.C.) 
Daily  Reflector,  produced  by  BBD&O,  was  selected  as  the  best 
full  color  offset  reproduction  ad  for  papers  under  100,000. 


Rock  Island  Argus  won  its  fifth  color  award 
in  12  years  for  this  Braniger  Organization 
ad  for  Apple  Canyon  Lake,  produced  by 
E.  H.  Brown  Advertising  Agency,  for  letter- 
press  reproduction  for  newspapers  in  the 
under- 1 00,000  circulation  classification. 


During?  the  two  days  of  judging  of  the  14th  annual  Color 
Awards  Competition,  Editor  &  Publisher’s  associate  editor, 
Jerry  Walker  Jr.,  took  the  opportunity  to  find  out  what  the  par¬ 
ticipating  judges  thought  about  color  in  newspapers. 

The  judging  was  conducted  on  two  hot  August  days  at  the 
New  York  Athletic  Club,  where  the  agency  production,  creative 
and  publishing  experts  were  put  through  a  grueling  workout 
examining  about  3,500  exhibits  of  newspaper  color  advertising 
and  news  and  feature  pages. 

On  the  first  day,  approximately  1,500  pages  of  national  ad¬ 
vertising  were  judged  for  quality  of  reproduction.  The  sub¬ 
mitted  ads  were  from  newspapers’  actual  press  runs.  On  the 
second  day  of  judging,  about  2,000  entries  were  examined,  and 
winners  .selected  on  the  basis  of  creativity  in  color  advertising, 
and  imaginative  use  of  editorial  color — a  new  category  added  to 
the  competition  la.st  year. 

To  find  time  for  the  discussions,  interviews  were  conducted 
during  the  luncheon  breaks  on  both  days  of  judging.  The  inter¬ 
views  have  been  combined  here  in  a  single  commentary. 


Color  judges 
tell  it 
like  it  is 


XUM 


\ 

\ 


The  Bfcsve  New  W^ld 
of  Underground  P\int 


The  Outer  Story  by  '  StfifiWir 


D  or  y«liorv  fx- 

Hj-^roryr  1500 

The  |f»r>er  Story  by  Peter  Pan 


EATON'S 


Subtle  use  of  co  or  to  show  fabric  and  texture  in  this  double 
truck  advertisement  published  in  the  Montreal  Gazette  won  a 
Retail  Creativity  Award  for  Eaton's,  Montreal  department  store. 


K&l*:  T(t  initiate  the  discussion,  George  Wilt,  E&P  promotion 
director,  who  has  administered  the  comiietition  for  the  past  12 
years,  presented  a  historical  review  of  the  program. 

Wilt:  As  a  service  to  the  newspaper  business,  Editor  &  Pub¬ 
lisher  and  the  American  Association  of  Newspaper  Representa¬ 
tives  inaugurated  the  Color  Awards  Competition  in  195d.  For  the 
first  two  years,  the  judging  was  held  in  Chicago,  where  the  ex¬ 
pertise  to  judge  the  contest  already  existed.  Observers  from  New 
York  agencies  attended  the  sessions.  The  Chicago  judges  were 
(luite  accustomed  to  seeing  color  in  their  local  newspaj^ers,  which 
were  already  established  in  the  color  field.  In  the  third  year  of  the 
competition,  judging  was  moved  to  New  York  to  give  wider  ex- 
posure  of  color  to  New  York  agency  men  who  seldom  .saw  color 
in  newsjiapers.  Since  that  time,  I  think  we’ve  shown  them  a  lot — 
both  in  quantity  and  quality. 

E&P:  Suppo.se  we  find  out  by  asking  the  judges  here  today  if 
they  agree  that  color  is  really  imiiortant  to  newsiiaiier  advertis¬ 
ing? 

Chuck  Stern,  art  director,  (  unningham  &  Walsh:  I  think  that 
you  need  color  in  advertising.  The  most  important  thing,  though, 
is  to  create  an  aiiiiroach  to  the  advertising  so  the  use  of  color 


y 
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This  eye-catching  John  Wanamaker  ad  showing  a  spool  of  Willowbrook.  the  world’s  largest  shopping  mall,  made  outstand- 

color  and  text  was  published  in  the  Philadelphia  Inquirer.  It  ing  use  of  color  in  this  advertisement  published  in  the  Passaic 

caught  the  judges  eyes  and  they  awarded  it  a  first  prize.  (N.J.)  Herald-News,  winning  first  prize  for  creative  use  of 

color  in  retail  newspaper  advertising  for  this  hand-lettered  ad. 


I  E8fP  CONTEST  WINNERS:  "fhe  best  in  newspaper  color  creafivify" 
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j  RETAIL  COLOR  CREATIVITY  AGENCY  COLOR  CREATIVITY 


Circulation 

over  250,000 

ROP  FULL  COLOR 

Newspaper: 

Advertiser: 

Philadelphia  Inquirer 

John  Wanamaker 

Advertiser: 

Agency: 

Art  Director: 

Continental  Airlines 

Needham,  Harper  &  Steers 

David  Duncan 

Circulation 

100,000-250,000 

ROP  SPOT  COLOR 

Newspaper: 

Advertiser: 

Montreal  Gazette 

Eaton’s 

Advertiser: 

Agency: 

Art  Director: 

C&P  Telephone  Co. 

N.  W.  Ayer  &  Son,  Inc. 

Charles  Moorhead 

Circulation 

under  100,000 

PREPRINT  COLOR 

Newspaper: 

Advertiser: 

Passaic  Herald-News 

Willowbrook 

Advertiser: 

Agency: 

Art  Director: 

Polaroid  Corp. 

Doyle  Dane  Bernbach 

Bob  Gage 

(submitted  by  the  Philadelphia  Inquirer) 

The  Chicago  Daily  News  took  first  prize  for  spot  color  repro¬ 
duction  for  this  Midwest  Bank  premium  offer  via  a  Town  & 
County  Credit  Card,  produced  by  Tatham,  Laird  &  Kudner. 


Spot  color  reproduction  award  went  to  the  Milwaukee  Sentinel  in 
the  100,000-250,000  circulation  group  for  this  Associated  Hospital 
Services  (Blue  Cross/Biue  Shield]  ad  created  by  Cramer-Krasselt. 


enhances  the  pioductivity  of  the  paiticular  ad  or  campaign.  Cer- 
tainl.v,  it  jjoes  without  saying,  the  concei)t  jtlays  the  most  ini]K)r- 
tant  part  in  deciding  whether  or  not  the  ad  is  created  in  color  or 
black-and-white. 

E&I*:  What  is  the  one  thing  you  like  particularly  about  color 
in  newspaper  advertising? 

Carl  Levander,  executive  art  director,  Rumrill-Hoyt :  A  great 
feature  of  advertising  in  color  is  that  it  stands  out  so  well.  In  a 
l)redominantly  black-and-white  medium — BANG! — you  suddenly 
see  coloi-.  Have  you  ever  noticed  the  newspapers  who  regularly 
.schedule  editorial  color?  There  is  a  great  contrast  from  a  medium 
that  predominantly  uses  black-and-w'hite  rei)roduction,  which 
makes  a  big  difference  in  advertising.  Grabbing  the  reader’s  at¬ 
tention  is  a  job  for  every  ad.  Entertainment  is  the  way  many 
agencies  capture  someone’s  attention,  and  probably  too  many  tele¬ 
vision  commercials  today  entertain  more  than  they  sell.  When  a 
person  is  really  interested  in  print  ads,  he  will  linger  over  them. 
You  don’t  have  that  opiiortunity  in  television.  The  reader  can 
savor  the  words  or  exjilore  the  picture,  or  do  anything  he  wants 
to  with  the  print  ad.  All  of  this  hajiiiens  when  attention  has  been 
achieved. 

E&P:  It  is  often  said  that  national  advertisers  are  not  as  crea¬ 
tive  in  their  u.se  of  color  as  are  retailers.  Do  you  think  there  is 
any  validity  to  that  judgement? 


Change  is  in  the  air. 

think  youll  aft  t  fmmTuc*nn  clrar  In  VaMir. 

Fmm  l\rrlo\4illarta  to  Calgary  Rnm  Snll  I  akr  City  to  San  Diritn. 

Thfrw  a  new  Wing  at  Air  W«t‘ 

And  Howard  welcomes  tm  abnard. 

All  of  us  have  a  big  |nb  to  da\\^  want  lo  build  an  airline 
to  match  the  growth  and  vitalilv  <i  theW-st 
And  we’re  starting  nnw. 

('hange  is  in  the  air. 

Air^st 


The  (Tucson)  Arizona  Daily  Star  won  top  honors  for  spot  color 
reproduction  in  the  under* 1 00,000  circulation  group  for  this 
sky-blue  ad  for  Air  West  created  by  Foote,  Cone  &  Belding. 


Outstanding  offset  reproduction  of  spot  color  won  a  first 
prize  plaque  in  the  under- 1 00,000  circulation  category  for  the 
Daytona  Beach  Morning  Journal  for  this  Chuns  ad  created  and 
produced  by  Henderson  Advertising  Agency. 


Levander:  Well,  we  speculated  that  there  may  be  smaller  com¬ 
mittees  to  approve  advertisinj?  at  the  retailers’  level.  (Geticral 
UiH(fhfrr).  Seriously,  I  don’t  think  there  are  any  better  creative 
people  working  at  the  retail  level  than  in  advertisinjr  affencies. 

John  W.  (’onnor,  creative  director,  Doremus  &  Co.:  1  think 
the  (luality  of  color  has  gone  downhill  in  national  advertising  com¬ 
pared  to  some  of  the  nice  stuff  being  done  on  retail.  1  don’t  know 
why  that  is  the  case.  Maybe  it’s  because  of  cut  budgets.  I  think 
the  national  advertising  in  color  leaves  something  to  be  desired. 
In  two  classifications  today  we  had  a  real  job  on  our  hands 
trying  to  arrive  at  a  winner.  One  was  in  the  preprint  area — 
SpectaColor  and  Hi-fi — the  other  was  in  national  creativity. 

K&P:  Maybe  Carl  has  really  put  his  finger  on  the  difference 
between  retail  and  national. 

Levander:  All  kidding  aside,  retailers  have  fewer  levels  of 
approval  to  go  through  before  the  ad  finally  sees  the  light  of  day, 
and  this  can  help  a  great  deal.  Also,  I  believe  that  there  is  an  ur¬ 
gency  and  a  real  marketing  (juality  to  retail  which  has  done  well 
in  creating  ‘closer  to  the  surface’  advertising. 

E&P:  What  do  you  mean  by  ‘closer  to  the  surface’? 

Levander:  Well,  in  retail  you  are  usually  asked  to  see  the  re¬ 
sults.  In  national  advertising  effoi-ts.  immediate  sales  reaction  is 
not  as  imjiortant,  or  else  not  the  inimary  objective. 

E&P:  From  a  production  standpoint,  how  do  you  rate  news¬ 
paper  color  printing  proficiency? 


O^icaso  tribune 


Historic  Pictures  on  Back  Page 


mankM.”  Edwia  EL  Aldrin 
Jr.  loBewed  Iwn  less  than  20 
minntcs  later  and  was  on  the 
wrface  at  10:15. 

One  of  their  first  acts 
was  to  nnfarl  an  American 
flag.  The  moon  walk  started 
six  hoars  and  30  minutes  after 
the  flawless  but  tewe  descent 
They  reentered  the  module 
and  closed  the  hatch  shortly 
after  midnifl^L 


Houston.  July  21— Man 
set  foot  on  the  moon's  surface 
last  night 

The  historic  moment 
came  three  be«n  and  16  min  • 
utes  earlier  than  scheduled 
when  Med  A.  .Armstrong 
climbed  dawn  the  ladder  of  the 
Apollo  1 1  landing  module  and 
said.  Tm  going  to  step  off  the 
i.M  now.  That’s  one  small  step 
for  man;  one  giant  leap  for 


Easter  Breakfast 


IT'S  A  SPECIAl  DAV, 
SO  RIS6  AND  SH/NE 


The  Full  Story  Begina  on  Page  2 


This  Chicago  Tribune  front  page  was  judged  "best  use  of 
editorial  color"  in  the  over-250,000  circulation  class.  It  demon¬ 
strated  most  unusual  use  of  all  Apollo  II  photos  submitted  in 
the  competition,  and  was  the  only  page  one  winner. 


Easter  Breakfast  Spectacolor  page  featuring  a  photo  by  Bill 
Strode  won  top  honors  in  the  editorial  color  classification  for 
newspapers  100,000  to  250,000  circulation  for  Louisville  Times. 


E&P  CONTEST  WINNERS:  "the 


NEWSPAPERS  OVER  250,000  CIRCULATION 
CHICAGO  TRIBUNE,  for  front  page  use  of  color,  Mon¬ 
day,  July  21,  1969,  with  headline.  ‘‘Moon  Walk  Com¬ 
pleted”  and  text  overprinting  NASA  color  photograph 
of  the  moon’s  surface. 

NEWSPAPERS  100,000  TO  250,000  CIRCULATION 
LOUISVILLE  TIMES,  for  "Easter  Breakfast,"  a  Specta- 
Color  food  section  cover,  published  Friday,  March  27, 
1970,  featuring  color  photography  by  Bill  Strode,  who 
had  been  named  Photographer  of  the  Year,  along  with 
other  top  photo  awards. 


best  in  newspaper  editorial  color” 

NEWSPAPERS  UNDER  100,000  CIRCULATION 
DAYTONA  BEACH  SUNDAY  NEWS  JOURNAL  for  Sun¬ 
day  Women’s  News  section,  March  29,  1970,  ‘‘Easter 
is  Spring,"  with  photos  by  Rafael  Torres  and  cover 
design  by  art  director  Steve  McLachlin. 

SUNDAY  MAGAZINE  COLOR* 

CHICAGO  TRIBUNE,  for  "Chicago,"  a  background  re¬ 
port  section  prepared  by  the  Tribune’s  Educational 
Services  Department.  Volume  of  entries  of  this  type 
required  a  separate  classification. 


'rugardlett  of  circulation 


(Thicnjo  {Tribune 


Enough  pages  'from  locally-edited  Sunday  magazines  were  sub¬ 
mitted  in  the  1970  Color  Contest  to  make  up  a  separate 
classification,  and  the  judges  picked  the  cover  of  the  Chicago 
Tribune's  educational  services  tabloid  as  best  of  the  field. 


Easter  is  Spring,  cover  page  for  a  Sunday  women's  news  sec¬ 
tion  was  picked  for  "best  use  of  editorial  color"  submitted  by 
newspapers  with  under- 1 00,000  circulation  for  the  offset  Daytona 
Beach  (Fla.)  News  Journal. 


Magazine  men 
pick  editorial 
color  winners 


A  panel  of  three  newspaper  magazine  experts  served 
as  judges  for  the  editorial  classification,  and  examined 
nearly  a  thousand  entries.  From  left:  Arnold  Hoffman, 
New  York  Times  Sunday  Magazine  art  director;  Tony 
LaRotunda,  art  director,  Parade  Magazine;  and  Ben 
Handell,  editor.  New  York  News  Sunday  Magazine. 
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CONTINENTAL  TAT 

The  Proud  Bird  of  the  Pacific 


A  double  truck  full  color  advertisement  for  Continental  Air¬ 
lines  announcing  the  maiden  voyage  of  the  747,  produced  by 
Needham,  Harper  &  Steers  won  the  top  award  for  creative  use 
of  full  color  in  national  advertising.  David  Duncan  was  the  art 
director  on  the  Continental  account. 


Robert  Ruddiman,  production  manager,  L.  W.  Frohlich  &  Co. : 

You  may  recall,  I  served  as  a  judge  in  this  contest  in  1968  when 
I  was  president  of  the  New  York  Advertising  Agency  Production 
Club.  So,  I  am  able  to  say  with  complete  honesty  that  color  in 
newspaper  advertising  has  improved  quite  a  bit,  even  in  that 
short  period — particularly  in  the  areas  of  ink  and  registration. 
This  overall  improvement,  incidentally,  is  convincing  advertisers 
that  they  are  getting  more  value  for  their  dollar. 

E&P:  Dick,  you  are  making  your  second  appearance  as  a  judge, 
too.  What  are  your  feelings  on  this  subject? 

Richard  Sauna,  production  manager,  Sudler  &  Hennessey:  I’m 
inclined  to  repeat  what  I  said  two  years  ago.  All  the  ads,  in  gen¬ 
eral,  show  cleaner,  better  quality  reproduction.  But  I  can’t  put 
my  finger  on  any  specific  factor. 

Donald  Gunn,  traffic  manager,  J.  Walter  Thompson :  I  thought 
the  entries  were  very  good,  and  in  many  instances  it  was  hard  to 
pick  out  which  were  the  winners.  I’m  sure  we  eliminated  some 
that  could  have  taken  first  place.  When  we  got  to  the  over-250,000 
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This  is  the  summer 
of  the  new  Colorpack  II. 

{Now  th;rt  bookit'ad.) 

Onee  you  pick  up  the  Colorpack  II.  it's  hard  trie  eye  and  an  electronic  shutter.  Sharp  3-ele- 
to  put  it  down.  You  can  see  a  moment-any-  mentlen.4.Aningeniouanewviewtinder.Ituses 
where,  in  any  light-  and  just  grab  it.  pack  film  for  fast  loading.  Flashcuhes  for  fa.st 

Polaroid  has  been  dreaming  of  a  camera  like  shooting.  The  prints  art*  big  and  beautiful. 
thisfortwentyyears-abO-secondcolorcamera  Buy  a  Colorpack  II  before  summer  really 
so  simple,  it  would  make  picture-taking  almost  moves  in  on  vou.  .And  get  plenty  of  film.  Be- 
as  easy  as  opening  your  eyes.  There's  an  elec-  X  cause  once  you  pick  it  up  . . 
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For  the  second  year  In  a  row,  a  Polaroid  ad  produced  by  Doyla 
Dane  Bernbach  was  judged  best  in  the  pre-print  color  classifica¬ 
tion.  Bob  Gage  is  art  director  for  the  SpectaColor  ad. 


Imaginative  use  of  a  tiny  spot  of  blue  surrounded  by  a  lot 
of  white  space  helped  this  C&P  Telephone  Company  ad  produced 
by  N.  W.  Ayer  &  Sons  win  the  award  for  "most  creative  use  of 
spot  color"  Charles  Moorhead  was  art  director  for  the  account. 


circulation  group  there  were  a  number  of  very  difficult  decisions 
to  make.  This  is  where  you  sometimes  expect  to  find  bad  ads  be¬ 
cause  of  fast  runs.  The  outstanding  examjtles  found  here  augurs 
well  for  the  rest  of  the  industry. 

E&P:  When  something  does  go  wrong,  where  does  the  problem 
lie — with  the  agency,  or  the  newspaper? 

Ruddiman:  Art  directors!  A  good  many  of  them  feel  they  can 
produce  anything.  It  is  very  difficult  trying  to  convince  them 
differently,  too.  Unfortunately,  the  production  department  never 
seems  to  wdn  the  battle.  This  is  wrong,  too,  because  nobody  has  a 
better  working  knowledge  of  the  technicalities  that  go  into  print¬ 
ing  a  newspaper  color  ad.  A  good  production  man — if  his  advice 
is  taken — can  guarantee  good  results  in  the  new'spaper.  A  com¬ 
mon  malpractice  of  many  art  people,  is  that  they  want  to  make 
changes  in  the  ad  after  it  has  been  put  into  production.  They 
think  that  when  the  job  goes  out  they  can  turn  around  and  make 
all  the  changes  in  the  world.  It  is  impossible  to  customize  a  job 
in  120  newspajiers. 

E&P:  How  can  newspapers  cooperate? 

Ruddiman:  By  following  our  instructions  to  the  letter.  News- 
liapers  are  only  obligated  to  reproduce  what  is  sent  to  them.  They 
shouldn’t  try  to  deviate  from  somebody  else’s  work.  I  think  they 
should  establish  high  standards  and  then  make  an  effort  to  live 
up  to  those  standards. 


Members  of  the  AANR  Color  Committee  who 
aided  with  the  judging  help  select  finalists  to  use 
in  traveling  exhibit  of  color  tearpages.  Left  to 
right,  O.  T.  Watkins,  Story  &  Kelly-Smith,  chair¬ 
man;  Brooke  Supplee,  Sawyer,  Ferguson  &  Walker; 
and  Bill  Camp,  Atlanta  Journal  &  Constitution. 


REPRODUCTION  JUDGES  (left  to  right)  Robert  Ruddiman,  L.  W.  Frohlich; 
Vincent  Tortorella,  production  manager  of  Needham  &  Grohmann;  Donald  Gunn, 
J.  Walter  Thompson;  and  Richard  Sanna,  Sud'er  &  Hennessey.  Inc.,  were  mem¬ 
bers  of  the  panel  of  judges  selected  by  the  New  York  Advertising  Agency  Pro¬ 
duction  Club  to  judge  the  reproduction  classifications  of  the  14th  annual  Editor 


l\ewspaper  color 


&  Publisher  Newspaper  Color  Awards  Competition.  «  •  ■  » 

Ints  the  road 


COLOR  CREATIVITY — E&P's  1970  Color  Awards  Competition  was  judged  by 
these  four  agency  executives.  Left  to  right,  Carl  Levander,  vicepresident  and 
executive  art  director,  Rumrill-Hoyt;  Robert  Salpeter,  art  director,  IBM  World 
Trade  Center;  Chuck  Stern,  art  director,  Cunningham  &  Walsh;  and  John  W. 
Connor,  senior  vicepresident  and  creative  director,  Doremus  4  Co.,  examining 
color  entries  on  the  basis  of  creative  use  of  color. 


This  year,  the  winners  and  finalists  of 
the  Color  Awards  Competition  will  be  seen 
by  more  agency  people  than  ever  before  in 
the  history  of  the  contest.  A  committee  of 
the  American  Association  of  Newspaper 
Representatives,  headed  up  by  Robert  H. 
Lambert,  president  of  Story  &  Kelly- 
Smith,  has  planned  an  extensive  road 
show  for  the  winning  ads  plus  a  group 
of  more  than  100  finalists. 

Lambert  and  his  committee,  including 
O.  T.  Watkins,  Story  &  Kelly-Smith;  Frank 
L.  McTague,  Newhouse  Newspapers: 
Brooke  Supplee,  Sawyer,  Ferguson  & 
Walker;  John  Wilcox,  Newhouse  News¬ 
papers;  and  Bill  Camp,  Atlanta  Journal 
C(mstiti(tinn,  are  kicking  off  the  showing 
with  three  weeks  of  exhibitions  in  New 
York  advertising  agency  office  conference 
rooms. 

Following  the  New  York  showings,  the 
exhibit  will  travel  to  Chicago  for  ten  days, 
with  four  day  exhibits  scheduled  for 
Minneapolis,  Atlanta,  Philadelphia  and 
Los  Angeles,  and  three-day  shows  for 
agencies  and  admen  in  San  Francisco, 
Dallas  and  Detroit. 

To  accommodate  the  extended  exhibit 
schedule,  the  annual  showcase  awards 
luncheon  in  New  York  has  been  cancelled, 
to  be  replaced,  where  possible,  by  more 
intimate  local  ceremonies  in  major  ad¬ 
vertising  centers  convenient  to  the  geo¬ 
graphic  location  of  the  winners. 


Everything’s  % 
conring  up  co|pn 

Watch  your  profits  grow  when  you  use  The  Sacramento  Union’s  mouth-watering,  sales 
generating  offset  color.  Daily  and  Sunday  we  offer  ROP  color,  Spectacolor,  Hi-fi  and  Fluoro 
process.  Add  to  this  the  brand-new  SACRAMENTO  UNION/SUBURBAN  NEWSPAPER 
GO-TOGETHER  PACKAGE  and  you  have  the  most  versatile  marketing  tool  you  can  buy  in 
California’s  capital  city.  This  package  delivers  your  message  to  217,451  households  in 
the  Union’s  PMA,  at  a  cost  of  only  $7.09  per  page  per  thousand.  Now  you  can  buy  the 
daily  UNION*and  8  suburban  weekly  newspapers  with  years  of  reader  acceptance 
behind  them  (30.8%  paid  circulation),  offering  saturation  coverage  (97%) 
and  pin-point  accuracy  for  special  merchandising  problems. 

A  ’Daily  paid  circulation  91,807  abc  averages  for  6  mo.  ending  3/31/70 

Sacramento’s  Only  Morning  Newspaper 

^  Sacramento  Union 


Represented  by  Branham-Moloney,  Inc 


Chicago  Tribune  wins 
three  color  awards 


Close  cooperation  between  the 
editorial  and  production  depart¬ 
ments  produced  the  unique  front 
page  with  which  the  Chicago 
Tribune  covered  man’s  first 
steps  on  the  moon. 

The  result  won  the  Editor  & 
Publisher  award  for  creative 
use  of  editorial  color  in  the 
over-250,000  circulation  classifi¬ 
cation.  It  was  one  of  three  color 
awards  presented  by  Editor  & 
Publisher  to  the  Tribune. 

As  the  date  of  the  moon  walk 
approached,  Tribune  personnel 
discussed  various  designs  for 
front  -  page  coverage.  They 
w’anted  something  exceptional 
to  record  the  historic  occasion. 
A  photograph  of  the  actual  lu¬ 
nar  landscape  was  judged  to  be 
the  perfect  setting  for  the  page. 

The  chosen  photograph  was 
taken  by  Apollo  10  about  60 
miles  above  the  lunar  surface. 
With  it  the  engraving  depart¬ 
ment  prepared  three  color  plates 
— yellow,  magenta  (red),  and 
cyan  (blue).  The  tones  in  the 
original  photograph  were  soft¬ 
ened  photographically  so  that 
the  overprint  of  type  from  a 
black  plate  could  be  easily  read. 

Speed  paramount 

The  discussions  then  focused 
on  the  size  of  type  to  be  used 
and  its  placement  on  the  page. 
The  aim  was  to  tell  the  story 
in  a  few  words  as  possible  and 
be  able  to  hit  the  street  as  fast 
as  possible. 

The  team  working  on  the 
project  selected  180-point  type 
for  the  headline  and  30-point 
type  for  the  brief  text.  Trial 
runs  determined  how  fast  the 
type  could  be  set  in  the  compos¬ 
ing  run. 

Throughout  the  experimental 
stage,  strict  secrecy  was  ob¬ 


served.  The  plans  were  so 
guarded  that  one  employe  wise¬ 
cracked  that  even  the  editor 
couldn’t  get  a  proof. 

On  July  20,  the  day  of  the 
moon  walk,  the  color  plates 
were  on  the  presses.  The  black 
plate  was  blocked  out,  with 
space  left  only  for  the  headlines 
and  text. 

After  the  landing  and  as  the 
moon  walk  progressed,  the 
Tribune  changed  the  black  plate 
for  each  of  six  revisions  to  pro¬ 
vide  the  latest  news.  Monday 
newspapers  were  sold  out,  and 
sales  exceeded  normal  circula¬ 
tion  by  more  than  100,000  cop¬ 
ies. 

Bank  ad  winner 

The  Editor  &  Publisher  award 
for  full  color  reproduction  in 
national  advertising  was  won 
by  a  full  page  advertisement 
for  the  Continental  Bank. 

Tatham-Laird  &  Kudner,  Inc., 
the  agency  on  the  account,  sent 
Franklin  McMahon,  the  artist, 
to  gather  illustrations  of  the 
bank’s  branches  and  affiliates. 
McMahon  produced  a  series  of 
drawings  to  gain  attention 
to  Continental’s  international 
banking  services. 

The  award-winning  ROP  four- 
color  advertisement  showed  the 
Continental  affiliate  in  Madrid, 
the  Banco  Atlantico. 

Aim  of  the  advertisement  w'as 
to  show  the  farflung  capabili¬ 
ties  of  Continental.  It  was  di¬ 
rected  at  major  corporations 
who  have  branch  or  sales  of¬ 
fices  thruout  Europe  and  cor¬ 
porations  planning  to  open 
branches  and  requiring  the  help 
of  an  American  bank. 

The  bank’s  advertisements 
usually  concentrate  on  customer 
-services.  The  campaign  to  stress 


TALK  ABOUT  DAVID  AND  GOLIATH! 

We  Tarheels  beat  the  entire  nation  to  win 
E&P’s  award  for  full  color  offset  reproduction 
for  newspapers  of  under  100,000  circulation. 

Take  advantage  of  this  expertise  —  and 
Greenville’s  $145  million  retail  market. 

THE  DAILY  REFLECTOR 

GREENVILLE,  N.C.  CIRCULATION  11,359 

Represented  by  General  Advertising  Service,  Atlanta,  Ga. 


its  international  services  drew 
abundant  playback  from  the 
corporate  audience.  Continental 
was  the  Tribune’s  largest  finan¬ 
cial  advertiser  in  1969. 

The  Editor  &  Publisher  award 
for  creative  use  of  color  for  lo¬ 
cally  edited  supplements  was 
won  by  Chicago — Past,  Present, 
and  Future.” 

Three  historic  scenes 

The  supplement  was  distri¬ 
buted  to  midwestern  elementary 
and  high  schools  as  part  of  the 
Tribune’s  educational  services 
programs.  The  full  color  cover 
depicted  three  scenes  illustrat¬ 
ing  the  city’s  history,  the  city 
today,  and  the  city  of  the  future. 

A  feeling  of  growth  was 
achieved  by  placing  the  histori¬ 
cal  segment  at  the  bottom  of  the 
cover  and  a  futuristic  design  at 
the  top.  Ribbons  of  blue  between 
the  panels  served  as  an  index 
to  the  section. 

The  lowest  panel  was  an  old 
engraving  of  Chicago  before  the 
fire  of  1871.  The  yellow  with 
red  overprint  produced  the  ef¬ 
fect  of  forecasting  the  glow  of 
flames. 

Chicago  today  was  depicted 
by  a  skyline  photo,  using  reds 
on  blues  to  get  a  lavender  color. 
The  city  of  the  future  was 
achieved  by  using  a  yellow 
plate  and  cutting  out  the  out¬ 
lines  of  the  buildings  to  permit 
blue  to  print  without  mixing 
with  the  yellow  to  become  green. 

The  specially  designed  logo 
was  done  in  modern  sans  serif. 

Arn  Arnam,  cover  designer, 
worked  with  the  engraving  de¬ 
partment  to  accomplish  a 
brightly  colored,  clean  looking 
design.  The  object  was  to  have 
a  cover  visually  appealing  to  the 
audience,  from  4th  graders  to 
high  school  students — and  their 
teachers. 

The  Chicago  section  is  part 
of  a  background  report  library 
of  more  than  30  topics  offered 
by  the  Tribune  to  schools  as  a 
part  of  its  educational  services 
program. 

• 

Harper  moved  into 
ad  post  at  Nashville 

Steve  Harper,  classified  ad¬ 
vertising  manager  since  1966 
for  the  Nashville  Banner  and 
the  Nashville  Tennessean,  has 
been  promoted  to  advertising  di¬ 
rector  of  Newspaper  Printing 
Corporation,  agent  for  both 
newspapers. 

He  fills  a  position  previously 
held  by  James  H.  Armistead 
who  was  named  vicepresident 
and  assistant  to  the  publisher  of 
the  Banner  last  month.  Harper 
began  his  career  in  1950  with 
NPC  in  the  classified  and  retail 
sales  department. 

EDITOR  &  PUBL 


T>¥0  million  stuff ers 
to  sell  insurance  plan 

Hickey-Mitchell  Company 
newspaper  clients  will  insert 
2-million  free  standing  staffers 
this  fall,  according  to  Raymond 
E.  Kuester,  executive  vicepres¬ 
ident  of  the  St.  Louis  firm. 

The  staffers  will  go  in  33 
markets  and  will  promote  the 
newspaper’s  reader  service  acci¬ 
dent  insurance. 

The  staffers  are  designed  as  a 
flat  order  envelope  which  is 
gummed  for  sealing  and  can  be 
returned  postage-paid. 

Last  January  27  western 
newspaper  clients  stuffed  more 
than  a  million  envelopes  of  sim¬ 
ilar  design  promoting  the  insur¬ 
ance,  Kuester  said. 

• 

Another  husband-wife 
team  takes  over  weekly 

Charles  Dwelley,  editor- 
publisher  of  the  weekly  Con¬ 
crete  (Wash.)  Herald,  has  an¬ 
nounced  sale  to  Robert  B.  Fad¬ 
er,  Anacortes,  Wash.,  who  will 
follow  in  the  tradition  set  by 
Dwelley  by  teaming  with  his 
wife. 

Dwelley,  62,  was  forced  to  re¬ 
tire  because  of  heart  problems. 
He  purchased  the  foundering 
Herald  in  1929.  He  will  contin¬ 
ue  his  column. 

Helen  Dwelley  handled  the 
new's  and  advertising. 

Fader,  46,  will  handle  he 
printing,  comjwsing  and  selling 
advertising,  while  his  wife, 
June,  will  take  over  the  writing 
and  editing  chores.  She  has 
worked  at  the  Skagit  Valley 
Herald,  Mt.  Vernon;  Anacortes 
American,  and  Whidbey  (Is¬ 
land)  Neivs  Times. 

• 

Weeklies  combined 

The  82-year-old  People's  Her¬ 
ald,  a  weekly  newspaper  at 
Lyndon,  Kans.,  has  been  pur¬ 
chased  by  Harold  and  Edith 
Dalrymple,  publishers  of  the 
Lyndon  Osage  County  News. 

The  purchase  of  the  newspa¬ 
per  from  Jack  and  Cora  Miller 
of  Maryville,  Mo.,  brings  a 
combination  of  the  two  newspa¬ 
pers  and  subscribers  will  re¬ 
ceive  the  combined  weekly  edi¬ 
tion. 

Miller  is  wire  editor  of  tbe 
Maryville  Advocate. 

The  Herald  has  been  pub¬ 
lished  for  the  past  two  years  by 
Frank  Boyd,  editor  and  publish¬ 
er  of  the  Overbrook  (Kans.) 
Citizen. 

^  • 

To  direct  pr 

G.  Taft  Benson  IV,  Boise, 
Idaho,  has  been  named  director 
of  public  relations  for  Simplot 
Poultry,  Inc.,  Boise,  a  division 
of  the  worldwide  Simplot  orga¬ 
nization. 
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The  Midmi  Herald  was  the  nation's  most  colorful 
newspaper  again  in  1969.  That  makes  it  the  7th 
year  in  a  row  that  we've  been  number  one. 

Like  the  peacock,  we're  proud  ol  all  that  color. 
But  the  credit  really  goes  to  our  advertisers  who 
^,’ontinually  make  greater  use  of  the  effectiveness 
of  color  in  The  Herald  .  .  .  increasing  our  total 
24.6';..  with  a  gain  of  1,326,931  lines  over  the 
previous  year. 

TOP  TWO  NEWSPAPERS  IN 
COLOR  ADVERTISING,  1969 
Media  Records 

1.  THE  MIAMI  HERALD  6.702,889 

2.  SALT  LAKE  CITY  TRIBUNE  4,887,857 


We're 

proud, 

too! 


Rock  Island  Argus  does  it  again! 


The  Rock  Island,  Ill.,  Argus 
is  an  Editor  &  Publisher  adver¬ 
tising  color  award  winner  again 
this  year. 

It  is  the  fifth  time  in  12  years 
that  the  Argus  has  won  in  Edi¬ 
tor  &  Publisher  competition  for 
papers  under  100,000  circula¬ 
tion.  The  Argus  circulation  is 
27,000. 

The  1970  award  was  for  the 
reproduction  of  a  1,500-line 
four-color  advertisement  of  the 
Branigar  Organization,  Inc.,  of 
Medinah,  Ill.,  in  promotion  of 
Apple  Canyon  Lake,  a  private 
recreation  home  site  develop¬ 
ment  north  of  Savanna,  Ill. 

The  prize-winning  advertise¬ 
ment,  published  July  3,  1969 
was  one  of  a  series  of  color  ads 
used  by  the  Branigar  Organi¬ 
zation  in  the  Argus  and  devel¬ 
oped  and  placed  by  the  E.  H. 
Brown  Advertising  Agency, 
Inc.,  20  N.  Wacker  Dr.,  Chicago. 

The  Argus,  now  observing  its 
119th  year  as  a  daily  newspaper 
published  in  Rock  Island,  Ill., 
is  one  of  the  key  cities  in 
the  Middlewest  metropolitan 
area  known  as  the  Quad-Cities. 
The  Argus  is  published  by  the 
J.  W.  Potter  Co.,  with  Ben  H. 
Potter  and  Marguerite  F.  Pot¬ 
ter,  co-publishers. 


First  award  in  1958 

Three  years  after  installing 
a  new  Hoe  color  press.  The 
Argus,  in  1958,  won  its  first  E 
&  P  color  award.  It  was  for  a 
spot  color  1,000-line  advertise¬ 
ment  of  Standard  Oil  Co.  Two 
years  later  the  Argus  won 
again,  this  time  for  a  1,000-line 
one  color  and  black  H.  J.  Heinz 
Co.  advertisement. 

In  1962  a  full  page  Borden 
Co.  Ready  Diet  ad  won  for  the 
.^rgus  its  first  full  color  adver¬ 
tising  award. 

This  was  followed  in  1968  by 
another  E  &  P  award  for  a  full 
color  reproduction  of  a  P.  Loril- 
lard  Co.  Kent  cigarette  1,050- 
line  ad  published  in  the  Argus 
Roundup,  the  newspaper’s 
weekend  tabloid  magazine  sec¬ 
tion. 

In  commenting  on  the  1970 
award-winning  ad,  Raymond 
Tygret,  mechanical  superinten¬ 
dent,  said,  “There  was  no  spe¬ 
cial  handling  or  processing  in 
the  Apple  Canyon  ad.  About  all 
I  can  say  is  that  it  was  handled 
by  skilled  craftsmen  throughout 
the  operation. 

“I  feel  that  a  journeyman  is 
a  person  who  has  completed  a 
given  number  of  hours  at  a 
trade,  but  a  craftsman  is  one 


who  aims  for  the  peak  of  per¬ 
fection  at  all  times.  Fortun¬ 
ately,  we  have  craftsmen  in  our 
organization. 

“We  handle  every  color  job, 
editorial  or  advertising,  as  a 
potential  award  winner.  In  fact 
we  frequently  find  it  difficult  to 
make  a  choice  in  entering  color 
competition. 

A  cumbiiialiuii  efl'url 

“From  the  mechanical  stand¬ 
point,  Leo  Lucas,  stereotype 
foreman,  Richard  Nowack,  press 
foreman,  and  myself  agree  that 
many  things  combined  to  earn 
this  latest  award.  Good  are 
work  for  the  ad,  quality  news¬ 
print,  and  fine  inks,  combined 
with  tour  press  equipment  and 
craftsmanship,  made  for  excel¬ 
lent  reproduction.” 

Nowack  explained  that  the 
six-man  press  crew  is  experi¬ 
enced  in  various  phases  of  color 
reproduction  and  that  from  the 
minute  the  press  starts  close 
attention  is  paid  to  registration 
and  ink  flow. 

“The  prize-winning  ad  called 
for  close  registration  and  the 
light  background  for  the  type 
could  easily  have  become  muddy 
if  a  close  watch  hadn’t  been 
kept,”  Nowack  said. 

“One  thing  we  do  on  all  our 
color  w’ork,  which  we  think 
helps,  is  to  operate  the  press  at 
the  speed  which  gives  the  best 
reproduction,”  Nowack  added. 

From  the  time  the  Argus  first 
l)egan  publishing  color,  the  edi¬ 
torial,  advertising  and  mechan¬ 
ical  departments  have  worked 
closely  together  in  a  determined 
effort  to  achieve  the  best  pos¬ 
sible  results.  Department  heads 
hold  regular  meetings  during 
which  color  work  is  criticized 
and  suggestions  made  as  to  how 
reproduction  can  be  improved. 

Full  color  each  week 

The  .Argus  publishes  full 
color  each  week  on  the  cover 
of  the  Saturday  tabloid  and  one 
or  two  color  pictures  on  inside 
pages.  Color  film  exposed  by 
.Argus  photographers  is  pro¬ 
cessed  in  the  -Argus  color  lab 
and  color  plates  are  made  by 
-Argus  engravers  under  the  sup¬ 
ervision  of  Russell  Dooley. 

Attaining  perfection  in  full 
color  in  the  tabloid  presents  an 
added  challenge  since  the  20  to 
24-page  section  is  printed  and 
folded  along  with  the  regular 
Saturday  editions. 

In  1969  the  Argus  averaged 
almost  39  pages  per  issue,  a  five 
per  cent  increase  over  the  pre¬ 
vious  year.  Total  advertising 
exceeded  16  million  lines. 
Twelve  per  cent  of  all  national 
advertising  in  the  Argus  in 
1969  was  printed  in  color. 


Seven  are  added  to  news 
staff  of  Sun  Newspapers 

Sun  Newspapers,  publishers 
of  26  suburban  newspapers  in 
the  greater  Minneapolis  and  St. 
Paul  metropolitan  area,  has 
added  seven  new  persons  to  its 
news  staff. 

Les  Layton  has  re-joined  the 
staff  as  executive  sports  editor 
of  the  Minneapolis  operation, 
afer  spending  the  past  year 
with  the  Miami  Herald  as  a 
sportswriter,  business  editor 
and  investigative  reporter. 

Layton  previously  worked  at 
Sun  Newspapers  for  three 
years  until  January,  1969,  and 
was  sports  editor  of  six  St. 
Paul  area  Sun  papers  when  he 
left. 

David  Miller,  25,  is  news  edi¬ 
tor  of  the  Hopkins  Sun  and  the 
Mivvetovka-Eden  Prairie  Sun. 
Miller  was  previously  employed 
for  one  year  as  a  reporter  for 
the  St.  Paul  Pioneer  Press. 

Jim  Meusey,  26,  is  editor  of 
the  St.  Louis  Park  Sun.  Meusey 
was  previously  employed  by 
Trumble-Spano  and  Associates, 
a  public  relations  firm.  He  also 
worked  for  the  Minneapolis 
Star  and  Tribune  for  4  years; 
and  the  Minneapolis  Argus 
newspaper  for  one  year. 

Lorna  Williams,  24,  is  a  re- 
l)orter  for  the  Robbinsdale  and 
Crystal  area  Suns.  Before  com¬ 
ing  to  the  Sun.  she  taught  seni¬ 
or  English  at  Spring  Lake  Park 
High  School  for  three  years. 

Judyanne  Strom,  22,  is  new 
news  editor  of  the  Columbia 
Heights  Sun. 

For  two  summers,  she  worked 
as  a  reporter  for  the  weekly 
Two  Harbors  Chronicle- 
Times. 

Jane  Ulstrom,  22,  is  news  edi¬ 
tor  of  the  Shoreview- Arden 
Hills  Sun.  While  attending  the 
university,  she  was  a  reporter 
for  the  Minnesota  Daily,  and 
worked  as  assistant  editor  of 
the  University  Alumni 
Xews. 

Elaine  Lanpert  is  the  new 
reporter  for  the  Bloomington 
and  Richfield  Suns. 


AP  promotions 

Appointments  of  James  Wil¬ 
son  as  news  editor  of  the  Min¬ 
neapolis  bureau  of  the  Associ¬ 
ated  Press  and  William  C. 
Wertz  as  correspondent  in 
Pierre,  S.  1>.,  have  been  an¬ 
nounced  by  chief  of  bureau  Ben 
A.  Brown.  The  appointments  re¬ 
sulted  from  the  upcoming  re¬ 
tirement  of  -Arn  J.  Pearson  as 
news  editor  of  the  Minneapolis 
bureau.  He  has  been  with  the 
AP  since  1940  and  before  that 
worked  for  the  old  Northwest 
News  Bureau. 


We’re  Top  Cat 

in  our 
Alley 

And  the  alley  we  are 
in  is  exceptionolly 
high  in  literacy. 
Kansas  publishes  more 
newspapers  per 
thousand  population 
thon  ony  State  in  the 
Country.  In  our  retail 
trade  territory  the 
Capital-Journal  has 
52.4%  coverage  and 
in  our  own  metro¬ 
politan  area  we  have 
more  than  90% 
coverage.  Good  news¬ 
papers  ...  like  good 
cats  . .  .certainly 
get  around. 

Topeka  Capital 'Journal 

Morning-Bvening-.'^undav 
National  Rr|>K.  Itranham-Molfinry,  ln<-. 
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Our  congratulations  to  John  Wanamaker 
on  its  award  for  aeative  use  of  color  in 
newspaper  retail  advertising. 

The  winning  advertisement  is  indicative  of 
the  outstanding  color  pages  John  Wanamaker 
has  been  running  inlhe  Philadelphia  Inquirer. 

The  Inquirer  is  happy  to  have  played  a 
part  in  the  recognition  granted  this  renowned 
Philadelphia  department  store. 


To  see  a  full-color  reproduction  of  this 
advertisement,  turn  to  the  awards  section. 


1 


The  color  newspaper  press  for 


0! 


the  publisher  who  only  prints  color 

once  in  a  while. 

Color  makes  a  paper  more  attractive,  and  advertising  more 
effective.  Whether  your  circulation  is  3000  weekly  or  30,000 
daily. 

But  not  every  publisher  wants  to  run  color  every  day. 

So  Cottrell  offers  you  three  presses  which  give  you  color 
capability  without  paying  a  premium.  The  V-15A  and  V-25 
single-width  presses,  and  the  845  semi-cylindrical  single-width 
press. 

All  printing  units  are  equally  efficient  for  color  or  black  and 
white.  Horizontal  web  leads  and  vertically  stacked  cylinders 
provide  complete  flexibility  in  color  placement  with  close  regis¬ 
ter  control. 

All  of  these  thoroughly-modern  presses  are  designed  to  be 
compatible  with  future  advances  in  press  automation. 

And  all  are  worth  knowing  all  about. 

Write  The  Cottrell  Company,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 

H  COTTRELL 

A  DIVISION  OF  HARRIS-INTERTYPE 


‘Don’t  mis-promote, 


Spezzano  tells  INPA 


Columbia  Univ. 
fellowships  go  to 
14  newsmen 


Vkbgknnks,  Vt. 

Newspapers  were  urged  to 
“act  rather  than  over-act”  to 
criticism  of  news  media  in  a 
speech  to  the  Eastern  Regional 
Conference  of  the  International 
Newspaper  Promotion  Associa¬ 
tion  by  Vince  Spezzano,  Public 
Service  Director  of  Gannett 
Newspapers,  and  president  of 
the  international  newspaper  pro¬ 
motion  organization  of  1,100 
promotion,  research  and  other 
newspaper  executives  in  33  coun¬ 
tries. 

“It  really  doesn’t  bother  me 
that  we  get  our  knuckles  rapped 
once  in  a  while,  and  sometimes 
we  have  it  coming.  What  does 
bother  me  is  the  way  we  over¬ 
act.  We  worry  so  much  alxjut 
how  we  look  in  the  public’s  eyes 
— as  we  should — but  jierhaps  so 
much  that  some  of  us  are  l)egin- 
ning  to  lose  sight  of  what  we  are 
here  for,”  Spezzano  said. 

Spezzano  told  INP.\  members 
meeting  at  the  Basin  Harbor 
Club  that  a  newspaper’s  role  is 
to  pursue  the  truth,  report  the 
news,  analyze  the  news — intelli¬ 
gently,  honestly  and  fearlessly. 

“.\nd  if  we  do  that,”  he  said, 
"there  is  no  criticism  that  will 
stand  up.” 


and  traditional  jjromotional  ac¬ 
tivities  that  no  longer  have  any 
impact  on  the  public. 

He  urged  that  at  the  same 
time  promotion  men  take  an  ob¬ 
jective  at  what  their  i)apers  are 
doing,  they  should  take  an  even 
harsher  look  at  what  they, 
themselves,  are  doing. 

Three  years  ago,  Spezzano 
noted,  he  dropped  a  promotional 
activity  which  had  been  going 
for  30  years  on  one  of  the  Gan¬ 
nett  newspapers,  and  “hardly 
anylx)dy  noticed.” 

“If  we  took  the  time,  effort 
and  expense  from  ten  weak  pro¬ 
motions  and  turned  it  to  just 
one  strong  effort  that  was  rele¬ 
vant  to  our  community  and  our 
time,  then  we  have  done  our  job 
better.” 


Ideal  vaiilage  poiiil 


“Let’s  act,”  he  challenged, 
‘not  re-act  or  over-act.” 


The  INI’.A  meeting  at  Ver- 
gennes  is  one  of  four  being  held 
during  the  next  several  weeks 
by  the  international  organiza¬ 
tion.  The  Central  Region  will 
meet  in  Des  Moines,  September 
20-23;  the  Western  in  Portland, 
Ore.,  Octol)er  4-7,  and  the  South¬ 
ern  in  Mexico  City,  Octol)er  4-8. 


He  said  that  newspaper  pro¬ 
motion  men,  with  their  vantage 
point  of  having  to  deal  with 
every  facet  of  their  newspapers, 
were  in  an  ideal  position  to  take 
a  really  hard  objective  look  at 
the  role  their  newspapers  played 
in  their  communities. 

Spezzano  challenged  the  pro¬ 
motion  men  to  use  the  talents 
which  make  them  promotion 
men — a  grasp  of  public  senti¬ 
ment,  ability  to  recognize  what 
the  public  feels  is  good  will  and 
his  knowledge  of  how  l)est  to 
reach  the  public — to  do  a  better 
job  for  their  newspapers. 

“.Are  we  in  tune  with  the 
times?”  he  asked.  “Are  we  more 
<-oncerned  with  the  number  of 
entrants  in  a  spelling  l)ee  or  the 
size  of  a  crowd  at  a  band  con¬ 
cert  than  we  are  with  the  news- 
|)aper’s  leadership  role  in  deal¬ 
ing  with  mounting  i)roblems  of 
the  consumer,  with  environmen¬ 
tal  ))ollution,  or  drugs  in  our 
com  munities? 

“In  short,”  he  added,  “are  we 
mis-promoting?” 

The  INPA  president  said  that 
he  felt  that  too  many  promotion 
men  may  be  unwittingly  con¬ 
tributing  to  their  newspaper’s 
weak  image  by  concentrating 
their  efforts  on  long-standing 


Boyiiloii  lieatli^  NYPA 
for  coming  year 


John  W.  Boynton,  i)ublisher  of 
the  Clinton  (N.  Y.)  Courier 
was  elected  president  of  the 
New  York  Press  Association  at 
the  Fall  convention  in  Coopers- 
town. 


Boynton  will  succeed  Johan¬ 
nes  Laursen,  publisher  of  the 
Merrick  (N.  Y.)  Life  on  Janu¬ 
ary  1. 

Other  NYPA  officers  are: 
first  vice  president,  Franklin  R. 
Little  Northern  Publishing  Co., 
Sto  in  ford  Mirror-Recorder ; 
Ogdensburg;  second  vicepres¬ 
ident,  Charles  Ryder  Jr., 
treasurer,  John  Tuthill  III, 
Patchogue  .Advance. 


Orlando  Press  Clul) 
lo  ffive  aM  ards 


An  annual  awards  program 
for  outstanding  rejmrting, 
broadcasting,  and  press  photo¬ 
graphy  has  been  announced  by 
the  Greater  Orlando  (Fla.) 
Press  Club. 


Top  prize  will  be  $250  for  the 
best  reporting  in  any  medium 
“requiring  exceptional  courage 
and/or  enterprise.”  First  place 
winners  in  11  other  categories 
will  receive  $100  prizes. 


Fourteen  experienced  repoit- 
ers  have  been  selected  as  Fel¬ 
lows  in  Columbia  University’s 
Advanced  International  Report¬ 
ing  Program  for  1970-71  and 
will  devote  the  academic  year 
beginning  this  week  to  gradu¬ 
ate  studies  in  international  af¬ 
fairs. 

The  })rogram,  now  in  its  tenth 
year,  is  administered  by  Colum¬ 
bia’s  Graduate  School  of  Jour¬ 
nalism  and  supported  by  a  Ford 
Foundation  grant  to  the  Uni¬ 
versity.  It  enables  younger 
newsmen  to  acquire  specialized 
knowledge  useful  in  the  report¬ 
ing,  editing  and  analysis  of 
world  news. 

Nine  of  the  journalists  fn>m 
.American  news  organizations 
will  recei\e  Ford  Foundation 
Fellowships  from  the  Univer¬ 
sity,  each  covering  full  tuition 
and  fees  at  Columbia  and  pro¬ 
viding  a  stipend  of  $5,000  for 
living  expen.ses  during  the  nine- 
month  academic  year.  This 
year’s  recipient  of  the  Edward 
R.  Murrow  Fellowship,  awarded 
annually  by  the  Council  on 
Foreign  Relations  to  an  out¬ 
standing  .American  foreign  cor¬ 
respondent,  will  al.so  participate 
in  the  Columbia  program. 

Foreign  newsmen  in  the  pro¬ 
gram  will  include  the  Far  Ea.st 
bureau  chief  for  the  French 
National  Broadcasting  System 
(ORTF),  two  Korean  newsmen 
who  have  been  aw'arded  fellow¬ 
ships  by  Korea’s  Sungkok 
Foundation  for  Journalism,  and 
a  Dutch  newspaperman  who 
has  received  a  Harkness  Fellow¬ 
ship  from  the  Commonwealth 
Fund  of  New  York. 

The  Fellows  for  1970-71  are: 
Philip  S.  Balboni,  27,  roving 
correspondent  in  New  England 
for  United  Press  International. 

David  C.  Berliner,  27,  re¬ 
porter  and  staff  writer  for  the 
\ewark  (N.J.)  Ereniuj/  Sewn. 

Frank  Ching,  29,  copy  editor 
on  the  foreign  news  desk  of 
The  Sew  Yoik  Tiinen. 

Jean-Clauc’.e  Courdy,  41,  Far 
East  bureitu  chief  for  Radio¬ 
diffusion  Television  Francaise 
(the  French  National  Broad¬ 
casting  System). 

Frederic  V.  Grunfeld,  41, 
correspondent  for  H  o  r  i  z  o  n 
magazine  and  Britain’s  Doihf 
Telegraph  magazine. 

David  C.  Holmberg,  32,  re- 
j)orter  for  the  WoHhington 
(D.C.)  .Star. 

Robert  G.  Kai.ser,  27,  corre¬ 
spondent  in  Southeast  Asia  for 
the  Woshingto,'  (D.C.)  Pont. 

Kyong-Sik  Kim,  35,  chief  of 
the  economic  section  of  the 
Seoul  Shimbun,  of  Seoul,  Koi'ea. 


Young-Hi  Kim,  34,  acting 
foreign  editor  of  the  Joontj-auy 
Ilbo,  of  Seoul,  Korea. 

Diana  Lurie,  28,  free-lance 
writer,  formerly  on  the  staff  of 
Sewsweek  magazine. 

Lawrence  T.  Mahoney,  Jr.,  28, 
assistant  editor  of  Tropic,  the 
Sunday  magazine  of  the  Miami 
Herald. 

.Andrew  C.  Pear.son,  33,  pro¬ 
ducer  of  televi.sion  documen¬ 
taries  for  .ABC  News. 

Lewis  M.  Simons,  31,  corre¬ 
spondent  in  Malaysia  and  Sing¬ 
apore  for  the  Associated  Press. 
(Mr.  Simons  is  the  Edward  R. 
Murrow  Fellow  of  the  Council 
on  Foreign  Relations.) 

Maarten  van  Traa,  25,  assist¬ 
ant  foreign  editor  for  the  .Am¬ 
sterdam  newspaper  -Algemeen 
Handelsblad  and  string  corres¬ 
pondent  in  Holland  for  the 
Brussels  newspaper  Le  Soir. 

The  program  has  been  direct¬ 
ed  since  its  inception  in  19(>1  by 
John  Enter,  a  former  foreign 
correspondent  who  is  now  a 
member  of  the  Journalism 
Facultv. 


AP  issues 
Manual  de 
Estilo 


The  .AP  has  added  a  Spanish- 
language  companion  to  its 
English  -  language  stylebook. 
Just  off  the  presses,  AP’s 
Manual  de  Entilo  is  designed 
to  standardize  a  news  report 
in  the  Spanish  language. 

.AP  believes  this  is  the  first 
mannel  printed  specifically  for 
style  in  Spanish  writing. 

AP  staffers  in  New  York,  in 
major  Latin  American  bureaus, 
in  Madrid  and  Rome  contributed 
to  the  book  which  was  written 
by  Alberto  tjuevedo  of  .AP’s 
World  Services  Division  under 
the  direction  of  Sam  Summer¬ 
lin,  .AP’s  Latin  .American  Ed¬ 
itor. 

Stanley  M.  Swinton,  AP’s 
director  of  world  services,  ex¬ 
plained  the  purposes  of  this 
.Manual  de  Estilo  in  a  letter 
that  accomi)anied  the  booklet 
sent  to  all  AP  staffers  and 
stringers  working  in  Spanish. 
He  invited  the  staff  to  offer 
constructive  criticism  and  sug¬ 
gestions  for  changes  as  needed. 

A  first  edition  of  the  Manual 
de  Estilo  was  j)resented  by 
Swinton  to  Janies  S.  Cojiley, 
chairman  of  the  Copley  Press 
and  president  of  the  Inter- 
.American  Press  .Association. 
The  I.AP.A  will  hold  its  annual 
meeting  in  Mexico  City  in  Oc¬ 
tober.  Additional  copies  of  AP’s 
Spanish-language  stylebook  will 
lie  made  available  on  request. 
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If  you’ve  been  in  Daytona  Beach,  Full  color  is  important  to  us.  We 
you  find  sand  in  your  shoes  and  full  let  Nature  take  care  of  the  sand.  Our 
color  in  your  blood.  offset  press  gives  you  clear,  sharp 

color.  The  careful  preparation  of  art. 
Once  you’ve  been  hooked  with  the  layout  and  graphics  gives  The  News- 

sand  and  the  full  color,  nothing  Journal  papers  the  hallmark  of 

else  matters.  visual  quality. 

DaytonaBeach  MORNING  Journal  The  Sunday  News- Journal 

901  Sixth  St.,  Daytona  Beach,  Florida  32015  □  Represented  nationally  by  Ward-Griff ith  Co.-Inc. 


Credit  union 
stays  in  black; 

289  members 

With  seven  out  of  10  em¬ 
ployes  as  members,  the  credit 
union  at  the  Sun  Company.  San 
Bernardino,  Calif,  has  kept  out 
of  the  red  ink,  according 
to  Mike  Milon,  secretary- 
treasurer. 

“Unlike  other  credit  unions,” 
said  Milon,  “our  savings  associ¬ 
ation  has  never  gone  into  debt. 
There  has  always  been  more 
money  in  savings  than  out  on 
loans.” 

At  the  end  of  June,  Milon 
credited  $4,.‘18fi  in  interest  to  the 
accounts  of  the  289  members. 
During  the  six  months  $136, 151 
was  loaned  to  Sun  Company 
emploves  and  savings  rose  to 
$179,730. 

Outstanding  loans  at  the  end 
of  June  totaled  $103,085,  and 
another  $91,001  was  on  deposit 
with  a  savings  and  loan  compa¬ 
ny — earning  interest. 

Sun  Company  employes  enjoy 
6%  interest  on  their  savings, 
payable  twice  a  year.  Savings 
and  loan  payments  are  both 
handled  thi'ough  payroll  deduc¬ 
tions. 

New  employes  can  join  the 
savings  plan  immediately. 


Loans,  however,  are  not  made  to 
employes  until  they  have  been 
with  the  company  at  least  six 
months  and  been  members  of 
the  credit  union  for  three 
months. 

The  amount  of  loans  that  can 
be  made  goes  up  with  length  of 
service  in  the  company.  Em¬ 
ployes  of  six  months  to  three 
years  can  borrow  up  to  $300; 
from  three  to  live  years,  $500; 
from  five  to  seven,  $750;  and 
over  seven,  $1,000. 

In  addition,  car  loans  of  up  to 
$4,000  are  available  to  employes 
of  three  years  or  more.  The 
credit  union  will  finance  up  to 
100  percent  of  the  dealer’s  cost 
plus  the  cost  of  taxes  and  li¬ 
cense. 

Car  loans  are  at  the  rate  of 
%  of  one  per  cent  a  month,  or 
9%  a  year.  Other  loans  are  at 
the  rate  of  1%  a  month — 12% 
a  year. 

• 

In  $22,000  post 

Agenor  L.  Castro,  42,  gradu¬ 
ate  of  Rutgers  University 
school  of  journalism  and  re¬ 
cently  employed  by  CBS,  has 
taken  a  job  as  director  of  com¬ 
munity  affairs  for  the  New 
York  City  Department  of  Cor¬ 
rection.  The  salary  is  $22,000  a 
year. 


Texas  Press  building; 
ready  for  occupancy 

Texas  Press  .\ssociation’s 
Central  Office  in  Austin  com¬ 
pleted  its  22nd  year  of  oper¬ 
ation  on  September  1. 

September  is  an  eventful 
month  in  the  history  of  TPA.  It 
was  Sei)tember,  1947  when  the 
TPA  Board  voted  to  establish  a 
Central  Office  in  Dallas  and  to 
employ  a  full-time  general  man¬ 
ager. 

A  contract  was  signed  with 
the  then  Secretary-Manager  of 
the  Oklahoma  Press  Associa¬ 
tion.  Vern  Sanford,  to  establish 
the  office.  Headquarters  were 
set  up  in  the  Baker  Hotel.  In 
September  of  1948  the  office 
was  moved  to  Austin  and  has 
remained  in  the  Capital  City 
ever  since.  The  staff  has  grown 
from  2  to  22. 

This  month,  TPA’s  own  12,- 
00()-s(iuare-foot  office  building, 
located  at  Fifth  Street  and 
West  Avenue  in  Austin,  will  be 
completed. 

Sanford  has  employed  an  as¬ 
sistant  who  will  report  to  work 
on  September  15.  He  is  Bill 
Boykin  of  the  Florida  Press  As¬ 
sociation. 

Sanford  plans  other  additions 
to  the  staff.  First  will  be  an 
editor  for  the  Association’s 
member’s  Service  Bulletin. 


Kansas  State  U.  fills 
information  positions 

The  director  of  the  Office  of 
Univei’sity  Publications  has 
been  named  at  Kansas  State 
University,  it  was  announced  by 
Dr.  Kenneth  E.  Thomas,  direc¬ 
tor  of  the  Division  of  Universi¬ 
ty  Information.  , 

Thomas  designated  Richard 
D.  Haines,  35,  as  director  of  the 
office.  Haines  joined  the  Divi¬ 
sion  of  University  Information 
in  1967  as  editor  of  the  K- 
SUtter  Mnijazine  and  feature 
writer. 

Larry  Perrine,  26,  former  as¬ 
sistant  publications  editor  at 
Oklahoma  State  University,  has 
been  hired  as  publications  edi¬ 
tor.  Perrine  replaced  Joe  Rep- 
pert  who  resigned  to  accept  a 
position  in  Washington  as  ex¬ 
ecutive  press  secretary  to  Sen. 
(R-Kan.)  Robert  Dole. 

• 

From  free  to  paid 

The  Florence  (Ariz.)  Remin¬ 
der,  a  13-year-old  twice-monthly 
newspaper,  has  been  purchased 
by  Donovan  Kramer,  owner- 
publisher  of  the  Casa  Grande 
(Ariz.)  Dispatch,  Kramer,  who 
also  publishes  the  Eloy  Enter¬ 
prise,  said  the  Reminder  will  be 
published  weekly  on  a  subscrip¬ 
tion  basis. 


ROP  COLOR  AT  WORK  FOR  YOU  IN 

SHREVEPORT 


The  Nation's  55th  Newspaper  Market* 

In  Louisiana's  big  second  market  it  takes  a  dynamic 
force  like  the  colorful  Shreveport  Times  and  Journal 
to  catch  (and  hold)  your  audience.  Together  they  pen¬ 
etrate  the  rich  Ark-La-Tex  market  by  reaching  56% 
of  the  population  of  this  23-county  area  in  North 
Louisiana,  East  Texas  and  South  Arkansas.  (81%  cov¬ 
erage  in  the  Metro  Area). 

Isolated  from  other  metropolitan  areas,  Shreveport  is 
the  dominating  city  for  814,000  people  in  243,500 
households  with  effective  buying  income  of  1.9  bil¬ 
lion,  and  producing  retail  sales  of  1.1  billion.  fBe 
sure  that  The  Shreveport  Times  and  Journal  are  in¬ 
cluded  in  your  next  advertising  schedule. 
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Printing  buyers  are  all-too-frequently 
forced  to  eliminate  the  advantages  of  full 
color  because  the  budget  can't  handle  the 
major  expense  of  color  separations. 

But  that’s  just  exactly  the  reverse  of 
the  way  it  should  be. 

Let’s  keep  the  color,  our  people  said, 
and  eliminate  the  cost  of  the  separations. 

And  that’s  just  exactly  what  you  do 
with  the  new  Roneotronic  color  scanner. 
Automatically,  electronically,  you  make  a 
full  set  of  4-color  separations  at  a  total 
materials  cost  of  less  than  one  dollar. 

The  Roneotronic  itself  costs  only  a 
bit  more  than  some  well-known  electric 
typewriters. 

There  is  no  other  expense. 

Which  means  that  now  full  color  is 
affordable  even  with  what  used  to  be  black- 
and-white  budgets. 

The  scanner  does  all  the  work.  No 
cameras,  no  chemicals,  no  darkrooms.  No 
special  skills  either:  simply  following  easy 
step-by-step  instructions,  anyone  can 
quickly  make  separations  of  remarkably 
good  quality. 

Judge  that  quality  yourself,  first  hand. 


from  your  own  art.  Select  any  reflective 
color  material  (up  to  10"  x  14")  for  a  free 
do-it-yourself  demonstration.  You  will  make 
your  own  set  of  4-color  separations.  You’ll 
prove  to  yourself  how,  without  costly  cor¬ 
rection,  full  color  of  uniformly  good  quality 
is  now  realistic  in  all  your  printing-with 
your  own  Roneotronic  scanner. 

Call  or  write  today;  we’ll  make  all  the 
arrangements  promptly,  to  make  yours  a 
colorful  world. 

RONEO  DIVISION  OF 
CDMPERIPHERALS  INC. 

437  Madison  Avenue,  New  York,  N.Y.  10022 
(212)  758-9192 


COIVIPERIPHERALS  INC.  Tomorrow’s  advanced  techniques  today 
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Whaleship  Charles  It  .  Maman  at  Mystic  Seaport.  Mystic,  Connecticut 


COLORFUL  PAST  BRINGS  CURRENT  ASSETS  TO  NEWSPAPER-READING  NEW  ENGLAND 

Ask  anyone  familiar  m  ith  (ainnectient’s  seashore  the  most  interesting  place  for  a  tourist  visit,  and  ten  to  one  he’ll  tell 
yon  about  Mystic  Seaport.  This  4()-acre  re-creation  of  a  19th  centnr\’  seaixnt  town  takes  >011  hack  to  the  he\clay  of  sail 
with  its  tall  scpiare-riggers,  whalc'hoats,  sailmaker's  loft,  rope  walk  and  chandlery.  It  fascinates  visitors  of  all  ages  whose 
only  goal  is  pleasure,  and  serves  as  a  center  of  maritime  lore  for  others  who  come  to  study  exhibits  of  artifacts  and  do 
rescnirch  in  the  extensive  lihrarx'. 

Mystic  is  tx  pical  of  much  of  New  England’s  historic  treasure,  significant  in  today’s  ec-onomic  picture.  Tlie  2(K)  year-round 
employees  (100  more  in  summer)  are  just  the  hc'ginning  of  its  financial  hcaiefit  to  the  region.  More  important  are  the  mil¬ 
lions  of  tourists  dollars  spent  locally  in  hotels,  motels,  gas  stations  and  restaurants,  filling  the  pockets  of  people  who  do 
the  Inn  ing  in  New  England  markets— people  who  read  newspapt^rs  more  than  those  in  any  other  region  in  the  countrx’. 

Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (El 

New  Bedford  Standard-Times  (E&S) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 


% 


Publisher  explains  USIA’s 
news  management  policies 


William  E.  Sfrasburg,  right,  president  ot  the  Montgomery  Publishing 
Company,  Fort  Washington,  Pa.  and  former  assistant  director  of 
the  U.S.  Information  Agency,  receives  Freedom  of  Information 
plaque  award  from  G.  Richard  Dew,  chairman  of  the  awards  com¬ 
mittee  of  the  Central  Pennsylvania  Chapter  of  Sigma  Delta  Chi. 
Center,  Clinton  H.  Johnson,  Hanover  (Pa.)  Evening  Sun,  chapter 
president. 


P''reedom  of  information  can 
be  attained  only  by  relentless 
activity  on  the  part  of  the  media 
to  open  news  sources,  William 
E.  Strasburg,  former  assistant 
director  of  the  United  States 
Information  Agency,  told  a 
meeting  of  the  Central  Penn¬ 
sylvania  Chapter  of  Sigma 
Delta  Chi  here  Sept.  13. 

Strasburg,  who  has  returned 
to  his  post  as  president  of  the 
Montgomery  Publishing  Com¬ 
pany,  Fort  Washington,  Pa.,  as 
head  of  an  11-paper  chain  of 
Philadelphia  suburan  weeklies, 
receiv'ed  the  annual  “Freedom 
of  Information”  aw’ard  from  the 
SDX  Chapter  for  his  work  with 
the  USIA  and  for  his  activities 
as  a  publisher  on  behalf  of  the 
right  know. 

He  said  reporters  are  denied 
access  to  information  because 
of  four  basic  reasons:  official 
mistakes,  political  bias,  military 
security,  and  contradictory 
judgments  by  public  officials. 

Also,  he  explained,  there  are 
times  when  public  officials  “can’t 
giv’e  out  information  because  of 


the  lack  of  a  broad  base  of  in¬ 
formation  that  is  necessary”  for 
a  complete  picture  of  a  situa¬ 
tion. 

Strasburg  said  there  is  ‘a 
gi’eat  deal  of  truth”  in  the 
charges  voiced  by  Vice  Presi¬ 
dent  Agnew  that  some  newspa¬ 
pers  are  not  reporting  all  the 
news.  But  “what  is  bothersome 
is  that  it  comes  at  a  time  when 
we  should  conciliate  our  differ¬ 
ences  rather  than  underscore 
them.” 

He  e.xplained  that  the  USIA 
policy  of  not  publicizing  its  pub¬ 
lic  opinion  polls  taken  around 
the  world  was  adopted  because 
these  polls  “are  management 
tools”  used  to  help  shape  the 
activities  of  the  agency. 

On  Cambodia,  he  admitted 
that  “we  did  not  explain  the 
situation  as  fully  as  we  should 
have,”  with  the  result  that 
“some  of  the  gains  w'e  made  in¬ 
ternationally”  on  the  gradual 
withdrawal  of  forces  from  Viet 
Nam  “were  destroyed,  but  we 
are  gradually  coming  back.” 

On  the  recent  Peru  censor¬ 


ship  hassle,  he  said  the  govern¬ 
ment  adopted  the  same  policy 
that  had  been  put  into  effect 
earlier  in  Chile  without  wide¬ 
spread  criticism  and  attributed 
the  situation  to  closer  personal 
relationships  on  the  part  of 
Chile  officialdom  with  news  me¬ 
dia  organizations. 


Sale  announced 

Sale  of  the  Valley  Center 
(Kans.)  Index  to  the  Valley 
Printing  Co.  has  been  an¬ 
nounced  by  its  new  owners,  J. 
M.  and  Michael  D.  Clark. 

The  Index  has  been  published 
by  the  Ronbins  Printing  Co. 
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TOPS  in  the  59th 

metro  market 

s  -  h 

lOPS  In  COVERIGE  1 

in  this  market  that  ranks  59th  nationally, 

8th  in  the  South,  1st  in  North  Carolina. 
(Source;  ABC  Audit  Report  of  9-30-69). 

10PS  ID  COLOR 

with  color  lineage  that  has  consistently 
ranked  among  the  leaders  in  the  Southeast- 
your  assurance  of  faithful  reproduction 
of  ROP  color,  whether  spot  or  process. 


EDITOR  &.  PUBLISHER  for  September  26,  1970 


^3 n’t  cover  North  Caroline 
without  the 

WINSTON-SALEM 

JOURNAL  and  SENTINEL 

Morning  Sunday  Evening 


Represented  Nationally  by 
SAWYER-FERGUSON-WALKER  COMPANY 
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Blue  Cross-Blue  Shield 
wins  with  favorite  color 


Blue  was  a  “natural”  for  the 
Associated  Hospital  Services 
Blue  Cross-Blue  Chield,  in  its 
campaign  to  promote  its  ser¬ 
vices  “for  today’s  care  and  to¬ 
day’s  costs.” 

The  advertisement  in  the 
Milwaukee  Se^itivel  headlined 
“Save  Your  Breath”  was  judged 
the  best  spot  color  reproduction 
in  newspapers  of  100, 000-250,- 
000  circulation  category  in  The 
1970  Editor  &  Publish kr  Color 
Awards  Competition. 

The  award-winning  ad  is  one 
of  a  series  of  six,  which  were 
published  in  the  Sentinel  begin¬ 
ning  last  February.  Agency  for 
the  Associated  Hospital  Serv¬ 
ices,  is  Cramer-Krasselt  Co., 
Wisconsin’s  largest  agency.  The 
campaign  was  produced  under 
the  direction  of  the  account  su¬ 
pervisor,  Roliert  Christensen, 
who  is  president  of  the  agency, 
and  the  account  executive.  Gene 
Schroeder. 

In  discussing  the  campaign, 
.lack  Bolton,  advertising  and 
sales  manager  for  Associated 
Hospital  Seiwices,  said: 

“For  three  or  more  years  we 
have  been  trying  to  exjilain  in 
our  advertising,  the  rapidly  in¬ 
creasing  costs  of  hospital  care. 


We  felt  we  had  a  challenge  to 
present  a  new,  unique  and  inter¬ 
esting  way  of  telling  the  same 
story.  After  looking  at  many 
copy  and  layout  approaches,  we 
chose  this  one  utilizing  a  large 
photograph. 

Original  plates  used 

“W’e  were  concerned  about  the 
technical  problems  of  reproduc¬ 
tion  in  newspapers.  We  had  a 
feeling  that  the  photos  would  be 
beautiful  hanging  in  our  offices, 
or  that  the  ads  would  look  great 
in  magazines.  However,  the 
agency  sold  us  on  the  idea  that 
newspaper  reproduction  would 
be  excellent  if  we  used  original 
plates  instead  of  the  usual 
liaked  mats.  The  results  are  ap¬ 
parent.” 

Bolton  said  the.v  have  received 
many  fine  comments  on  the 
series  and  the  campaign  was 
considered  a  success. 

Dave  Nugent,  vicepresident 
for  marketing  for  Associated 
Hospital  Services,  said  he  fel^ 
the  campaign  “made  a  goo<l 
track  record  in  renewing  con¬ 
tracts,  and  in  developing  new 
leads.” 

Involved  in  protluction  the 
series  at  Cramei’-Kras.selt  were 


Largest  Circulation  In  South  Carolina 


®he  CTolumbia  'Kecord 

Represented  by  Story  &  Kelly-Smith,  Inc. 


Joe  Stodola,  creative  director. 
Bob  Hagan,  art  director  and 
Carl  Slotty,  production  mana¬ 
ger.  The  agency  credits  the 
clean,  crisp  reproduction  to  the 
careful  65-line  screen  etchings 
made  by  the  Mandel  Company, 
engravers,  and  the  co-operation 
of  the  mechanical  departments 
of  the  Sentinel,  from  stereo¬ 
typers  to  pressmen. 

Schroeder  commented  that 
“co-ordination  was  the  key 
to  the  excellent  reproduction. 
Starting  with  the  creative  gen¬ 
ius  of  Joe  Stodola  and  Bob 
Hagan,  and  carrying  right 
through  to  the  engraver  and  to 
the  printing  craftsmen  of  The 
Sentinel,  co-operation  was  at  its 
highest  level.” 

Charles  K.  Clarke,  advertis¬ 
ing  manager  of  the  Sentinel, 
said:  “We  are  extremely  happy 
that  the  Sentinel  has  won  the 
1970  spot  color  award  in  the 
E&P  competition.  Our  congratu¬ 
lations  to  the  account  and  the 
agency  in  developing  this  fine 
campaign.  And  we  must  com¬ 
pliment  the  engraver  and  our 
own  production  deiiartment  on 
doing  a  fine  technical  job.” 

George  Henninger,  assistant 
production  manager,  said  he 
was  proud  of  the  fact  that  his 
department  had  such  an  im- 
iwrtant  part  in  winning  the 
awarded.  He  credited  the  use  of 
original  copper  plates,  together 
with  the  capable  handling  by 
his  staff,  and  the  modern  fa¬ 
cilities  of  the  newspaper,  for 
the  award-winning  reproduc¬ 
tion. 

Press  plates  were  made  on 
Wood  Supermatic  press  plate 
casting  equipment  Dom  Wood 
mats.  The  jiaper  was  printed 
on  a  Hoe  Colorniatic  press,  us¬ 
ing  Sinclair-Carroll  stamlard 
blue  Adpro  ink. 

• 

Seattle  pr  firm 
inerjies  witth  H  &  K 

Merry,  Calvo,  Lane  &  Baker, 
Seattle  advertising  and  public 
relations  firm  founded  in  1964, 
has  merged  with  Hill  &  Knowl- 
ton,  Inc.,  New  York  City.  The 
transaction  was  accomplished 
entirely  by  an  exchange  of 
stock. 

The  Seattle  company  will  con¬ 
tinue  under  its  present  name 
and  management  as  a  wholly 
owned  subsidiary.  Officers  of 
MCL&B  are  Frederick  E.  Bak¬ 
er,  chairman;  John  Merry, 
president;  Norman  N.  Calvo, 
vicepresident  and  .secretary,  and 
James  F.  Lane,  vicepresident 
and  treasurer. 

Among  current  clients  of  the 
Seattle  office  are  Carling  Bre¬ 
wing,  American  Plywood  Asso¬ 
ciation,  Puget  Sound  Power  & 
Light,  American  Mail  Line,  Red 
Cedar  Shingle  &  Handsplit 
Shakes  Bureau. 
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Wiimiii^  Weslerii 
ad  copy  displayed 

Winners  in  the  1979  Ameri¬ 
can  Advertising  Federation’s 
Western  region  creative  adver¬ 
tising  competition  are  now  on 
film  for  display  throughout  1.3 
states. 

Edward  L.  McDonald,  senior 
advertising  officer.  Bank  of 
America  and  general  chairman 
of  a  contest  which  drew  1500 
entries,  presented  the  winners 
at  the  San  Francisco  Advertis¬ 
ing  Club  on  Sept.  2. 

The  sweepstakes  award  in  the 
newspaper  division  sponsored 
by  Western  dailies  through  the 
Bureau  of  Advertising  went  to 
Direction  Sports  for  copy 
prepared  by  Steve  Garey  and 
Hy  Yablonka  for  Chiat/Day 
Inc.  of  Los  Angeles.  It  was  in 
black  and  white. 

ROP  color  honors  went  to 
Bay  Area  League  of  Industrial 
Assns.,  for  copy  prepared  by 
Kenyon  &  Eckhardt,  Inc.,  San 
Francisco.  Olympia  Brewing, 
American  President  Lines  and 
Knudsen  Corp.  were  runners- 
up. 

D  &  F  May  of  Denver  won 
first  award  in  the  Sunday  sup¬ 
plement  and  comics  advertis¬ 
ing.  K.4BC-TV’s  entry  was 
judged  tops  in  the  less  than 
page  size  cojiy  in  black  and 
white. 

First  in  retail  copy  jilaced  in 
cities  under  75,(M)0  went  to 
South  Shore  Shopping  Center, 
with  Nevada  National  Hank 
second.  Retail  winners  in  the 
over  75.000  class  were  Rons 
Adkins  and  S&.'V  Industries. 


Ojjilvy  &  Mallier’s 
increase 

Ogilvy  &  Mather  Internation¬ 
al  Inc.  reported  a  net  income  of 
$1,249,740  or  $1.14  per  .share 
for  the  first  6  months  of  1!)70, 
compared  with  net  income  of 
$1,184,478  or  $1.05  |)er  share 
for  the  comparable  period  in 
1969. 

Fee  and  commission  income 
totaled  $19,677,819  on  billings  of 
$122,958,8:>4.  Comjmrable  fig¬ 
ures  for  the  first  six  months 
of  1969  were  $16,989,8.39  on  bill¬ 
ings  of  $111,34.3,444. 

The  increase  in  billings  arose 
for  the  most  part  from  new 
clients  and  the  acquisition  of  a 
majority  interest  in  V’an 
Maanen,  Ogilvy  &  Mather  in 
Holland. 

Ogilvy  &  Mather  noted  that 
during  the  first  half  of  1970 
they  had  obtained  F'alstaff  brew¬ 
ing  account  and  the  Old  Crow 
account  of  National  Distillers. 
Income  on  these  accounts  will 
be  reflected  in  the  second  half 
of  1970. 
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OUR  BIG  MEDICINE... 


. . .  Gives  advertisers 
fast,  fast,  fast 
relief  from 
sluggish  sales 
in  the 

St.  Paul  Market. 


SbM  Dispatch  and  Pioneer  Press 

A  RIDDER  NEWSPAPER 
Representatives 

SAWYER-FERGUSON-WALKER,  INC. 


New  York  *  Detroit  *  Chicago  *  Phiiadeiphio  *  Atianta  *  Los  Angeies  *  San  Francisco  *  Minneapoiis  *  Dailas 


EASTOt 


[BETHLEHEM 


allentowiT 


Food  page  kudos 
go  to  15  editors 


Seven  newspaper  food  edi¬ 
tors  shared  top  honors  in  the 
1970  Vesta  Awards  competition 
of  the  American  Meat  Institute, 
it  was  announced  at  the  open¬ 
ing  session  of  the  1970  Newspa¬ 
per  Food  Editors  Conference  at 
the  Fairmont  Hotel. 

The  largest  number  of  entries 
ever  received  in  the  contest — 
138  —  were  submitted  from 
newspapers  across  the  United 
States  and  in  Canada.  They 
were  judged  on  the  basis  of 
service  to  readers,  journalistic 
style,  use  of  illustrations,  food 
page  make-up,  nutrition  infor¬ 
mation,  originality,  timeliness 
and  thoroughness. 

Judges  for  the  contest  were: 
J.  Carroll  Bateman,  president. 
Insurance  Information  Institute> 
New  York  City,  and  former 
president,  Public  Relations  So¬ 
ciety  of  America;  Mrs.  Anita 
Dean,  extension  siiecialist,  foods 
and  nutrition,  Michigan  State 
University,  East  Lansing;  Mrs. 
Gwen  Dobson,  president,  Ameri¬ 
can  Newspaper  Women’s  Club, 
Washington,  D.  C.,  and  women’s 


editor,  \Yashington  Star;  Mi¬ 
chael  Hudoba,  president  Na¬ 
tional  Press  Club,  Washington, 
D.C.,  and  editor.  Sports  Afield; 
Professor  Nellie  R.  McCannon, 
department  of  home  economics 
journalism,  college  of  agricul¬ 
ture,  University  of  Wisconsin, 
Madison;  and  Jon  B.  Riffel, 
vicepresident,  public  relations. 
Pacific  Lighting  Service  Com¬ 
pany,  and  vicepresident  and 
vicechairman.  Public  Relations 
Society  of  America. 

Edward  C.  Jones,  chairman 
of  the  board  of  directors  of  the 
American  Meat  Institute  and 
president  of  Jones  Dairy  Farm, 
Fort  Atkinson,  Wis.,  presented 
the  winners  with  bronze  statu¬ 
ettes  of  Vesta,  mythological 
goddess  of  hearth  and  home, 
recognizing  excellence  of  their 
food  pages. 

Winners  are: 

Class  A  (Newspapers  with 
circulation  under  50,000) 

Black  and  White  —  Barbara 
Lawrence,  The  Daily  Review, 
Hayward,  Calif. 


('olor  Reduces  Sales  Cost  In  The 

lALLENTOWN  •  BETHLEHEM  •  EASTOHl 
METRO  AREA 


Local  and  National 
Advertisers  Used 

1,315,314 

Lines  In  /' 


Color — Elizabeth  Wolf,  The 
Tuscaloosa  News,  Tuscaloosa, 
Ala. 

Class  B  (Newspapers  with 
circulation  of  between  .50,000 
and  200,000) 

Black  and  White — Carol  M. 
Voshall,  The  Phoenix  Gazette, 
Phoenix,  Ariz. 

Color — Agnes  Edwards,  The 
Miami  News,  Miami,  Fla. 

Class  C  (Newspapers  with 
circulation  over  200,000) 

Black  and  White — Ann  Val¬ 
entine,  The  Houston  Post, 
Houston,  Tex. 

Color  —  Peggy  Daum,  The 
Milwaukee  Journal,  Milwaukee, 
Wis. 

Class  I>  (Rotogravure  color 
entries  from  newspapers  of  any 
circulation) 

— Mary  Alice  Quinn,  The 
Commercial  Appeal,  Memphis, 
Tenn. 

Eight  food  editors  received 
certificates  of  merit  as  runners- 
up  in  the  contest.  They  are: 

Class  A — Black  and  White — 
Jane  Strickland,  Capital  Jour¬ 
nal,  Salem,  Ore. 

Color — Monica  Steiner,  Her¬ 
ald-Tribune,  Sarasota,  Fla. 

Class  B — Black  and  VV’hite — 
Dorothee  Poison,  The  Arizona 
Republic,  Phoenix,  Ariz. 

Color — Rosa  Tusa,  Milwaukee 
Sentinel,  Milwaukee,  Wis. 

Class  C — Black  and  White — 
Annette  Ashlock  Stover,  Chi¬ 
cago  Tribune,  Chicago,  Ill. 

Color — Isabel  Du  Bois,  Chi¬ 
cago  Daily  News,  Chicago,  Ill. 

Class  I) — Rotogravure  Color 
— Janet  Beighle,  Plain  Dealer, 
Cleveland.  Ohio  and  Ruth  Ellen 
Church,  Chicago  Tribune,  Chi¬ 
cago,  Ill.  (a  tie). 


National  Observer 
earns  dentists’  prize 

James  G.  Driscoll,  staff  writer 
for  the  National  Observer  won 
fir.st  place  honors  in  the  news¬ 
paper  division  of  the  1970 
American  Dental  Association 
Science  Writers  Award  com¬ 
petition. 

Driscoll  was  awarded  fir.st 
prize  in  the  newspaper  division 
for  his  article  on  dental  educa¬ 
tion  and  trends  in  dentistry. 

Messrs.  Driscoll  and  Edelson 
will  receive  plaques  and  $1,000 
cash  awards  at  the  As.socia- 
tion’s  11th  annual  session,  Nov. 
9,  in  Las  Vegas,  Nev. 

This  is  the  fifth  year  in  which 
the  competition  has  been  con¬ 
ducted  by  the  ADA  and  sup¬ 
ported  by  a  grant  from  Lever 
Brothers  Company. 

Six  Awards  of  Merit  will  be 
j)resented  for  other  entries  con¬ 
sidered  noteworthy  by  the 
judges. 

Four  awards  will  be  pre¬ 
sented  to  lunner.s-up  in  the 
newspaper  division.  Winners 
are: 

Herbert  Black,  Poston  Globe, 
“Dollar  Squeeze  Pinches  Stu¬ 
dents  in  Dental  School,”  Mav 
17,  1970. 

Jane  E.  Brody,  The  New 
York  Times,  “25  Years  of  F'luo- 
ride  Cuts  Tooth  Decay  in 
Newburgh,”  May  3.  1970. 

Charles  E.  Donnelly,  Jr.,  The 
Guide  (Rapid  City,  S.  1). ),  “Are 
Dentists  ‘Healers’  or  Repair¬ 
men?”,  Feb.  26,  1970. 

Penelope  McMullan,  Neivsday 
(Garden  City,  N.  Y.),  “Fluoride 
Task  Force  to  Aim  at  LI,”  June 
29,  1970. 


635/ 

COLOR  I 
ADS  ' 

During  the  First 
8  Months  of  1 970. 


1  St  in  Pennsylvania  with  \  /  — •  — | 

2,093,896  Total  Lines  of  N/  ''j 

Color  Advertising  in  1 969 

i  Sinair  (  innitaci  Markvl .  ilrtl  l.arm-sl  hi  1‘rnnn. 

FULL  COLOR/HI-FI /SPECT ACOLOR/PREPRINTS 


ir  THE  MORNING  CALL  *  EVENING  CHRONICLE 
*  SUNDAY  CALL-CHRONICLE 

Allentown,  Pa. 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


FAREWELL  IN  ROME — Associated  Press  foreign  correspondent 
Dennis  Redmont  (right),  his  wife  Manuela  and  his  mother-in-law, 
Maria  Gertrudes  de  Magelhaes  of  Portugal,  say  farewell  to  Pope 
Paul  in  private  audience  as  Redmont  leaves  to  become  chief  of 
bureau  at  Rio  de  Janieiro.  Baby  Michael,  three  months  old,  ignores 
proceedings.  Pope  Paul  took  occasion  to  comment  on  AP's  work, 
saying  he  daily  noted  the  dispatches  in  Italian  newspapers.  During 
Redmont's  three-year  stay  in  Rome  he  covered  the  Vatican  and 
accompanied  the  Pontiff  on  trips  to  Portugal,  Turkey,  and  Uganda. 
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ft  in  Milwauk 
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In  Milwaukee,  color  does  the  job  better  for  Associat¬ 
ed  Hospital  Services,  Blue  Cross-Blue  Shield  .  .  . 
ond  the  Milwaukee  Sentinel  with  its  modern  facilities 
and  capable,  experienced  craftsmen,  does  a  top¬ 
flight  job  in  reproducing  it. 

Co-ordination  is  the  key  to  excellent  reproduction. 
This  oward  winning  1,000  -  line  advertisement  — 
one  of  a  series  of  six  —  demanded,  and  received 
the  full  co-operation  of  the  agency,  Cramer-Krasselt, 
Inc.,  the  engravers,  and  Sentinel  production  depart¬ 
ments  from  stereotypers  to  pressmen. 


The  judges  of  the  E&P  color  awords  program  put  us 
in  first  place  for  spot  color  reproduction  in  our  circu¬ 
lation  category.  WeVe  justly  proud  of  being  rKimed 
a  winner.  You,  as  an  advertiser  can  be  a  winner  too. 

Color  will  make  a  great  contribution  to  the  impact  of 
your  advertising  particularly  in  Milwaukee,  just  as  it 
does  for  Blue  Cross-Blue  Shield.  Why  rvot  join  the 
advertisers  who  really  know  how  to  get  their  mon¬ 
ey's  worth  by  scheduling  your  next  campaign  in  the 
Milwaukee  Sentinel?  In  color. 


MILWAUKEE  SENTINEL,  Wisconsin's  Great  Morning  Newspaper,  Represented  by  Million  AAarket  Newspapers,  Inc. 


Ohio  court 


imposes 
news  restrictions 


A  special  state  grand  jury  “It’s  an  unusual  situation,”  for  business  writing,  and  run- 
investigation  into  the  May  4  said  Portage  County  Common  ner-up  in  each  of  the  categories, 
shooting  deaths  of  four  Kent  Pleas  Court  Judge  Edwin  W.  have  been  announced  at  the  Uni- 
State  University  students  in  a  Jones,  who  issued  the  order,  versity  of  Missouri-Columbia  in 
campus  confrontation  with  Ohio  Jones  said  the  order  will  pro-  advance  of  presentation  here 
1  ■  ^  being  hibit  demonstrations  at  the 

Ohio,  courthouse,  although  “this  was 
se-  not  the  primary  purpose.” 

The  order  also  was  s' 

Judge  .\lbert  L.  Caris,  the  coun¬ 
common 


national  guardsmen  is 
conducted  in  Ravenna, 
under  strict,  court-imposed 
crecy. 

A.  court  order  prohibits  any¬ 
one  connected  with  the  grand  ty’s  other 
jury — including  witnesses — from 
discussing  with  reporters  any 
facet  of  the  investigation. 

Under  normal  grand  jury  pro¬ 
ceedings  in  Ohio,  witnesses,  law¬ 
yers  and  others  involved  are  not  Record-Courier  reported  the  ma- 
prohibited  from  revealing  testi-  jority  of  persons  it  interviewed 
mony.  Jurors,  however,  are  re-  favor  the  order  “because  they  encourage 
stricted  by  law  from  disclosing  feel  it  will  protect  witnesses  and 
any  testimony  given.  jurors.”  The  paper  did  not  say 

how  many  persons  it  interviewed 
on  the  subject. 

.A  copy  of  the  order  is  being 
given  to  each  of  the  more  than 
250  witnesses  who  have  been 
called  to  testify.  Violation  could 
lead  to  a  citation  for  contempt 
of  court  and  a  fine  or  jail  sen¬ 
tence,  or  both,  Jones  said. 

The  order  also  prohibits  “cam¬ 
eras,  recording  devices,  register-  on 
ing  devices  or  any  other  elec 
tronic  or  mechanical  equipment”  and  the 
on  the  courthouse  premises. 

!No  draHing  allowed 


Octol)er  15. 

The  competition  in  business 
journalism  is  conducted  jointly 
signed  by  by  the  School  of  Journalism  and 
School  of  Business  and  Public 
pleas  judge.  Administration  at  UMC.  In  ad- 
pi  _  .  ,  dition  to  $1,000  cash  prizes,  a 

«as  Ignore  unique  trophy  created  by  Gould 

The  judges  refused  to  relax  and  .Associates  is  presented  to 
the  order  despite  pleas  by  some  each  of  the  winners.  The  awards 
local  newsmen.  However,  the  competition  is  funded  by  a  grant 

from  the  Independent  Natural 
Gas  .Association  of  .America  to 
dynamic  business 
writing  and  reporting. 

The  1970  winners  are: 

Weekly  new’spaper:  Geoffrey 
Brown,  Mick  Rood,  and  Wes 
Iversen,  Sun  Task  Force,  Sun 
Newspapers  of  Omaha  (Neb.), 

“  ‘Sick’  Bus  Co.  Is  .Alive,  Well,” 
an  analysis  of  the  Omaha  Tran¬ 
sit  Co.  Distinguished  runner-up: 
Pat  Murphy,  Coral  Gables 
Times-Gnide.  “U.S.  Unreason¬ 
able  On  Turkey  Point,”  a  series 
the  court  fight  between  the 
Federal  Pollution  Control  Board 
Florida  Power  and 
Light’s  Turkey  Point  water  dis¬ 
charge. 

Daily  newspaper  under  150,- 
It  bars  “sketches  or  drawings  000  circulation:  Martin  Kirby, 
...  of  any  person  attending  or  Arkansas  Democrat.  A  series  on 
participating  in  the  proceedings  the  manipulation  of  the  Union 
of  the  grand  jury”  and  “photo-  National  Bank  by  Harlan  Lane, 
graphs  of  any  kind  of  the  spe-  Distinguished  runner-up:  Joseph 
cial  grand  jury,  as  a  group  or  E.  La  Rocca,  .Veies  Miner,  Fair- 
individually  .  .  .  without  prior  banks,  Alaska.  “Historic  Events 
permission  of  the  court.”  Follow  Oil  Find,”  is  a  feature 

Telephone  lines  and  other  discovery  of  great  oil 

communications  devices  not  al-  fields  in  .Alaska  and  the  effect  on 
ready  in  the  courthouse  by  the  economy  and  ecology  of 

starting  date  (Sept.  14)  of  the  Alaska. 

investigation  may  not  be  in-  Daily  newspaper  with  circula- 
stalled,  the  order  says.  tion  of  more  than  150,000  or  a 

The  order  will  remain  in  effect  syndicated  columnist  or  wire 
until  the  court  decides  to  lift  it.  service  staff  member:  Lucia 
^  .  ,  ,  ,  .  Mouat,  Christian  Sciejice  Moni- 

Top  officials  of  toth  Kent  ^  Washington,  D.C.  news  bu- 
State  University  and  the  Ohio  ..^he  Consumer  Fights 

National  Guard  have  teen  sub-  ^ 

penaed  to  testify  including  on  consumers  and  consumer  or- 
Guard  Adj.  Gen.  Sylvester  T  ^anizations  and  how  they  com- 
DelCorso  and  KSU  President  dishonest  and  misleading 

Robert  1.  White.  marketing  practices,  or  aid  con- 

.Also  subpenaed  are  102  stu-  sumers  in  selecting  the  test 
dents,  25  policemen,  5  firemen,  values  offered  by  retailers;  dis- 
8  professors,  20  Guardsmen  and  tinguished  runner-up:  Richard 
97  others.  Nenneman,  Chritsian  Science 

Testimony  is  being  presented  Monitor,  Boston,  “How  to  Spend 
in  a  chronoloerical  seouence  from  $300-Billion,”  is  a  definitive 


NeMsnu'ii  involved 

Tbe  order  presumably  will  sil¬ 
ence  four  newsmen  who  have 
been  subpenaed.  They  include 
two  Akron  Beacon  Journal  pho¬ 
tographers,  a  reporter  for  the 
h'eiit  -  Ravenna  Record  -  Courier 
and  the  director  of  NBC  news  in 
Cleveland. 


with  FAST  action 
on  web  breaks 


On  NCEW  program 

Richard  Kleindienst,  Deputy 
Attorney  General  of  the  United 
States,  will  address  the  Nation¬ 
al  Conference  of  Editorial 
Writers  on  Friday,  October  2 
at  the  24th  annual  meeting, 
held  at  the  Parker  House  in 
Boston,  Mass.  Kleindienst  will 
speak  to  the  editors  at  a  dinner 
hosted  by  the  Boston  Herald 
Traveler. 


. . .  and  protect  your  invest¬ 
ment  in  your  web  presses 
with  the  value-engineered 
Cooksey  System  of  web 
break  detectors,  trolleys, 
and  web  severing  devices 
that  eliminate  costly  wrap- 
|ups  and  damaged  plates. 

Get  the  whole  story  from: 


KORTHE  ENGINEERING 
CORPORATION 

9353  Seymour  Ave., 

Schiller  Park,  III.  60176 
A  sussioiARr  or 

eALOIVfN  GrCrNHffMfP  CORPORATION 


iiTimuMi 


Home  Office;  Spokane,  Washington  99201. 

Represented  nationally  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


Again  this  year  our  men  in  the  pressroom  and 
engraving  department  have  covered  themselves  with 
full  color  glory.  ^ 

In  the  annual  PNNAEA  color  contest,  they 
collected  the  First  Award  for  ROP  multi-color 
reproduction,  and  another  First  Award  for  single 
color  magazine  reproduction.  Not  bad,  but  no 
surprise  to  us.  Our  craftsmen  have  been  big  league 
performers  In  this  color  game  ever  since  newspapers 
started  printing  color. 

National  an  i  local  advertisers  have  come  to  expect 
the  finest  in  color  work  from  the  Spokane  dailies. 

They  know  that  our  craftsmen  will  fume  and  fret  to 
bring  out  the  best,  brightest,  liveliest  color  possible. 

With  us,  color  is  a  big  deal.  Give  us  a  try.  You'll 
like  the  results  ...  in  sales. 


Artwork  provided  by  Dettman  Archive,  Inc. 


Has  there  ever 
when  we 


mr. 


been  a  time 
didn't  have  problems? 


Little  more  than  a  hundred  years  ago,  this 
country  was  torn  apart  by  a  war  that  turned 
fathers  against  sons,  brothers  against  brothers. 
Yet  we  endured.  Forty  years  ago,  a  depression 
shattered  the  security  of  millions  of  citizens.  Yet 
we  endured.  Today  we’re  facing  some  of  the  most 
serious  problems  in  our  history.  But  perhaps  the 
most  serious  problem  of  all  is  a  loss  of  faith 
in  our  ability  to  endure. 

In  times  like  these,  newspapers  have  an 
even  greater  responsibility  to  the  people.  We, 
at  Knight  Newspapers,  are  very  aware  of  that 
responsibility  as  we  meet  the  day-to-day 
challenge  of  reporting  news  fairly,  fully  and 
honestly.  We  know  that  we  have  a  duty  to  inform 
our  readers  . . .  not  to  overwhelm  them.  To  give 
them  all  the  news  . . .  and  to  give  it  in  its  proper 
perspective.  That’s  why  we  look  for— and  foster— 
this  sense  of  responsibility  in  our  newspapers. 
And  why  we  provide  an  atmosphere  of  innovation, 
creativity  and  professionalism  to  help  them 
effectively  inform  the  communities  they  serve. 

Life  has  never  been  simple  in  this  country. 
It  never  will  be.  Each  new  generation  will  face  a 
new  set  of  problems.  But  as  long  as  we  sustain 
faith  in  ourselves  as  a  nation,  we  will  not  only 
endure  ...  we  will  prevail. 

KNIGHT  NEWSPAPERS,  INC. 

Akron  Beacon  Journal.  Boca  Raton  News.  Charlotte  News.  Charlotte  Observer 
Detroit  Free  Press.  Macon  News,  Macon  Telegraph.  Miamt  Herald. 

Philadelphia  Inquirer.  Philadelphia  Daily  News  Tallahassee  Democrat 


Perfect  Easter  sunrise 
is  a  cold  winter  morn 


Hours  of  waiting  in  the  bit¬ 
ter-cold  predawn  darkness,  doz¬ 
ens  of  fried  eggs,  pounds  of 
sausage,  a  peck  of  tomatoes 
and  more  than  a  little  bit  of 
ingenuity  went  into  the  effort 
that  earned  for  the  Louisville 
Times  the  Editor  &  Pi  blisiier 
color  production  award. 

The  object  of  the  patience 
and  culinary  effort  was  a  Spec- 
taColor  layout  entitled  “Easter 
Breakfast”  which  appeared  in 
the  newspaper  on  Good  Friday, 
March  27,  1970. 

The  subject  was  chosen  be¬ 
cause  Easter  sunrise  services 
atop  Iroquois  Hill  in  Louisville 
are  an  old  tradition  and  it  was 
a  logical  step,  the  editors 
thought,  from  sunrise  services 
to  early  breakfast. 

The  difficulties  arose  with 
the  execution  of  the  photo.  The 
pictuie  had  to  be  shot  in  Feb¬ 
ruary  because  of  the  four- 
week-ahead-of-publication  dead¬ 
line  for  SpectaColor.  In  Louis¬ 
ville  that  means  winter  at 
its  coldest.  Also,  the  local 
weather  bureau  found  it  impos¬ 


sible  to  predict  either  the  pre¬ 
cise  moment  of  sunrise  or  the 
weather  conditions  for  that  ex¬ 
act  time.  The  problem  was  to 
coordinate  the  breakfast  with 
the  sunrise — the  omelet  had  to 
be  golden,  not  brown  nor  run¬ 
ny;  the  sausage  brown,  with 
sizzling,  not  coagulated,  cooking 
oil;  and  the  tomatoec  red  an<4 
firm  with  still-crisp  parsley. 

Assistant  director  of  photog¬ 
raphy  Bill  Strode  and  food 
columnist  Camille  Glenn,  wli 
served  as  writer  and  che 
spent  two  mornings  shivering 
atop  the  hill  cooking  lots  c 
eggs,  lots  of  sausage,  cuttin 
up  lots  of  tomatoes  and  takir 
a  lot  of  pictures,  trying  to  syn¬ 
chronize  the  breakfast  with  t! 
dawn.  It  was  all  to  no  avail. 
Finally,  on  the  third  mornin 
Strode  went  back  to  the  hill 
alone  and  shot  the  sunrise.  He 
then  went  back  to  the  studio, 
projected  his  color  slide  on  a 
screen,  arranged  Mrs.  Glenn’s 
freshly-prepared  repast  before 
the  projected  sunrise  and,  after 
a  few  trials,  shot  his  successful 


photograph. 

The  total  cost  of  the  break¬ 
fast — including  both  those 
prepared  on  the  hill  and  those 
prepared  in  the  studio — came 
to  .$47.  Who  ate  it?  No  one 
seems  to  know,  but  as  fine  a 
cook  as  Mrs.  Glenn  is,  it  is  un¬ 
likely  that  he  fully  appreciated 
what  must  have  been  one  of  the 
most  costly  seiwings  of  eggs 
and  sausage  ever  cooked. 

• 

Changes  in  ^roiip 

George  Hoyt,  general  manag¬ 
er  of  the  Times  Publications, 
Forest  Grove,  Ore.,  has 
resigned.  He  has  not  announced 
his  future  plans. 

Paul  McGilvra  was  named  as¬ 
sistant  to  the  publishers  with 
county-wide  responsibilities  for 
news  coverage,  editorial  content 
and  policy  as  well  as  coordina¬ 
tion  of  all  newspapers  in  the 
group — Forest  Grove  News- 
Times,  Beaver  toil  Valley  Times, 
Tigard  Times  and  Tri-City  Ti¬ 
mes. 

Jerry  Sanford,  advertising 
manager  of  the  Valley  Times, 
has  been  named  advertising  di¬ 
rector  for  all  of  the  Times  Pub¬ 
lications  weekly  newspapers. 
Clark  Jeli  is  new  retail  adman- 
ager  for  the  Valley  Times  and 
Mike  Rosa  will  handle  advertis¬ 
ing  for  the  News-Times. 


Friiitiiif;  equipment 
!»liow  (late8  are  set 

A  schedule  for  four  major 
printing  equipment  shows  over 
the  next  four  years  has  been 
approved  by  NPEA  Exhibits, 
Inc. 

The  schedule  embraces  dates 
and  locations  for  the  next  three 
National  Printing  Equipment 
Shows  (NPES).  It  also  an¬ 
nounces  the  approved  dates  for 
PRINT  74,  the  next  U.  S.-based 
international  graphic  arts  ex¬ 
position.  The  four-year  schedule 
was  adopted  at  a  full  meeting 
of  the  officers  and  directors  of 
NPEA  Exhibits,  Inc.,  at  Cleve¬ 
land  in  July. 

The  NPES  schedule  names 
three  U.  S.  cities:  Chicago,  New 
York  and  San  Francisco,  as 
sites  for  annual  printing  equip¬ 
ment  shows  prior  to  PRINT  74. 
National  Printing  Equipment 
Show  dates  and  locations  ap¬ 
proved  are: 

1971 —  Chicago,  The  Interna¬ 
tional  Amphitheatre,  June 
26-30. 

1972—  New  York,  The  Colise¬ 
um,  July  8-12. 

1973 —  San  Francisco,  Brooks 
Hall,  June  23-27. 

PRINT  74,  to  be  held  in  Chi¬ 
cago  at  McCormick  Place,  will 
run  from  November  16  through 
November  25,  1974. 


PHOENIX 

REPUBLIC-GAZETTE 


ENGINEERING 

of  major  plant  expansion  compo¬ 
nents  must  include  a  careful  pre¬ 
study  of  requirements.  This  permits 
a  detailed  statement  of  criteria  to 
be  met. 

An  example  is  the  B.E.S.T.  Mail- 
room  installation  at  Phoenix  built 
by  Sta-Hi  Corporation. 


AAAIN 

CHAS.T.  AVAIN,  INC. 


S^gineers 
BOSTON,  MASS. 
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If  you  print  by  offset,  ink  can  make  or 
break  your  chances  of  award  winning. 
Consider  these  facts:  Arrowlith  black  and 
colors  are  famous  for  perfect  press 
performance  and  faithful  reproduction  of 
your  photos  and  art. 


ARROWLITH  APPROVED  COLORS 


All  colors  are  readily  available  coast  to 
coast,  fully  meeting  ANPA-AAAA  standards 
including  ♦AdPro  process  colors.  There’s 
an  extra  bonus  in  long  mileage  and  smooth 
non  stop  production. 

•Trademark  ANPA-RI 


Photo  courtesy  the  1969  offset  award  winning  St.  Petersburg  Times. 


and  save  money  too 


Arrowlith  black  via  tank  truck  means  a  lower 
price.  Even  more  important  there  is  no  waste 
nor  mess  from  spills  .  .  .  you  get  every  pound 
paid  for  .. .  saves  valuable  floor  space  ...  . 

eliminates  manpower  in  handling  ...  no  r 
contaminated  ink.  I 

It  all  adds  up  to  money  in  the  bank.  ^ 

Write  for  complete  data  and  engineering  help. 


NATIONAL  HEADQUARTERS  •  25111  GLENDALE  AVENUE.  DETROIT.  MICHIGAN  48239 


DETROIT  •  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON  •  INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PROVIDENCE  •  SAN  FRANCISCO 


Pontiac 


Michigan  .  .  .  the  colorful 


Full  ('olor 

Spot  dolor 

Spc<*la(]olor 

Hi-Fi 

Special 

eff<M*ls 


big  market 


ADVERTISE  WHERE 
THE  MARKET 
POTENTIAL 
WILL  (;ET  RESULTS! 

In  Michigan  the  3  heading  Evening 
Newspapers  measured  by  Media 
Records  show  the  strength  of  Retail 
Marketing  .  .  .  here's  the  place  tf> 
place  advertising  dollars! 

<7  month  report) 

Detroit  News  14,613,818 

Grand  Rapids 

Press  11,792,813 


l'0\TI\( 


10,157,088 


Pontiac  is  28th 
in  the  top  50! 

Big  retailers  invest  advertising 
dollars  in  The  Press  to  get  the 
big  sales  this  powerful  newspaper 
delivers! 


I 


TIIK  POM  1  AC  IM{lvSS 

The  Dominate  Newspaper  in  the  Important 
Detroit-Oakland  (!ounty-Pontiao-Michigan 
Market! 

HepresenlPtl  nutitumlly  hv 

CRESMERE-WOODWARD-O'MARA-and-ORMSBEE 
New  Your,  Chicago,  Detroit,  Los  Angeles 


Color  future  bright 
at  Mid-west  papers 


By  Gerald  B.  Healey 

Use  of  offset  process  and 
spot  color  is  on  the  upswing  in 
many  newspapers  throughout 
the  mid-west,  according  to  re¬ 
ports  circulated  at  the  Mid- 
America  Newspaper  Mechani¬ 
cal  Conference  in  Wichita, 
Kans. 

Ben  Weir,  publisher  of  the 
daily  hidependence  (Mo.)  Ex¬ 
aminer,  and  Monte  Miller,  busi¬ 
ness  manager  of  the  weekly 
Belleville  (Kans.)  Telescope, 
particularly  noted  the  advance 
of  color  on  their  newspapers 
since  they  converted  to  offset. 

Weir,  although  not  entirely 
attributing  aii  increase  of  1,.300 
in  circulation  since  going  offset 
to  increased  color,  believed  this 
had  much  to  do  with  it. 

Ed  Seaton,  publisher  of  the 
Manhattan  (Kans.)  Mercury, 
said  his  plant  is  able  to  do  pro¬ 
cess  color  on  a  daily  basis.  The 
Mercury  has  the  capacity  for 
four-color  processing. 

Cowman  new  president 

Reproduction  qualities  of  off¬ 
set  color  were  discussed  by 
Jim  Robinson,  Topeka  (Kans.) 
Capital- Journal,  who  was 
chairman  of  the  conference  fol¬ 
lowing  the  recent  death  of 
W  i  1 1  i  a  m  Lawrence,  Mid- 
America  Conference  president, 
and  pressroom  superintendent 
of  the  Wichita  Eagle  Beacon. 
Fay  Cowman  of  the  Omaha 
World-Herald  was  appointed 
president  at  a  directors’  meet¬ 
ing. 

Although  not  present  at  the 
conference,  Robert  B.  Hent- 
schell,  production  manager  of 
the  St.  Louis  Post-Dispatch,  re¬ 
cently  spoke  of  the  reliability 
of  color  I'egister  of  his  Goss 
Metro  offset  press,  installed  in 
i  1968  and  still  in  the  process  of 
I  experimentally  producing  one- 
third  of  the  newspaper’s  circu¬ 
lation  by  offset. 

Hentschell  said  it  is  not 
necessary  to  bring  in  early 
crews  for  register  corrections 
and  color  plates  are  treated  the 
same  as  black  and  white. 

A  pin  register  system  is 
used.  Locking  the  plate  on  the 
filler  bar  keeps  consistently 
good  register. 

Uses  of  color 

The  Post-Dispatch  uses  at 
least  one  page  of  daily  editorial 
color,  including  pa^ge  one  and  a 
daily  four-color  page  of  comics 
in  the  Everyday  magazine. 
Most  color  ads  are  of  the  spot 
color  variety. 


The  Telescope,  which  has  4,- 
700  circulation  in  north  central 
Kansas,  also  publishes  the  Su¬ 
perior  (Neb.)  Express,  which 
it  recently  purchased,  plus  oth¬ 
er  publications,  in  a  central 
l)lant  arrangement. 

.Miller  said  the  Telescope 
converted  to  offset  in  five  days. 
Last  hot  metal  run  was  on  a 
Wednesday,  the  next  two  days 
were  given  over  to  offset  prac¬ 
tice  sessions,  the  force  worked 
Saturday,  took  Sunday  off  and 
made  the  first  offset  run  on 
Tuesday,  with  color. 

The  Telescope  utilizes  three 
Cumpugraphics,  a  Cottrell 
press  and  Centurion  cameras. 

.Miller  cautioned  that  the 
newsprint  waste  problem  is  one 
that  needs  early  solving,  espe¬ 
cially  when  color  is  being  run. 

30,000  prinircl  pages 

Including  the  Telescope  and 
Express  circulations,  the  plant 
runs  about  30,000  printed  pages 
a  week  with  12  people  in  the 
plant  production  department. 

Three  Belleville  advertisers 
are  running  in  color  every 
week.  Miller  said.  He  charges 
$3.'>  extra  for  color  on  a  page  at 
a  local  rate  of  $1  an  inch,  and  a 
volume  discount  arrangement 
thereafter.  Miller  said  the  con¬ 
version  cost  exceeded  $150,000. 

Weir  also  reported  that  his 
adverti.sers  are  highly  inter¬ 
ested  in  color  to  the  point  that 
the  Examiner  no  longer  runs 
special  inserts. 

The  conference  received  re¬ 
ports  that  many  publishers 
whose  plants  are  equipped  with 
web  offset  presses  of  three  or 
more  units  are  becoming  more 
interested  in  printing  with 
original  color  prints,  with 
screening  accomplished  in  basi¬ 
cally  the  same  manner  as  a 
black  and  white  print. 


University  editor 

Jamks  R.  Wisniewski,  a  sci¬ 
ence  news  editor  with  the  ,4mer- 
ican  Medical  Association — 
named  university  editor  at  Mar- 
ciuette  University,  Milwaukee. 
Wisniewski  is  a  University  of 
Wisconsin  graduate,  with  a 
journalism  major,  and  has 
worked  for  the  Waukesha 
(Wis.)  Freeman,  the  Rockford 
(Ill.)  Morning  Star,  and  the 
.Vcw'  World,  a  Catholic  weekly 
newspaper  in  Chicago. 
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Toseethis  admits  best  youhave  to  see  it 
inThe  Gazette.  Iii  color. 


It’s  an  award  winner.  Just  one  of 
the  many  Gazette/Eaton’s  award 
winners  for  color  creativity. 

We  worked  closely  with  Eaton’s  to 
make  their  color  ads  look  their 
best. 

We  worked  hard  to  make 
everybody’s  ads  look  their  best. 


And  we  developed  the  best  pro¬ 
cess  color  reproduction  in  North 
America.  If  you  think  that’s  a 
pretty  brash  statement  we’ve  got 
a  string  of  awards  to  back  it  up. 
An  unbroken  string  of  awards 
dating  back  to  ’65.  Awards  from 
Editor  and  Publisher.  Awards 


from  the  Newspaper  Advertis¬ 
ing  Managers  Association.  Al  I 
for  color  creativity. 

Sure,  we  care  about  how  many 
people  we  reach.  But  we  also 
care  about  how  we  reach  them. 
So  if  you  want  your  ad  to  be  seen 
at  its  best,  put  it  inThe  Gazette. 


The  Gazette. 

MONTREAL.  TORONTO.  VANCOUVER. 


The  Southam  Newspapers, 
(514)  878-9794. 


The  Southam  Newspapers, 
(416)  925-2881. 


W.  H.  Austin  (B.C.), 
(604)  936-6455. 


Free  4-liiie  ad  offer  relations 

.1,1^  appointments 

finds  jobs  for  youths  and  accounts 

Hughes  Air  West  (San  Fran- 

In  response  to  a  request  for  Barbara  Student  placement  cisco)  announced  the  appoint- 
aid  in  Governor  Ronald  Rea-  office  wrote  a  thank  you  note  ment  of  Lee  Pitt,  a  newspaper¬ 
man’s  “Summer  Jobs  for  Youth”  stating  that  60  students  had  re-  man,  as  director  of  its  corpo- 
program,  the  Smita  Barbara  ceived  work  as  a  result  of  the  rate  public  relations.  Pitt,  44, 
Xeu's-Press  classified  depart-  short  but  intense  campaign  of  former  aviation  editor  for  the 


nal-Herald,  had  been  employed 
as  a  Capitol  Policeman  in 
Washington.  Prior  to  that,  he 
was  a  reporter  for  the  Journal- 
Herald. 

John  N.  Luke,  formerly  air¬ 
line  sales  manager  for  Reserva¬ 
tions  World,  has  joined  Swiss¬ 
air  as  public  relations  manager 
for  North  America. 

*  «  • 


ment  contacted  placement  offi¬ 
cers  in  each  of  the  area’s  col¬ 
leges  and  youth  clubs. 

It  was  decided  that  a  printed 
form,  supplied  by  the  News- 
Press  classified  department 
would  be  filled  out  at  student 
placement  offices  and  at  youth 
club  offices.  These  forms  gave 
space  for  a  four-line  ad  to  be 
written  by  the  student  seeking 
summer  work. 

The  results  were  immediate. 
The  program  began  on  August 
6.  A  front  page  box  in  the 
News-Press  directed  possible 
employers  to  the  special  classifi¬ 
cation.  There  were  60  ads  to 
start. 

There  was  a  predominance  of 
“baby-sitting  wanted”  ads,  but 
other  students  expressed  a 
willingness  to  do  gardening  and 
painting  or  house  cleaning.  Old¬ 
er  students  offered  their  spe¬ 
cialties.  Some  advertised  their 
capabilities  as  computer  pro¬ 
grammers,  physical  therapists 
and  mechanics.  Some  offered 
muscle  with  opening  statements 
like.  “Hard  Worker”,  “Energet¬ 
ic”  or  “Strong.” 

Hundreds  of  ads  were  run 
from  August  8  to  September  1. 
The  results  were  good.  Many 
young  people  w'ho  took  advan¬ 
tage  of  the  free  ad  offer  called 
to  thank  the  News-Press  for 
helping  them  find  work. 

Student  placement  office  per¬ 
sonnel  were  also  pleased.  The 
University  of  California,  Santa 

AUSTRALIA'S 

Expanding  )Vealfh 
Offers  Opportunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  industrial 
development,  high  standard  of 
living,  and  tha  mounting  suc¬ 
cesses  of  over  800  U.  S.  com¬ 
panies  that  are  operating  and 
have  $500,000,008  invested  in 
Australia. 

To  keep  In  touch  with  marketlni. 
oieertltlni,  publishini  and  praphic 
arts  In  Australia  read 

NEWSPAPER  NEWS 

PublUlud  farolgAilr 

Awaual  Subaarlptian  to  tJ.S.A.  8A8.00 
Paymeata  noust  be  made  by 
baakdratt  tai  Aeatrallan  currency 
Comer  Butt  <i  CllsdeH  Sts..  Surry  Hills 
Sydney.  Australia 


free  ads  in  the  News-Press 
classified  columns. 

Russell  Furse,  of  Brooks 
Foundation  at  Santa  Barbara, 
an  area  director  of  the  program 
under  Ed  Reinecke,  lieutenant 
governor  of  California,  said, 
“The  results  were  extremely 
gratifying.  We’ll  be  knocking  on 
your  door  next  year  at  the  be¬ 
ginning  of  summer!” 

• 

Mezzotint  process 
adds  dramatic 
touch  to  color  ad 

An  unusual  speckled  appear¬ 
ance  of  the  Town  &  Country 
Charge  Card  dishware  ad 
which  won  an  Editor  &  Pi  B- 
LISHER  spot  color  award  for  the 
Chicago  Daily  \eivs  was 
achieved  through  the  use  of 
mezzotint  screen  on  a  black 
plate. 

This  unique  process  was  se¬ 
lected  by  Tatham-Laird  &  Kud- 
ner’s  creative  supeiwisor  Neil 
Vanover  and  art  director  Ellen 
Grigg  to  showcase  the  quality 
and  value  of  the  dishware  offer 
in  a  dramatic  manner. 

Engravings  were  produced 
by  Collins,  Miller  &  Hutchings 
and  plastic  plates  by  Reilly- 
Lake  Shor  Graphics.  The  pro¬ 
duction  man  on  the  ad  was  An¬ 
thony  Raciti,  color  coordinator 
of  the  Chicago  Daily  News  and 
Sun-Times.  Adpro  yellow  and 
black  inks  were  used. 

It  was  the  fourth  E&P  color 
award  won  by  the  Daily  News. 


Los  Angeles  Mirror-News,  most 
recently  was  associated  with 
Carl  Byoir  &  Associates  as  a 
representative  for  Hughes  Tool 
Company  in  Las  Vegas  and  Los 
Angeles. 

♦  ♦  ♦ 

Appointment  of  Robert  W. 
Gamm  as  regional  public  rela¬ 
tions  manager  for  Reynolds 
Metals  Company  in  Los  Angeles 
was  announced  by  Joseph  F. 
Awad,  general  director  of  public 
relations. 

*  *  * 

Joseph  N.  .Moffatt  has  trans¬ 
ferred  to  Portland  to  open  a 
new  office  in  the  Northwest. 

♦  *  ♦ 

Herbert  B.  Berkowitz,  former 
associate  editor  of  the  Armed 
Forces  Journal,  W’ashington, 
has  joined  American  Trucking 
Associations  as  a  press  rela¬ 
tions  assistant. 

*  *  * 

Walter  A.  Rollins,  director  of 
public  relations  for  Piedmont 
Aviations  Inc.  since  1969,  has 
been  named  vicepresident¬ 
marketing  with  Texas  Interna¬ 
tional  Airlines  in  Houston. 

♦  *  * 

William  Armold,  communica¬ 
tions  coordinator.  Caloric  Cor¬ 
poration,  has  been  promoted  to 
manager,  advertising  and  public 
relations. 

if.  ifi  i/i 

W.  Harney  Vavroch  has 
joined  Mutual  of  New  York  as 
director  of  public  relations  and 
advertising.  He  was  previously 
manager  of  advertising  for  Na¬ 
tionwide  Insurance  Companies. 

*  *  * 

Frank  Neill  has  been  named 
publicity  director  for  20th  Cen¬ 
tury  Fox  Studios,  responsible 
for  feature  films  and  television 
publicity.  He  succeeds  James 
Denton,  retired. 

*  ♦  ♦ 

Peter  Bart,  onetime  advertis- 
ig  news  columnist  for  the 
New  York  Times,  has  been  ap¬ 
pointed  vicepresident  creative 
affairs  for  Paramount  Pictures 
Corp. 

♦  ♦  ♦ 

Jack  J.  Williams  has  been 
named  a  public  relations  assis¬ 
tant  at  the  Babcock  &  Wilcox 
Company’s  power  generation  di¬ 
vision  headquarters  in  Barber¬ 
ton,  Ohio.  Williams,  son  of  Jack 
Williams  Jr.,  editor  and  publish¬ 
er  of  the  Waycross  (Ga.)  Jour- 


Basford  Public  Relations  and 
Basford  Inc.  have  been  appoint¬ 
ed  as  the  PR  and  advertising 
agencies  for  the  1971  National 
Plastics  Exposition,  November 
1-15  in  Mcfiormick  Place,  Chi¬ 
cago. 

*  *  * 

Sol  Abrams  Associates,  New 
Milford,  N.  J.,  have  been  re¬ 
appointed  national  publicity 
representatives  for  the  New 
Jersey  State  Fair  in  Trenton, 
N.  J.,  the  oldest  fair  in  Ameri¬ 
ca,  which  will  run  from  Septem¬ 
ber  11-20. 

*  *  * 

Gilbert  A.  Robinson  has  left 
Gulf  &  Western  Industries, 
where  he  was  vicepresident- 

communications,  to  take  an  ac¬ 
tive  role  in  the  New  York  State 
gubernatorial  campaign.  His 
duties  have  been  assumed  by 
Robert  G.  Shortal,  director  of 
public  relations. 

I!  «  * 

William  H.  Shepard,  has  been 
elected  vicepresident-public 
relations  for  Aluminum  Compa¬ 
ny  of  America.  He  earned  the 
master’s  degree  in  journalism  at 
Boston  University  and  joined 
Alcoa’s  public  relations  depart¬ 
ment  in  Pittsburgh  in  1949. 

*  ♦  * 

Interbank  Card  Association 
has  appointed  Harshe-Rotman 
&  Druck  as  its  public  relations 
agency  for  consumer  informa¬ 
tion  and  education.  Interbank 
is  an  international  association 
of  more  than  4,600  banks  of¬ 
fering  the  Master  Charge  card. 

*  ♦  * 

Appointment  of  Joseph  N. 
Moffatt  as  regional  public  re¬ 
lations  manager  for  Reynolds 
Metals  Company  in  Portland, 
Ore.,  was  announced  by  Joseph 
F.  Awad,  general  director  of 
public  relations.  Moffatt  \vill 
cover  the  Pacific  Northwest  and 
several  other  western  states. 
He  is  a  former  Roanoke  (Va.) 
Times  reporter. 

if  *  * 

Thomas  P.  McCann  has  been 
named  vicepresident  in  charge 
of  public  relations  of  United 
Fruit  Company  (Division  of 
United  Brands  Company),  based 
in  Boston. 
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NOW  GOING  i|,l  ... 

it  New  28  story  home  office  building 
for  Cities  Service  Oil  Company 

ir  New  Vo-Tech  College  for 
Eastern  Oklahoma 

it  $40,000,000  expansion  in  American 
Airlines  Maintenance  base  — 

Bigger  payroll 

*  $90,000,000  expansion  of  electrical 
facilities  in  five  years  by 
Public  Service  Co.  of  Oklahoma 

it  The  fabulous  new  Port,  bringing 
water  transportation  (and  prosperity) 
to  six  land-locked  states! 


Tulsa  TODAY  is  21st  in  Central  Administrative 
offices,  44th  in  E.B.I.  .  .  .  and  46th  in  popula¬ 
tion!  But  Tulsa  tomorrow!!  Over  $100,000,000 
new  construction  in  Downtown  alone!  Pros¬ 
perous!  Colorful.  And  speaking  of  color  .  .  . 
We  run  the  most  ROP  color  in  the  state  and 
offer  Hi-Fi  and  Spectacolor.  Contact  your 
Branham-Moloney  man  or  call  National  Adv. 
Department,  918-583-2161.  Get  colorful, 
hard-sell  coverage  in  Tulsa-Tomorrow  with 
the  .... 


The  OIL  CAPITAL  NEWSPAPERS 
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BILLION 

DOLLAR 


Two  Separate  and  Independently-Owned  Newspapers 


MARKET!!! 


Completely  Covering  and  Serving 
the  Magic  Empire 


W- 

How  ‘hang-ups’  deter 
growth  of  preprints 


color  were  printed  alternating 
with  blank  pages. 


performance.  It  gets  us  into 
trouble  with  the  circulation  de¬ 
partment. 


Syndrome  #4 

How  do  we  know  a  Specta- 
Color  installation  will  be  used 
if  we  put  one  in? 


Hy  William  ^  .  Fitzhugh  Jr. 

President, 

Newspaper  Preprint  Corp. 


We  had  a  whole  meeting  at 
the  recent  New  Orleans  ANPA 
Production  Conference  on  this 
subject  with  a  wide  representa- 
This  is  the  chicken  and  egg  tio"  of  production  men  from 

dilemma  which  has  haunted  ev-  major  newspapers.  The  conclu- 

erybodv  for  years.  We  are  sion  reached  was  that  Specta- 

working  on  a  new  approach  to  Color  is^  not  unreliable  when 

Last  year  there  were  about  ment.  For  example,  a  major  its  solution  with  major  agencies  if®  running  is  understood  and 

^20  million  spent  on  Hi-Fi  and  supplier  of  preprints,  Standard  ^nd  advertisers  on  the  one  hand  preparation  held  to  new’spa- 

SpectaColor.  That’s  2%  of  na-  Gravure,  is  a  newspaper  owned  and  those  newspapers  which  specifications.  Those  news- 
tional  advertising  dollars,  but  company.  More  will  undoubt-  have  no  insetter  equipment  on  papers  with  the  greatest  experi- 

only  1/3  of  one  per  cent  of  edly  come  in  if  and  when  the  the  other.  It  can  only  be  said  ®"ce  uniformly  have  little  or  no 

total  newspaper  advertising  volume  justifies.  But  it  is  clear  here  that  major  advertising  trouble.  That  experience  prob- 

dollars,  including  local.  that  the  production  of  large  campaigns  demand  a  greater  ably  can  only  be  achiev’ed  by 

It  is  indeed  “a  fly  on  an  ele-  run,  specialized  color  printing  percentage  of  major  markets  having  a  reasonable  and  regular 

phant’s  behind.”  But  what  a  makes  it  a  different  business  equipped  for  SpectaColor  than  volume  to  run.  And  believe  me  as 

bite  it’s  got !  It’s  the  pearl  in  from  the  publication  of  a  daily  jg  available.  The  demand  ^  printer,  I  think  the  trouble  you 

the  oyster.  newspaper  held  to  incredibly  seems  likely  to  re.sult  in  orders  "'‘*1  l^^ve  with  SpectaColor  will 

Hi-Fi  and  SpectaColor  are  close  schedules  to  meet  edition  ^yhen  greater  availability  is  as-  infinitely  less  than  attempt- 


certainly  less  used  than  is  rea¬ 
sonable  for  a  color  process  reg- 
ulaily  available  in  daily  edi¬ 
tions  and  capable  of  sustained 
uniformity  of  high  quality  re¬ 
production  of  any  type  of  color 
copy  the  advertiser  wants.  It’s 
amazing.  Should  this  not  be  a 
matter  of  absolutely  top  pri¬ 
ority  for  the  advertiser  of  prod¬ 
ucts?  .4nd  for  the  newspaper 
industry? 

$118  million  goal 

Now  if  indeed  there  were  2% 
spent  on  preprinted  roll-fed 
color  in  newspapers  we  would 
have  .$118  million  to  talk  about. 


deadlines. 

Syndrome  #2. 

Preprints  take  away 
black  and  white  revenue. 


What  is  taking  away  from 
black  and  white  revenue  is 
color.  If  color  is  not  found  to 
the  advertisers’  satisfaction  in 
newspapers  he  will,  and  does, 
tum  to  color  in  other  media. 

The  \eiv  Y’ork  Neu'S  made 
a  study  a  while  ago  of  some 
130  pages  of  SpectaColor  which 
they  had  run.  They  concluded 
after  analysis  that  80%  of 
these  pages  represented  busi- 


sured.  The  alternative  of  Hi- 
Fi  is  frequently  not  regarded  as 
acceptable  in  the  narrow  bal- 
from  ance  of  decisions  which  lies  be¬ 
hind  multi-thousand  dollar  ad¬ 
vertising  campaigns. 


ing  to  graft  three  or  four  color 
process  printing  of  really  high 
quality  and  unifoimity  into  the 
production  lines  of  a  large  met¬ 
ropolitan  newspaper  as  they 
are  now  constitnted. 


Syndrome  #7. 

ROP  color  is  good,  and  it’s 
getting  better.  Wbo  needs  Spec¬ 
taColor? 


This  is  the  level  preprinted  ness  which  they  could  not  have 


color  should  reach.  Moreover, 
it  is  not  competitive  wdth  ROP 
color.  It  is  supplementary,  but 
it  is  very  necessary  if  the  news¬ 
paper  industry  is  going  to  put 
its  best  foot  forw’ard. 

So  I  guess  what  I  have  to 
say  at  this  point  is  we  have  to 
get  to  work  on  that  1/3%  of 


obtained  any  other  way 
black  and  white  or  in  their  reg¬ 
ular  offering  of  Sunday  supple¬ 
ment  color.  It  was  new  busi¬ 
ness.  About  a  million  dollars 
worth. 

Syndrome  #3. 

We  can’t  afford  to  lose  capac¬ 
ity  in  black  and  white  on  ac- 


Syndrome  #5. 

Won’t  special  stuffed  inserts 
take  the  place  of  Hi-Fi  and 
SpectaColor? 

The  advertiser  needs  Specta¬ 
Color,  particularly  for  products 
requiring  copy  with  good  re¬ 
production  of  detail,  uniformity 
and  quality  of  color,  consistency 
of  register,  or  special  colors  and 
effects.  He  will  say  so  very 
bluntly  if  you  ask  him,  and  you 
should  ask  him. 

Moreover,  newspapers  need 
SpectaColor.  The  cost  should  be 
It  is  true  that  newspapers  jggg  newspapers  than  produc- 
have  overcome  much  of  their  ing  any  comparable  quality  in 
initial  reluctance  to  accept  rqp  color.  In  my  opinion,  (I 
special  inserts  although  to  be  except  poster  type  printing, 
cast  in  the  role  of  a  carrier  spot  color  and  simple  lay-out,) 
rather  than  a  publication  .still  three  or  four  color  process 
bothers  many  newspapers.  printing  in-line  with  printing 

For  the  advertiser,  the  cost  black  and  white  forms  may  well 
knowledgeable  of  special  inserts  is  greater  be  a  blind  alley  for  the  news- 


It  seems  unlikely.  They  are 
exciting  and  flexible.  They’re 
great  for  coupons.  NPC  has 
helped  organize  some  of  these 
campaigns  and  should  do  more, 
as  the  advertisers  find  these 
supplements  have  limited  flexi¬ 
bility,  are  frequently  frustrat¬ 
ing  and  confusing  to  plan  and 
buy. 


Hi-Fi  and  SpectaColor  if  there 

is  going  to  be  a  real  color  rev-  count  of  color  preprints, 
olution  in  newspapers.  There  re 

but  meTnTnmre^tett^^^^^^  newspaper  men  who  will  take  than  Hi-Fi  or  SpectaColor.  Fre-  paper  business-certainly  until 
SpectaColor  availability,  per-  strong  issue  with  this  quently  it  is  twice  or  three  such  time  as  there  is  develop- 

haps  a  whole  rethinking  of  statement,  but  in  many  in-  times  as  much,  even  though  in  ment  of  much  more  highly  auto- 
newsnnner  attitudes  tnwar.l  Stances  it  is  admittedly  a  very  square  inches  of  space  used  the  mated  printing  machinery, 
roll-fed  color  serious  and  practical  problem,  rate  is  much  cheaper.  And  if  backed  by  fast  and  reliable 

What’<!  oiir  nvnhlein  f  \VVint‘<5  not  Seem  that  solution  combination  runs  are  practical,  process  engraving  equipment. 

ifPAnina-  fViA  apA  in  thA  ViaIa^  shouUl  be  bevond  the  mechan-  how'ever,  they  should  also  be  And  maybe  it’s  a  blind  alley 
Well-we  have  I  few  hanaTn'"^  ingenuity  of  the  trade,  practical  for  SpectaColor.  even  then. 

which  interfere  with  a  broad  Pending  development  of  me-  The  fact  to  keep  in  mind  is  I  really  don’t  think  newspa- 
indii<;trv  annroacb  to  exnanded  chanical  devices  to  lessen  this  that  many  advertisers  want  pers  should  become  cheap  color- 
use  of  roll-fed  nrenrints  Some-  Pi'eblem  seems  to  be  in  selling  only  a  page  of  color,  or  less,  filled  daily  magazines  printed 
what  cautiously  I  label  these  ^  greater  number  of  preprinted  and  they  want  to  be  in,  not  on  groundwood  stock.  Color 


as  negative 
dromes. 


newspaper  syn- 


pages  to  the  point  where  the  just  with  the  newspaper.  They  should  be  the  savor  in  news- 
loss  of  maximum  straight  run  are  not  sold  on  being  ancillary  papers,  not  the  staple  as  it  is 
capacity  becomes  less  serious,  advertisers.  But  everybody  is  in  the  slick  magazines.  But  it 
It  also  may  become  increas-  taking  a  hard  look  at  stuffers,  seems  an  expensive  way  to  meet 
ingly  practical  for  preprints  to  thinking  about  high  speed  on-  the  demand  for  full  color  dis- 
iTc  aiiuuiu  iiui  advance  printed  sec-  line  stuffing  machines  and  play  and  will  give  the  national 

be  encouraging  the  advertiser  And,  if  necessary  inset-  wondering  about  costs  and  advertiser  little  guarantee  of 

to  buy  “outside”  printing.  1"®*^  installations  are  made,  and  availability.  Tested  week-day  the  consi.stent  quality  he  wants. 

multiple  ads  scheduled  (with  or  roll-fed  color  should  gain  by  Consistent  and  outstanding 


SjTidrome  #1. 

We  newspapers  are  printers 
and  publishers.  We  should  not 


Well,  I  think  that  you  are  without  editorial  color),  runs 
publishers  first  and  print  be-  can  be  made  on  collect  days 
cause  you  have  to.  Newspaper  when  the  pressure  on  press  ca- 
companies  can  make  preprints  pacity  may  be  less  Even  single 
if  they  have  the  proper  equip-  ads  could  be  run  collect  if  the 


these  compari.sons. 


Syndrome  #6. 

SpectaColor 
and  unreliable 


s  treacherous 
in  pressroom 


quality  is  available  in  commer¬ 
cially  printed  preprints  right 
now\  It  just  needs  to  be  sold — 
to  newspapers  as  well  as  news¬ 
paper  advertisers. 
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Howtodtea 
hole  and  pull  it 
in  after  you. 


That  used  to  be  funny.  Now  it’s  through,  it  will  be  hard  to  tell 
exactly  what  Humble’s  uranium  we  were  ever  there, 
mine  in  Wyoming  will  do.  Meanwhile,  our  mine  will 

As  new  sections  of  the  mine  are  create  new  jobs  for  local  people, 
developed,  the  earth  will  be  used  More  money  will  be  spent  locally, 
to  fill  old  sections.  The  water  we  And  the  "yellow-cake”  we  produce 
use  won’t  leave  the  mine  site.  will  help  meet  the  nation’s 

Mine  waste  will  be  handled  so  it  expanding  energy  needs, 
can’t  be  washed  away  by  rain.  Or  We  try  to  make  people  glad  we 
escape  into  the  air.  came  to  their  community.  Because 

Later,  we’ll  cover  this  waste,  we’ve  learned,  as  we  go  about  our 
plant  native  grasses  over  it  and  business  of  making  good  products 
leave  a  small  lake.  When  we’re  and  a  fair  profit,  that  there’s 


added  satisfaction  in  doing 
something  extra  for  people. 

Humble  is  doing  something 
extra. 


Humble  Oil  &  Refining  Company 
Where  you  get  all  the  extras. 


If  a  change  in  the  model  number  of  a  press  were 
to  denote  a  genuine  advance  in  design, 
Wood-Hoe  would  have  to  use  three  or  more 
digits  to  identify  today’s  Colormatic®. 

Continuous  research  and  development  for  12 
uninterrupted  years  has  kept  the  Colormatic 
far  ahead  of  all  competitors.  Today  it  is  farther 
ahead  than  ever. 

Features  that  the  Colormatic  had  years  ago  are 
only  now  becoming  available  from  others. 
Regardless  of  the  clever  names  that  camouflage 
them,  knowledgeable  buyers  know  their  origin: 

All  gearing  on  unit’s  drive  side— A  proven 
Colormatic  feature  since  1959. 

Ink  pumps— A  colormatic  first  in  1963,  evolved 
from  original  patents  issued  in  1919. 

Micro-touch®  form-roller  sockets— Available  on 
Colormatics  for  4  years,  and  in  use  on  our 
publication  presses  since  1964. 

Cylinder  bearers  and  impression  throw-off— In 
actual  use  on  Colormatic  directory  presses  since 
1968. 

Wrap-around  plate  lockup— Still  another 
Colormatic  first. 

Even  minor,  non-technical  touches,  such  as  clear 
plastic  covers  for  rear  housings,  are  only  now 
available  elsewhere— 10  years  later. 

And  speed!  The  Colormatic  is  designed  and 
engineered  for  speeds  in  excess  of  70M  pph— and 
for  wrap-around  plates  available  at  85M  pph. 

Meanwhile,  the  Colormatic  keeps  getting  better 
—widening  its  lead  over  the  entire  field.  In  the 
past  12  months  the  Colormatic  engineering  team 
stayed  right  on  the  job,  working  as  productively 
as  ever  to  keep  that  press  the  newest  and 
finest  proven  newspaper  production  unit  on  the 
market. 

That’s  why  no  Colormatic  ever  becomes 
obsolete.  Each  Colormatic  is  designed  and 
engineered  to  accept  every  new  feature— every 
new  development,  as  rapidly  as  we  perfect  it.  And 
every  new  development  is  designed  for 
installation  on  every  Colormatic  in  the  field. 

That’s  one  of  the  major  reasons  for  choosing 
Colormatic:  you  don’t  have  to  wait  a  decade  or 
longer  to  reap  the  benefits  of  a  dynamic 
technology.  For  a  dozen  other  newer  reasons, 
talk  to  your  nearest  Wood-Hoe  representative. 

If  you  are  in  the  market  for  the  newest  and  best 
in  letterpress  or  offset,  you  really  have  no  choice 
but  Wood-Hoe. 


WOOD-HOE 

Division  of  Wood  Industries,  Inc. 

y/i-i-n 


k 


Q29 


301  Sylvan  Ave.,  Englewood  Cliffs,  N.J.  07632 
(201)  567-9090 


Innovations 
help  output 
in  new  plant 

Ity  ('amphell  at»iuii 

Mechanical  innovations  can 
provide  special  additional  ben¬ 
efits  even  in  a  new  and  com¬ 
pletely  modern  newspaper  plant 
that  is  air  conditioned  and  pos¬ 
sesses  special  creature  comforts. 

That  is  especially  true  if 
these  assist  in  meeting  special 
local  conditions,  explained  Fred 
Weybret.  publisher,  and  Ray  C. 
Anderson,  associate  publisher  of 
the  Lodi  (Calif.)  Xeu's-Sentinel. 

The  two  merged  their  skills 
in  the  adaptation  of  a  24-page 
in-line  Duplex  Tubular  press  to 
a  twinned,  32-page  installation, 
providing  the  daily  with  a  wide 
range  of  size  and  color  flexibil¬ 
ity. 

A  ‘'raiiibuH"  edition 

A  recent  22-page  issue  of  the 
paper,  Anderson  pointed  out, 
contained  three  separate  sec¬ 
tions,  with  the  third  run  as  a 
tabloid  in  color.  Included  was  a 
four-page  center  spread  on  yel¬ 
low  newsprint,  one  two-color 
full  page  ad,  and  three  other 
ads  in  color. 

These  hues  were  in  addition  to 
the  daily  masthead,  which  is  al¬ 
ways  run  in  color.  The  entire 
paper  was  completed  in  a  single 
press  run  at  18,000  pph  speed. 

Among  innovations  developed 
at  the  NS  plant  are  electrically 
operated  web  compensators 
which  give  the  head  pressman 
full  control  of  his  sheets  with¬ 
out  leaving  the  folder. 

A  unique  clamp-hoist  ar¬ 
rangement  has  been  developed 
which  enables  the  press  crew  to 
pick  up  newsprint  rolls  in  the 
warehouse  with  a  forklift  and 
transport  them  into  the  base¬ 
ment  pressroom  in  one  simple 
operation. 

A  substantial  cost  saving  was 
achieved  in  the  installation  of 
the  press  through  the  design  of 
a  double  chain  drive  from  the 
motor.  This  eliminated  costly 
and  cumbersome  bevel  gears 
and  shafting  which  are  more 
commonly  found  in  a  twinned 
installation. 

It’s  interesting  to  meet  pro¬ 
duction  challenges,  Anderson 
said  during  a  tour  of  the  plant 
which,  with  adjacent  parking 
space  and  circulation  loading 
dock  facilities,  o<-cupies  a  half¬ 
block  of  property. 

On  one  occasion  when  the 
press  broke  down  and  an  instal¬ 
ler  was  not  immediately  avail¬ 
able  the  publisher,  press  room 
foreman  and  Anderson  combined 
forces  to  make  emergency  re- 


R.  C.  HOILES,  center  right,  92-year-old  president  of  Freedom 
Newspapers  and  co-publisher  of  the  Santa  Ana  (Calif.)  Register, 
accepts  a  scale  model  of  a  Goss  Headliner  Mark  II  press,  now 
printing  the  Register,  from  C.  W.  Burger,  right,  Goss  West  Coast 
sales  manager.  Also  admiring  the  model  are  Robert  Biles,  center 
left,  Register  business  manager,  and  Gordon  Shaffner,  Goss  sales 
representative. 


pairs.  It  took  hours  of  labor  but 
the  task  was  completed  just  in 
time  for  the  morning  paper’s 
deadline. 

Efficiency  and  ease  of  oper¬ 
ation  were  provided  a  quarter- 
folder  by  Anderson,  who  added 
special  arms  to  the  piece  of 
equipment.  These  directed  the 
output  flow  to  a  higher  level  so 
piles  of  papers  may  be  handled 
(luickly  at  a  waist-high  table. 

lyOss  time  now 

There’s  less  time  than  ever 
for  hobby-type  activities,  ex¬ 
plained  Weybret.  He  had  just 
returned  from  a  24-hour  round 
trip  air  tour  to  obtain  a  special 
interview.  His  special  activities 
now  include  added  California 
Newspaper  Publishers  Associa¬ 
tion  duties  as  secretary- 
treasurer,  a  post  to  which  he 
was  elected  after  several  years 
as  a  CNPA  director. 

Weybret  learned  newspaper- 
ing  in  childhood.  His  fathei 
owned  and  published  the  old 
Salinas  (Calif.)  Index-Journal 
which  he  sold  to  Speidel  News¬ 
papers  in  the  early  1930’s.  Wey¬ 
bret  has  been  a  publisher  in  his 
own  right  now  for  19  years. 

Anderson  began  in  advertis¬ 
ing  and  formerly  was  an  ad  ex¬ 
ecutive  of  the  old  Kui/eiue 
(Ore.)  .VcMS.  Herbert  Hoover 
held  an  interest  in  the  newspa¬ 
per  and  .Undersoil’s  special  mis¬ 
sion  those  days  was  to  shield 
the  former  President  from 
newsmen  while  he  got  in  a  bit 
of  Rogue  River  fishing. 

• 

83  and  still  t\riting 

At  83,  Lee  Smits  has  retired 
from  the  Michigan  Consolidated 
Gas  Company’s  publicity  staff 
and  begun  the  task  of  syndicat¬ 
ing  a  popular  outdoors  column 
that  has  been  supplied  free  to 
Michigan  newspapers.  Smits  be¬ 
gan  writing  for  the  old  Detroit 
Journal. 


Guide  shows  growth 
of  Jewish  journals 

The  Directory  of  the  Jewish 
Press  in  America,  containing 
detailed  advertising  and  publici¬ 
ty  information  about  Jewish 
weekly  newspapers  and  monthly 
magaines  in  the  United  States 
and  Canada,  has  been  published 
by  the  Joseph  Jacobs  Organiza¬ 
tion  (342  Madison  Avenue,  New 
York). 

The  guide  lists  the  names  of 
editors,  editorial  requirements, 
and  provides  information  on 
publicity  and  photo  needs,  and 
special  feature  issues  published 
by  these  120  publications. 

“The  Jewish  press  is  more 
alive,  influential  and  l)etter  read 
today  than  ev'er  before,  and  al¬ 
most  all  are  written,  edite'i  and 
published  in  English,”  said 
Richard  Jacobs,  the  directory’s 
editor,  and  president  of  the 
Joseph  Jacobs  Organization. 

“Jewish  publications  have  un¬ 
dergone  tremendous  growth  in 
recent  years.  Within  the  last  12 
years,  the  combined  circulation 
of  all  Jewish  publications  has 
doubled.” 

Included  in  the  list  are  news¬ 
papers  appearing  weekly  in  (55 
U.  S.  and  Canadian  cities. 

The  oldest  Jewish  weekly 
newspaper  in  the  United  States 
the  "American  Israelite”  of 
Cincinnati  has  been  published  in 
English  since  1854. 


Capp  for  Agiiew' 

Al  Capp,  creator  of  “LiT  Ab¬ 
ner,”  has  been  engaged  by  the 
Vermont  State  Republican  Com¬ 
mittee  to  keynote  a  $50-a-plate 
fund-raising  dinner  at  the 
Rarre  Auditorium  October  3. 
He  will  replace  Vice  President 
Agnew,  who  addressed  the  Ver¬ 
mont  GOP  group  last  year,  but 
could  not  make  his  presence 
certain  this  year  due  to  other 
engagements. 


Strike  news 
published  in 
2  languages 

A  separate  edition  containing 
news  of  the  vegetable  strike  in 
Spanish  is  now  being  published 
by  the  Watsonville  (Calif.) 
Register-Pa  jaronian. 

This  provides  a  Spanish  lan¬ 
guage  account  of  the  same  story 
on  the  labor  dispute  which  is 
carried  in  the  regular  edition. 
Translation  and  the  substitution 
of  text  and  a  headline  on  page 
one  are  required. 

“It  occurred  to  us  that  we 
might  help  bridge  a  communica¬ 
tions  gap  if  we  could  provide 
prompt  factual  material  from 
all  sides  to  those  of  our  neigh¬ 
bors  who  perhaps  do  not  read 
English  well,”  explained  Frank 
F.  Orr,  editor  of  the  9534-circu¬ 
lation  afternoon  daily. 

The  part-Spanish  edition  is 
distributed  mostly  from  news¬ 
stands  in  areas  where  Spanish¬ 
speaking  people  live.  Only  a  few 
hundred  copies  are  sold  daily. 

“This  obviously  is  not  a  profit¬ 
making  operation,  but  it  was 
not  meant  to  be.  Nor  was  it 
meant  to  be  permanent,”  Orr 
advised  E&P. 

The  newspaper  took  this  ac¬ 
tion  to  provide  facts  which  ne¬ 
gate  rumors.  Also,  it  was  felt 
the  bilingual  report  would  be  a 
service  to  all  sides  and  give 
Spanish-speaking  readers  the 
position  of  the  growers  and  the 
teamsters  union  as  well  as  the 
statements  of  Cesar  Chavez  and 
his  organizers,  Orr  stated. 

The  R-J’s  new  method  of  re¬ 
porting  vegetable  dispute  news 
drew  immediate  praise  from 
Chavez,  head  of  the  United 
Farm  Workers  of  California,  in 
addressing  100  persons  gather¬ 
ing  for  a  union  strategy  ses¬ 
sion. 

“This  is  the  first  time  a  publi¬ 
cation  has  attempted  to  commu 
nicate  with  our  people  in  the 
Spanish  language,”  he  told 
Page  Gilman,  R-P  business 
manager.  Gilman  said  Chavez 
remarks  drew  cheers. 

• 

Memorial  fund 

Friends  of  the  late  Louis 
Mariano,  Chicago  newsman  who 
died  in  July,  are  inviting  dona¬ 
tions  to  the  Louis  Mariano 
Memorial  Fund  to  benefit 
youths  in  the  North  Side.  Bud 
Albanese,  editor  of  the  North 
Ix)op  News,  is  helping  the 
effort.  Louis  Mariano  began 
work  as  a  copyboy  at  the  Chica¬ 
go  Daily  News.  In  recent  years 
he  was  associate  editor  of 
World  Book  Encyclopedia’s 
Year  Book  and  Science  Year. 
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An 

Uncommon 

Medical 

Column, 

An 

Uncommon 

Physician 


Thousands  of  new  readers  for 
your  medical  column  •  .  .  bet¬ 
ter  health  for  everyone  .  .  ,  en¬ 
joyable  reading.  These  are  the 
goals  of  Newspaper  Enter¬ 
prise  Association  in  introduc¬ 
ing  Lawrence  E.  Lamb,  M.D., 
to  America’s  newspapers. 

His  five-a-week  columns  begin 
Monday,  September  28  in  the 
Newspaper  Enterprise  Daily 
Service. 

A  brilliant  physician  with  a 
background  in  cardiology, 
aerospace  medicine,  teaching 
and  writing.  Dr.  Lamb  seeks 
not  only  to  guide  the  layman 
puzzled  by  his  ailments,  but  to 
teach  the  masses  in  normal 
good  health  to  live  healthier 
and  more  enjoyable  lives. 

His  advice  on  exercise,  diet, 
alcohol,  sex  and  other  subjects 
is  given  with  candor,  clarity 
and  sometimes  humor.  He  will 
answer  questions  of  general 
interest  but  will  not  “practice 
medicine  in  print,”  maintain¬ 
ing  ethical  standards  while 
winning  thousands  of  new 
readers  for  your  medical 
column. 

Medical  advisor  to  astronauts 
.  .  .  cardiologist  for  Lyndon  B. 
Johnson  as  senator,  vice  presi¬ 
dent  and  president  .  .  .  profes¬ 
sor  of  medicine  at  Baylor  Uni¬ 
versity  .  .  .  these  are  just  a  few 
of  the  credentials  Lawrence 
Lamb  brings  to  his  column. 

A  scientific  man  who  writes 
on  topics  of  general  interest 
with  simplicity  and  under¬ 
standing  is  a  rarity.  Lawrence 
Lamb  is  that  rarity. 

Share  him  with  your  readers 
and  help  them  live  better, 
healthier  lives. 


NEWSPAPER  ENTERPRISE  ASSOCIATION  NEW  YORK  /  CLEVELAND 


River  clean-up  dri\ 
led  by  Pa.  reporter 


Edward  E.  Morgan 


Imufm  I 

/iW 


EDITOR  &  PUBLISHER,  S50  Third  Avcnu*.  New  York,  N.  Y.  10022 

Dear  Editor  A.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State . Zip . 

Company  . - . 

Nature  of  Business . 

□  Remittance  enclosed  $8  a  year,  u.S.  and  Canada — 

All  other  countries,  $20  a  year. 


imspart.  Much  ot  the  JOHN  PHILIP  JORDI  will  become 

spent  by  the  state  has  editor  of  the  Star,  at  Johannes- 

manpower  and  chenii-  burg,  South  Africa,  on  January  I. 

reating  the  river  since  He  has  been  an  editor  in  the 

Argus  Group  since  1955  and 
.  headed  the  organisation's  bureau 

plus  Side  has  been  the  Washington  the  past  three 

ecoitnition  of  the  riv-  years. 

EDITOR  8i  PUBLISHER  for  September  26,  1970 


Q 


Mini  market 
has  another 
Digital  entry 

Digital  Equipment  Corp., 
Maynard,  Mass.,  has  put  a  new 
model,  the  PDP-8/E,  on  the 
small-computer  market.  The 
new  model  features  an  internal 
bus  system,  called  “Omnibus,” 
which  allows  peripherals  to  be 
interfaced  in  any  available  posi¬ 
tion  in  the  central  processor 
and  a  packaging  arrangement 
which  provides  greater  capacity 
in  a  smaller  space. 

Although,  the  newest  PDP-8 
member,  the  8/E  is  more  than  a 
modification  of  four  previous 
models,  the  PDP-8/S;  8/1  or 
8/L.  Nick  J.  Mazzarese,  vice- 
president  and  group  manag¬ 
er,  small  computer  department, 
said  the  PDP-8/E,  while  it  is  a 
new  machine  in  design,  “it 
maintains  peripheral  and  soft¬ 
ware  compatibility  with  its 
predecessors,”  meaning  that 
Digital  can  make  available  over 
60  options  and  peripherals  on  a 
new  machine. 

Cycle  time  of  the  Pl)P-8/E  is 
1.2  microseconds  with  an  add 
time  of  2.6  microseconds.  The 
basic  core  memory  is  4,096 
swelve-bit  words  expandable  in 
4,096-word  increments  to  82,768 
words,  with  further  expandabil¬ 
ity  through  the  use  of  mass 
storage  devices,  such  as  mag¬ 
netic  tape  and  disk  storage.  Also 
available  are  read-write  mem¬ 
ories  in  256-word  increments,  a 
new  general  purpose  register, 
and  15  added  instructions  for 
easier  programming. 


The  basic  price  of  the  new 
model  is  $4,990  without  Tele¬ 
type  and  $6,490  with  Teletype. 


This  includes  the  4,096  words 
of  core  memory.  Quantity  and 
OEM  discounts.  Digital  said, 
are  available.  First  deliveries 
are  expected  late  this  year. 

The  PDP-8/E’s  Omnibus  con¬ 
struction  is  said  to  eliminate 
conventional  back-panel  wiring. 
Because  each  slot  in  the  bus  is 
electrically  identical,  processor, 
memory  and  options  can  be 
plugged  into  any  available  posi¬ 
tion.  Reliability,  the  company 
stated,  “is  increased,  while  the 
pluggable  modularity  of  the 
system  facilitates  maintenance 
in  the  field. 

“Of  equal  importance,  to  sys¬ 
tems  designers,”  Digital  claim¬ 
ed,  “is  the  fact  that  the  Om¬ 
nibus  allows  the  PDP-8/E  to 
utilize  a  new  space-saving  pack¬ 
aging  arrangement  that  saves 
on  cabinets  and  cabling.  Up  to 
32,768  words  of  core  memory 
and  several  peripheral  inter¬ 
faces  can  be  contained  in  the 
basic  10.5  inch  by  19-inch  by 
24-inch  cabinet.”  The  units  plug 
in  with  the  simple  loosening  of 
four  screws. 

“These  features  make  the 
PDP-8  E  particularly  suitable 
for  u.sers  who  want  to  build  it 
into  a  computer-based  system,” 
Mazzarose  said.  Of  importance 
to  the  programmers,  he  said 
also,  are  the  15  new  instruc¬ 
tions.  Included  among  them  are 
six  for  input/output  and  a  six- 
bit  brte  swap  instruction  that 
permits  faster  program  execu¬ 
tion  in  such  areas  as  data  com¬ 
munication  and  commercial  data 
processing,  it  was  said. 


On  Senator’s  staff 

Robert  K.  Walker,  formerly 
an  assistant  news  editor  in  the 
Washington  bureau  of  the  Asso¬ 
ciated  Press,  has  been  named 
press  secretary  to  Senator  Paul 
•I.  Fannin,  Republican  of  Ari- 


1970  E  &  P  Color  Award 
presented  to 
THE  HERALD-NEWS 
for  outstanding 
creative  use  of  color  in 
newspaper  advertising. 


SPEEDS  UP  TO  72,000  PAPERS  per  hour  are  claimed  by  the  Mllgo/ 
IDAB  Corp.  for  its  newly  introduced  "Horizontal  Turn."  The  Turn 
incorporates  use  of  increasingly  larger  discs  on  a  shaft  eminating 
from  the  inner  limit  of  the  turn. 
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news-people 

Dana  M.  Ciu  rch,  production  Editorial  page 
manager  of  the  Salem  (Ore.)  ^  .  1  ^ 

Capital  Press,  has  retired  after  »*PP01PtllieiltS  lliade 


WINNERS  OF  AWARDS  (or  the  five  top  advertising  ideas  of  the 
year  were  selected  yesterday  from  the  50  members  of  the  Illinois 
Daily  Newspaper  Markets.  Receiving  their  awards  at  the  annual 
IDNM  sales  personnel  training  and  marketing  seminar  are,  left  to 
right,  Bill  Zeaman,  advertising  manager,  Decatur  Herald  and  Re¬ 
view;  Terry  Vogele,  advertising  manager,  Moline  Dispatch;  Bernie 
FItipatrick,  advertising  representative,  Illinois  State  Journal;  Joe 
Lentz,  advertising  representative,  Peoria  Journal  Star;  and  Russ 
I  Cunningham,  advertising  representative,  Galesburg  Register-Mail. 


Bkki.  Falbaim,  city-county 
bureau  chief  of  the  Detroit  Sews 
—  to  administrative  aide  to 
.'ames  Rrickley,  Republican  can- 

ate  for  lieutenant  governor. 

*  *  * 

UirnAKK  .\reg(k)I),  feature 
writer  and  reporter  for  the 
Philadelphia  Sews — named  di¬ 
rector  of  the  women’s  and  fea¬ 
tures  department. 

♦  *  * 

He.n’ry  Aubin — resigned  from 
the  Washington  bureau  of  the 
Philadelphia  Bulletin  to  join  the 
Washington  Post. 

*  *  * 

Linda  Citro,  formerly  with  the 
Buffalo  (N.Y.)  Courier-Express 
— to  the  Philadelphia  Bulletin 
features  department. 

*  4:  4: 

Al  Ri'BIN,  assistant  managing 
editor  of  the  Philadelphia  News 
— resigned  to  operate  a  marina 
at  Riverside,  N.J. 

*  *  « 

Rod  Hunt,  former  Colorado 
newsman — to  the  sports  depart¬ 
ment  of  the  Boise  (Idaho) 
Statesman,  replacing  Pete  Saw¬ 
yer,  resigned. 


G.  M.  Reed — resigned  as  pub¬ 
lisher  of  the  Dallas  (Ore.)  Item- 
izer-Obaerver  to  liecome  pub¬ 
lisher  and  part  owner  of  the 
Hermiston  (Ore.)  Herald.  He 
was  formerly  general  manager 
of  the  Camas  (Wash.)  Post- 
Record.  Dennis  Smith,  owner 
of  the  Itemizer-Observer,  is 
taking  over  active  management 
of  that  newspaper  for  the  pres¬ 
ent. 

*  *  * 

Ed  Jones  —  rejoined  the 
Cresham  (Ore.)  Outlook  com¬ 
mercial  printing  and  advertis¬ 
ing  departments.  He  was  previ¬ 
ously  with  the  Outlook  for  19 
years. 

♦  »  * 

John  Rybarczyk,  former  ad 
manager  of  the  Bend  (Ore.) 
Bulletin — named  general  man¬ 
ager  of  the  Baker  (Ore.)  Demo¬ 
crat-Herald.  Before  coming  to 
Oregon  9  years  ago,  he  was  with 
the  advertising  staff  of  the  Han¬ 
ford  (Calif.)  Sentinel. 

*  *  « 

Edward  A.  Coyle,  editor  of 
the  Missoula  (Mont.)  Missoulian 
— elected  president  of  the  Mon¬ 
tana  AP  Association. 
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unique  one-state  market  yours.  Re¬ 
sults  are  guaranteed  by  $10,460* 
income  per  household  in  primary 
market.  Benefit  from  single-rate 
plan — one  low  rate  for  all. 
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We’ll  share  your  exposure 
to  Publishers 
Liability  losses 

You  probably  know  how  much  you 
could  afford  to  pay  if  you  lost  a  suit 
for  libel,  slander,  piracy,  invasion 
of  privacy  or  copyright  violation. 
Here's  how  to  handle  a  bigger 
judgment;  insure  the  excess  with 
Employers.  We  have  the  experience 
and  the  personnel  to  help  you  set  up 
a  program  and  to  assist  in  time  of 
trouble.  Write  for  details.  Our 
nearest  office  will  contact  you  at 
once.  Employers  Reinsurance  Corp., 
21  West  10th,  Kansas  City,  Missouri 
64105.  Other  U.  S.  offices:  New  York, 
San  Francisco,  Chicago,  Atlanta. 


52  years  in  the  printing  and 
publishing  business,  42  of  them 
with  the  Capital  Press.  His 
father,  the  late  A.  M.  Church, 
founded  the  Hollywood  Press 
which  became  the  Capital  Press 
in  1932. 

*  *  « 

William  Jarvis,  an  advertis¬ 
ing  salesman  for  the  Coos  Bay 
(Ore.)  World  for  18  years — to 
the  ad  staff  of  the  Medford 
(Ore.)  Mail  Tribune. 

♦  *  * 

Janet  Sonnen — named  news 
editor  of  the  Woodburn  (Ore.) 
Independent,  replacing  Mrs. 
Carol  Brown,  who  resigned  to 
join  the  Independence  (Ore.) 
Enterprise-Herald. 

*  *  * 

Vic  Fryer — named  travel  in¬ 
formation  director  for  the  Ore¬ 
gon  State  Highway  Division, 
Salem,  replacing  Dennis  Clarke, 
who  has  been  appointed  to  a 
business  management  post  in  the 
Oregon  State  Parks  and  Recrea¬ 
tion  Department. 

♦  ♦  ♦ 

Nick  Kotz,  winner  of  the  Pul¬ 
itzer  Prize  for  national  report¬ 
ing  1968 — to  the  Washington 
Post  as  a  national  news  writer. 
Kotz  also  holds  the  Sigma  Delta 
Chi  Award  for  Washington  cor¬ 
respondence  (1966)  and  the  Ray¬ 
mond  Clapper  Memorial  Award 
for  1966  and  1968.  He  was  first 
recipient  of  the  Roliert  F.  Ken¬ 
nedy  Journalism  Award.  Kotz, 
38,  was  graduated  from  Dart¬ 
mouth  College  and  attended  the 
London  School  of  Economics. 
After  two  years  in  the  Marine 
Corps,  he  joined  the  Des  Moines 
(Iowa)  Register  staff  and  since 
1964  has  been  Washington  cor¬ 
respondent  for  the  Register  and 
other  Cowles  publications. 

*  *  * 

Phil  Wolff,  a  member  of  the 
Topeka  (Kans.)  Capital-J ourmil 
staff — to  the  advertising  staff  of 
the  Sewton  (Kans.)  Kansan. 

«  *  * 

Earl  J.  Schub,  formerly  with 
the  Seivark  (N.J.)  Star-Ledger 
— named  retail  advertising  man¬ 
ager  of  Newhouse  Newspapers 
and  will  be  headquartered  in 
the  New  York  office. 


The  appointments  of  David 
.Murray  and  John  Adam  Moreau 
to  the  editorial  page  staff  of  the 
Chicago  Sun-Times  have  been 
announced  by  editor  James  F. 
Hoge  Jr. 

Murray,  45,  a  native  of  Bos¬ 
ton  and  a  graduate  of  Harvard, 
joined  the  Sun-Times  staff  in 
1966.  As  national  affairs  corre¬ 
spondent,  he  has  written  on  a 
broad  range  of  subjects  and  his 
coverage  of  the  campaign  of 
Senator  Charles  H.  Percy  (R- 
111.)  in  1966  resulted  in  a  book 
“Charles  Percy  of  Illinois”.  His 
background  includes  reporting 
jobs  with  the  New  York  Herald 
Tribune,  New  York  Post, 
United  Press  International, 
Boston  (ilohe  and  Herald- 
Traveler  and  Newsweek  maga¬ 
zine. 

Moreau,  32,  has  been  with  the 
Sun-Times  as  general  assign¬ 
ment  reporter  since  1965,  except 
for  a  brief  period  with  the 
Washington  Post.  He  was  grad¬ 
uated  from  Northwestern  Uni¬ 
versity  in  1960  and  holds  a  mas¬ 
ter’s  degree  from  Fordham  Uni¬ 
versity  and  a  doctorate  in  his¬ 
tory  from  the  University  of 
Virginia. 


Stockton  trio 
in  new  posts 

Three  Stockton  (Calif.)  Rec¬ 
ord  newsmen  have  moved  to 
new  editorial  assignments  in  a 
series  of  promotions  announced 
by  Robert  B.  Whittington,  pub¬ 
lisher. 

Richard  A.  Rasmussen  ad¬ 
vanced  to  the  city  editorship, 
where  he  also  will  assist  N.  S. 
I)e  Motte,  managing  editor,  in 
overall  operation  of  the  news 
department.  He  joined  the  Rec¬ 
ord  in  1963  from  AP.  Rasmus¬ 
sen  succeeds  W.  Melvin  Ben¬ 
nett,  45-year  Record  veteran 
who  has  become  editor  of  Focus 
Magazine,  local  Sunday  supple¬ 
ment. 

Richard  G.  Marsh,  reporter, 
succeeded  Rasmussen  as  assist¬ 
ant  city  editor.  James  Hubbart, 
Focus  editor  since  its  1968 
inception,  is  now  on  special  as¬ 
signments. 


James  J.  Brown — named  as¬ 
sistant  production  manager  of 
the  Detroit  News  and  will  as¬ 
sist  production  manager  W.  M. 

Meyer  in  all  phases  of  the  news¬ 
paper’s  production. 
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Louis  Sobol,  author  and  for¬ 
mer  syndicated  columnist — to 
Robert  S.  Taplinger  Associates 
public  relations  firm  as  features 
director.  Sobol  has  authored 
four  books  in  addition  to  his 
columns. 
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Editorial  changes 
at  Chicago  Daily  News 

Two  promotions  in  the  Chica¬ 
go  Daily  News  editorial  depart¬ 
ment  have  been  announced  by 
Roy  M.  Fisher,  editor. 

Daryle  M.  Feldmeir,  manag¬ 
ing  edior,  was  appointed  to  the 
position  of  executive  editor.  Do¬ 
nald  W.  Gormley,  an  assistant 
managing  editor,  was  named  to 
succeed  Feldmeir  as  managing 
editor.  Feldmeir  will  have  di¬ 
rect  responsibility  for  news  de¬ 
partment  operations  and  Gorm¬ 
ley  will  be  in  charge  of  edition- 
to-edition  matters. 

Feldmeir,  47,  joined  the  Daily 
News  as  managing  editor  in 
1968.  He  previously  had  been 
managing  editor  of  the  Min- 
iteapolis  Trilnme  for  12  years. 
A  graduate  of  St.  Olaf  College, 
he  holds  a  master’s  degree  in 
American  history  from  Haiward 
University. 

Gormley,  44,  has  been  with 
the  Daily  News  since  1957.  He 
has  served  as  copy  editor,  news 
editor,  and  features  editor,  and 
was  appointed  assistant  manag¬ 
ing  editor  in  1967.  He  was 
graduated  from  Phillips  Exeter 
Academy  and  Harvard  Univer¬ 
sity. 


Delta  is 
an  airline 
run  by 

professionals 
Like  Kris 
Conrad, 
stewardess. 
Pretty,  alert, 
efficient. 
Chosen  from 
25  applicants. 
You’ll  have 
anicetrip 
because 
we  have 
2,300  Kris 
Conrads! 


AROUND  CITY  HALL,  SAIGON  THAT  IS— Dicic  Pyle  (center)  is 
the  newly  appointed  AP  chief  correspondent  in  Saigon  and  shown 
with  him  are  (left  to  right)  Fred  Hoffman,  Pentagon  specialist  from 
the  Washington  bureau;  special  correspondent  Hugh  Mulligan, 
London;  Dave  Mason,  Pyle's  predecessor  who  is  returning  to  the 
Paris  bureau,  and  Max  Desfor,  AP  Asia  photo  editor,  who  is  based 
in  Tokyo. 


Lorana  0.  Sullivan,  staff  re¬ 
porter  with  the  Weill  Street 
Journal’s  New  York  news  bu¬ 
reau — transferred  to  the  Jour¬ 
nal’s  London  bureau.  She  joined 
the  Journal  in  1968  at  the  Pitts¬ 
burgh  bureau. 


Gill  named  editor 
of  Copley  foreign  news 

Charles  Ohl,  foreign  news  ed¬ 
itor  of  Copley  News  Service, 
has  been  appointed  executive 
news  editor,  succeeding  John 
Pinkerman,  who  was  promoted 
to  editor.  Ohl  joined  CNS  in 
1964  after  10  years  with  United 
Press  International  in  New  Or¬ 
leans  and  New  York. 

A  graduate  of  the  University 
of  Iowa,  Ohl  was  an  editorial 
writer  and  Sunday  editor  of  the 
(lalveHtoii  (Texas)  News-Trib¬ 
une  prior  to  his  UPI  work. 

.  .  I. 

GRtxjoRY  Henderson,  —  named 
acting  director  of  the  Edward 
R.  Murrow  Center  of  the  Flet¬ 
cher  School  of  Law  and  Diplo¬ 
macy,  Tufts  University.  The 
center  houses  the  collection  of 
papers,  tapes  and  memorabilia 
given  by  Mrs.  Murrow  last  De¬ 
cember. 


Hughes  named 
ad  director  of 
Minneapolis  S&T 

Harold  E.  Hughes  has  been 
named  advertising  director  of 
the  Minneapolis  Star  and  the 
Minneapolis  Tribune,  succeeding 
the  late  John  W.  Moffett,  it  was 
announced  by  Otto  A.  Silha,  pub¬ 
lisher  of  the  newspapers. 

Hughes,  who  has  been  adver¬ 
tising  manager,  began  his  news¬ 
paper  career  in  the  Tribune’s 
classified  advertising  depart¬ 
ment.  He  served  as  classified 
advertising  manager  of  the 
Minneapolis  Daily  Times  until 
it  merged  with  the  Star  and  the 
Tribune  in  1948,  at  which  time 
he  joined  the  local  display  de¬ 
partment. 

He  became  assistant  local  dis¬ 
play  manager  in  1953  and  de¬ 
partment  manager  in  1959.  In 
mid-1969  he  w’as  named  to  the 
and  feature  reporter  with  the  new'  position  of  advertising  man- 
Hayward  (Calif.)  Daily  Review  aper. 

— to  the  William  Allen  White  Hughes  will  be  responsible  for 
School  of  Journalism  at  the  Uni-  the  new'spaper’s  three  adver- 
versity  of  Kansas,  Lawrence,  tising  departments,  operating 
She  will  w’ork  on  a  master’s  de-  under  the  direction  of  Richard 
gree.  Halvorsen,  local  display  man- 

*  *  *  ager;  James  Van  Hercke,  gen- 

JOEL  D.  Weisman,  legislative  eral  advertising  manager;  and 
corresDondent  and  general  as-  Gunnar  Rovick,  classified  adver- 


Edward  C.  Niciiolls,  AP 
news  editor  in  the  Charleston 
(W.  Va.)  bureau — to  correspon¬ 
dent  in  charge  of  operations  at 
Omaha,  Neb.  Craig  Ammennan 
succeeds  Nicholls  as  news  editor 
in  Charleston. 
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Byerly  will  quit  teaching 
to  run  his  own  newspaper 


Prof.  Kenneth  R.  Byerly  of 
the  Journalism  School  and  his 
wife,  Dr.  Frances  Simmons 
Byerly  of  the  Public  Health 
School,  will  resign  from  the 
University  of  North  Carolina 
effective  at  the  end  of  the  cur¬ 
rent  school  year,  and  then  will 
go  to  Montana  where  Byerly 
owns  a  daily  newspaper. 

Byerly  has  taught  journalism 
at  Chapel  Hill  since  1957  and  is 
author  of  the  textbook,  “Com¬ 
munity  Journalism.”  He  will 
become  an  active  newspaper¬ 
man  again  as  owner  of  the 
Leivistowv  Daily  Xewa. 

Mrs.  Byerly,  a  former  assist¬ 
ant  to  UNC  President  William 
Friday,  will  relinquish  duties  in 


teaching,  research  and  adminis¬ 
tration.  The  Byerlys  will  go  to 
Montana  next  year. 

“Professor  Byerly  has  con¬ 
tributed  a  great  deal  to  the 
School  of  Journalism,  and  for 
newspaper  of  North  Carolina,” 
said  Dean  John  B.  Adams  of  the 
Journalism  School.  “We  regret 
his  going,  and  wish  him  well  as 
he  returns  to  active  day-to-day 
journalism.” 

Son  also  a  publisher 

Byerly  has  had  two  tenures 
of  serv'ice  with  UNC,  the  first 
time  as  a  teaching  fellow  in 
geography  under  the  late  Dr. 
Collier  Cobb  from  1930  to  1933, 
and  has  been  teaching  basic 


and  advanced  courses  in  jour¬ 
nalism  the  past  13  years.  Pre¬ 
viously  he  graduated  from  the 
University  of  Minnesota.  He 
has  the  M.A.  in  geography 
from  UNC  in  Chapel  Hill. 

He  is  director  of  the  current 
“Course  for  Practicing  News¬ 
men”  that  was  begun  last 
year,  and  will  continue  through 
the  present  year,  enrolling  pro¬ 
fessional  newspapermen  and 
broadcast  reporters  in  special¬ 
ized  study. 

He  published  newspapers  in 
Montana  and  Wyoming  during 
the  1940s  and  1950s  and  has 
retained  ownership  of  the  Lew- 
istown  Daily  News.  He  also 
has  interests  in  five  w’eekly 
newspapers  and  one  semi¬ 
weekly  in  the  Norfolk,  Va.  area, 
the  newspapers  being  published 
and  owned  by  his  son,  Hanes 
Byerly. 


<  <  g 


■ 

AGAIN  ! 


Pass  the  word  along  that  weVe  "number  one”  ogam  in  newspaper 
color  reproduction.  It's  our  fourth  First  in  eight  years!  we  didn't  do  it 

alone.  It  took  the  combined  efforts  of  Air  West,  o  great  airline;  Foote, 
Cone  &  Belding,  o  top  agency,  and  our  stereo  and  press  departments, 
our  pros.  Since  pioneering  color  in  Arizona,  we  haven't  stopped 
trying  to  improve  ...  and  it  shows! 

BUY  SOME  COLOR  IN  TUCSON . 

gfteArisona  9ailaSlar  I  taj 


TUCSON  NEWSPAPERS  INC. 


REPRESENTED  NATIONALLY  BY  CRES- 
MER.  WOODWARD,  OMARA  &  ORMS- 
BEE,  INC. 


Tucson  Newspapers  prints  and  distributes 
The  Arizona  Doily  Star,  the  Tucson  Doily 
Citizen  and  sells  combination  advertising 
in  these  newspapers  and  the  Sunday  Stor. 


Miami  to  try 
Hylox  plates 
for  ROP  color 

After  more  than  a  year  of 
testing  of  a  prototype  Hylox 
plastic  plate  system  at  the  New 
York  News,  the  first  fully  auto¬ 
mated  production  model  will  be 
installed  at  the  Miaon  Herald 
early  in  1971. 

The  announcement  of  the  in¬ 
stallation  said  that  at  the  Her¬ 
ald  the  Hylox  system  would  be 
used  to  run  many  of  the  ROP 
color  pages,  as  well  as  black 
and  white  reproduction. 

The  plastic  plates  will  be 
mounted  directly  on  the  cylin¬ 
ders  without  the  use  of  saddles, 
and  a  minimum  of  four  cylin¬ 
ders  will  be  converted  to  accept 
them. 

At  the  News  the  Hylox 
plates  have  been  lun  alongside 
stereo  plates,  a  condition  that 
the  Sta-Hi  Corp.  and  Union 
Carbide,  joint  developers  of 
Hylox,  maintain  does  not  utilize 
Hylox’s  ink  transfer  qualities 
to  their  best  because  of  differ¬ 
ences  in  ink  and  roller  setting 
requirements. 

Although  the  Herald  will  be 
the  first  newspaper  to  run  color 
on  Hylox  plates  made  in  its 
own  plant,  it  will  not  be  the 
first  to  run  color  on  Hylox.  The 
Springfield  (Mo.)  Newspapers 
have  been  experimenting  with 
Hylox  color  (E&P,  March  28, 
1970)  for  some  time.  Their 
plates  have  been  coming  from 
the  News  prototype  system. 

Full-page  color  ad 
recruits  policemen 

A  full-page,  full-color  ad, 
showing  a  close-up  of  a  police¬ 
man’s  tunic  and  the  headline: 
“Are  you  man  enough  to  wear 
this  badge?”  has  proved  to  be 
an  effective  recruitment  cam¬ 
paign  in  Burlington,  Vermont. 

A  local  merchant  placed  the 
ad  to  arouse  the  public  to  the 
need  for  more  policemen  after 
he  had  been  seriously  wounded 
j  in  a  armed  holdup  of  his  store. 

!  The  ad  ran  in  the  Burlington 
Free  Press. 

“It  resulted  in  more  men  ap¬ 
plying  to  the  police  department 
1  than  ever  before,”  according  to 
Winston  G.  Whitney,  advertis- 
I  ing  director  of  the  Fi’ee  Press. 

• 

i  Studies  in  Israel 

Larry  Pett,  San  Fernando 
Valley  reporter  for  the  Los  An- 
j  geles  Times,  will  attend  the 
'  University  of  Jerusalem  in  Is- 
i  rael  on  a  scholarship  to  study 
political  science  and  Middle 
East  history. 
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New  ideas  from 
the  newspaper 
systems  people. 


Why  you  should  buy 
the  500th  Cutler-Hammer  stacker. 


No  gold  plating— just  high  speed, 
jam-free  performance. 

Why  should  you  buy  the  500th  Cutler- 
Hammer  stacker?  Not  because  it's  gold- 
plated.  We’re  not  going  to  bother. 

But  simply  because  our  new  Mark  III 
has  proved  to  be  the  fastest,  most  reli¬ 
able  stacker  you  can  put  in  your  mail- 
room.  It  can  deliver  a  stack  a  second 
with  jam-free  dependability. 

You  get  alternate  delivery  and  port¬ 
ability  for  complete  layout  flexibility.  And 
only  the  Mark  III  produces  either  single¬ 
batch  stacks  or  the  more  stable  compen¬ 


sated  multi-batch  stacks— as  you  select. 

Lower  cost,  too 

And  while  the  Mark  III  is  boosting 
your  production  capacity,  it  soothes  your 
pocketbook.  Lower  operating  cost. 
Longer  life.  Easier  maintenance  that  your 
own  staff  can  take  care  of. 

So  it  will  pay  you  to  act  fast  to  put 
reliable,  high  speed  Cutler-Hammer 
Mark  III  stackers  to  work  in  your  plant. 

But  if  Number  500  is  gone  before  you 
get  to  us,  don’t  worry.  The  next  100  are 
on  the  way. 


The  manufacturing  lot  including  Cutler- 
Hammer’s  500th  newspaper  stacker 
was  released  for  production  in  early 
1970.  Soon  it  will  be  on  its  way  to  one 
of  the  progressive  newspapers  who 
have  made  us  the  leader  in  this  field 
since  we  invented  counter-stackers 
more  than  a  dozen  years  ago. 


CUTLER-HAMMER 

spfmt .  \Dusiniis  mup  /  diwip  omm.  Omtt.  Caio. 
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15  from  around  world 
in  10th  press  institute 


Fifteen  journalists  from  as 
many  countries  arrived  at 
Macalester  College,  St.  Paul, 
Minn.,  September  2  to  begin  the 
World  Press  Institute’s  10th 
year. 

Since  lOtil,  l.SO  young  jour¬ 
nalists  from  more  than  50  coun¬ 
tries  have  participated  in  the 
l)rogram’s  e.xposure  to  .American 
society,  gained  in  part  through 
.30,000  miles  of  travel  during 
nine  months  in  the  United 
States. 

The  1970-71  World  Press  In- 
.stitute  fellows  will  begin  their 
experience  with  a  14-week 
American  Studies  progi’am  at 
Macalester,  followed  by  a  two- 
week  visit  with  host  families  in 
Midwestern  cities.  In  January 
they  will  leave  for  a  five-week 
tour  of  the  Southern  states  and 
three  weeks  in  Washington,  U.C. 
Each  will  spend  three  weeks 
in  March  as  an  intern  in  print 
or  broadcast  journalism,  fol¬ 
lowed  by  four  weeks  of  travel  in 
the  West,  three  weeks  of  inde¬ 
pendent  travel  and  a  personal 
internship  in  a  non-media  orga- 
nizat  ion. 

The  journalists  will  share 
their  individual  research  and 
writing  on  aspects  of  contem¬ 
porary  American — “Assignment 
U.  S.  A.” — at  a  conference  in 
May  before  returning  to  their 
home  countries  in  June  to  con¬ 
tinue  their  careers. 

This  year’s  group  includes  the 
first  WPI  fellows  from  three 
countries:  Mario  Sandoval,  gen¬ 
eral  assignment  reporter  for 


Pretisa  Libre  in  Guatemala 
City,  Guatemala:  Mohamed 
Mahrezi,  news  editor  of  Radio- 
Television  Tunisia  in  Tunis, 
Tunisia;  and  Fernando  Ainsa, 
political  reporter  for  El  Diario, 
Montevideo,  Uruguay. 

The  fellows  also  include  the 
second  woman  participant,  Razia 
Ismail,  senior  staff  reporter  spe¬ 
cializing  in  features  and  investi¬ 
gative  reporting  for  Indian  Ex¬ 
press,  New  Dehli. 

The  others  are:  Isaac  Andoh, 
chief  feature  sub-editor  for  the 
Ghana  News  .\gency,  Acci’a, 
Ghana. 

Michael  Kabugua,  chief  par¬ 
liamentary  correspondent  for 
the  Daily  Nation,  Nairobi, 
Kenya. 

John  Pemberton,  chief  news 
producer  and  deputy  news  editor 
for  General  Television  Corp. 
Melbourne,  Australia. 

Is'io  Muraya,  a  reporter  on 
the  make-up  and  assignment 
desk  of  the  Osaka  edition  of  the 
Mainichi  Sliimbnn^  Japan. 

Kasem  Adchasai,  political  and 
economics  reporter  for  Siam 
Rath,  Bangkok,  Thailand. 

Marcel  Cohen,  assistant  politi¬ 
cal  editor  of  Paris-Jour,  Paris. 

Klaus  Liedtke,  sub-editor  and 
reporter  specializing  in  youth 
and  politics  for  the  w-eekly  mag¬ 
azine  Stern,  Hamburg,  Ger¬ 
many. 

Garry  Lloyd,  reporter  for  the 
Times,  London. 

Dusan  Krajcinovic,  reporter 
for  the  evening  edition  of  the 


newpaper  Politika,  Belgrade, 
Y  ugoslavia. 

Mario  Aratanha,  general  as¬ 
signment  reporter  for  Jomal  do 
Brasil,  Rio  de  Janeiro,  Brazil. 

Jose  Castellanos,  special  as¬ 
signment  reporter  for  El  Na- 
cional,  Caracas,  Venezuela. 

The  Institute  is  sponsored  by 
E.  1.  du  Pont  de  Nemours  &  Co., 
First  National  City  Bank 
Foundation,  Ford  Motor  Compa¬ 
ny  Fund,  General  Foods  Fund, 
General  Mills  Foundation,  Min¬ 
nesota  Mining  and  Manufactur¬ 
ing  Foundation,  National  Cash 
Register  Foundation,  Olin  Cor¬ 
poration  Charitable  Trust,  Proc¬ 
ter  &  Gamble  Fund,  RCA  Corp., 
Reader’s  Digest  Foundation, 
Signode  Foundation,  Standard 
Oil  Co.  (New  Jersey),  and 
Union  Carbide  Corp. 


Offset  presses  help 
H-I  hit  new  records 

Harris-Intertj’pe  Corporation 
reported  sales  and  earnings  at 
new  highs  during  the  fiscal  year 
ended  June  30. 

Sales  totaled  $379,597,000, 
compared  with  $339,346,000  in 
fiscal  1969.  Net  earnings  were 
$20,670,000  or  $3.26  per  share, 
against  $20,125,000  or  $3.20  per 
share  last  year. 

The  report  issued  by  chair¬ 
man  George  S.  Dively  and  pres¬ 
ident  Richard  B.  'Tullis  said, 
“Gains  from  new  products  that 
reached  the  market  during  the 
pa.st  few'  years  helped  to  coun¬ 
ter  the  effect  of  the  slowdown 
and  changes  in  the  general 
economy.  These  products  in¬ 
cluded  web  offset  newspaper 
presses,  integrated  circuits, 
business  forms  presses,  com¬ 
puterized  avionic  testing  sys¬ 
tems  and  color  tv  transmitters.” 


BETWEEN  DEADLINES  Jim  Merle  (right),  newsroom  ofRce  manager  of  the  Chicago  Tribune,  rigged 
what  is  possibly  the  world's  oldest  communications  system  of  string  and  two  raspberry  cans  and  talked 
to  Richard  Johnson,  chief  copy  boy.  City  Editor  Bill  Anderson,  an  old  hand  at  summoning  copy  boys, 
informed  Merle  that  paper  drinking  cups  work  better. 


Fairchild  realigns 
publishing  setup 
into  four  groups 

Fairchild  Publications  Inc.,  a 
subsidiary  of  Capital  Cities 
Broadcasting  Co.,  has  estab¬ 
lished  four  autonomous  publish¬ 
ing  groups  and  two  corporate 
service  groups. 

James  W.  Brady,  publisher  of 
Women's  Wear  Daily,  w'ill  head 
a  publishing  group  consisting  of 
Women’s  Wear  Daily,  of  new' 
publishing  ventures,  and  of 
Fairchild  News  Service. 

William  0.  Dwyer,  who  has 
headed  all  non-editorial  oper¬ 
ations,  becomes  group  director 
of  Daily  News  Record,  Foot¬ 
wear  Neivs,  and  Men’s  Wear 
magazine.  Publishers  of  these 
three  publications  w'ill  report  to 
Dyer. 

Industries  papers 

Daniel  Newman,  the  compa¬ 
ny’s  Midwest  director,  becomes 
director  of  the  Fairchild  Indus¬ 
tries  Group,  made  up  of  Elec¬ 
tronic  News  and  Metalworking 
News.  The  Midwest  directorship 
will  be  eliminated.  Howard  E. 
Keim,  publisher  of  Home  Fur¬ 
nishings  Daily  and  until  now 
also  of  Metalworking  News  will 
head  HFD-Supermarket  New's 
Publishing  Group.  W’illiam  F. 
Pyle,  publisher  of  Supermarket 
News,  will  report  to  Keim. 

All  four  group  directors  will 
report  directly  to  John  B.  Fair- 
child,  president  of  the  publish¬ 
ing  company. 

Heads  news  service 

In  other  personnel  moves,  J. 
W.  Cohn,  vicepresident  and 
West  Coast  director,  becomes 
vicepresident  in  charge  of  Fair- 
child  News  Service  reporting  to 
Brady.  FNS  gathers  and  disse¬ 
minates  general  news  to  the 
Fairchild  papers,  to  certain 
publications  buying  the  Fair- 
child  syndication  service  and  to 
Pontiac  (Mich.)  Press  (also 
owned  by  Capital  Cities).  Cohn 
will  also  head  the  Fairchild 
syndication  service. 

Philip  L.  McGovern,  vicepres¬ 
ident  and  treasurer,  will  direct 
financial,  personnel  and  related 
functions  of  the  serv'ice  groups. 
Allan  Samuels  has  been  pro¬ 
moted  to  a  new  position  of  per¬ 
sonnel  director. 

Richard  L^mch,  vicepresident 
and  mechanical  superintendent, 
will  direct  production  and  circu¬ 
lation  activities.  Circulation 
fulfillment  manager  Robert 
Joose  will  report  to  him. 

David  Branch,  publisher  of 
Men’s  Wear  magazine,  will  also 
direct  the  Fairchild  book  and 
list  divisions. 
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Switching  to  offset? 

Have  you  heard  the  latest 
about  the  GOSS  URBANITE®? 


A  great  press  will  be  talked  about.  And  the  owners  of 
more  than  300  dailies,  large  weeklies,  and  central 
plants  have  found  a  lot  to  talk  about  in  their  web 
offset  Goss  Urbanite. 

They  say  “it’s  proven  equipment.”  And  “it’s  the 
workhorse  of  the  industry  ...  in  a  class  by  itself.” 
Another  commented:  “It’s  the  most  flexible  press 
we’ve  ever  operated.” 

No  doubt  about  it,  the  Goss  Urbanite  has  features 
worth  talking  about.  Take  speed  ...  up  to  40,000 


GOSS  DIVISION,  MGD  GRAPHIC  SYSTEMS 
5601  West  31st  St.,  Chicago,  III.  60650 

Gentlemen;  Please  send  us  more  information  about  the  Goss  URBANITE®. 


Name - 

Company- 
Address — 


..Title- 


papers  per  hour.  And  capacity  ...  up  to  64  pages 
broadsheet,  96  pages  tabloid.  It’s  perfect  for  inter¬ 
mediate-size  dailies  or  large  weeklies. 

There’s  a  lot  more  to  say  about  the  Goss  Urbanite. 
But  the  best  way  to  learn  about  it  is  to  see  an 
Urbanite  in  action  and  ask  the  man  who  owns  one. 

Just  drop  us  a  line  and  we’ll  be  happy  to  make  the 
arrangements. 


XUM 


MGD  Graphic  Systems 

North  American  Fiockwei 


5601  West  31st  St.,  Chicago,  Illinois  60650 


The  Weekly  Editor 


The  Newnati  Times-Uerald 


COLORFLL  PAPER;  PART  I 


By  Crai^  Tomkiiison 

This  and  the  next  instnll- 
nient  of  The  Weekly  Editor, 
tvill  he  devoted  to  demonstra¬ 
ting  what  can  be  done  with 
process  and  spot  color  in  a 
weekly  newspaper.  Both 
columns  will  focus  on  the 
Newnan  (Ga.)  Times-Herald, 
a  5,800  circulation  weekly 
u'hich  has  won  numerous 
awards,  both  for  its  use  of  col¬ 
or  and  for  its  overall  excel¬ 
lence. 

Part  I  concents  the  ]>aper  in 
general,  what  it  is  doing  icith 
color,  and  the  equipment  it 
uses.  Xext  week,  William  (Bil¬ 
ly)  Thomasson,  the  paper’s 
assistatit  manager  will  describe 
the  techyiical  side  of  how  the 
Times-Herald  gets  high  quality 
color  separations  at  loiv 
cost. 

Something:  to  keep  in  mind 
about  the  Times-Herald’s  use 
of  color  is  that,  according:  to 
Thomasson,  color  in  the  T-H 
more  than  pays  for  itself,  and 
it  doesn’t  require  additional 
and  sophisticated  equipment. 

The  advertisers  like  it,  and 
following:  closely  on  the  heels 
of  that  fact,  is  the  knowledge 
that  the  subscribers  love  it  as 
circulation  fig:ures  have  shown. 

Family  afl'air 

The  Times-Herald  is  a  fami¬ 
ly  affair.  Three  generations  of 
Thomassons  are  active  on  the 
paper.  William,  29,  is  the  youn¬ 
gest.  He  doesn’t  carry  the  title 
of  production  manager,  but 
that’s  what  he  is,  among  other 
things.  His  father,  .James,  61, 
is  manager.  The  head  of  the 
clan,  William’s  grandfather, 
Evan,  82,  is  editor.  Also  in 
there  pitching  is  William’s 
mother,  Mrs.  James  Thomas¬ 
son,  who  is  the  paper’s  news 
editor  and  the  person  responsi¬ 
ble  for  most  of  the  news  copy. 

The  remainder  of  the  staff 
isn’t  much  larger.  There  are  in 
addition  to  the  Thomassons  five 
men  full-time  and  three  ladies, 
part-time.  The  Times-Herald 
began  as  the  Xewnan  Herald 
in  1865.  The  Xewnan  Times 
came  about  in  1936  and  com¬ 
peted  with  the  Herald  until 
1947  when  the  two  were 
merged  under  Thomasson  own¬ 
ership. 

The  paper’s  circulation  area 
covers  the  entire  county  of 
Coweta.  It  is  the  only  weekly  in 
the  county  and  the  only  other 


papers  with  strong  circulation 
in  Coweta  are  the  dailies  from 
Atlanta,  40  miles  away. 
Newnan  is  the  county  seat. 

The  county’s  population  was 
put  at  30,114  by  the  1970  cen¬ 
sus,  which  represents  an  in¬ 
crease  of  only  4.2  percent  over 
the  1960  census  figure  of  28,- 
942. 

Ten  years  ago  the  county 
was  primarily  rural  and  agri¬ 
culturally  dependent.  Today, 
fully  85  percent  of  the  county’s 
work  force  reports  to  the  area’s 
many  factories  which  manufac¬ 
ture  everything  from  paper 
cartons  to  textiles. 

Like  many  smaller  newspa¬ 
pers  in  the  South,  the  Times- 
Herald  is  printed  web  offset. 
The  paper  was  an  early  convert 
— 1964 — when  it  went  offset 
with  a  three-unit  Fairchild 
News  King  Press. 

In  1966  the  paper  built  a  new 
plant  and  decided  to  make  the 
move  into  color.  Rather  than 
move  the  old  pi'ess  to  the  new 
building  and  then  add  the  addi¬ 
tional  unit  necessary  for  print¬ 
ing  process  color,  a  whole  new, 
four-unit  News  King  was  in- 
.stalled. 

.Sttiiiids  like  an  ad 

In  talking  about  his  News 
King,  William  Thomas.son 
sounds  like  an  ad  for  Faii’child. 
“We  looked  at  many  presses. 
We  were  impressed  with  the 
News  King  because  of  its  color 
quality  and  it  wasn’t  the  most 
expensive  nor  the  cheapest.’’ 

In  his  search  for  a  press, 
Thomasson  said,  he  went  so  far 
as  to  visit  the  Fairchild  manu¬ 
facturing  facilities  in  Los  An¬ 
geles. 

When  the  Times-Herald  was 
in  the  midst  of  its  letterpress 
to  offset  switch  in  ’64,  Thomas¬ 
son  related,  “there  was  little  or 
no  infoi’mation  available  on 
how  to  make  a  smooth  conver¬ 
sion.  There  still  is  very  little. 

“W’e  relied  heavily,’’  he  con¬ 
tinued,  “on  training  by  the 
equipment  dealers  and  sup¬ 
pliers.  We  also  visited  several 
offset  plants,  but  most  of  our 
training  came  on-the-job  at  our 
own  plant.” 

Thomasson  readily  notes  that 
he  learned  much  from  the  Fair- 
child  representatives  who  came 
to  the  plant,  but  is  modest 
when  talking  about  .some  of  the 
changes  Fairchild  used  as  a  re- 


Registration  Completed 
In  Schools  Here  Tuesday 

SysleiT  s  S4  Buses  Mok«  Cowor,  t  via*  um.'s 


Chttcker  Tourney 
Set  For  Saturday 


Bwrflan  lob 
l»c«l  Motel  Cosh 
Orowof  Mend«r 


W.  J.  Bill'  btes  Honored 
By  Agri-Business  Leodcrs 


Elderly  Newnan  Woman  found 
Murdered  Sunday  Morning 


Wm.  R.  Hill  Joins 
Rutledge  Law  Firm 


A  GLIMPSE  at  the  front  page  of  the  Newnan  Times-Herald  shows 
why  the  paper  has  won  numerous  awards  for  typographic  excellence. 


suit  of  working  with  Thomas¬ 
son  and  the  Times-Herald.  The 
paper’s  News  King,  said  Thom¬ 
asson,  was  one  of  the  first  and 
Fairchild  leps  visited  the  plant 
not  only  to  train  but  to  observe. 
“We  were  able  to  come  up  with 
some  design  changes  and  sug¬ 
gestions,”  he  said. 

Golur  route 

The  Times-Herald  took  a 
slightly  different  route  getting 
into  color.  While  many  papers 
start  off  by  attempting  to  inter¬ 
est  advertisers  in  using  color, — 
spot  color  to  begin  with,  then 
perhajj.s  process  color — and 
then  progress  sometimes  to  edi¬ 
torial  color,  the  Times-Herald 
kicked  off  with  editorial  coloi- 
after  some  experimentation 
with  duo-tones. 

The  first  process  color  to  ap¬ 
pear  in  the  Times-Herald  was 
in  1967  in  the  form  of  a  full 
page  color  photograph. 

What  this  editorial-first  ap¬ 
proach  accomplished,  Thomas¬ 
son  explained,  was  that  it 
caught  the  advertisers’  atten¬ 
tion.  They  didn’t  have  to  be  told 
how  attiactive  color  would  be, 
they  saw  it  for  themselves. 
“They  figured,”  he  said,  “that  if 
they  (as  readers  of  the  paper) 


noticed  the  color,  certainly  the 
other  readers  would  too.” 

F'ollowing  the  initial  use  of 
editorial  color,  explained  Thom¬ 
asson,  use  of  editorial  color  was 
slow  and  sporatic  but  several 
advertiseis  wanted  color  ads 
every  week. 

Eventually  color  proved  so 
desirable  to  the  adverti.sers 
that  the  rates  for  its  use  had  to 
be  doubled.  The  first  rate  was 
$20  per  page  above  the  cost  for 
black-and-w'hite.  This  was  .soon 
jumi)ed  to  $40  and  even  at  that 
rate  a  food  chain  and  a  furni¬ 
ture  chain  wanted  weekly  color 
contracts. 

The  color  sur-charge  does  not 
include  the  cost  of  making  the 
color  separations,  which  the  Ti¬ 
mes-Herald  charges  for  sepa¬ 
rately  because  some  advertisers 
choose  to  provide  their  own. 

Thomasson  estimated  the  cost 
of  running  color,  including  ink, 
photo,  separations,  plates  and 
other  materials  and  labor,  at 
between  $75  and  $80  for  one 
photograph.  With  editorial  col¬ 
or  this  cost  is  absorbed  by  the 
paper. 

Talking  about  the  profitabili¬ 
ty  of  running  color,  Thomasson 
said  that  “spot  color  for  us  is 
(Continued  on  page  68) 
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number  five  to  the  Rock  Island  Argus  by  pll 
Editor  &  Publisher,  is  “for  best  reproduction 
of  full  color  for  newspapers  with  circulation  PB 
under  100,000.’’  pM 

The  award  is  based  upon  reproduction  quality 
of  a  1500  line  full  color  letterpress  ad  for  The 
Branigar  Organization,  Inc.,  produced  by  E.  H. 
Brown  Advertising. 

The  Argus  continues  its  award-winning  quality 
and  attention  to  detail.  Here  is  the  Argus  record 
of  awards: 

1958 — Standard  Oil  Co.  (Black  and  one  color) 
I960 — H.  J.  Heinz  Inc.  (Black  and  one  color) 
1962 — The  Borden  Co.  (Full  Color) 

1968— The  Lorillard  Co.  (Full  Color) 

1970 — The  Branigar  Organization,  Inc.  (Full 
Color)  Apple  Canyon  Lake 


ROCK  ISLAND,  ILLINOIS 

Second  largest  market  in  Illinois  /  Iowa  (only 
Chicago  is  larger).  The  Rock  Island  Argus 
and  The  Moline  Dispatch  cover  the  Illinois 
side. 


I 


Colorful  paper 

{Continued  from  page  66) 


definitely  a  profit  maker  and 
process  color  is  mildly  profit¬ 
able.” 

He  said  one  factor  adver¬ 
tisers  >?ive  much  attention  to 
when  considering  color  is  that 
with  the  added  sur-charge,  the 
charges  for  materials  and  la¬ 
bor,  on  top  of  the  cost  for 
black-and-white,  the  cost  of  one 
page  of  color  equals  the  charge 
for  two  pages  of  black-and- 
white.  The  question  for  them  is 
whether  one  page  of  color  can 
pull  better  than  two  pages  of 
black-and-white.  The  Times- 
Herald  has  about  .‘lO  “consis- 
tant”  adverti.sers  who  u.se  col¬ 
or.  Of  this  number,  two  run  one 
or  more  pages  apiece  a  week, 
and  eight  run  consi.stantly  ev¬ 
ery  other  week. 


Pre-prints  loo 


In  addition  to  spot  and  pro¬ 
cess  color,  the  Times-Herald 
also  runs  an  occasional  color 
pre-print,  of  the  “wallpapei” 
(continious  image  not  in  regis¬ 
ter)  variety.  The  pre-prints  are 
generally  used  by  a  local  furni¬ 
ture  store. 

In  the  mechanical  depart- 
nent,  composition  is  a  combina¬ 
tion  of  hot  and  cold  type.  Again 
the  paper  does  things  a  little 
differently. 

Whereas  many  newspapers 
with  cold-type  equipment  use  it 
for  straight  matter,  leaving  the 
classifieds  to  be  done  on  hot 
metal  machines,  the  Times- 
Herald  sets  classifieds  and  oth¬ 
er  ad  matter  on  an  Intertype 
Photosetter,  and  sets  straight 
matter  on  a  Linotype  ma¬ 
chine.  Heads  are  set  on  a  Vari- 
typer  Headliner. 

In  producing  color  at  the  Ti¬ 
mes-Herald,  Thomasson  noted, 
little  additional  equipment  was 
necessary  beyond  the  pre¬ 
requisite  of  a  four-unit  press. 
A  minimum  of  four  units  is 
required  for  process  color  in 
order  to  print  both  sides  of  the 
web  using  an  “S-wrap”  configu¬ 
ration  of  webbing.  At  the  Ti¬ 
mes-Herald  no  densitometers, 
film  processors  or  other  equip¬ 
ment  of  that  nature  are  used. 

Thomasson,  who  handles 
most  of  the  color  processing  at 
the  paper,  said  originally  it 
took  about  three  to  four  hours 
to  make  a  color  separation 
using  a  negative.  Now,  with 
several  years  of  practice  behind 
him,  it  takes  as  little  as  an 
hour. 

He  stressed  that  a  critical 


NEWSPAPER  FAMILY  THOMASSON  reviews  the  week's  edition  of 
the  Newnan  (Ga.)  Times-Herald.  Head  of  the  clan  is  Evan  W. 
Thomasson,  the  paper's  editor.  Representing  the  middle  generation 
is  James,  who  is  manager.  His  son,  William  (Billy)  is  assistant 
manager. 


factor  in  any  operation,  with 
color  or  without,  is  competence 
of  manpower.  “Good  equipment 
never  makes  up  for  bad  person¬ 
nel,”  he  said. 

He  added  that  a  switch  to 
offset  is  no  panacea  for  an 
ailing  letterpress  operation. 
“Newspapers  producing  a  qual¬ 
ity  letterpress  job  will  get 
good  results  with  offset.  Pub¬ 
lishers  should  always  lie  on 
guard  about  ptwr  quality  work. 
Quite  a  few  publishers  don’t 
know  how  to  use  offset.” 

Overall  quality 

Even  if  the  Times-Herald 
didn’t  print  with  fine  color 
work,  it  would  still  be  an  aw'ard 
winner.  The  layout  is  tradition¬ 
al  yet  the  paper  doesn’t  become 
cluttered  with  too  many  stories 
and  heads  on  each  page.  The 
pages  are  clean  yet  the  Thom- 
assons  don’t  ascribe  to  the 
“plenty  of  white  space”  design 
syndrome. 

Space  doesn’t  petmiit  a  lis¬ 
ting  of  all  of  the  awards  won 
by  the  Times-Herald  in  recent 
years  but  a  sampling  would  go 
.something  like  this;  1969 — 
Georgia  Press  Association  top 
awards  in  general  excellence, 
general  advertising  excellence, 
local  sports  coverage,  agricul¬ 
tural  emphasis,  typography  and 
local  news  coverage;  National 
Newspaper  Association  first 
place  in  best  use  of  color  and 
second  place  in  typography. 


The  1968  award  list  is  almost 
identical. 

The  paper  uses  offset  print¬ 
ing  to  perfection.  The  photos 
are  among  the  best  seen  in  a 
weekly  new'spaper.  All  heads 
are  set  in  one  of  the  three 
weights  of  Futura  type  the  pa¬ 
per  uses.  Body  type  is  a  very 
readable  nine  points. 

The  Times-Herald  averages 
36  broadsheet  pages  a  week,  in¬ 
cluding  a  hefty  legal  ad  section 
which  the  paper  doesn’t  sub¬ 
merge  but  announces  with  a  36 
point  head  saying  “Read  The 
Legal  Advertisements  —  They 
Are  Important!” 

The  supplements  the  paper 
puts  out  each  year  would  make 
any  publisher  envious.  The  two 
main  ones  are,  a  Salute  To  The 
Seniors  (graduation)  supple¬ 
ment  and  a  National  4-H  Week 
supplement. 

In  1968  the  graduation  sup¬ 
plement  was  especially  note¬ 
worthy  because  the  Times- 
Herald  used  an  extra  heavy 
stock  paper  left  over  from  an¬ 
other  job  and  the  resulting  sup¬ 
plement  probably  surpassed  the 
yearbooks  put  out  by  the  coun¬ 
ty’s  four  regional  high  schools. 
Color  plays  an  important  part 
in  all  supplements. 

The  Times-Herald  experi¬ 
mented  with  different  types  of 
new.sprint  in  looking  for  the 
one  that  best  suited  its  offset 
needs.  The  Thomassons  finally 
selected  a  32  lb.  premium  offset 


stock  which  they  now  get  fiom 
two  sources,  either  Kimberly- 
Clark  or  Bowater. 

Research,  too,  went  into  se¬ 
lection  of  the  proper  inks. 
Thomasson  related  that  he 
tried  several  different  types, 
process  inks  at  first.  He  settled 
for  subsituting  a  bright  red  for 
magenta  which  he  admits  does 
not  give  as  true  a  color  but 
adds  brilliance.  The  Times- 
Herald  uses  Flint  ink  for 
blacks  and  colors. 

What  affect  has  color  had  on 
circulation?  For  those  who  like 
figures,  comparing  the  1962  to 
1966  circulation  increase  with 
the  ‘66  to  ‘70  increase  will  show 
that  while  the  paper  increased 
21  percent  in  the  first  four  year 
period,  it  jumped  46  percent  in 
the  second  period  (at  the  be¬ 
ginning  of  w’hich  color  was  in¬ 
troduced).  Not  bad  considering 
the  county  only  grew  in  popu¬ 
lation  4.2  percent  in  the  whole 
decade. 


Winder  for  wire 
service  paper 

An  automatic  wide-roll  paper 
winder  that  takes  up  Teletype, 
teletypesetter  and  graphic  arts 
printouts  is  being  offered  by  the 
Data  Division  of  Robins  Indus¬ 
tries  Corp.,  College  Point 
(Flushing),  N.  Y. 

The  new  unit,  immediately 
available  in  two  standard 
widths,  facilitates  repeated 
checking  and  review,  as  well  as 
handling,  storage  and  disposal. 
It  eliminates  unsightly  paper 
jumbles  that  ordinarily  flower  at 
the  base  of  output  machines  to 
become  fire  hazards. 

Model  DWM-6  handles  six- 
inch  paper  rolls,  of  the  Dow 
Jones  type.  Model  DWM-8  takes 
8i\-inch  widths,  such  as  Tele¬ 
type’s  ASR  33  and  35.  Both 
sell  for  $250.  Other  winder  sizes 
are  available  on  special  request. 

For  use  in  newsroom 

The  DWM  series  is  suited  for 
use  by  newspapers,  broadcas¬ 
ters’  news  rooms,  ad  agencies, 
printshops  and  other  users  of 
communications  and  news  wire 
printers  and  cold  type  equip¬ 
ment.  When  multi-ply  paper  is 
used,  winders  can  be  arranged 
in  tandem.  They  may  be  free 
standing,  or  mounted  on  the  ter¬ 
minal,  on  the  floor  beneath,  or 
on  a  wall  or  partition. 

A  sensing  arm  that  monitors 
slack  in  the  paper  automatically 
issues  on-off  instructions  to  the 
winder’s  air-cooled,  constant- 
duty  take-up  motor.  Paper  may 
be  pulled  out  for  examination ;  it 
will  automatically  retract  into  a 
neat  roll  on  being  released. 
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hardly  anyone  reads  old  newspapers 


Hardly  anyone  except  historians,  businessmen,  researchers,  scholars,  authors, 
sociologists,  reporters.  Even  high  school  students,  thanks  to  YESTERDAY  Today,  a  new 
supplement  to  secondary  history  and  social  studies  developed  from  our  All-America 
Series  of  great  newspapers  on  microfilm. 

This  program  is  typical  of  the  innovative  ideas  that  The  Micropublishers  develop. 

Actual  reproductions  of  old  newspapers  (made  from  35mm  microfilm  copies)  cover 
eras  of  historic  significance  and  bring  a  new  dimension  of  realism  and  immediacy  to 
any  research.  They  reawaken  an  awareness  of  the  role  the  newspaper  plays  in  our 
nation’s  development . . .  yesterday  and  today. 

It  is  ideas  like  these  that  continually  promote  subscriptions  and  backfile  purchases  of 
your  newspaper  in  microform.  Efforts  that  can  result  in  royalties  for  you,  and  do 
much  to  broaden  the  influence  and  exposure  of  your  newspaper. 

Twenty-five  years  of  specializing  in  newspaper  micropublishing  also  results  in 
technical  expertise,  equipment  capability  and  satisfied  customer  list  of  2000  American 
and  foreign  newspapers  which  is  unrivaled  anywhere  in  the  world.  We  are  the  biggest, 
the  best  established,  most  trusted  name  in  high  quality  newspaper  microfilming. 

So,  when  you  think  of  us  . .  .  think  of  us  in  two  ways:  as  expert  technicians  and  as 
leaders  in  educational  marketing. 

The  Micropublishers  . .  .  specialists  in  finding  new  markets  for  old  newspapers. 

For  further  detail,  contact  Richard  E.  Schmidt,  General  Sales  Manager. 

The  Micropublishers 
miCRO  PHOTO  Division 

Old  Man>lield  Rd.,  \X’(K)ster,  Ohio  44691 

BBell&Houjell 


Court  weighs  protest 
on  fees  in  Hoe  case 


By  Craiji  Tonikinson 

Requests  for  $1,108,446.70  in 
interim  fees  by  the  trustee  of 
R.  Hoe  &  Co.,  Inc.,  his  counsel, 
and  his  accountants,  were 
heard  last  week  by  Judge  Syl¬ 
vester  J.  Ryan  in  U.  S.  District 
Court,  New  York  City.  Taking 
note  of  stockholders’  objections 
to  the  fees,  the  judge  deferred 
decision  until  October  16. 

R.  Hoe  &  Co.,  Inc.,  has  been 
the  subject  of  a  court  reorgani¬ 
zation  since  the  company  filed  a 
reorganization  petition  in  July 
of  last  year.  Originally  consist¬ 
ing  of  three  divisions,  Hoe  has 
only  its  saw  manufacturing  di¬ 
vision  remaining. 

Earlier  this  year  the  compa¬ 
ny’s  press  manufacturing  divi¬ 
sion  was  sold  to  Wood  Indus¬ 
tries  which  organized  a  Wood- 
Hoe  division.  Another  Hoe  divi¬ 
sion,  which  manufactured  met¬ 
al  decorating  presses,  was  sold 
to  Crown  Cork  &  Seal  Co. 

Itreakduwn  of  fee>i 

A  breakdown  of  the  interim 
fee  figure  shows  $145,900  re¬ 
quested  by  the  court-appointed 
trustee,  John  J.  Galgay,  for 
services  rendered,  and  an  addi¬ 
tional  $3,6.36.76  for  reimburse¬ 
ment  of  disbursements.  His 
counsel,  the  law  firm  of  Win- 
throp,  Stimson,  Putnam  &  Rob¬ 
erts,  requested  $706,000  for 
services  rendered  and  another 
$16,131.26  in  reimbursements. 
The  accounting  firm  of  S.  D. 
Leidesdorf  &  Co.  requested 
$234,800  in  service  fees  and  $1,- 
978.68  in  reimbursements. 

The  requests  by  all  three 
parties  were  for  services  ren¬ 
dered  between  July  7,  1969  and 
June  30,  1970,  and  only  partial¬ 
ly  repre.sent  the  full  amount 
that  will  be  requested  for  ser¬ 
vices  rendered  between  the 
time  the  company  filed  and  its 
eventual  reorganization. 

The  requests  for  the  fees  did 
not  go  unprotested.  Judge  Ryan 
read  into  the  court  record  the 
names  of  about  25  stockholders 
who  had  written  him  protesting 
what  they  considered  to  be  ex¬ 
orbitant  fees.  There  were  also 
sev'eral  protesting  stockholders 
present  at  the  hearings  which 
took  place  September  16  and 
17. 

In  a  matter  of  requests  for 
interim  funds  it  is  court 
procedure  for  the  requestees  to 
testify  in  court  as  to  the  basis 
for  the  fees.  Edwin  Wesely, 
Winthrop,  Stimson’s  head  coun¬ 
sel  in  the  Hoe  case,  spoke  for 


all  three  parties  in  outlining 
what  had  been  rendered  in  the 
way  of  services,  how  much  time 
had  been  devoted  to  the  Hoe 
matter,  and  the  per  hour  fees 
involved. 

Wesely  explained  that  over 
the  slightly  le.ss  than  a  year 
period,  he,  his  firm,  and  the 
trustee  had,  among  other 
things,  guided  the  company 
toward  a  sounder  financial  ba¬ 
sis.  This,  he  said,  was  done  by 
renegotiating  existing  contracts 
for  Hoe  equipment,  and  by 
finding  a  market  for  the  sale  of 
the  two  divisions.  He  pointed 
out  that  they  had  conducted  all 
negotiations  with  the  pur¬ 
chasers. 

Iiivenlorv  taken 

S.  I).  Leidesorf  &  Co.,  has 
been  taking  inventory  at  the 
Bronx,  N.Y.  and  Dunellen,  N.J. 
plants  of  Hoe.  Wesely  point¬ 
ed  out  that  such  an  inventory 
had  not  been  taken  at  Hoe  “in 
over  22  years.”  He  said  further 
that  it  is  expected  that  Leides¬ 
dorf  would  complete  the  inven¬ 
tory  by  March  31, 1971. 

In  an  accounting  of  the  actu¬ 
al  man  hours  of  service  ren¬ 
dered,  Wesely  said  that  9,220 
hours  had  been  devoted  by  him 
and  his  firm;  9,016  by  Leides¬ 
dorf;  and  1,459  by  Galgay. 

This  works  out  to  $76.50  an 
hour  for  the  counselling  fii-m, 
$26  an  hour  for  the  accounting 
firm,  and  $100  an  hour  for 
the  trustee.  Wesely  called  the 
court  cases  where  legal  fees 
well  in  excess  of  the  $76.50  an 
hour  his  firm  was  charging, 
were  awarded.  He  said  that  it 
is  a  fair  charge  for  a  large  and 
experienced  firm. 

No  objeclions 

Several  attorneys  in  the 
courtroom,  representing  vari¬ 
ous  creditors,  stockholder 
groups,  and  other  interested 
parties,  took  a  “no-objection” 
stand  toward  the  fees  by  saying 
that  their  clients  would  leave 
the  matter  up  to  the  discretion 
of  the  court. 

Included  in  this  group  was 
the  attorney  for  James  Talcott, 
Inc.,  the  financial  firm  that  re¬ 
portedly  was  owed  $12  million 
by  Hoe  when  the  bankruptcy 
petition  was  filed.  Talcott  has 
claimed  to  be  a  secured  creditor 
in  the  Hoe  case. 

Pertaining  to  Talcott’s  claim, 
Wesely  told  the  court  that  an 


examination  of  Talcott’s  claim 
of  being  a  secured  creditor 
would  be  getting  under  way 
this  week.  The  first  meeting 
was  held  Monday. 

Judge  Ryan  announced  that 
he  hopes  to  sell  all  of  the  re¬ 
maining  press  manufacturing 
equipment  by  the  first  of  the 
year.  In  its  oifer  to  buy  the 
press  division  Wood  did  not  in¬ 
clude  purchase  of  the  manufac¬ 
turing  equipment  but  reserved 
the  right  of  first  refusal  on  it. 

Currently  the  only  manufac¬ 
turing  going  on  in  the  Bronx 
plant  is  in  the  saw  division. 
Those  presses  that  were  sched¬ 
uled  for  completion  at  the  plant 
have  been  completed,  Wesely 
told  the  court,  and  the  remain¬ 
der  of  the  old  orders  will  be 
completed  by  Wood-Hoe  under 
conditions  set  forth  in  Wood’s 
offer. 

He  said  further  that  no  press 
repair  parts  were  being  made 
in  or  distributed  from  the  Hoe 
plants.  All  repair  parts  are 
now  coming  from  Wood-Hoe  in 
Plainfield,  N.  J. 

Manpower  decline 

W’esely  said  that  by  the  mid¬ 
dle  of  next  month  the  level  of 
manpower  at  both  plants,  in  the 
press  division,  will  be  down  to 
147  from  a  current  total  of  170. 
He  announced  also  that  by 
March  31  of  next  year  this 
number  would  be  down  to  118, 
and  then  would  be  maintained 
at  24  for  the  remainder  of  the 
year. 

He  gave  as  the  reasons  for 
maintaining  any  manpower  as 
a  need  for  surveillance  of  plant 
and  equipment,  maintenance, 
and  the  servicing  of  the  W'ood 
contract. 


In  the  matter  of  Hoe’s  real 
estate.  Judge  Ryan  said  that 
the  moment  “is  not  propitious” 
for  a  sale  of  the  land.  He  cited 
the  lagging  money  market  as 
the  reason. 

He  also  called  attention  to  an 
urban  housing  development 
plan  by  the  New  York  City 
Planning  Commission,  which 
may  well  include  or  border  on 
the  Bronx  site.  He  indicated 
that  the  Hoe  plant,  some  three 
to  four  blocks  in  area,  might 
become  part  of  that  plan. 

Collupse  lo  be  probeil 

Wesely  announced  to  the 
court  on  Wednesday  that  a 
“special  counsel,”  the  firm  of 
Townley,  Updike,  Carter  & 
Rodgers,  had  been  retained  to 
execute  that  part  of  the  Chap¬ 
ter  X  act  calling  for  an  investi¬ 
gation  into  the  causes  for  the 
collapse  of  a  company. 

John  P.  Reiner,  of  Townley, 
Updike  said  his  firm  will  inves¬ 
tigate  all  claims  of  misconduct 
and  will  defend  the  company 
against  such  claims  as  exist. 
He  told  E&P  that  as  a  matter 
of  course  he  would  take  testi¬ 
mony  from  “former  and 
present  officers,  management, 
and  third  parties”  to  determine 
if  there  were  any  misdeeds  or 
impropriety  involved  in  the 
company’s  financial  demise. 

The  only  type  of  action  that 
could  result  from  the  special 
counsel’s  investigations  would 
be  of  a  civil  nature,  i.e.  finan¬ 
cial  claims  for  damages,  etc. 

The  October  16  hearing  will 
be  held  in  room  506  of  the  U.S. 
District  Court  House,  Foley 
Square,  New  York  City,  at 
10:30  a.m. 


Ford  raps  Canadian 
papers’  sales  methods 


A  sure  way  not  to  sell  Ford 
more  national  advertising  is  to 
tell  dealers  that  the  factory  is 
not  supporting  them.  Jack 
Glasler,  advertising  manager 
for  Ford  Motor  Co.  of  Canada, 
told  Canadian  newspaper  ad¬ 
vertising  sales  executives  last 
week  at  their  annual  meeting 
in  Toronto. 

By  showing  the  dealer  that 
his  competition’s  factory  is 
running  more  ads  than  his  com¬ 
pany,  with  linage  reports, 
newspapers  are  doing  disser¬ 
vice  as  well  as  setting  up  a 
negative  situation  for  Ford, 
Glasier  said. 

This  approach,  he  declared, 
“doesn’t  sell  one  single,  solitary 
more  line  of  national  advertis¬ 
ing.  Naturally,  the  dealer  is 
embarrassed  so  he’ll  react  and 


he’s  annoyed.  But  that  isn’t 
going  to  change  anything  be¬ 
cause  we  already  know  it  exists 
in  every  market  of  comparable 
size.” 

In.stead  of  knocking  the  fac¬ 
tory’s  national  ad  efforts,  Glasi¬ 
er  said  it  would  be  more  benefi¬ 
cial  for  newspapers  to  ap¬ 
proach  the  dealer  positively 
and  suggest  that  he  capitalize 
on  the  support  the  company  is 
placing  in  the  market. 

“Admit,”  he  said,  “that  the 
television  coverage  is  there  and 
sell  the  idea  that  he’s  got  the 
best  tv  support  on  the  air. 

“As  far  as  Ford  is  con¬ 
cerned,  we’ll  cooperate  with  you 
when  it  comes  to  motivating 
our  dealers  to  advertise  in  local 
papers.  But  remember  cooper¬ 
ation  is  a  two-way  street.” 
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Howtoset 

the  ¥rori<fs  fastest  mailroom 
system  slowriy. 


Many  newspapers  are  still 
using  the  same  mailroom 
equipment  that  put  the  news 
of  World  War  II  on  the  streets. 

It  can’t  last  forever. 

Sooner  or  later  they'll 
have  to  switch  over  to  highly 
automated  systems. 

To  replace  it  all  at  once 
would  be  economically 
impossible  for  many  news¬ 
papers. 

Here's  a  way  to  build 
a  system  with  components 
that  won't  be  obsolete  when 
you  eventually  switch  to  a 
computerized  system. 

1.  First  pick  a  company 
that  knows  computerized 
systems. 

You  couldn't  ipick  a 
better  one  than  Milgo/Idab. 

We  supplied  the  first 
computerized  mailroom 
system,  and  we  still  sell  more 
than  all  other  makers 
combined. 

2.  Look  for  modular 
equipment  that  can  handle 
your  present  requirements 
but  will  dovetail  into  a  single 
system  when  you're  ready. 

Milgo/Idab  builds  all  its 
automated  system  equipment 
this  way.  As  well  as  specialized 
machinery  for  conventional 


systems. 

3.  Be  sure  your  systems 
company  understands  your 
particular  problems  and 
supports  its  equipment. 

Milgo/Idab  doesn’t  just 
fit  out  everybody  with  the 
same  products.  We  study  your 
particular  methods  and 
problems.  Then  we  tailor  our 
equipment  to  give  you  the 
greatest  efficiency.  After  it's 
installed  our  technical  staff 
stays  on  the  job  until  you 
are  fully  operational. 

4.  Know  that  you're 
getting  equipment  backed  up 
by  service  and  experience. 

Milgo/Idab  is  part  of  the 
century  old  Bonnier  Group. 

We  own  one  of  the  biggest 
printing  plants  in  Scandinavia. 
And  we  use  our  own  machines 
so  they  have  to  be  good. 

5.  Learn  all  you  can  about 
the  latest  systems. 

Milgo/Idab  will  be  happy 
to  have  one  of  our  repre¬ 
sentatives  bring  you  up  to 
date  on  all  the  newest  industry 
developments. 

Write  today  to:  - 


Milgo/lDAB  Corporation 

3260  N.W.  24  Street  Road,  Miami,  Florida  33142. 


Weekender  editions  enlarged  ™ 
to  provide  a  two-day  emphasis 

will  take  part  in  a  two-tveek 


By  (lampheli  Watson 

A  double  weekender  has  been 
introduced  by  the  Sacramento 
(Calif.)  Union  to  give  what 
Caryle  Reed,  publisher,  de¬ 
scribes  as  “a  planned,  balanced 
two-day  newspaper  offering.” 

The  Copley  Newspapers’  pro¬ 
duct  consists  of  a  revised  and 
amplified  Saturday  paper — “the 
Saturday  Weekender” — and  re¬ 
design  of  the  Sunday  edition — 
“the  Sunday  Weekender” — 
accompanied  by  a  marked 
thrust  in  color  photography. 

The  color  emphasis  extends 
to  both  morning  papers,  and 
the  initial  new  Saturday  maga¬ 
zine  product  included  13  full 
color  photos  as  well  as  full- 
color  reproduction  of  the  Satur¬ 
day  comics. 

Changes  noted 

The  emphasis  on  the  Satur¬ 
day  edition  is  unique,  in  Reed’s 
view.  The  publisher  pointed  out 
the  product  reflects  changing 
life  styles  resulting  from  in¬ 
creased  weekend  leisure  and 
shopping  activity. 

Saturday’s  Union  has  added 
a  32-page  magazine  containing 
where-to-go  and  what-to-do  in¬ 
formation.  This  resulted  from 
the  expansion  of  Sacramento 
Magazine,  a  locally  edited  ta¬ 
bloid,  adding  to  it  TV  Time,  a 
television  magazine,  and  mov¬ 
ing  both  to  Saturday  publica¬ 
tion. 

The  color  in  Saturday  Week¬ 
enders  extends  to  sports,  which 
appears  on  peach  newsprint. 
The  magazine  content  features 
both  local  and  foreign  travel 
articles,  movies,  lively  arts, 
crafts,  puzzles,  how-to-do-it  in¬ 
formation  and  a  detailed  calen¬ 
dar  of  events. 

A  convention  idea,  local  re¬ 
search  and  assistance  from  two 
makeup  and  design  experts 
paved  the  way  for  the  Union’s 
redesign. 

Genesis  for  the  decision  to 
build  a  two-day  package 
stemmed  from  a  report  Robert 
Lampee,  sales  director,  heard 
at  the  INAEA  meeting  in  At¬ 
lanta  last  January. 

New  trend  seen 

There  Lee  M.  Dubrow, 
vicepresident  of  Foleys,  Hous¬ 
ton  department  store,  reported 
smart  retailers  are  taking  ad¬ 
vantage  of  a  very  definite  trend 
toward  Saturday  business  and 
forecast  a  tremendous  shift 


away  from  the  traditional  Sun- 
dav  newspaper.  (“E&P  Jan.  31, 
P.  9.) 

Lampee  proposed  a  realign¬ 
ment  of  the  Union’s  weekend 
editions.  His  suggestion  re¬ 
ceived  prime  support  when  the 
newspaper  made  an  in-depth 
survey  of  1000  readers. 

The  research  showed  Union 
readers  are  not  at  work  on  Sat¬ 
urday  or  Sunday,  but  are  at 
home,  and  that  57  per  cent  of 
adult  readers  and  48  per  cent 
of  teenage  readers  shop  at 
Sacramento  stores  on  Sundays. 

The  newspaper  is  the  medi¬ 
um  over  the  weekend,  and 
magazine  reading  and  television 
tend  to  drop  off,  it  also  was 
shown.  Further,  60  per  cent  of 
those  interviewed  reported  they 
make  up  their  minds  on  the 
spur  of  the  moment  as  to  what 
recreation  activities  they  will 
undertake. 

Top  aides  callc-d 

With  these  findings  in  hand, 
the  new'spaper  brought  in  Basil 
L.  (Stuffy)  Walters  of  Frank¬ 
furt,  Ind.,  former  Chicago  Dai¬ 
ly  News  and  Knight  Newspa¬ 
pers  editor,  and  Howard  Tay¬ 
lor,  Copley  Newspapers  typo¬ 
graphy  and  layout  adviser,  to 
help  produce  two  new  products. 

The  Sunday  Weekender  now 
has  a  dramatic  new  front  page 
featuring  color  photography. 
The  initial  issue  Sept.  13  car¬ 
ried  a  half-page  view  of  a 
bucking  bronco. 

Future  issues  may  have  color 
photos  that  take  up  as  much  as 
a  page,  i*eports  Peter  J.  Hayes, 
editor,  who  re-directed  the  re¬ 
design  of  the  two  Weekenders. 

As  examples  of  the  Sunday 
Weekenders  new  view  of  page 
one,  the  initial  offering  dis¬ 
played  an  off-beat  feature  from 
the  book,  Donovan  of  the  OSS, 
and  a  provocative  question  and 
answer  from  the  Ann  Landers 
column. 

Joining  Ann  Landers  on  the 
cover  page  were  the  story  of  a 
mynah  bird  wdth  a  major  prob¬ 
lem,  by  Jim  Lewis,  staffer, 
shorts  and  a  travel  feature  on 
a  plane  ride  to  Tel-Aviv. 

Hard  news  now  goes  on 
pages  2  and  3,  with  the  third 
page  currently  labelled  Second 
Page  1.  The  Sunday  color  com¬ 
ics  now  appear  in  a  16-page 
tabloid  format  which  enabled 
the  addition  of  four  more 
strips. 


Included  in  this  comic  section 
is  a  local  creation.  The 
Sacramentans,  featuring  and 
amusing  family.  The  artist  is 
Clyde  Lewis,  who  formerly  was 
syndicated  by  King  Features 
Syndicate. 

An  expanded  Perspective 
section;  Now,  the  youth  tab; 
Brides  Book  and  Family  Week¬ 
ly  are  included  in  the  Sunday 
Weekender.  There  are  editori¬ 
als,  backgrounders  and  book  re¬ 
view's  as  well  as  sample  ex¬ 
cerpts  from  both  books  and 
magazines. 

e 

S74  raise  in  3  years 
at  Potlstowii  Mercury 

A  three-year  contract  raising 
key  top  minimums  $74.68  over 
three  years  and  providing  a 
fifth  week’s  vacation  has  been 
negotiated  by  the  Philadelphia 
Newspaper  Guild  with  the 
Pottstown  Mercury. 

The  settlement  raises  top 
minimums  for  reporters  and 
advertising  salesmen  to  $243.83 
in  March  1973. 

The  agreement  raises  the 
minimum  for  editors  and  copy- 
readers  $79.56,  to  $2.59.81,  and 
that  for  circulation  supervisors 
$74.52,  to  $228,27. 

Increases  of  10  percent  a 
year,  compounded,  are  provided 
in  other  catgories,  with  an  ex¬ 
tra  $5  in  the  first  year  to  up¬ 
grade  advertising,  circulation 
and  editorial  clerks  and  $5  in 
the  third  year  to  upgrade 
maintenance  men.  The  former 
are  increased  $8.62,  to 
$137.02,  and  the  latter  $34.10, 
to  $135.60. 

The  top  for  telephone  opera¬ 
tors  is  increased  $34.61,  to 
$139.16,  and  that  for  cla.ssified 
telephone  solicitors  is  raised 
$35.58,  to  $143.08. 

• 

Club’s  job  service 

With  the  ranks  of  the  unem¬ 
ployed  swollen  by  the  closing  of 
the  Los  Angeles  Citizen-News 
in  Hollywood,  the  San  Fernan¬ 
do  Valley  Press  Club  has  estab¬ 
lished  a  job  referral  service. 
No  charge  is  made  to  club 
members.  Non-members  pay  $3. 
• 

15c  iu  Vermont 

Two  Vennont  dailies — the 
Bennington  Banner  and  the 
Brattleboro  Reformer — have 
raised  their  copy  prices  from 
10(‘  to  15^.  They  are  under 
the  same  ownership, 
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seminar  for  circulation  manag¬ 
ers  beginning  Monday  (Sep¬ 
tember  28)  at  the  American 
Press  Institute  at  Columbia 
University. 

This  program  will  be  for 
representatives  of  newspapers 
w'ith  a  daily  circulation  of  ov'er 
75,000.  A  second  program  in 
February  will  be  for  members 
from  newspapers  under  75,000 
circulation. 

The  members  are: 

Everett  E.  Bouldin,  Houston 
Chronicle. 

James  R.  Dolan,  New  York 
Times. 

Paul  A.  Dunn,  Ottawa  Citi¬ 
zen. 

Joseph  B.  Forsee,  St.  Joseph 
(Mo.)  Neu's-Press  and  Gazette. 

Willard  J.  Haradine,  Grand 
Rapids  (Mich.)  Press. 

Thomas  W.  Hooker,  Phila¬ 
delphia  Bulletin. 

Harold  Humphries,  Toronto 
Telegram. 

Bernard  L.  Leja,  Detroit 
Free  Press. 

Charles  T.  Leiphani,  Spring- 
field  (Mass.)  Union,  Daily 
News  and  Sunday  Republican. 

George  W.  Myers  Jr.,  Nor¬ 
folk  Virginian-Pilot  and  Led¬ 
ger-Star. 

Anton  J.  Oettli,  S<ilt  Lake 
City  (Utah)  Tribune. 

W.  Herman  Phillips,  Rich¬ 
mond  (Va.)  Times-Dispatch 
and  News  Leader. 

James  E.  Rinehimer,  Phila¬ 
delphia  Inquirer. 

Walter  D.  Roach  Jr.,  Boston 
Herald  Traveler. 

Benjamin  E.  Sahr,  Chicago 
Tribune. 

Angel  M.  Suarez,  San  Juan 
(P.R.)  El  Mundo.  L 

Jerry  O.  Vagg,  South  Bend 
(Ind.)  Tribune. 

Kenneth  Van  Schoyck,  Col¬ 
umbus  (Ohio)  Dispatch. 

Robert  S.  Wilkinson,  Nash¬ 
ville  (Tenn.)  Tennessean  and 
Banner. 

James  E.  Zimmer,  St.  Peters¬ 
burg  (Fla.)  Times  and  Eve¬ 
ning  Independent. 


Circulator  iiaiiied 

J.  Norman  Irvine  has  been 
promoted  to  the  position  of  city 
home  delivery  manager  of  the 
Detroit  Free  Press,  succeeding 
Jack  E.  Doyle  who  is  now  cir¬ 
culation  manager  of  the  Talla¬ 
hassee  (Florida)  Democrat,  an¬ 
other  Knight  newspaper. 
Thomas  Pacholek  has  been 
named  assistant  city  home  de¬ 
livery  manager. 
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HENDRIX 


EDITORS’  CHOICE. 


Newspaper  editors  are  picking  Hendrix  for  a 
number  of  reasons. 

The  most  experienced  CRT  Editing  System  in  the 
newspaper  industry.  The  most  complete  data 
base  file  systems  available.  Clear,  anti-glare 
characters  for  fatigue-free  viewing  all  day  long. 
The  lowest  priced  CRTs  in  newspaper  use  today. 
Delivery  now. 

We’ve  been  installing  our  systems  in  newspaper 
plants  for  over  a  year  now  with  compatible  hook¬ 
ups  to  wire  service  lines,  computers,  magnetic 
tape  and  disc  memories,  paper  tape  readers  and 
punchers,  hard  copy  printers  and  data  sets. 

We  have  storage  capacity  for  300,000  characters 


in  our  data  base  with  expansion  from  there. 
Upper/lower  case  alphanumerics  and  special 
newspaper  function  characters  are  standard.  Our 
stand-alone  CRT  terminal/desk  consoles  are 
priced  below  $9,900. 

If  you  buy  greater  profit  efficiency  for  ad  mark-up, 
editing,  proofing  and  correcting  of  text,  classified 
ads  and  wire  news  services  . . .  buy  Hendrix’s 
experience.  It’s  greater  than  anyone’s. 

Write  or  call  today. 

Hendrix  Electronics,  Inc. 

Grenier  Industrial  Village,  Londonderry.  New  Hampshire  03053 
Telephone  (603)  669-9050 


Summer’s  lease 
hath  all  too 
short  a  date — ” 


ARMFUL  OF  LOVE  by  Wes  Lyle 

Kansas  City  Star  ( AP  Wirephoto) 


A  RIDE  HOME  by  Norbert  A.  Schulz 

Buffalo  (N.Y.)  Evening  News 


Will  Sliak<*s|M*art*  ini^lit  \solI  have  been  writing  of 
the  joys  and  trials  of  a  childhood  suniiner  as  re¬ 
corded  hy  news  photograjihers  for  newspaper 
rea»lers.  On  this  and  on  Page  76,  E&P  presents  a 
group  of  pictures  showing  the  younger  set  in  the 
suinnier  that  was — 

(Continued  on  jxige  76) 


YOUNG  LOVE  by  Don  Ray 

Jacksonville  (Fla.)  Journal  (AP  V/irephoto) 
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rrS  BUILT  BETTER 
THAN  AN Y  CAMERA  SHOULD 

HAVE  TO  BE  BECAUSE  IT  HAS  TO  BE 


A  Nikon  F  fell  500  feet  from  a  plane  into  a  snowbank  in  Greece.  The 
owner  found  it  six  months  later,  "in  almost  perfect  condition." 

Another  photographer  had  to  transport  two  Nikon  F  cameras 
across  Pakistan  in  a  bucket  of  water.  After  drying  them  out  and  work¬ 
ing  the  advance  levers  "for  a  couple  of  hours,”  he  was  able  to  use  them 
on  his  next  assignment  15,000  feet  high  in  the  Himalayas. 

Frankly,  the  Nikon  F  was  never  designed  for  such  heroics.  Nikon 
simply  set  out  to  build  a  35mm  reflex  that  would  perform  flawlessly 
under  any  foreseeable  strains  arising  in  a  professional's  day-to-day 
routine.  And,  just  to  be  sure  it  would,  they  made  it  even  more  rugged 
and  more  precise  than  anyone  thought  necessary. 

The  Nikon  shutter,  for  example  is  made  of  the  space-age  metal 
titanium.  It's  so  tough  it  can  take  not  only  extremes  of  heat  and  cold, 
but  also  the  slam-bang  action  of  a  motor  drive  operating  the  camera  at 
rates  up  to  four  shots  a  second.  Of  course,  the  automatic-return 
mirror  and  film  transport,  too,  are  built  to  withstand  these  ordeals. 

The  lens  mount  is  a  specially  designed  bayonet  type.  Its  alignment 
remains  100%  accurate  through  thousands  of  lens  changes.  It's  one  of 
the  reasons  for  the  consistently  superb  picture  quality  produced  with 
those  famous  Nikkor  lenses.  This  precise  fit  is  also  a  vital  link  with 
the  Photomic  FTN  meter/finder  system  for  thru-the-lens  exposure 
control.  It  enables  you  to  set  your  exposure  with  any  Auto-Nikkor  lens 
at  wide  open  aperture  so  that  the  viewfinder  image  is  always  at  max¬ 
imum  brightness. 

Odds  are  you'll  never  extend  your  Nikon  to  the  limits  of  its 
capabilities.  But,  isn't  it  reassuring  to  know  that  your  camera  has 
proved  its  mettle  so  consistently? 

Let  your  Nikon  dealer  tell  you  more  about  it,  and  ask  him,  too, 
about  the  Nikon  School.  Or  write  for  details.  Nikon  Inc., Garden  City, 
N.Y.  11530  Subsidiary  of  Ehrenreich  Photo-Optical  Industries,  Inc. 
(In  Canada:  Anglophoto  Ltd.,  P.Q.)  flU^ 
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BACKYARD  SWING  by  Joel  Libriiii 

PiHsfield  (Mass.)  Berkshire  Eagle 


FIRST  DAY  BACK  by  ten  George 


Newark  (N.J.)  Evening  News 


NAP  TIME  FOR  A  YOUNG  YANKEE  by  Ernie  Sisfo 

New  York  Times 


LITTLE  BOY  LOST  by  Dennis  Robinson 

Globe  and  Mail,  Toronto 
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We  want  to  help  you  make  money 
selling  love. 


The  buying  and  selling  of  love  is  a  hefty  part  of 
your  classified  advertising  business. 

It’s  found  under  the  heading  of  “Pets."  Where  ani¬ 
mals  find  new  homes  with  loving  owners. 

In  suburban  areas  (where  most  of  the  dogs  live) 
papers  have  developed  a  profitable  operation  using  a  com¬ 
puter.  And  our  telephone  network. 

A  central  office  gets  the  order  for  the  ad  and  lets 
the  computer  take  care  of  the  mechanics  of  justifying,  set¬ 


ting  and  proofing.  Then  the  entire  classified  section  is 
whisked  to  all  the  participating  suburban  papers.  Electron¬ 
ically.  C^ver  our  telephone  network. 

For  other  newfangled  notions  on  what  the  tele¬ 
phone  company  can  do  to  help  your  classified  operation, 
call  the  Bell  System  Communication  Consultant.  If  you 
need  his  name,  call  our  man  in  New  York,  Joe  Lullo,  at 
212-393-3295  (collect).  _  _ 


@AT&T 


L-  'T- 


Agency  finds  wrong  people  watch  tv  ads 


Foote,  Cone  &  Belding  Ad¬ 
vertising  has  turned  up  new 
evidence  that  the  best  tv  watch¬ 
ers  are  the  older,  less  affluent, 
less  educated  persons. 

This  finding  is  contained  in 
a  newly  published  report  pre¬ 
pared  by  the  Media  Research 
Department  of  the  New  York 
office  of  Foote,  Cone  &  Belding 
Advertising,  which  is  under  the 
direction  of  Edward  Barz.  The 
survey  is  the  first  of  a  planned 
series  of  media  research  studies 


that  will  be  conducted  each 
month  throughout  the  United 
States  with  adults  21  and  over. 

In  the  study,  it  was  found 
that  on  the  average  night  about 
three-fourths  of  the  respon¬ 
dents  viewed  some  television,  a 
slightly  higher  proportion  of 
women  viewed  than  men.  Of 
those  who  remember  having 
watched  television  the  night  be¬ 
fore,  about  62%  were  in  the 
room  for  all  the  commercials. 
Again,  slightly  more  women 


than  men  remained  in  the 
room. 

“Not  all  those  in  the  room 
view,”  FC&B  noted.  “In  fact, 
when  they  were  in  the  room 
during  the  commercials,  only 
14%  of  the  respondents  said 
they  had  paid  attention  to  all 
of  them;  66%  said  they  had 
paid  attention  to  some. 

Those  program  viewers  who 
are  only  “sometimes  in  the 
room  for  commercials,”  and 
make  up  the  largest  viewing 


audience  group,  tend  to  belong 
to  the  younger,  better-educated 
group,  which  also  happens  to  be 
the  target  of  much  of  today’s 
advertising.  On  the  other  hand, 
the  study  suggests  that  the 
group  composed  of  the  older, 
less  affluent  remained  glued  to 
their  set  during  commercial. 

“Ironically,  but  not  unexpect¬ 
edly,  those  who  pay  the  most 
attention  to  conunercials,”  con¬ 
cludes  FC&B,  “are  those  for 
whom  many  are  not  designed.” 


Demographic  Cliaraeleristics 
People  Who  Waleheci  tv  Last  Night 


Did  Not  Not  in 


Watched  TV 

Watch  TV 

W.'jen  in 

Room  For  Cemm'Is 

Room  for 

Last  Night 

Last  Night 

Paid 

All 

Attention 

Some 

to: 

None 

Any  Comm'Is 

Total  Respondents  =  100% 

Sex 

Men 

(2.358) 

(415) 

(329) 

(I.5C9) 

(435) 

(85) 

44% 

51% 

44% 

45% 

50% 

28% 

Women 

Age 

54 

49 

54 

55 

50 

72 

Under  35 

30 

33 

27 

31 

29 

24 

35-54 

38 

37 

29 

42 

34 

32 

55  &  Over 

Education 

32 

30 

44 

27 

37 

42 

High  School  or  Less 

72 

48 

81 

70 

71 

85 

Some  College  or  More 

Race 

28 

32 

19 

30 

29 

15 

White 

91 

90 

83 

91 

95 

92 

Non- White 

Total  Family  Income 

9 

10 

17 

9 

5 

8 

Under  $7,000 

35 

34 

57 

30 

33 

38 

$7,000-$  II.W 

37 

35 

20 

40 

39 

44 

$12,000  &  over 

Occupation  of  HH  Head 

28 

29 

23 

30 

28 

18 

Prof. /Bus. /Manag. 

23 

25 

10 

25 

24 

14 

Clerical/ Sales/ Farm 

15 

14 

13 

17 

12 

14 

Skilled  Workers 

19 

17 

14 

20 

18 

23 

Serv. /Unskill/ La  borer 

22 

25 

28 

22 

19 

28 

Non-Labor  Force  &  N.A. 

Region 

21 

19 

35 

14 

27 

21 

Northeast 

29 

28 

27 

29 

30 

37 

Central 

28 

29 

27 

29 

25 

21 

South 

24 

30 

32 

24 

23 

22 

West 

17 

13 

14 

14 

22 

20 

CBS  concedes  that  prospects 
spend  more  time  on  print  ads 


In  the  September  5  issue  of 
Editor  &  Publisher,  it  w'as  re¬ 
ported  that  CBS-tv  had  com¬ 
pleted  a  survey  for  its  five  lo¬ 
cal  stations  which  showed  that 
television  commercials  receive 
about  five  times  more  viewing 
time  than  do  newspaper  ads  in 
a  comparable  period  of  time. 
This  finding  was  disputed  by 
the  Bureau  of  Advertising, 
ANPA  in  the  September  12  is¬ 
sue  as  an  absurdity.  This  week 
E&P  received  a  rebuttal  from 
Philip  Luttinger,  director  of 
research  for  the  CBS  Televi¬ 
sion  Stations  Division,  as  fol¬ 
lows  : 

The  issues  raised  by  the 
spokesman  of  the  Bureau  of  Ad¬ 
vertising,  ANPA  in  the  Sep¬ 
tember  12,  1970  issue  of  Editor 
&  Publisher  boil  down  to  a 
claim  that  the  time  readers 


spend  with  newspaper  advertis¬ 
ing  is  more  effectively  spent 
than  the  time  viewers  spent 
with  television  commercials. 

Even  if  the  claim  were  true 
(at  this  point  it  is  an  un¬ 
documented  claim),  the  ques¬ 
tion  would  still  remain  as  to 
whether  the  claimed  qualitative 
advantages  of  newspapers  are 
sufficient  to  overcome  televi¬ 
sion’s  four  or  five  to  one  time 
spent  advantage. 

Tv's  dual  tlirust 

However,  there  are  as  many 
reasons  to  believe  that,  not  only 
does  television  have  a  tremen¬ 
dous  time  spent  advantage  over 
newspapers,  but,  also,  that  tele¬ 
vision’s  other  attributes  are  at 
least  as  potent  as  those  claimed 
for  newspapers: 


•  The  Equation  of  Reading 
Time  with  Viewing  Time.  Be¬ 
cause  of  the  attributes  of  the 
medium,  basically  television’s 
greater  facility  for  realism, 
most  people  would  agree,  I  be¬ 
lieve,  that  equivalent  time 
spent  with  a  television  commer¬ 
cial  is  likely  to  be  more  effec¬ 
tive  than  time  spent  with  a 
newspaper  ad  although  I  know 
of  no  definitive  research  on  the 
subject.  If  anything,  therefore, 
the  time  spent  advantage  we 
claim  in  our  study  is  an  under¬ 
statement  of  television’s  ad¬ 
vantage,  insofar  as  probable 
effectiveness  of  communication 
is  concerned. 

•  Selectivity  of  Ad  Ex¬ 
posure  by  Newspaper  Readers. 
The  newspaper  claim  that  pros¬ 
pects  spend  more  time  with 
newspaper  ads  than  non¬ 
prospects  probably  has  some 
merit,  but  the  extent  to  which 
this  is  true  has  not  yet  been 
documented. 

For  the  sake  of  discussion, 
let’s  assume  that  it  is  true 
that  the  reader  does  what 


the  spokesman  claims,  specifi¬ 
cally,  that  the  reader  can 
“screen  out  what  is  irrelevant 
and  only  attend  consciously  to 
what  is  meaningful  to  him.” 
This  attribute,  while  it  may  be 
considered  by  some  to  be  a 
strength  of  newspapers,  points 
up,  at  the  same  time,  one  of  its 
weaknesses — that  people  who 
are  not  in  the  market  for  a 
product  at  the  moment  of  read¬ 
ing  the  newspaper  ignore  the 
advertising  for  that  product. 
As  a  result,  newspapers  fail  to 
build  favorable  attitudes,  over 
time,  towards  particular  brands 
or  stores. 

A  properly  purchased  sched¬ 
ule  of  television  time,  on  the 
other  hand,  accomplishes  both. 
Because  of  television’s  broad 
coverage  it  reaches  immediate 
prospects,  those  who  are 
presently  in  the  market  for  the 
product,  and  at  the  same  time, 
because  of  its  intrusive  at¬ 
tributes,  impresses  future  pros¬ 
pects  as  w'ell.  This  enables  the 
advertiser  to  build  a  favorable 
(Continued  on  page  80) 
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Nobody 

makes 

“band-aidsT 

(Not  even  Johnson  &  Johnson.) 


Lots  of  people  make  adhesive  bandages.  So, 
everyone  puts  a  brand  name  on  his  product. 
BAND-AID  is  the  brand  name  for  the  adhesive 
bandages  Johnson  &.  Johnson  makes.  That's 
why,  when  you  mean  our  bandages,  please  say 
BAND-AID  Brand  Adhesive  Bandages. 

Because  nobody  makes  'band-aidsi'  not  even 
Johnson  &  Johnson.  Johnson  i  J'ohnson  1970 


Studies  prove  sales 
power  of  preprints 


A  full  color  Hi-Fi  ad  can  fa¬ 
vorably  influence  the  decision 
making:  factors  which  deter¬ 
mine  a  customer’s  brand  choice, 
according  to  a  new  research 
study  by  the  Bureau  of  Adver¬ 
tising,  A.N.P.A. 

The  study  shows,  says  Frank 
Orenstein,  vicepresident  and 
research  director,  that  full  col¬ 
or  gravure  ads  in  a  daily  news- 
I)aper  can  convert  ad  reader- 
ship  into  positive  expressions 
of  willingness  to  buy. 

Products  advertised  were 
Burlington  House  no-iron 
sheets  and  pillowcases  and 
Northern  paper  towels,  each  ad 
appearing  in  only  one  part  of  a 
three  way  split  of  the  day’s 
circulation  of  the  Des  Moines 
Trilmve.  The  third  portion  of 
the  circulation  carried  a 
Tribune  house  ad,  and  this  seg¬ 
ment  of  the  test  readership 
served  as  a  control  group  for 
measuring  the  effectiveness  of 
the  ads  in  the  other  two.  Both 
test  groups  were  interviewed 
before  and  after  the  test  ads 


Ad  prospects 

(Continued  from  page  78) 


disposition  in  the  mind  of  the 
viewer  toward  his  particular 
brand,  product  or  store.  This 
attribute  of  impressing  both 
the  immediate  and  future  pros¬ 
pect  is  unique  to  television  sim¬ 
ply  because  it  is  more  difficult 
for  the  television  viewer  to 
“screen  out”  the  advertiser’s 
message  than  it  is  for  the 
newspaper  reader. 

•  Newspaper  Clutter.  The 
male  reader  in  the  market 
for  a  suit  or  the  female  reader 
in  the  market  for  a  dress  will, 
if  we  believe  the  claims  of  the 
newspaper  spokesman,  search 
out  the  ads  for  that  product.  In 
the  process,  within  the  forty 
eight  minutes  spent  with  news¬ 
papers,  the  reader  will  come 
across  any  number  of  similar 
looking  ads.  On  the  assumption 
the  ads  are  equally  good,  the 
effectiveness  of  the  ad  of  any 
one  of  the  suit  or  dress  adver¬ 
tisers  is  diluted  by  the  presence 
of  so  many  similar  ads.  Thus, 
if  there  are  ten  ads  for  men’s 
suits  in  the  newspaper,  any  one 
ad  will  be  only  one-tenth  as 
effective  as  it  would  have  been 
if  there  had  been  only  one  suit 
ad. 

This  type  of  dilution  of  ad¬ 
vertising  effectiveness  is  not  a 
problem  with  retail  advertisers 
on  television. 


appeared  in  the  paper.  The 
control  group  was  interviewed 
only  once.  All  interviews  were 
with  women. 

Burlington  House  sheets  and 
pillowcases  are  not  marketed  in 
the  Des  Moines  area.  Neverthe¬ 
less,  insertion  of  a  Burlington 
Hi-Fi  ad  in  the  paper  raised 
the  proportion  of  respondents 
who  rated  the  brand  highly, 
liked  the  looks  of  the  merchan¬ 
dise,  were  pleased  with  the  se¬ 
lections  offered  and  expressed 
willingness  to  buy  this  brand  in 
the  future. 

The  proportion  of  respon¬ 
dents  rating  the  Burlington 
House  brand  as  “very  best”  or 
“one  of  the  be.st”  was  twice  as 
big  among  those  who  received 
papers  with  the  Hi-Fi  ad  as  it 
was  in  the  control  group — 20% 
as  compared  to  10%. 

More  than  half  the  control 
group  not  exposed  to  the  test 
ad  (58%)  nevertheless  had 
heard  of  Burlington.  This 
figure  increased  to  65%  among 
those  who  received  the  test  Hi- 
Fi  insertion.  Among  those  re¬ 
spondents  who  had  heard  of 
Burlington,  the  proportion  ra¬ 
ting  the  bland  as  “very  best” 
or  “one  of  the  best”  was  50% 
higher  for  those  w'hose  papers 
contained  the  test  ad  than  it 
was  for  those  who  had  not  re¬ 
ceived  it — 80%  as  against  20%. 

Burlington  House  sheets  and 
pillowcases  were  rated  “excep- 
tionallv  good  looking”  or  “very 
good  looking”  by  45%  of  the 
women  who  received  the  ad  as 
compared  to  14%  of  the  control 
group.  Among  those  women 
who  had  heard  of  Burlington, 
69%  of  the  post-test  group 
offered  an  “exceptionally  good 
looking”  or  “very  good  looking” 
rating  as  compared  to  28%  of 
the  control  group  sample. 

Respondents  whose  papers 
included  the  Hi-Fi  ad  also  gave 
Burlington  a  much  higher  ra¬ 
ting  for  their  selection  of 
sheets  and  pillowcases.  While 
11%  of  those  receiving  the  test 
ad  rated  Burlington  as  having 
an  “exceptionally  wide  selec¬ 
tion”  of  patterns,  almost  none 
(0.5%)  of  the  women  in  the 
control  group  had  this  impres¬ 
sion.  Selection  ratings  were 
much  better  for  the  group  re¬ 
ceiving  the  ad  who  had  heard 
of  Burlington.  A  total  of  17% 
of  this  group  rated  Burlington 
as  having  an  “exceptionally 
wide  selection.”  Only  1%  of  the 
control  group  offered  this  ra¬ 
ting. 

The  “selection”  rating  offers 
the  most  dramatic  evidence  for 


the  effect  of  a  single  Burling¬ 
ton  Hi-Fi  ad.  Among  women 
not  receiving  the  ad  who  had 
heard  of  Burlington,  80%;  had 
no  opinion  of  the  company’s  se¬ 
lection  of  sheets  and  pillow¬ 
cases.  After  receiving  a  news¬ 
paper  with  a  Burlington  Hi-Fi 
ad,  half  of  this  proportion  of 
40%  of  a  matched  sample  of 
women  had  no  opinion.  The  ad’s 
effect  was  to  form  opinion 
where  there  was  none,  Mr. 
Orenstein  asserted. 

The  test  ad  also  had  dramat¬ 
ic  effects  on  the  respondents’ 
attitude  toward  purchasing  the 
product.  While  24%  of  all  the 
women  who  received  the  ad 
said  they  were  “very  much 
likely”  to  make  a  future  pur¬ 
chase,  only  8%  of  w’omen  in  the 
control  group  expressed  similar 
intent.  Among  those  who  had 
heard  of  Buidington,  25%  of  the 
test  group  said  they  were  “very 
much  likely”  to  buy  in  the  fu¬ 
ture,  as  compared  to  8%  of  the 
control  group. 

In  questioning  women  about 
paper  towels,  it  was  found  that 
brand  is  not  an  overriding  con¬ 
sideration  in  the  purchase  of 
this  product.  Respondents  were 
asked  how  important  brand  was 
when  purchasing  paper  towels. 
One  third  (82%)  of  each  sam¬ 
ple,  pre-test  and  control,  said 
“very  important”  but  a  greater 
proportion  (48%)  of  the  pre¬ 
test  group  and  87%  of  the  con¬ 
trol  group,  said  brand  is  “not 
so  important.” 

Brand  awareness 

Among  the  women  who  re¬ 
ceived  the  Hi-Fi  ad,  however, 
top-of-the-mind  awareness  of 
Northern  paper  towels  ro.se  by 
88%.  Both  pre-test  and  control 
samples  showed  top-of-the-mind 
awareness  of  29%.  This  percen¬ 
tage  increased  to  58%  for  those 
who  received  the  test  ad. 

“For  products  where  brand 
choice  is  not  critical,  such 
heightened  brand  awareness 
can  provide  a  significant  com¬ 
petitive  edge,”  Orenstein  said. 

The  research  also  demon¬ 
strated  the  high  communication 
impact  of  the  Hi-Fi  ads. 
Verified  recall  of  the  Burling¬ 
ton  ad  amounted  to  56%  of  the 
women  who  received  papers 
with  the  ad.  Forty-six  percent 
were  able  to  recall  the  ad  spon¬ 
taneously,  with  no  prompting. 
The  additional  10%  recall  re¬ 
sulted  from  a  partial  prompt 
mentioning  a  “full  page  ad  in 
color.”  One  third  of  the  women 
(88%)  demon.strated  their  re¬ 
call  of  the  Burlington  ad  by 
describing  it  accurately  and 
23%  could  recall  the  Burlington 
name.  The  proportion  who 
could  both  describe  the  ad  and 
recall  the  brand  also  came  to 
28%. 

More  than  half  the  women 


who  received  the  Northern  ad 
demonstrated  verifiable  recall. 
The  ad  was  recalled  spontane¬ 
ously  by  49%  while  the  partial 
prompt  resulted  in  an  addition 
of  9%.  One  third  (48%  was 
able  to  recall  the  Northern 
name  and  25%  accurately  de¬ 
scribed  elements  within  the  ad. 
The  proportion  who  could  both 
recall  and  describe  the  North¬ 
ern  Hi-Fi  ad  came  to  38%. 

Increases  in  sales  and  in 
share  of  market  for  each  of 
three  liquor  brands  as  a  result 
of  SpectaColor  ads  in  daily 
newspapers  were  reported  by 
Arch  Howie,  advertising  man¬ 
ager  for  Jas.  Barclay  Compa¬ 
ny,  Ltd.,  a  division  of  Hiram 
Walker,  Gooderham  &  Worts, 
Ltd. 

“In  the  spring  of  1969  when 
the  first  SpectaColor  ad  ran. 
Royal  Canadian  enjoyed  about 
12.8%  of  the  Michigan  market 
and  sold  about  1500  cases  per 
week.  Currently  its  market 
share  is  over  14.5%  and  it  is 
selling  at  the  rate  of  2,100 
cases  per  week.  And  following 
each  SpectaColor  insertion  it 
was  possible  to  identify  a  rise 
in  case  sales  or  share  of  mar¬ 
ket.” 

Grand  Macnish  was  selling 
about  380  cases  a  week  in 
Michigan  and  had  8.9%  of  the 
market  at  the  time  of  the  initi¬ 
al  SpectaColor  ads  for  this 
brand  in  March  of  1969,  Mr. 
Howie  stated.  Now  it  is  selling 
about  750  cases  a  week  with 
6.7%  of  the  market. 

“Again  a  rise  in  sales  fol¬ 
lowed  each  SpectaColor  ad  in¬ 
sertion,”  he  said. 

Corboy’s  was  promoted  with 
SpectaColor  advertising  in  out- 
state  Michigan  cities.  “The  re¬ 
sults  indicated  a  rise  in  sales 
outstate  against  a  deidine  in 
blended  whisky  sales  and  we 
feel  that  again  the  poxwr  of 
SnectaColor  contributed  to  this 
result,”  Howie  declared. 


Bruce  Dudley  joins 
university  office 

The  appointment  of  Bruce 
M.  Dudley  as  director  of  publi¬ 
cations  at  the  University  of 
West  Florida  at  Pensacola  has 
been  announced  by  Harold  Bry¬ 
an  Crosby,  president. 

Most  recently  editor  of  uni¬ 
versity  publications  at  Virginia 
Polytechnic  Institute  and  State 
University,  Blacksburg,  Va., 
Dudley  reports  to  Peter  M. 
Perceval,  dean  of  university 
relations. 

Dudley  received  a  bachelor  of 
science  in  journalism  degree 
from  the  Ohio  University 
School  of  Journalism  in  1963 
and  a  master  of  science  in 
journalism  from  the  same  insti¬ 
tution  in  1967. 
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HOW  TO  DO  YOUR 
COMPETITORS 
A  FAVOR . . . 

just  stop  your  advertising! 

Wouldn’t  you  be  delighted  if  your  competitors  stopped  adver¬ 
tising-leaving  the  field  wide  open  to  you? 

And  the  greatest  favor  you  can  do  for  a  competitor  is  to  stop  your 
advertising  in  SRDS. 

William  Fairley,  Promotion  Director  of  the  FORT 
WORTH  STAR-TELEGRAM*— one  of  the  more  prof¬ 
itable  newspapers  in  the  country— says,  “If  any¬ 
thing  had  to  be  cut,  the  last  thing  we’d  think  of 
cutting  out  would  be  Standard  Rate.’’ 

Successful  newspapers  don’t  abandon  their  SRDS 
advantage  to  competitors  for  even  one  month.  As 
Alan  R.  Donnahoe,  President,  RICHMOND  TIMES- 
DISPATCH/NEWS  LEADER*,  put  it,  “Well,  you’ve 
got  to  start  with  Standard  Rate  when  you’re  making 
up  your  media  promotion  schedule... and  it  comes 
into  play  all  down  the  line.”  And,  from  the  same 
newspaper,  Maxie  Mason,  Director  of  Creative 
Services,  says,  “I  would  not  risk  being  out  of  any 
issue  because  there’s  too  much  change...” 

So  if  you  want  to  do  your  competitors  a  favor,  stop  your  adver¬ 
tising  in  SRDS.  They  will  get  more  than  their  share  of  the  busi¬ 
ness  coming  into  your  marketplace. 

Don’t  you  wish  they’d  do  it  for  you? 

‘Send  for  the  complete  interview.  Ask  for  the  "Fort  Worth 
Case  History”  and/or  the  "Richmond  Case  History". 


in  SRDS  YOU  ARE  THERE 
selling  by  helping  people  buy 

^9  Standard  Rate  &  Data  Service,  Inc. 

5201  Old  Orchard  Road,  Skokie,  III.  60076 

SALES  OFFICES 

Skokie,  60076-012)  966-8500 
New  York.  10017-(212)  867-0300 
Los  Angeles.  90005-(213)  383-4103 


Congressional  info 
bill  passed  in  House 


By  Luther  A.  Huston 

Immemorial  barriers  to  the 
free  flow  of  information  about 
the  actions  of  Confess  and  its 
members  were  shattered,  al¬ 
though  not  completely  demol¬ 
ished,  by  the  passage  in  the 
House  of  Representatives  of 
the  Legislative  Reorganization 
Act  of  1970.  The  vote  was  326 
to  19. 

Unless  it  is  caught  in  the 
last  minute  rush  for  adjourn¬ 
ment,  passage  by  the  Senate  is 
considered  highly  probable.  The 
Senate  passed  a  bill  with  many 
of  the  freedom  of  information 
features  of  the  pending  mea¬ 
sure  in  1968  but  it  died  in  the 
House. 

The  bill,  called  the  second 
most  important  freedom  of 
information  legislation  ever 
passed  by  the  House,  opens  up 
various  House  procedures  to 
scrutiny  by  the  press  and  pub¬ 
lic.  The  Freedom  of  Informa¬ 
tion  Law  granting  access  to 
public  records  held  by  the  Ex¬ 
ecutive  Branch  was  enacted 
four  years  ago. 

There  are  eight  provisions  in 
the  House-passed  bill  that  reor¬ 
ganize  House  procedures  for 
the  first  time  since  1946.  They 
are: 

1.  “Teller”  votes  cast  during 
House  debates  can  be  put  on 
the  record  on  demand  of  20 
members.  The  House  does  most 
of  its  important  business  in  a 
Committee  of  the  Whole  w'here 
votes  are  cast  by  members 
walking  through  aye  or  nay 
“teller”  lines  with  no  official 
record  of  the  vote.  During  the 
past  year  “teller”  voting  has 
prevented  the  press  and  the 
public  from  record  knowledge 
of  how  members  voted  on  such 
important  legislation  as  the  an¬ 
ti-ballistic  missile,  supersonic 
transport,  right  to  work  laws, 
school  desegregation,  anti¬ 
pollution  programs  and  limita¬ 
tion  of  the  Vietnam  war. 

2.  All  open  Committee  heai'- 
ings  can  be  covered  by  radio, 
television  and  still  photogra¬ 
phers  under  guidelines  worked 
out  by  representatives  of  the 
pad-and-pencil  reporters  and 
the  electronic  newsmen. 

3.  Each  year,  30  days  after 
the  Budget  is  presented  to  Con¬ 
gress,  the  House  Appropria¬ 
tions  Committee  is  required  to 
hold  public  hearings  on  the 
overall  spending  program.  Now 
hearings  are  piecemeal,  agency 


by  agency — and  in  secret. 

4.  All  roll  call  votes  in  House 
Committees  and  Subcommittees 
will  be  listed  in  a  public  record 
available  in  each  committee 
office.  The  votes  will  also  be 
listed  on  each  bill,  which  will 
show  whether  the  House  mem¬ 
ber  cast  the  vote  in  person  or 
by  proxy. 

5.  House  Committee  and  Sub¬ 
committee  meetings  can  be 
closed  only  by  a  majority  vote 
of  the  members.  Under  present 
House  rules,  meetings  can  be 
closed  merely  by  the  Chair¬ 
man’s  decision. 

6.  Every  committee  would  be 
required  to  announce  publicly 
the  date,  place  and  subject  of 
every  hearing,  even  if  it  was  a 
closed  session, 

7.  House  records  showing  the 
actual  pay  of  each  employe  will 
be  made  public,  replacing  the 
present  system  of  reporting 
each  salary  on  the  basis  of  1945 
figures  plus  17  pay  raises  voted 
since  then. 

9.  Visitors  to  the  House  gal¬ 
leries  will  be  permitted  to  refer 
to  reading  material  and  take 
notes.  At  present  notes  can  be 
taken  only  in  the  press  gal¬ 
leries. 

In  addition  to  those  eight 
freedom  of  information  provi¬ 
sions  there  are  three  special 
provisions  for  information  to 
members  of  the  House  which 
should  result  in  greater  public 
knowledge  of  Congressional  op¬ 
erations. 

1.  Parliamentary  precedents 
will  be  published  every’  five 
years  and  a  current,  up-to-date 
file  of  House  precedents  will  be 
started  in  1973.  The  House 
precedents,  which  are  the  basis 
on  important  legislation,  have 
not  been  published  since  Joe 
Cannon  was  deposed  as  Speak¬ 
er  in  1913.  The  House  relies  on 
the  memory  and  private  files  of 
its  parliamentarian  who  has 
more  seniority  than  any  mem¬ 
ber  of  Congress. 

2.  Federal  fiscal  officials  will 
be  required  to  prepare  stan¬ 
dardized  information  on  spen¬ 
ding  proposals  and  provide  it  to 
House  Committees.  The  agen¬ 
cies  will  have  to  estimate  costs 
of  government  programs  four 
years  ahead. 

3.  A  Congressional  Research 
Service  will  be  set  up  in  the 
Library  of  Congress  to  develop 


a  data  processing  and  informa¬ 
tion  retrieval  system  of  Con¬ 
gress  matching,  to  a  small  de¬ 
gree,  the  technical  information 
agencies  which  pressure  Con¬ 
gress  for  appropriations. 

Although  primarily  for 
House  members  those  three 
provisions  would  also  make 
available  to  reporters  much  in¬ 
formation  now  obtainable,  if  at 
all,  only  by  tiresome  and  time- 
consuming  “digging.” 

Passage  of  the  1970  Reorga¬ 
nization  Act  by  the  House  cul¬ 
minated  months  of  effort  by 

Toronto  Telegram 
ill  4-section  makeup 

A  new-look  Toronto  Tele¬ 
gram,  featuring  a  separation  of 
news  and  opinions,  rolled  off  the 
presses  this  week. 

The  afternoon  newspaper  is 
divided  into  four  sections.  The 
first  is  devoted  to  local,  national 
and  world  news.  Editorials  and 
columns  have  been  shifted  to 
the  second  section,  under  the 
title  Your  World. 

The  third  section,  called  Con¬ 
tact,  concentrates  on  community 
problems  and  includes  classified 
ads.  The  fourth  section,  Life- 
Style,  combines  the  former  sep¬ 
arate  sections  of  women’s  and 
entertainment. 

A  new  48-page  magazine,  To¬ 
ronto  Week,  has  been  added  to 
the  Saturday  edition  to  accom¬ 
pany  Weekend  magazine  and 
color  comics.  Toronto  Week  will 
include  features  on  Toronto  and 
guides  on  dining,  theatres  and 
movies. 

Publisher  John  Bassett  told  a 
news  conference  the  changes 
are  the  most  significant  in  “this 
newspaper’s  94-year  history.” 


Freedom  of  Information  ex¬ 
perts  of  various  organizations, 
including  the  Freedom  of  In¬ 
formation  Center  of  the  Uni¬ 
versity  of  Missouri,  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors,  Sigma  Delta  Chi  and  oth¬ 
ers.  These  experts  began  work¬ 
ing  on  proposals  to  increase  ac¬ 
cess  to  Congressional  informa¬ 
tion  after  the  Freedom  of  In¬ 
formation  Law  was  passed,  tes¬ 
tified  at  committee  hearings 
and  worked  with  Congressional 
staffers  to  perfect  the  final  leg¬ 
islation. 


Times  of  London 
makeup  reverts 


news 


look 


Shunning  the  trend  to  wide- 
open  makeup  with  abundant 
white  space,  large  heads  and 
big  pictures,  the  Times  of  Lon¬ 
don  this  week  appeared  with  a 
new  look  that  gives  the  impres¬ 
sion  of  more  news,  more 
features,  more  letters,  more 
words. 

Heads  are  set  close  in  smaller 
type  than  Lord  Thomson’s  pa¬ 
per  had  been  using,  type  was 
set  solid  in  11-em  width  and 
column  rules  had  only  two 
points  of  space  on  either  side. 
Each  item  was  cut  off  with  a 
one-point  rule. 

“It  is  the  news  that  matters,” 
said  editor  William  Rees-Mogg, 
explaining  why  the  Times  had 
chosen  to  “again  become  a 
newspaper  in  the  old  traditional 
sense.” 

Older  readers  with  invest¬ 
ments  in  the  stock  market  found 
the  quotations  set  in  diamond  (5 
point)  type. 


FULL-PAGE  Specfacolor  ads  in  nine  major  markets  is  Eastern  Air¬ 
lines'  way  of  advertising  its  "Autumn  Weekenders"  travel  package 
plan.  Maurice  L.  Kelley,  division  vicepresident-marketing  planning 
and  advertising,  is  shown  with  two  of  the  ads  which  are  running  in 
New  York,  Chicago,  Philadelphia,  Detroit,  Baltimore,  Washington, 
Boston,  Miami,  Tampa  and  St.  Petersburg.  The  campaign  is  one  of 
the  largest  ever  run  by  an  airline. 
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Sunday  supp  service  offered  to  50  papers 


Project  Pegasus  has  taken 
oflF. 

Geoffrey  Vincent,  Sunday  ed¬ 
itor  of  the  Courier  Journal  & 
Louisville  Times,  has  sent  out  to 
newspapers  around  the  country 
a  first  offering  of  what  he  terms 
a  new  kind  of  news,  feature 
and  picture  service. 

Offered  to  some  50  Sunday 
magazines  was  a  personality 
profile  of  Col.  Harland  San¬ 
ders,  the  Kentuckian  who  ran 
a  fried  chicken  into  a  multi¬ 
million  dollar  business.  It  was 
made  up  in  page  form,  with  art 
available  in  both  color  and 
bl  ack-and-wh  ite. 

While  Project  Pegasus  is  de- 


Adventure  strip: 
‘It’s  for  Burd’s’ 

“It’s  for  the  Burd’s” — adven¬ 
tures  of  a  family  acquiring  a 
helicopter  in  exchange  for  the 
old  car — begins  syndication 
September  28. 

The  comic  strip  is  the 
creation  of  Don  Foslien  of  Los 
Angeles,  who  does  not  fiy  but 
got  the  idea  for  the  story  while 
working  on  a  safety  comic  strip 
for  a  flying  magazine. 

Foslien’s  first  strip,  “PFC 
Scrawgins”  ran  a  year  in  the 
U.  S.  Army  newspaper  at  Fort 
Riley,  Kansas.  Discharged  in 
1953,  he  returned  to  his  home 
town  of  Minneapolis  and  joined 
the  staff  of  Art  Instruction 
Inc.,  as  a  cartooning  instructor. 
There  he  met  Charles  M. 
Schulz,  Greater  of  “Peanuts,” 
who  was  drawing  his  strip  and 
serving  as  a  consultant  for  the 
school. 

The  family  moved  to  Los  An¬ 
geles  and  the  artist  was  occu¬ 
pied  with  missile  and  aircraft 
publication  work,  recently  re¬ 
turning  to  cartooning. 

“It’s  for  the  Burd’s”  is  being 
offered  by  Don  Foslien  Enter¬ 
prises,  1918  North  Mariposa 
Avenue,  Hollywood,  Calif., 
90027. 

• 

Promotion  artist 
continues  panels 

Miss  Jeanne  Harris,  promo¬ 
tion  art  director  and  creative 
director  in  the  promotion  de¬ 
partment  of  the  Cleveland  Plain 
Dealer,  has  retired.  She  will 
continue  to  produce  three  syndi¬ 
cated  cartoon  panels,  Sneakers, 
Easy  Etiquette  and  Camping 
Tips. 

Roger  Coast  has  been  named 
art  director  in  the  department. 
Bob  Cooke  has  been  named  as- 
si.stant  art  director.  Two  new 
artists  have  joined  the  depart¬ 
ment.  They  are  Dorothy  Shimp 
and  Robert  Fulton. 
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signed  as  a  service  primarily 
for  Sunday  magazines,  Vincent 
emphasized  that  the  material  it 
provides  can  also  be  used  as 
newspaper  features. 

Eventually  Pegasus  expects 
to  develop  into  a  service  pro¬ 
vides  the  core  of  a  national 
magazine  for  local  editors.  The 
opening  pages  of  Pegasus  stor¬ 
ies  are  dispatched  to  clients  in 
layout  form,  ready  for  possible 

CT-NYNS  offers 
weekly  column 
by  Rex  Reed 

Rex  Reed,  the  author  of  “Do 
you  Sleep  in  the  Nude?”,  will 
have  his  chance  to  “tell  it  like 
it  is”  on  a  weekly  basis  starting 
October  4,  according  to  an  an¬ 
nouncement  this  week  by  the 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 

“We  are  extremely  proud  to 
be  able  to  offer  this  gifted  young 
writer  on  a  regular  basis,” 
CTNYNS  associate  editor 
Thomas  B.  Dorsey  said.  “And 
the  response  already  runs  high 
with  the  column  already  set  in 
such  distinguished  newspapers 
as  the  Los  Angeles  Times,  St. 
Louis  Post-Dispatch,  Houston 
Post,  Chicago  Tribune,  Toronto 
Star,  Seattle  Times,  Detroit 
Free  Press,  Philadelphia  In¬ 
quirer,  Vancouver  Sun,  San 
Francisco  Chronicle,  and  others 
here  and  abroad.” 

Dorsey  said  the  Syndicate 
would  also  be  selling  a  number 
of  magazine  length  interview 
pieces  by  Reed  during  the  com¬ 
ing  year  in  addition  to  the  col¬ 
umn.  According  to  CTNYNS, 
the  Rex  Reed  column  will  be 
wholly  wdthin  the  area  of  en¬ 
tertainment,  capturing  events 
and  people  in  those  off-guard 
moments  when  they  are  most 
truly  themselves.  Reed  will  tra¬ 
vel  where  the  action  is  and  from 
time  to  time  will  provide  sub¬ 
scribers  with  bonus  columns  on 
as  “for  immediate  release”  ba¬ 
sis. 

Born  in  Texas,  Reed  attended 
thirteen  schools  throughout  the 
southland  before  entering  Lou¬ 
isiana  State  University,  where 
he  narrowly  escaped  expulsion 
because  of  an  editorial  he  wrote 
against  the  Ku  Klux  Klan. 

Since  then,  he  has  been  a 
jazz  singer,  an  actor,  a  TV  per¬ 
former,  a  pancake  cook  on  an 
oil  rig,  a  record  salesman,  and 
— most  recently  and  notably — 
television  critic  for  Women’s 
Wear  Daily,  music  critic  for 
Hi-Fi  Stereo  Review,  movie  re¬ 
viewer  for  Holiday  and  roving 
contributor  to  a  number  of  na¬ 
tional  publications. 
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reproduction.  The  available  art 
— 8  x  10  glossy  prints  for  black- 
and-white — is  shown  in  minia¬ 
ture  form  on  a  multilithed  ap¬ 
pendage  to  the  package.  Color 
can  be  ordered  separately  in 
many  instances. 

Other  Pegasus  stories  being 
offered  are  a  profile  of  Leonard 
Evans,  editor  and  publisher  of 
Tuesday  magazine,  and  a  25th 
anniversary  look  at  the  United 
Nations  by  U.N.  correspondent 
.Arnold  Brackman.  These  and 
future  stories  complement  the 
food  and  fashion  layouts  al¬ 
ready  available  in  color  to  mag¬ 
azine  and  newspaper  editors 
with  ROP  and  SpectaColor  pro¬ 
jects  to  fulfill. 

Project  Pegasus  is  one  step 
along  the  road  that  Vincent  out¬ 
lined  to  the  national  convention 
of  Sunday  magazine  editors  in 
Louisville  last  April.  (E  &  P 
May  9). 

• 

100  newspapers 
take  Newsweek 
Feature  Service 

Newsweek  Feature  Service, 
now  in  its  third  year  with  near¬ 
ly  100  subscriber  newspapers, 
grew  out  of  the  magazine’s  wire 
room  where  some  half  million 
words  a  week  pour  in  from  do¬ 
mestic  and  foreign  writers. 

Shepherd  Campbell,  the  Serv¬ 
ice’s  editor  in  recalling  how  the 
operation  was  launched,  said  all 
that  original,  highly-developed 
material  going  down  the  drain 
was  source  of  exasperation  to 
correspondents  and  editors 
alike:  “Back  in  the  fall  of  1966, 
Newsweek  chief  of  correspon¬ 
dents  Rod  Gander  assigned  Fill¬ 
more  Calhoun  to  see  whether  or 
not  anything  could  be  done  with 
these  information-rich  but  \in- 
published  files.  After  Calhoun’s 
death  the  following  year,  News¬ 
week  general  editor  Ken  Auchin- 
closs  and  I  began  a  series  of  dry 
runs.  The  response  was  better 
than  anything  we  had  antici¬ 
pated,  so  it  was  decided  to 
launch  NFS.” 

Newsweek  Feature  Service 
package  sticks  pretty  close  to 
the  successful  formula  de¬ 
veloped  by  Campbell,  Calhoun 
and  Auchincloss.  Wrapped  in 
an  eye-catching  envelope  are 
ten  feature  stories,  all  with  ac¬ 
companying  photos,  maps  or 
cartoons,  ranging  in  length 
from  about  500  to  1,250  words. 
The  service  also  provides  an 
exclusive  weekly  feature  from 
Washington,  a  regular  column 
on  new  consumer  products  and 
monthly  multiple-installment 
features. 


UNITED 

FEATURE 

SYNDICATE 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
THE  ACES 

NewU.S.  bridge  team 
CHARLES  J.  ELIA 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
YOUR  JOB 

Employment  counseling 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  problems 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES  .  , 


LITTLE  PEOPLE’S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


COMICS 


ABBlEan’  SLATS  D 
ANOTHER  VIEW  D 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD’NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
GUMMER  STREET  D 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXiES  D/S 
TARZAN  D/S 
THE  BOSLEYS  W/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  W/S 
THEREOUGHTABEALAW 
D/S 

ZODY  D 


220  EAST  42nd  STREET 
NEW  YORK.  N  Y.  10017 
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Obituaries 


Marshall  Adams 

Marshall  Adams,  57,  former 
newspaper  editor,  writer  and 
radio  and  television  personali¬ 
ty,  died  of  cancer  in  Philadel¬ 
phia  September  11.  She  had 
been  a  frequent  patient  at 
Jefferson  Hospital  for  the  past 
5  years  and  kept  up  her  own 
morale  and  that  of  patients  by 
making  sketches  and  portraits 
of  them  and  the  staff.  She 
studied  at  the  Baltimore  Art 
Institute  and  had  used  her  own 
drawings  to  illustrate  newspa¬ 
per  interviews. 

Miss  Adams  worked  for  the 
Washington  Post  as  an  adver¬ 
tising  artist  and  cooking  and 
fashion  editor,  and  left  for  a 
career  in  radio  and  tv.  During 
the  50s,  she  ran  her  own  televi¬ 
sion  news  and  interview  pro¬ 
grams  in  Newark,  Baltimore 
and  Philadelphia.  She  con¬ 
tributed  articles  to  the  Phila- 
del])hia  Inquirer's  Sunday 
feature  magazine  for  20  years. 


Paul  Crowell 

Paul  Crowell,  78,  who  re¬ 
tired  in  1965  after  36  years  as 
a  New  York  Times  reporter, 
died  September  1  after  a  heart 
attack  while  on  a  visit  to  Sara¬ 
sota,  Fla.  Crowell  resided  in 
New  York  City. 

During  his  Times  career, 
Crowell  was  assigned  for  the 
most  part  to  New  York’s  City 
Hall,  and  his  newspaper 
referred  to  him  as  a  “connois¬ 
seur  of  mayors.”  Four  offered 
him  official  jobs. 

A  graduate  of  Harvard,  class 
of  1912,  he  also  was  graduated 
from  Columbia  Law  School  in 
1920  and  there  edited  The  Law 
Journal.  While  at  Harvard,  he 
worked  on  the  Boston  Herald, 
and  after  graduation  for  the 
Boston  Post,  the  Springfield  Re¬ 
publican  and  the  Springfield 
Union.  After  World  War  I  ser¬ 
vice,  he  spent  a  year  and  a  half 
with  the  Los  Angeles  Times  and 
then  came  back  east  and  worked 
for  the  City  News  Association 
until  joining  the  Times  in  1928. 

• 

Don  Delaplaiite 

Don  Delaplantc,  56,  veteran 
reporter  for  the  Toronto  Globe 
and  Mail,  died  suddenly  at  his 
home  the  evening  of  September 
15,  after  having  worked  during 
the  day  covering  an  inquest  on 
the  victim  of  a  Russian  roulette 
shooting  and  during  the  evening 
at  the  newspaper. 

He  wrote  for  the  Globe  and 
Mail  on  Northern  Ontario  from 
1950  to  1963,  while  based  in 


North  Bay.  He  traveled  widely 
in  the  area  and  called  attention 
early  to  the  beaver  conservation 
program.  He  worked  as  a  radio 
and  tv  news  director  in  North 
Bay  1964-65  and  then  returned 
to  the  Globe  and  Mail,  based  in 
Toronto. 

• 

Foster  R.  Dulles 

FosTt:R  R.  Dulles,  70,  former 
correspondent  for  the  Christian 
Science  Monitor  in  Peking  and 
reporter  on  various  assign¬ 
ments  at  home  and  abroad  for 
the  New  York  Herald-Tribune 
and  New  York  Evening  Post 
for  10  years,  died  at  his  sum¬ 
mer  home  in  Jamaica,  Septem¬ 
ber  11. 

Dulles,  a  cousin  of  the  late 
Secretary  of  State  John  Foster 
Dulles,  was  an  historian,  educa¬ 
tor  and  specialist  in  American 
relations  in  the  Far  East  and 
had  been  a  resident  of  Dorset, 
Vt.,  since  1965. 

A  native  of  Englewood,  N. 
J.,  he  earned  a  doctorate  at 
Columbia  University,  and 
served  as  visiting  professor  at 
Bennington  (Vt.),  Smith  and 
Swarthmore  Colleges  for  sever¬ 
al  years.  He  retired  in  1955 
from  the  history  department  of 
Ohio  State  University. 

In  later  years  he  taught  at 
summer  sessions  at  various 
universities  in  the  United 
States  and  Europe,  was  a  mem¬ 
ber  of  the  United  States  cul¬ 
tural  mission  to  Moscow  in 
1958,  and  was  a  Fulbright  lec¬ 
turer  at  the  University  of 
Tokyo  in  1961-62. 


presumably  a  dear  old  one, 
while  they  know  that  for  39 
years  I  have  been  a  cigar¬ 
smoking  newspaperman  work¬ 
ing  as  a  New  York  police  re¬ 
porter  covering  fires,  murders, 
gang  wars,  and  from  time  to 
time  interviewing  stars  of  the 
stage  screen  and  TV.” 

His  wife,  Naomi,  died  recent¬ 
ly,  and  he  is  survived  by  his 
son,  Gabriel. 

Vincent  Jennings 

Vincent  Jennings,  57,  asso¬ 
ciate  publisher  of  the  Charles¬ 
ton  (W.Va.)  Daily  Mail,  died 
September  17  after  suffering  a 
stroke  in  his  office. 

Jennings  took  his  first  news¬ 
paper  job  at  the  age  of  17  in 
Parkersburg.  He  joined  the  As¬ 
sociated  Press  in  Charleston  in 
1935  as  night  editor  and  State- 
house  correspondent  and  joined 
the  Daily  Mail  staff  in  1937 
as  state  editor. 

Jennings  became  the  paper’s 
managing  editor  in  1950  and 
last  year  was  named  associate 
publisher. 

He  served  on  the  Associated 
Press  Managing  Editors’  board 
of  directors  from  1958-64,  and 
in  1964  founded  and  served  as 
first  editor  of  APME  News. 


Hyman  Goldberg 

Hyman  Goldberg,  reporter, 
cooking  columnist  and  author, 
died  September  19,  at  his  home 
in  Stamford,  Conn.  His  death 
at  62  followed  recent  hospitali¬ 
zation  for  a  heart  condition. 

Goldberg’s  cooking  columns 
included  “Prudence  Penny”  and 
the  current  “Man  in  the  Kitch¬ 
en.”  His  cook  books  and  his 
columns  had  a  humorous  style. 
From  boyhood  cooking  had  been 
a  family  interest,  since  his  fa¬ 
ther  operated  a  Bronx  restau¬ 
rant.  At  16,  he  decided  to  join 
the  newspaper  world  and  got  a 
job  as  copy  boy  for  the  New 
York  Sun.  He  worked  in  New 
York  for  the  Post,  and  also  for 
PM,  the  Joumial- American  and 
the  Mirror.  During  World  War 
II,  he  was  on  the  staff  of  Yank. 

Goldberg  once  wrote:  “My 
friends  are  convulsed  by  the 
thought  that  perhaps  a  million 
or  more  people  think  of  me 
each  day  as  a  little  old  lady. 


Harold  Lubell 

Harold  Lubell,  49,  telegraph 
editor  of  the  Jersey  Journal  in 
Jersey  City,  died  September  11 
at  Clara  Maas  Hospital  in  Bel¬ 
leville,  N.  J.,  an  hour  after  a 
heart  attack  at  his  home,  185 
Hornblower  Avenue. 

Lubell,  a  Rutgers  University 
School  of  Journalism  graduate 
in  1941,  served  as  a  reporter 
for  the  Jersey  Observer  of  Ho¬ 
boken  for  10  years  before  the 
paper  merged  with  the  Journal 
in  1941.  He  was  also  a  part- 
time  suburban  correspondent 
for  the  New  York  Times  for  20 
years  and  a  former  vice  pres¬ 
ident  and  treasurer  of  the  Hud¬ 
son  County  Newspaper  Guild. 


Philip  F.  Miller 

Philip  F.  Miller,  editor  and 
publisher  of  the  Royal  Oak 
(Mich.)  Tribune,  died  Septem¬ 
ber  18  in  William  Beaumont 
Hospital  after  suffering  an  ap¬ 
parent  heart  attack  at  his  home 
in  Royal  Oak.  He  had  a  mild 
heart  seizure  three  weeks  be¬ 
fore  and  vacationed  in  Florida 
to  recuperate. 

Miller,  55,  was  the  son  of  the 
co-founder  and  publisher  of  the 
Tribune,  the  late  Floyd  J.  Mil¬ 
ler.  He  joined  the  staff  in  1938 
after  graduation  from  Wesley¬ 
an  University  in  Connecticut 
and  working  as  a  reporter  for 
the  Grand  Rapids  Press.  He 
had  been  publisher  and  general 


manager  of  the  Tribune  since 
1954  and  president  of  the 
Tribune  Publishing  Co.,  since 
1962. 

• 

Dorothy  Nurenberger 

Dorothy  Nurenberger,  found¬ 
er  and  associate  editor  of  the 
weekly  Canadian  Jewish  News, 
died  September  15  after  a  long 
illness.  She  was  53. 

Born  in  New  York  City 
where  she  later  graduated  from 
Hunter  College,  Mrs.  Nurenber¬ 
ger  went  to  Canada  in  1957. 
Three  years  later,  she  founded 
Canadian  Jewish  News,  edited 
and  published  by  her  husband, 
M.  J.  Nurenberger.  She  contin¬ 
ued  a  weekly  column  for  the 
paper  until  five  weeks  before 
her  death. 

Thomas  H.  O’Neil 

Thomas  H.  O’Neil  of  Chest¬ 
nut  Hill,  Mass.,  an  Associated 
Press  editor  for  34  years,  died 
September  14  in  Sancta  Maria 
Hospital,  Cambridge,  after  a 
brief  illness  at  the  age  of  83. 

O’Neil,  a  Harvard  University 
graduate,  was  a  makeup  editor 
for  the  Boston  Traveler  before 
he  joined  the  AP.  He  worked 
for  many  years  in  the  New 
York  headquarters  and  estab¬ 
lished  AP’s  broadcast  news  de¬ 
partment.  After  leaving  AP,  he 
was  associated  with  Golf  World 
a  weekly,  and  became  its  editor. 
• 

Other  deaths 

B.  H.  Shearer,  88,  editor  and 
publisher  of  the  Columbus  Junc¬ 
tion  (Iowa)  Gazette  for  61 
years,  died  September  1  at 
Washington  County  Hospital. 
He  had  been  editor  and  publish¬ 
er  of  the  newspaper  since  he 
purchased  it  in  1909. 

*  ♦  # 

Leah  E.  Putnam,  74,  former 
village  correspondent  for  the 
Janesville  (Wis.)  Gazette  and 
also  for  the  Beloit  (Wis.)  Daily 
News;  September  10. 

*  *  * 

Edgar  C.  Nelson,  87,  retired 
Missouri  newspaper  publisher 
and  former  Missouri  secretary 
of  state  and  purchasing  agent; 
September  9. 

*  *  * 

Harold  Gold,  54,  public  rela¬ 
tions  manager  of  WPIX,  Inc.; 
former  editor  of  Radio- 
Television  Daily  and  previously 
a  reporter  for  the  New  York 
Herald  Tribune,  the  Associated 
Press,  and  the  Union  City  (N. 
J.)  Hudson  Dispatch. 

*  *  * 

Al  Del  Greco,  64,  sports 
columnist  and  editor  for  the 
Hackensack  (N.J.)  Record  for 
more  than  40  years;  September 
16. 
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Other  deaths 

Victor  B.  Westpiial,  77,  re¬ 
cently  retired  as  copy  desk  chief 
of  the  Seattle  Times;  a 
newsman  in  Boise,  Idaho,  and 
Seattle  for  59  years;  enlisted  in 
the  Army  in  1917  and  became  a 
member  of  the  first  class  of 
aerial  observers;  September  6. 

♦  *  ♦ 

Dennis  J.  O’Neill,  former 
reporter  for  the  Indianapolis 
Times  and  columnist  who  wrote 
American  Almamic  for  News¬ 
paper  Enterprise  Association 
in  the  late  1920’s,  September  6. 

♦  ♦  * 

R.  G.  Miller,  79,  a  former 

staff  writer  and  “The  Smoking 

Room”  columnist  of  the  Daily 
Oklahonmn  and  Oklahoma  City 
Times;  September  15. 

ilc  Hi 

Francis  Patrick  Fleming, 
52,  director  of  the  office  of  pub¬ 
lic  information  of  the  New 
York  State  Civil  Defense  Com¬ 
mission  for  the  past  10  years; 
former  reporter  for  the  Associ¬ 
ated  Press  in  Baltimore;  Sep¬ 
tember  14. 

♦  ♦  ♦ 

Charles  N.  Derose,  63,  pub¬ 
lisher  of  the  Northampton 
(Mass.)  Hampshire  Gazette; 
September  19. 

*  >!»  ♦ 

David  Denton,  55,  veteran  of 
more  than  30  years  with  the 
Waterloo  (Iowa)  Courier  hav¬ 
ing  served  as  assistant  manag¬ 
ing  editor,  associate  editor,  and 
editor  of  the  editorial  page; 
September  14. 

*  *  ♦ 

Christine  Shackleton,  58, 
managing  editor,  Ukiah  (Calif.) 
Republican  Press  during  the 
daily’s  1947-49  publishership 
by  her  husband,  William  D. 
Shackleton ;  September  8. 

*  ♦  ♦ 

Edgar  Samson  Bayol,  63,  a 
former  promotion  manager  of 
the  Washington  Evening  Star 
and  the  New  York  World  Tele¬ 
gram;  former  vice  president 
and  general  manager  of  the 
Alexandria  (Va.)  Gazette;  Sep¬ 
tember  3. 

Gordon  Growden,  61,  former¬ 
ly  with  the  Mining  Journal  in 
Marquette,  Mich.,  and  follow¬ 
ing  World  War  II  service  en¬ 
gaged  in  public  relations  work 

in  New  York  City  until  his  re¬ 
tirement  last  year;  September  6. 

Hi  Hi  Hi 

James  F.  Kelleher,  40,  form¬ 
er  reporter  for  the  Philadelphia 
Bulletin  and  the  Wilmington 
(Del.)  Morning  News  and 
former  chief  of  information  for 
the  U.S.  Post  Office  Depart¬ 
ment  ;  September  8. 
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Harold  A.  Meyer,  68,  former 
Shawano,  Wis.,  postmaster  and 
newspaper  publisher;  associated 
with  the  old  Shawano  County 
Journal  from  1920  to  1953; 
August  20. 

*  *  * 

James  T.  Spence,  75,  former 
newsman  and  one-time  weekly 
publisher;  with  several  Philii- 
delphia  dally  papers  and  served 
as  news  editor  of  the  Philadel¬ 
phia  Record  until  1928,  when  he 
purchased  the  Hawley  (Pa.) 
Times;  former  director  of  pub¬ 
lic  information  for  the  State 
Bureau  of  Employment  Securi¬ 
ty;  September  6. 

^  ♦  4: 

Henry  Schneider,  86,  con¬ 
sidered  the  dean  of  sports  de¬ 
partment  staffers  on  the  Pacific 
Coast;  most  of  his  recent  career 
was  with  the  Los  Angeles  Ex¬ 
aminer;  August  27. 

• 

Publisher  fined 

Bowes  Publishers  Ltd.,  owner 
of  the  Grande  Prairie  (Alta.) 
Hernld-Trilnme,  was  fined  $100 
and  costs  in  magistrate’s  court 
under  a  section  of  the  Criminal 
Code  of  Canada  banning  the 
publishing  of  certain  types  of 
evidence  presented  during  pre¬ 
liminary  hearings  in  the  case  of 
Robert  Harold  Reed,  charged 
with  non-capital  murder. 

Kap  in  sports  chair 

Julius  Kapiloff,  known  as 
Kap,  has  been  appointed  sports 
editor  of  the  Bayonne  (N.J.) 
Times  to  succeed  the  late  Mor¬ 
ris  L.  Rosenberg.  A  former 
newsboy,  Kap  ioined  the  Times 
sports  staff  in  i921. 

• 

Commander  Fassio 

Virgil  Fassio,  circulation  di¬ 
rector  of  the  Detroit  Free 
Press,  has  been  transferred  to 
the  retired  rolls  of  the  United 
States  Naval  Reserve  with  the 
rank  of  commander,  after  25 
years  of  active  and  reserve 
duty. 

*  ♦  ♦ 

David  Olien,  former  desk 
man  and  reporter  with  the  Eau 
Claire  (Wis.)  Leader-Telegram 
— to  the  editorial  staff  of  Lind- 
say-Schaub  Newspapers  as  copy 
editor.  He  holds  a  degree  in 
journalism  from  Wisconsin 
State  University. 

H  Hi  Hi 

James  Hackett,  June  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  Washington — ^to  the 
Arkansas  City  (Kans.)  Traveler 
as  a  reporter. 

H  H  H 

W.  Thomas  Stewart  and 
Michael  Baldridge — to  the  pho¬ 
tography  staff  of  the  St.  Louis 
Post-Dispatch. 
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82  papers 
committed 
to  data  bank 

A  total  of  82  newspapers  in 
the  top  100  markets  are  defin¬ 
itely  committed  to  research 
projects  in  support  of  plans  to 
set  up  a  centralized  data  bank 
of  audience  and  marketing  sta¬ 
tistics  for  the  medium,  it  was 
reported  by  Dr.  Leo  Bogart,  ex¬ 
ecutive  vicepresident  and  gen¬ 
eral  manager  of  the  Bureau  of 
Advertising,  ANPA. 

Dr.  Bogart  said  these  studies 
will  cover  47%  of  the  house¬ 
holds  in  the  United  States,  and 
80%  of  the  households  in  the 
top  100  markets. 

Another  18  newspapers  in 
smaller  markets  reported  that 
they  would  also  make  studies. 
Dr.  Bogart  said. 

These  research  projects  will 
involve  26  research  companies, 
he  said,  and  represent  an  in¬ 
vestment  of  over  a  million  dol¬ 
lars. 

The  data  bank  is  being  joint¬ 
ly  sponsored  by  six  major  ad¬ 
vertising  organizations:  the 
American  .Association  for  Ad¬ 
vertising  .Agencies,  Association 
of  National  Advertisers.  Audit 
Bureau  of  Circulations,  Ameri¬ 
can  Association  of  Newspaper 
Representatives,  International 
Newspaper  .Advertising  Execu¬ 
tives  and  the  Bureau  of  .Adver¬ 
tising. 

Paul  Block  resigns 
from  college  board 

Paul  Block  Jr.,  publisher  of 
the  Toledo  Blade,  has  resigned 
from  the  board  of  trustees  of 
the  Medical  College  of  Ohio,  of 
which  he  has  been  a  member 
and  chairman  since  its  incep¬ 
tion  in  1964. 

In  a  letter  to  Governor  Rho¬ 
des,  Block  said,  “As  the  medi¬ 
cal  school  grows  and  particu¬ 
larly  as  it  takes  over  a  hospital 
from  the  county  commissioners, 
the  time  is  rapidly  approaching 
when  my  service  as  a  trustee  to 
the  school  and  my  duties  on  the 
Blade  will  become  incompatible. 
It  is  thus  necessary  for  me  to 
resign  from  this  position.” 

Rhodes  named  Block  to  the 
nine-member  board  of  the  new¬ 
ly  established  medical  college 
December  24,  1964,  for  an 

eight-year  term,  and  designated 
him  temporarly  chairman 
Trustees,  at  their  organization¬ 
al  meeting  January  8,  1965, 
unanimously  elected  Block 
chairman,  and  did  so  at  each 
subsequent  annual  meeting. 


Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 


Sept.  16  Sept.  23 

Berkey  Photo  .  7% 

Boise  Cascade  .  45%  46 

Capital  Cities  Bdcstg.  .  27yj  29 

Cowles  Communications  ....  3%  4 

Csown  Zellerbach  .  31%  31% 

Cutler  Hammer  .  18%  18% 

Dayco  Corp .  l6'/2  l6'/j 

Eastman  Kodak  .  66%  65 

Eltra  Corp .  22%  23% 

Fairchild  Camera  . . .  25  28'/( 

Foote,  Cone,  Belding  .  7%  8 

Gannett  Co.  .  25%  25% 

Georgia  Pacific  50%  51% 

Great  Northern  Paper  .  45%  46% 

Harris  Intertype  .  47%  49% 

Inmont  .  Ti/t  8 

International  Paper  .  35  34yi 

Kimberly  Clark  .  31  31% 

Knight  Newspapers  .  37%  39 

North  American  Rockwell  ..  16%  16% 

Republic  Corp .  11%  12% 

Richardson  Co .  13%  I2yj 

Singer  .  66  65 

J.  W.  Thompson  .  25%  25 

Time  Inc .  35  34 

Times  Mirror  .  32%  34% 

White  Consolidated  .  13%  14% 

(AMERICAN  STOCK  EXCHANGE) 

Digital  Equipment  .  71  76% 

Domtar  .  13%  13% 

Ehrenreich  Photo  .  10%  10 

Lee  Enterprises  15%  16 

Media  General  .  28%  29% 

Milgo  Electronics  25'%  28 

New  York  Times  .  20%  20% 

Papert,  Koenig,  Lois  .  3%  3% 

Southwest  Forest  Ind.  16  17 

Wells,  Rich,  Greene  .  8%  8% 

Wood  Industries  .  11%  II 

(OVER  THE  COUNTER) 

Booth  Newspapers  .  27%  26 

Boston  Herald-Traveler  .32  32 

Cincinnati  Enquirer  .28  28 

ComCorp  7%  7% 

Compugraphic  Corp .  12%  I2yi 

Compuscan  9%  8 

Datascan  5'%  5 

Dow  Jones  .  27'%  31'% 

Downe  Comms.  .  4'%  4yj 

Doyle,  Dane,  8ernbach  I9'%  20 

Grey  Advtg .  8%  9 

Hurletron  .  .  V/t  3% 

Ogiivy,  Mather  .  18%  I9'% 

Photon  .  9'%  8% 

Post  Corp.  (Wise.)  .  9  9'% 

Bidder  Pubs .  1 3'%  14'% 

So.  Shore  Pub .  2  2 

(CANADIAN  EXCHANGES) 

Abitibi  .  7'%  7% 

B.  C.  Forest  .  .  25  24 

Great  Lakes  Paper  19  19 

MacMillan.  Bloedel  .  25%  25% 

Southam  Press  .  54  53 

Thomson  Newspapers  .  I8'%  17^/4 

• 


Haim  Giiiott  writes 
on  human  relations 

Haim  Ginott,  author  of  “Be¬ 
tween  Parent  and  Child”  and 
“Between  Parent  and  Teen- 
Ager,”  has  contracted  with 
King  Features  Syndicate  to 
write  a  weekly  column  begin¬ 
ning  October  24. 

His  column,  titled  “Between 
Us,”  will  cover  a  broad  range 
of  human  relations,  exploring 
our  sense  of  community  in  this 
time  of  stress.  For  weekend  re¬ 
lease,  the  column  will  run  ap¬ 
proximately  800  words. 

A  graduate  of  Columbia  Uni¬ 
versity,  Ginott  is  adjunct  pro¬ 
fessor  of  psychology  at  New 
York  University,  and  clinical 
professor  at  Adel  phi  Univer¬ 
sity. 
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Drug  store  ad  pitch  stars 
Lipscomb,  Grafcr  and  Solch 


In  a  special  report  on  the 
status  of  cooperative  promo¬ 
tional  programs  in  the  drug  in¬ 
dustry,  prepared  by  the  Bureau 
of  Advertising,  ANPA.  one  of 
the  key  recommendations  is 
that  newspaper  advertising  by 
voluntary  drug  chain  groups 
should  range  from  a  minimum 
per  market  of  35,000  up  to  110,- 
000  lines  a  year. 

The  independent  druggist’s 
profits  and  survival,  a  team  of 
Bureau  of  sales  veterans  told 
the  Federal  Wholesale  Drug¬ 
gist  Association  at  their  annual 
meeting  in  White  Sulphur 
Springs,  W.  Va.,  may  depend 
on  the  adoption  of  big  store 
merchandising  and  promotion 
methods. 

The  presentation  was  han¬ 
dled  by  Hal  Grafer,  a  vicepres¬ 
ident  of  the  Bureau  of  Adver¬ 
tising,  and  Charles  T.  Lipscomb 
Jr.,  special  consultant  to  tbe 
Bureau  who  serv'ed  as  its  chief 
executive  officer  for  11  years. 
Both  men  have  had  pa.st  ex¬ 
perience  in  the  drug  industry. 
William  Solch,  vicepresident 
for  retail  and  classified,  demon¬ 
strated  how  drug  store  newspa¬ 
per  advertising  could  be  de¬ 
signed  for  more  sell. 

The  report,  developed  by  the 
Bureau,  documents  the  plight 
of  the  independent  druggist 
from  the  beginning  of  the  Fair 
Trade  era.  During  this  period, 
new  competion — supermarkets 
and  other  non-drug  retailers — 
were  attracted  by  the  long 
profits  on  health  and  beauty 
aids.  Other  new  competition  en¬ 
tered  the  prescription  business, 
stronghold  of  the  independent 
druggist.  As  a  result,  when  the 
Fair  Trade  era  folded,  the  in¬ 
dependent  druggist  came  out 
considerably  weaker  than  be¬ 
fore  it  began. 

With  more  than  7,000  inde¬ 
pendent  drug  stores  predicted 
to  go  out  of  business  by  1980,  a 
big  question  is:  which  of  the 
druggists  will  close  up  shop  and 
which  of  those  remaining  will 
profit  or  simply  survive? 

The  Bureau’s  report,  backed 
up  by  extensive  surveys  and 
case  histories,  indicated  that 
the  successes  will  go  to  those 
independents  who  are  able  to 
“fight”  the  big  store  competition 
effectively  with  their  own 
weapons,  such  as  newspaper 
advertising. 

The  threat  of  going  out  of 
business  and  the  incentive  to 
ca.sh  in  on  extra  advertising  al¬ 
lowances  since  the  Federal 
Trade  Commission  Guidelines 


were  published  more  than  a 
year  ago,  has  produced  many 
new  voluntary  drug  chains. 
However,  very  few  of  these 
have  succeeded. 

The  Bureau  is  developing 
case  histories  of  voluntary  drug 
chains  which  seek  to  analyze 
the  reasons  for  success  as  well 
as  failure.  In  reporting  on 
some  of  these  findings,  the 
presentation  noted  that  news¬ 
paper  advertising  by  these 
groups  should  range  from  a 
minimum  per  market  of  35,000 
up  to  110,000  lines.  The 
amount,  according  to  the  Bu¬ 
reau’s  findings,  is  controlled  not 
by  money  available  but  by  the 
competitive  situation. 

Additional  findings  reported 
in  the  presentation  were  taken 
from  surveys  the  Bureau  is 
conducting  among  drug 
wholesalers  to  assess  their  ex¬ 
perience  and  problems  in 
dealing  with  voluntary  associa¬ 
tions  of  independent  druggists, 
depth  interviews  with  leading 
drug  manufacturers,  canvass¬ 
ing  of  newspapers  which  have 
worked  with  the  chains  and  an¬ 
alysis  of  newspaper  ads. 

• 

Robert  Achorn  heads 
regional  association 

Robert  C.  Achorn,  editor  of 
the  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette,  was 
elected  president  of  the  New 
England  Associated  Press 
News  Executives’  Association 
at  the  organization’s  annual 
convention  September  12  at 
Stowe,  Vt. 

Thomas  Ferguson,  co¬ 
publisher  of  the  Manchester 
(Conn.)  Evening  Herald,  was 
named  vicepresident. 

The  Associated  Press  an¬ 
nounced  the  appointments  of 
Donald  C.  Guy,  Boston  staff 
member,  as  regional  special  as¬ 
signments  reporter,  and  Louis 
M.  Garcia  Jr.,  of  Atlanta,  as 
New  England  newsphoto  edi¬ 
tor. 


John  Milt  Morris 

Cartoonists  elect 
Morris  as  president 

John  Milt  Morris,  editorial 
cartoonist  for  the  Associated 
Press,  is  the  new  president  of 
the  Association  of  American 
Editorial  Cartoonists. 

The  association  held  its  an¬ 
nual  meeting  recently  in  Lon¬ 
don  in  joint  session  with  the 
British  Cartoonists  Associa¬ 
tion.  Its  next  meeting  will  be  in 
Austin,  Texas,  and  at  the  LBJ 
Ranch  as  guests  of  former 
President  Lyndon  B.  Johnson. 

Other  officers  elected  are : 

Hy  Rosen,  Albany  (N.Y.) 
Times  Union, first  vicepresident ; 
Gene  Basset,  Scripps-Howard 
Newspapers,  second  vicepres¬ 
ident;  Eugene  Payne.  Charlotte 
(N.C.)  Observer,  third 
vicepresident;  Jack  Jurden, 
Wilmington  (Del.)  Jon-nal- 
\ews,  secretary-treasurer.  Di¬ 
rectors  are  Bob  Stevens,  San 
Diego  (Cal.)  Union.,  and  Dra¬ 
per  Hill,  Worcester  (Mass.) 
Telegram. 

• 

Hawker  buys  paper 

Fred  J.  Hawker,  publicity  di¬ 
rector  at  Central  College,  Pel¬ 
la,  since  1965,  is  the  new  owner 
and  publisher  of  the  weekly 
Greene  (Iowa)  Recorder. 
Wayne  Fischer,  who  sold  the 
paper,  will  remain  with  it  in¬ 
definitely.  Hawker  is  a  former 
editor  of  the  Pella  Chroni¬ 
cle. 


AP  broadcast  group 
may  cliange  its  name 

The  board  of  directors  of  the 
Associated  Press  Radio- 
Television  Association  has 
agreed  to  submit  to  the  mem¬ 
bership  a  proposal  to  change 
the  organization’s  name.  A 
committee  recommedation  that 
the  name  be  changed  to  the  As¬ 
sociated  Press  Broadcasters 
Association — APBA — was  ap¬ 
proved  at  a  board  meeting  Sep¬ 
tember  18,  at  AP  headquarters 
in  New  York  City. 

The  board  also  re-elected 
APRTA  nresident  Thomas 
Powell,  WDAU-TV,  Scranton, 
Pa.,  to  another  one-year  term. 
John  Day,  WHDH,  Boston,  was 
reelected  vicepresident  for  the 
Eastern  District. 

Ralph  Renick,  WTVJ-TV. 
Miami,  Fla.,  was  elected 
vicepresident  for  the  Southern 
District.  He  is  a  new'comer  to 
the  board. 

George  Volger,  KWPC,  Mus¬ 
catine,  Iowa,  w'as  elected  pres¬ 
ident  of  the  Central  District; 
and  Bill  Armstrong,  KOSI- 
AM,  Aurora,  Cx)lo.,  w'as  elected 
vicepresident  for  the  Western 
District. 

The  APRTA  awards  commit¬ 
tee  named  three  AP  staffers  as 
winners  of  the  annual  APRTA 
competition  conducted  by  the 
member  group.  They  were: 
James  Willse,  New  York,  for 
the  best  national  summary; 
Douglas,  Browning  of  Albu¬ 
querque  for  the  regional  sum¬ 
mary;  and  Paul  Lloyd  of  Seat¬ 
tle  for  suggesting  the  best  en¬ 
terprise  idea. 


Goes  to  Book  World 

Gerald  Seymour,  a  former 
copy  editor  at  Newsday  Nation¬ 
al  Business  Bureau,  has  joined 
Book  World,  the  Sunday  liter¬ 
ary  supplement  of  the  Wash¬ 
ington  Post  and  the  Chicago 
Tribune,  as  associate  editor.  He 
had  been  production  editor  of 
Book  World  and  previously  was 
on  the  New  York  Herald 
Tribune  new’s  desk. 


Guild  scale  raised 

Key  top  minimums  are  in¬ 
creased  $71.40,  to  $268.10,  in  a 
new  three-year  contract  be¬ 
tween  the  Philadelphia  News¬ 
paper  Guild  and  the  Delaware 
County  Times  at  Chester,  Pa. 
The  settlement  brings  circula-J 
tion  supervisors  $10.80  closer  to 
parity  with  reporters  and  ad-| 
vertising  salesmen,  raising 
their  top  minimum  $82.20,  to! 
$247.95. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
APPRAISERS — CONSVLTAYTS 


YOU  CAN'T  AFFORD  ME! 

But  you  CAN  afford  my  practical  ad¬ 
vertising  revenue  building  program  for 
medium-size  dailies.  Consultant  with 
proven  record  for  sound  development 
of  lineage  and  revenue  in  classih^  and 
retail.  My  fee  based  mainly  on  your 
growth.  References,  naturally.  WANT 
TO  LISTEN?  A.  B.  Robillard,  39 
Franklin  St.,  Auburn.  N.Y. — 13021. 
Ph:  (315)  253-9015. 


ANNOUNCEMENTS 
APPRAISERS— CONSULT  A1\TS 

APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88.  Norton.  Kans.  67654. 
Is  your  newspaper  not  realizing  its  full 
IJOtential  ?  We  specialize  in  helping 
newspapers  locate  and  solve  their  prob¬ 
lems.  Write  in  complete  confidence  to: 
ENVIRO-DATA-RESOURCES 
.309  So.  Third  St.,  Suite  31'2 
■Las  Vegas,  Nevada — 89101 
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A.N  NOUNCEMENTS 


BVSIISESS  OPPORTVMTIES 


ANNOUNCEMENTS 


yEU  SPAPERS  FOR  SALE 


ANNOUNCEMENTS 


PLRLICATIONS  WANTED 


NE>\SPAPEK  SERVICES 


PRESS-TIME  AVAILABLE 


START  OFFSET  PAPER  or  shopper  COUNTRY  WEEKLY — Modern  offset  SMALL  MONTHLY,  WEEKLY  or  bi-  ATTEtNTION  PUBLISHERS:  Save  by 

with  our  equipment  on  rent-lease  basis  shop,  village  home,  16  acres,  trout  i)ond  weekly,  up  to  50,000  circulation ;  press  printing  web  offst.  Quick  srvice,  mod- 

if  you  have  know-how  and  modest  and  stabling  for  7  horses.  Horse  maga-  capacity  to  32-page  tab ;  color  available,  erate  prices  for  newspapers,  shopiiers 

capital.  NAPSCO,  Berlin,  Wise.,  and  zine.  Ideal  family  operation.  Permissive  Seek  all  or  part  equity.  Bo.\  1381,  Edi-  circulars,  flyers,  etc.  New  Goss  presses! 


18  W.  22n<i  St.,  New  York,  N.Y.  10010.  terms  to  experienced  buyer.  Area  1.  tor  &  Publisher. 
HOW“ TO  MAKE^MONIeY  Writing 

Short  Paragraphs!  I  tell  you  what  to  Ariz^ _ 86336.  (60-)  282-7Jo3. _  _ 


supply  'l^sts®  of  "ilR^  buying  ■  fZ!  NORTH  JERSEY  OFFSET  \VEEKLY 
beginners.  Small  checks  can  add  up  to  opportunity  for  man/wife  team 

worthwhile  extra  income.  Write  to  sell  JJ.  ad-sal^-onented  .^^n.  <>oss  over 
right  away.  Send  for  free  facts:  BAR-  '^rms  available.  Box  1344, 

RErr,  Uept.  C-44.'>-J,  6216  N.  Clark,  Editor  &  Publisher^ _ 


NEVI  SPAPER  SERVICES 

l^im^L^oifpiwi^n^ 


Up  to  32  tabloid  pages,  16  metro  pages. 
Color.  Write  or  call:  Howard  Hill,  The 
Richmond  Daily  News,  Richmond,  Mo. 
—64085.  Ph:  816-776-2235. 


f - WEEKLY  OFFSET  NEWSPAPER  in 

Al)  ADVISORY  StsKVICK  for  sale.  New  England.  Ideal  for  couple.  Annual 


.  circulation  increase  —  inquire , 

WEEKLY  OFFSET  NEWSPAPER  in  Circulation  Sales,  Inc.,  can  help  I 


Quarterly  publication  with  national  salary  at  least  $25,000.  Located  in 
circulation.  1,500  paid  subscriters.  urban  city;  ample  area  for  growth, 

cellent  business  opportunity  for  null-  jggg  Ejitor  &  Publisher. 

vidual  with  writing  ability.  Box  1427, _ 

Eklitor  &  Publisher.  a  v  _ 


you  increase  your  circulation  figures 
and  revenue.  Professional  direct  sales 


methods  developed  over  15  years  of  ex- 


M.4CHINERY  &  SUPPLIES 
CIRCVLATION  SVPPUE^ 

POLY  BAGS— FOR  LESS! 

X  16"  with  IV2"  lip  on  cardboard 


perience  in  business  assures  our  clients  i  headers — $2.25  per  M;  other  sizes  and 
of  a  successful  program  of  steady  circu-  j  colors  available;  many  sizes  in  stock  for 
REGION  6  SEMI-WEEKLY,  exclusive  lation  gains.  Presently  under  contract  inimediate  delivery.  Call  or  write: 
in  growing  field  with  balanced  industry,  to  38  prestige  metropolitan  dally  and  1  Saturation  Home  Delivery  Co.,  Inc., 
agriculture,  tourism.  $125,000  gross,  non-daily  newspaiiers  across  the  United  1215  Jericho  Tpke..  New  Hyde  Park, 
newspaper  only.  Offset  composing  room.  States  and  Canada.  Cost  per  new  sub-  !  New  York — 11040.  (AC  516)  32S-21.''2. 


tdi}iTiISG  SEK.V ICES  newspaper  only.  Offset  composing  room.  States  and  Canada.  Cost  per  new  sub- 

printed  central  plant.  Details  to  pros-  scriber  accurately  determined  and  in 
EDITING  SERVICES  for  trade  and  |>ects  showing  ability  to  make  $40,000  most  cases,  self-li<iuidated  by  the  in¬ 
consumer  magazines,  brochures,  promo-  down  payment  and  sound  professional  creased  revenue.  Increase  the  volume 
tions,  newsletters  and  liooks;  will  also  background.  Box  1390.  Editor  &  Pub-  of  your  circulation  to  your  advertisers 
handle  layout  and  prcxluction  translat-  lisher.  and  give  your  advertising  department 


COMPOSiyC  ROOM 


ing  raw  copy  into  finished  product.  Con¬ 
tact;  EDITING  TRENDS,  Box  1384, 
Editor  &  Publisher. 


centaee  of  homp  dpHv#»rv  ortvf^ra  trained  personnel.  Large  selection  ol 


ISEW  SPAPER  BROKERS  caU ‘(213T^So  <AC  609)  428-3223. 

- - - — - - - - -  chain;  will  consider  cash  and/or  cash  i' Southfield  Road,  South-  - - - 

NEGOTIATORS  for  transfer  of  news-  and  stock  deal.  Management  will  re-  fi^ld.  Michigan  48075.  JUSTOWRITERS — Large  s 

paper  properties — sale  or  purchase,  main  if  desired.  Strictly  confiilential —  -  excellent  trade-ins.  for  rei 

Dixie  Newspapers.  P.O.  Box  490.  Gads-  and  principals  only.  Box  1388.  Editor  wws.w^  a  ^  (P**  terms.  NAPS« 

den.  Ala.  35902  Ph:  (AC  205)  546-3357  &  Publisher.  - - PROAinTIOM  IflPAQ _ WISC..  and  18  W.  22.  N. 


den,  Ala.  35902.  Ph:  (AC  205)  546-3357 


PROMOTION  IDEAS-, 


JUSTOWRITERS — Large  selection  of 
e.xcellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin. 
WTSC.,  and  18  W.  22.  N.Y.C.— 10010 


JOSEPH  A.  SNYDER.  BROKER  I  ■>  CONTROLLED  CIRC.  WEEKLIES  in  '  Premium  costs  per  100.  Amazing 

Western.  Mid-Western  Newspapers  |  Siin  Francisco  Bay  Area.  One  a  50-year-  1  camera,  78(.  Giant  Maps;  World, 

2234  E.  Romneya,  Anaheim,  Cal.  92806  old  urban,  the  other  suburban  with  ;  U.S.,  Space.  Moon.  Vietnam,  Weath- 

-  !  auditeil  readership  of  73%  in  affluent  !  er,  36<.  $2  Zip  Code  Directory,  48^. 

BILL  MATTHEW  COMPANY  I  area.  Grossing  $1.50.000.  Will  sell  to-  I  $1.25  Family  Record  Book.  49<. 


Premium  costs  per  100.  Amazing 
camera,  78(.  Giant  Maps;  World, 
U.S.,  Space.  Moon.  Vietnam,  Weath- 


BILL  MATTHEW  COMPANY  1  area.  Grossing  $150,000.  Will  sell  to- 
Conducts  professional,  confidential  ne-  i  gether  or  separately.  Box  1389,  Editor 
gntiations  for  sale  and  purchase  of  &  Publisher. 

highest  quality  daily  and  weekly  news- - - - - 

papers  in  the  country.  Before  you  con-  tvVIN  VVK.KKI.1E.'5  on  Lone-  Island 


siller  sale  or  purchase  of  a  property, 


TWIN  WEEKLIES  on  Long  Island, 
NY.  Real  estate,  luisiness  and  equip- 


you  should  call  (AC  813)  446-0871  day-  rneiit— $1 50  000  ■  ’$75  000  down  Box 
time;  (AC  813)  733  8053  "ighU;  or  •  j.  _  <'«""• 


write  Box  3364,  Clearwater  Beach,  i 
Florida  33515.  No  obligation,  of  course.  ! 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sales  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20004 

_ ^C  2()2^NAtional  8-11:53  _ 

HARRIS  ELLSW'ORTH,  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

THE  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Midi.  49001,  Ph:  349-7422. 
“America’s  No.  1  Newspaper  Broker.” 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

Arizona  and  Western  Newspapers 
SELLERS  &  HOGUE 
1415  E.  University  Dr.,  Mesa,  Az. 

SYD  S.  GOULD  ASSOCIATES 

“the  broker  with  instant  bio’ers” 

SALES,  SERVICTES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  A'a.  (205)  262-2411 

MEL  HODELL.  Broker 
Sales-Apnralsals-Consiiltntion 
1388  N.  Euclid,  Upland,  Calif.— 91786_ 
DAILY  NEWSPAPERS 

Ablwitt  E.  Paine-Vernon  V.  Paine, 
Monte  M.  Miller-Pat  Miller 
305  ’Taylor,  Claremont,  Calif.  91711 


$12.95  Atlas,  $4.95.  Free  Details. 
Specify  e.\:ict  inU*rest. 

PROMOTIONS 

13420  Marquette  Avenue 
_ Elm  Grove,  Wise.  53122 _ 

FEATURES  AVAILABLE 


OFFSET  WEEELY  -  Up.sfi,te  N.Y  :  FEATURES  AVAILABLE 

gross  over  $100M :  fine  office,  plant;  _ _ _ 

long  established;  large  community  in  i  ' 

growing  area.  H.  W.  Palmer.  844  Sum-  BLACK  COLUMNIST  seeks  national 

ner  Ave.,  Syracuse.  N.Y — 13210  exposure  for  weekly  gut-bucket  social 

_ - - -  - ]  commentary  that  is  well  garnisheil  with 

IPO  „ -.1,  „  1  I  In  satire  and  soul.  Write;  “THE  GREAT 

WEEKLIES  with  gooil  rwtentuil  in  |  blaCK  HUNTER”  c/o  NEW  WORLD 

.Soutliwest.  $2.->M  do«n  includes  m^ern  NEWS  SYNDICATE.  Box  1337,  Editor 
building.  Box  1403,  Mitor  &  Publisher.  *  Publisher.  Samples. 

.SK.tCO.tST— GROWTH  .\REA— EXCLUSIVE  |  ’ 

Offset  weekly  and  job  shop  priced  near  I  POLLYTALK  FROM  NEW'  YORK 
1969  gross  which  has  doubled  5  years,  j  Polly  tells  aliout  the  fashion,  women’s 
Retiuires  $25,000  dow’n,  balance  easy,  j  interest  scene  from  New  York  for  vveek- 
Harris  Ellsworth.  Brnker.  P.O,  Box  lies.  Reasonably  pricecl.  Write:  Polly 


509,  Roseburg,  Oreg.  -97470. 


NEWSPAPERS  WAISTED^^  \ 

QUALIFIED  BUYER  seeks  information 
relative  to  purchase  of  $100M-$140M 
w'eekly.  All  replies  confidential.  Box 
1324.  Editor  &  Publisher. 

SOUTHERN  15.000  DAILY  (Chart 
Area  3  or  4).  Best  credentials  and 
price  from  well-capitalized  MBA’d 
new’spaT>erman  with  15  years"  experi¬ 
ence  all  phases.  Please  vvrite  in  con¬ 
fidence.  Box  1311,  Editor  &  Publisher. 

WANT  TO  BUY  ALL  OR  PART  inter¬ 
est  in  strong  weekly,  or  daily,  in  west 
Texas  or  New  Mexico.  Your  reply  con¬ 
fidential.  Box  1027,  Editor  &  Publisher. 

INTERESTED  IN  PURCHASE  of 
southern  Gulf  Coast  weekly  Advise  av¬ 
erage  net  and  asking  price.  Copies  an- 
nreciateil.  Brokers  welcome.  Box  1362, 
Editor  &  Publisher. 


Guerin,  15  Park  Ave.,  New'  York,  N.Y. 
—10016. 


REVIEWS  and  INTERVIEWS 
Unusual  features  on  TV.  movies  and  i 
theatre.  Critical  commentary,  candid 
interviews.  Stacy  Keach.  Sue  Lyon, 
Fritz  Weaver,  Vincent  Price,  others.  | 
Available  weekly.  Reasonable  rates.  Box  i 
1435,  Editor  &  Publisher.  i 


PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — Wor'd  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn,  N.Y.  11231 
(AC  212)  JAckson  2-6105 


PRESS-TIME  A  VAILABLE 


NEWSPAPERS  FOR  SALE 

AVAILABLE 
Newspapers,  Magazines.  Broadcast 
and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
325  W.  Park  Ave.,  Wheaton,  III. — 60187 

SMALL  DAILY  EVENING  PAPER. 
Area  3.  county-seat.  Big  industrial 
surge.  $10  million  improvement  pro¬ 
gram  under  way.  Reasonable  down  pay¬ 
ment-balance  amortizeil  15  years.  Buy¬ 
er's  proveil  ability  important.  Box  1331. 
Editor  &  Publisher. 


Editor  &  Publisher.  TIME  AVAILABLE  on  5-unit  double 

- — -  ^  width  Web —broadsheet  or  tab.  Type- 

CALIFORNIA  WEF.'KLY  by  finaneiallv  setting,  computerizeil  mail  list  and 


nualifieil  newsman.  Bo.x  1383,  Editor  & 
Publisher. 

WE  HAVE  SOLID  BUYERS  for  top 
dailies  weeklies.  Newspaper  Service  Co., 
P.O.  Dr.  12428  Pan.ama  City.  Fla — 
32401. 


mailing  service  also  available.  Bannock 
Publications,  938  Bannock.  Denver. 
Colo.— 80201. 


PRESS  TIME  AVAILABLE 
6-unit  Goss  Community  nrees  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages.  Good  press  time  avail- 


YO'UNG.  (35).  EXPERIENCF.’D  execu-  |  tabloid  pages.  Good  press  time  avail- 
tive  with  strong  sales  background  wants  j  able  every  dav  including  Weilnesdav. 
to  buv  small  daily  or  sound  week'y  w'th  i  Ready  early  September.  Bob  Schultz 
growth  potential  in  Zone  1.  Box  1439,  I  (AC  201)  766-3060.  Recorder  Pub  Co., 
E'llitor  &  Publisher.  I  Bernardsville.  N.J. — 07924. 


INTERTYPE  FOTOSETTER,  Ser.  No. 
448,  complete  with  8  magazines,  type 
fonts,  14  lenses  to  72  pt.,  quadder,  all 
late  style  features.  Will  deliver  ami 
install. 

For  further  information  contact: 
INL.4ND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 

ALL  MODELS 

Linotypes — Intertypes — Lud'ows 
PRIN rCRAFT  REPRESENTATIVES 
136  Church  Street.  N.Y.  N.Y.  10007 
INTERTYPES 

CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
(Payable  with  order! 

4-weeks  . $1.00  per  line,  per  Issue 

3-weeks  . $1.10  per  line,  per  Issue 

2- weeks  . $1.20  per  line,  per  Issue 

1-week  . $1.30  per  line. 

Count  live  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 

Air-mail  service  on  box  numbers  also 

available  at  $1.00  extra. 

I  "ALL  OTHER  CLASSIFICATIONS" 

1  (Remittance  should  accompany  clas¬ 
sified  copy  when  submitted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.  I 

I  4-weeks  $1.50  per  line,  per  Issue 

3- weeks  . $1.60  per  line,  per  Issue 

I  2-weeks  $1.70  per  line,  per  Issue 

1-week  . .  $1.80  per  line. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
;  classified  is  $3.15  per  agate  line — $44.10 
I  per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 
Eastern  Daylight  Time 
Box  numbers,  which  are  mailed  each  day 
,  as  they  are  received,  are  valid  for  1-year. 

i  E  l’tor  &  Pnhlisher 
;  850  Third  Ave.,  N.Y.,  N.Y.  10022 

^  I  AC  2121  Plata  2-7050 
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MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


INTERTYPES 

F4,  S#26o76  w/elec.  pot.  (juadder,  saw 
blower  and  feeder 

F4-4,  S4f20449  w/elec.  pot,  quadder, 
feeder,  saw,  blower,  power  shift 
G4,  S4f2S981  w/elec.  iKJt,  quadder,  saw- 
feeder  and  blower 

G4-4.  8^23719  w/elec,  pot,  blower, 
feeder.  Scar  F  quadder,  saw 
C3,  S4fl9395  w/elec,  pot.  high  speed 
'PrS,  mat  detector,  blower,  feeder 
C2,  S#22839  w/elec.  pot,  feeder,  high 
speed  ITS,  mat  detector,  blower.  Star 
F  quadder 

Monarch,  S#32215  w/elec.  pot,  high 
speed  TTS,  mat  detector.  Star  F 
quadder  blower,  feetier. 

UNIVERSAL  PTG.  EQLTPMENT  CO. 
LYNDHURST,  N.J.  07071 

_ (201)  438-3744 

GOING  NO  BANDS?  ‘.Mini-Quad’  is 
the  simple  inexpensive  method.  Infor¬ 
mation,  orders  to:  B-M  Methods,  Inc., 
Bayberry  Hill  Rd.,  Mahopac,  N.Y. — 

10541. _ _ 

INTERTYPE  FOTOSETTE'R,  new  14 
lens  camera  with  quadder.  Excellent 
newspaper  dress.  Will  divide.  West 
Bend  News,  P.O.  Box  478,  West  Bend, 
Wise.— 53095  (414)  334-3445. _ 

COMETS-COMETS-COMETS 

Late  model  Comets  complete  with  oper¬ 
ating  units.  Available  immediately.  No 
reasonable  offer  refused.  Contact:  W. 
A.  Walsmitli.  Lee  Enterprises.  Inc..  130 
E.  Second  St..  Davenport.  Iowa — 52801. 

_ (AC  319)  326-5363. _ 

PHOTON  MODEL  513.  AD-MASTER 
Ser.  No.  10,712,  tape  operate^  will 
give  sizes  up  to  and  including  i2  pt.. 
complete  with  spare  parts,  magazines, 
all  lenses  and  prisms,  and  type  disks. 
This  machine  available  for  immediate 
delivery.  Price  drastically  reduced. 

For  further  information  contact; 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060  _  _ 

■TWO  O.SCAR-FLSHER  automatic  film 
processors  in  good  condition.  Star-Ban¬ 
ner,  Ocala,  Fla. — 32670. 


M.4CHINEKY  &  SUPPLIES 


COMPOSING  ROOM 


HIGH  SPEED  TRANSMITTERS  and 
Reperforators,  Model  28,  12  matching  i 
sets  of  both  transmitters  and  reperfora¬ 
tors,  available  for  immediate  delivery,  i 
priced  for  quick  sale.  This  will  speed  ' 
up  your  composing  room  production. 

For  further  information  contact; 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 

_ (AC  816)  221-9060 _ 

FOR  SALE :  JUSTAPE,  non-mixing, 
with  automatic  hyphenation  mo<lule.  Im¬ 
mediately  available!  Composition  Sys¬ 
tems,  Inc.,  325  Central  Ave.,  White 
Plains.  N.Y.— 10606.  (914)  761-7800. 

FRIDEN  JUSTOWRITERS:  8-Pt.  Re¬ 
producers,  10  and  12-Pt.  Perforators, 
excellent  condition ;  1  Reperforator — 
Headliner  Model  880.  29  Type  fonts — 
Priced  for  quick  sale.  Kirms  Ptg.  Co.. 
Main  St.,  Avon,  N.J.— 07717.  Ph:  (201) 
774-8000. 

SACRIFICE  PRICES!  2  Friden  Repro¬ 
ducers  (No.  QM  162S6RR— $400):  (No. 
I'M  191745V — $700)  ;  two  Headliners  1- 
year  old — $650:  2-ycars  old — $350  :  25 
disks — $10  each.  Beacon  Pub  Co.,  Ac¬ 
ton,  Mass.— 01720.  (617)  26.3-3761. 

NOW!  FACTORY  REBUILT  PHOTON 
PHOTOTYPESETTERS  AT 
ATTRACTIVE  PRICES  AND  TERMS 
Factory  rebuilt  200B,  660,  713-5,  -10, 
-20  Photon  equipment  now  available  at 
extremely  attractive  prices  and  lease, 
rental  and  purchase  terms.  All  units  in 
ready-to-run  condition  and  fully  war- 
ranteed.  Call  Jim  Thompson  at  (617) 
9,33-7000.  New  or  rebuilt — Photo  does 
more  for  your  money  now  that  your 
money  has  to  do  more  for  you. 

FOR  A  LIFE-TIME  OF  QUALITY  re¬ 
production  use  jm.  Duralumin  Base. 
Ask  Jack  Moore,  R/T.  Medina.  Ohio. 

For  SALE:  ELEKTRONS 

I  Excellently  maintained.  Fully  equipped 
for  TTS.  Available  in  near  future.  Any 
reasonable  offer  will  be  considered. 

'  Write  Box  1421,  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 


MAILROOM  EQUIPMENT 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


25"  CANVAS  MAIL  CONVEYOR- 50‘  .  r-  i  •  r 

(motorized)  40'  s^i  mail  table  w/19''  j  The  Largest  SelectioD  ot 

rollers  (motorized)  Zt 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address — 


'ip  Code 


Authorized  by 


Cl«u!fi  cation 


rollers  (motorized)  I 

UNIVERSAL  PTG.  EQUIPMENT  CO. 

LYNDHURST,  N.J.  07071 
(201)  438-3744 

MODERNIZE  YOUR  MAILROOM 

Complete  package:  2  to  3  year  old  | 
Cutler-Hammer  e<iuipment  in  perfect  i 
condition :  1  press  connection  with  ! 

motor:  24-ft.  vertical  conveyor  run:  I 
55-ft,  horizontal  conveyor  run:  2  corner  j 
units:  4  section  drives  :  1  delivery  table  i 
with  corner  unit  head:  1  21-ft.  roller  I 
top  conveyor  with  motor :  1  17-ft.  belt 
conveyor  with  bundle  turner  and  safety-  ; 
end  enclosure  with  motor:  1  17-ft.  belt 
conveyor :  2  extendable  gravity  truck- 
loaders.  Package  deal :  $15,445.  Call 
Joseph  L.  Youngblood  (AC  609)  345- 
1111. 


MATERIAL  FOR  SALE  ^ 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  NatT  Publish¬ 
es’  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010, 


j  MISCELLANEOUS  MACHINERY 

I  FOUR-MAGAZINE  LINOTYPE.  Model 
i  31,  Model  V  Hi-Speed  Intertype,  both 
I  very  good  condition  with  jxjts  and  TTS 
I  keyboards:  Model  C  (SM)  Intertype 
i  with  three  main  plus  side  magazine 
'  $500)  :  Goss  Heavy  Duty  Mat  Roller: 
j  Hammond  Thin-Tyjie  Glider  Saw:  APS 
Former  Scorcher:  Hammond  R-4  Radial 
'  Router;  Richardson  M-2B  Semi-Curved 
I  Plate  Router :  Galleys,  turtles,  nine 
column  chases.  Billy  A.  Robertson.  The 
I  Staunton  Leader,  P.O.  Box  59.  Staun- 
!  ton,  Va.— 24401.  Ph:  (703)  886-6266. 


I  FOR  SALE— Intertype  Model  V  #24194 
$3,250:  Comet  Linotype  #177  $2,350: 

I  Linotype  Model  5  Ser.  #55125  $1,000: 
Linotype  Model  30  Ser.  #68213  $7,000; 
Linotype  Model  30  Ser.  #51616  $2,000; 
Linotype  Model  32  Ser.  #53947  $1,000; 
Hammond  Glidder  Model  #G-4  Ser. 
#2995  $400;  Hammond  Model  #R-4B 
Radial  Router  #1350  $400  ;  Hammond 
Make-Up  Table  $400:  Ludlow  Model 
9G  #3573  $4,000:  Hammond  Plate 

Shaver  Model  S-8B  $1,900;  Elrod  Model 
I  E4269  $2,500 ;  Hammond  Thin  Type 
Glider  Automatic  Saw  Ser.  #1029  $1,- 
800 :  24-page  Duplex  Standard  Tubular 
press  with  balloon  former  plus  all  stero- 
equipment — make  an  offer.  This  equip¬ 
ment  excellently  maintained  by  award¬ 
winning  newspaper.  Available  Nov.  2 
— going  offset :  detailed  price  list  avail- 
I  able.  Contact  V.  Duffy  or  L.  Jerichow, 
I  Mexico  Ledger.  Mexico.  Mo.  65265. 
Telephone  314-581-1111. 


ARE  YOU  LOOKING  FOR  A 
LINOTYPE  COMET  W/TTS  UNIT? 
Or  how  about  an  Intertype  G4/4  with 
Selectro-Matic  Star  Quadder?  We  have 
those  plus  five  other  Linotypes  and 
I  Intertypes  for  sale  at  a  very  reason- 
I  able  price;  we  also  will  have  our  com- 
I  plete  composing  room,  sterotype  and 
1  press  equipment  including  a  20-page 
I  Goss  tubular  available  in  early  October. 
All  equipment  is  presently  producing 
and  in  good  condition. 

THE  DAILY  PRESS 
122  W.  ,3rd  St..  Ashland.  Wise.— 54806 
Ph:  (715)  682-2313 


Color  Flexible  Metropoli¬ 
tan  Rotary  Newspaper 
Presses  in  the  U.S. 

GOSS  IlEADLINllRS 
HOE  COLOR  COXVERriBLES 
SCOTT  HI-SREED 

Available  through: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

I  720  Cherry  Street 
Kansas  City,  Missouri  64108 
816  221-9060 

Write  or  Call  for  Details 

2- UNIT  GOSS  COMMUNITY  PRESS 
In  excellent  condition,  complete  with 
folder  and  Baldwin  water  circulator — 
’as  is,  where  is’ — $25,000.  Inspection  re¬ 
port  available;  press  available  ui>on  in¬ 
stallation  of  larger  press.  Contact  Jesup 
Sentinel,  Jesup,  Ga. — 31545.  (AC  912) 
427-4246. 

HOE  Cktior  Convertible  Press  (1934) 

C-H  Newspaper  Conveyors 
CLINE  REELS  &  PASTERS 
WOOD  PONY  AUTOPLATE’S 
STA-HI  MASTER  FORMERS 

BEN  SHULMAN  ASSOCIATES 
I  60  E.  42nd  St..  N.Y.  17.  N.Y.  0X7-4690 

I  THREE  UNIFLOW  2:1  FOLDERS 
!  Double  delivery,  23-9/16"  cut-off,  in 
very  good  condition  Available  Oct. 
1970.  Make  offer  to  Roch  Desjardins, 
LaPresse,  7  St.  James  St.  W.,  Mon¬ 
treal,  Quebec,  Canada,  Ph :  (514)  874- 
6880. 

GOSS  HEADLINER 

4- Units,  two  color  cylinders,  paper  rolls 
sn  each  end,  22%"  cut-off,  60,000  per 
hour.  A  C  unit  drives. 

GEORGE  C.  OXFORD 
Box  8483  Boise.  Idaho — 83707 

FOR  SALE: 

SEVER.YL  EOTOGR-tVlT.E  MAt'llIXES 
Albertina,  Cerutti,  Koebau,  Goebel 
Also  auxiliary  machines  for  job  print¬ 
ing,  magazine  and  packaging  printing. 
All  machines  are  still  running  and  in  a 
very  good  condition.  For  sale  at  short 
sight  and  at  low  prices.  Inquiries  to: 
Theodor  Walch,  P.O.  Box  108,  8032 
Grafelfing,  West  Germany.  Telex  5-23 
024,  West  Germany. 

^'sTEREOTYPifwU^^ 

R.  HOE  MONARCH  II  mat  roller 
GOSS  45  S  mat  roller 
PREMIER  STA-HI  flat  back  shaver 
STA-HI  Master  scorcher 

5- TON  NOLAN  remelt  (gas)  agitator, 
meltevator,  auto  pour,  water-cooled, 
conveyor 

3- GLIDER  SAWS  140  pica  gauge,  car¬ 
bide  blade 

3-HAMMOND  Thin  Type  with  carbide 
blade 

UNIVERSAL  PTG.  EQUIPMENT  CO. 
LYNDHURST.  N.J.  07071 
i  (201)  438-3744 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Till  Forbidden 


PERFORATOR  TAPE  LYNDHURST.  N.J.  07071 

- - - - - -  .  (201)  438-3744 

NOW  STATIC-FREE  perf  tapes  at  our  1  _ 

same  prices— lowest  in  U.S.A.  All  col-  trr  Jiv'rcrk  nwiv 

ors.  Top  quality.  !  WANTED  TO  BU\ 

Call  or  write:  I  ' 

PORTAGE  (216)  PO  2-3555  1  HOLLST/^D  for  Fairchild 

25  E.  Exchange  St..  Akron.  Ohio  44308  Sngham'lN^a’l^ 

28379,  Ph:  (919)  997-3111. 


Mail  to: 


PRESSES  &  MACHINERY  Cheshire  mailing  machine  for 

newspaper.  One  up  head  acceptable. 
newspaper  40-PAGE  ROTARY  Bruce  Sagan.  Economist  Newspapers, 
press — Crabtree  10/50;  new  1963.  Five  5959  S.  Harlem.  Chicago.  HI. — 60638. 


PUBLISHER  •  tSO  ThirB  Avenue  •  New  York,  New  York  10022 


unite,  two  colour  half  unite,  together  |  (312)  686-8800. 

with  all  auxiliary  equipment — available  - - — - — 

early  1971.  Full  details:  Works  Man-  1  4-UNIT  GOSS  COMMUNITY  or  News 
ager,  .South  China  Morning  Post,  Ltd.,  I  King  offset  press.  Box  1405,  Editor  & 
1/3  Wyndham  St.,  Hong  Kong.  Publisher. 
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CONTROLLER 

Southern  Newspaper  Croup  |  of  weekly  imblications — 50.000  circula-  Florida.  $125  plus  commission.  Send  j 

Our  growing  company  needs  an  exper-  tion.  Complete  background  of  carrier  1  resume  to  P.O.  Box  1400,  Lake  Wales,  , 
ienced  accounting  executive  to  handle  |  systems  essential,  direct  mail  experi-  Fla. — 33853.  I 

all  accounting  functions  for  several  ^  ence  helplul.  Zone  5.  Start  over  $10,000  — —  - ' 

daily  newspaiiers.  This  individual  will  |  plus  liemNfits  $13,000  within  two  years.  $i',o  00  PER  WEEK  plus  bonus  auto 
report  directly  to  the  inesident,  and  |  Come  srow  with  a  dynamic,  solid  com-  expense,  vacations,  iAsurance,  beautiful  , 
must  be  able  to  travel.  Must  have  sev-  i  imny.  Our  employees  know  of  this  ad.  climate,  modern  facilities  merit  raises,  , 


CIRCULATION  MANAGER  for  group  '  AI)  SALESMAN  for  weekly  shopper  in  ! 
of  weekly  imblications — 50,000  circula-  Florida.  $125  plus  commission.  Send  j 


must  be  able  to  travel.  Must  have  sev-  pany.  Our  employees  know  of  this  ad. 
eral  years  exi>erience  in  newspaper  ac-  1  Write  Box  1415,  Editor  &  Publisher. 


counting;  CPA  desirable.  Send  resume,  zoNE  4  growing  (12,000)  daily  wants 
salary  r^uirements  and  references  to  I  circulation  manager  —  not  executive. 
Box  13i7,  Editor  &  1  ublisher.  i  (j.whI  town  —  modern  plant.  Excellent 


plus  .  .  .  for  top  retail  advertising 
salesman  experienced  in  daily  news- 


EXECUTIVE  NE'EDBTD  by  year-end  for  future  ai 
media  marketing  and  research  program  paiiers.  li 
sponsored  by  long-established  Washing-  Publisher, 
ton-based  national  trade  association. 

Successful  applicant  will  have  advertis-  - - 

ing  and  marketing  know-how.  ability  to  (’.LASS 
organize  and  ‘  sell  memlierships  and  - - 

work  with  research  fii-ms.  Headquarters  •PHnMir  pnrnvr  siTPE-Rvicnp  - 1 - - - a - ■■  j— J 

likely  to  be  in  Chicago.  Good  salary,  ,  PHOhiE  ROOM  SUPERVISOR  seeks  experienced  career-minded 

benefits  and  growth  imtential.  Send  metropolitan  daily  (Zone  2)  is  women  s-social  e<Jitor  able  to  deal  with 

resume  in  confidence  to  Box  1375,  Edi-  ^  seasoned,  exiierienced  per-  peoide  and  run  S-gal  department:  37%- 

tor  &  Publisher  t“ae  over  supervision  and  also  hour  week.  Fine  opportunity  for  right 

- - - - organize  sales  program  in  its  ’phone  person.  Excellent  section  of  country. 

r-iiipp  PTXTAxfVi,  I  cc-PTr-PD  'S  excellent  opportunity  Uood  fringe  benefits.  Send  complete  de- 

mi,  I  ,  ^  f”''  the  right  person.  Box  1379,  Editor  tails  including  salary  requirements  to 

The  Charleston.  West  Virginia  news-  &  Publisher.  Hox  1325.  Editor  &  Publisher, 

papers  need  a  comptroller-treasurer  well  rf  A“c^TWirn  ah  mavapvp  _ 

s”J.‘"„sr'."nTSSfu£.';  Zm  ir'yt  i?;-  reporter-m^,.  i. 

ent  and  future.  Inquiries  kept  confi-  details  experience  ai>-  sired.  Job  opening  Dec.  1.  No  place  for 

dential.  plications  held  in  strictest  confidence,  beginner;  want  well-rounded  person  for 

Write  to:  1363,  Eilitor  &  Publisher.  top  reporting  spot.  Degree  preferretl. 

John  F  McGee  hut  not  required.  Ideal  location  for 

NEWSPAPER  AGENCY  CORP.  niSPf  4V  Ant/K'ni'isixr'  family  in  Southern  Oregon,  where  out- 

1001  Virginia  Street  East  Ui^tLeAl  AUr  teix  t  door  activities  abound.  Uncrowded  re- 

Charleston,  W'est  Va.— 25330  - - -  away  from  metropolitan  glut. 

- WORKING  advertising  display  manager  Good  Salair,  benefits.  S^d  complete 


ijKjnct  •*  growing  uaiiy  waiiia  j  i»aiesriiuii  eAperieiiceix  in  tiuuy  news-  i 

circulation  manager  —  not  executive.  ;  paiier  operation.  Forward  resume  in  ! 
GimkI  town  —  mcKlern  plant.  Excellent  i  strict  confidence  to  Box  1402,  Editor  j 


future  available  with  larger,  sister  &  Publisher, 
paiiers.  Reply  to  Box  14  45,  Editor  &  ! 


CLASSIFIED  ADVERTISIISG 


EDirORIAL 

SUBURBAN  DAILY  NEWSPAPER.  ! 
over  35,000  circulation  southeast  Penna.,  1 
seeks  experienced  career-minded  I 


dential.  Plications  neiii  in  strictest  connuence.  beginner:  want  well-rounded  person  tor 

Write  to:  1363,  Eilitor  &  Publisher.  top  reporting  spot.  Degree  preferretl, 

John  F  McGee  hut  not  required.  Ideal  location  for 

NEWSPAPER  AGENCY  CORP.  niSPf  4V  Ant/K'ni'isixr'  family  in  Southern  Oregon,  where  out- 

1001  Virginia  Street  East  Ui^tLeAl  AUr  teix  t  door  activities  abound.  Uncrowded  re- 

Charleston,  West  Va.— 23330  - - -  away  from  metropolitan  glut. 

- WORKING  advertising  display  manager  Good  Salary,  benefits.  S^d  complete 

J.  .^4.:^^  for  weekly  newspaper— Zone  1.  Good  i^sume  to  Harry  Elliott,  Courier  P  O, 

I  rOClUCTlOn  tnc^inoor  pay,  top  benefits,  excellent  opportunity  Box  1468,  Grants  Pass.  Oreg.  9^526. 

AXTT>A  D  u  T  .  .  «•  -a.-  for  kno w ledgcable,  industrious  and  ere- - 

..h„d  Bok  1.70,  EJRor  .  Rkl,.  ABM  EDITOR 

man  capable  of  evaluating  newspaper  - — — -  —  -  The  Sandusky  (Ohio)  Register  neetls  ar 

production  department  costs,  equipment.  „  ADVERTISING  SALESMAN  aggressive,  experienced  newsman  tc 

methixls,  etc.  Must  have  abi'ity  to  write  Retail  advertising  department  of  states  ;  head  up  a  10-man,  5-county  area  desk, 
effectively.  Moderate  travel  retiuired.  largest  newspapers  has  opening  for  ex-  j  Excellent  salary  with  a  company  which 

T.,  _ ...  „  .  .  ..  ,  perienced  salesman,  12-person  staff :  two  ,  truly  appreciates  enthusiasm,  imagina- 

The  position  offer.s  interesting  and  di-  more  years’  experience  can  receive  tion  and  dedication.  Send  reply  to  N 
versified  work  and  :in  excellent  career  gooil  starting  salary  plus  attractive  F.  Rau,  Publisher, 
opportunity  for  qualified  person.  *1,  hinefits.  Write  or 


for  weekly  newspaper— Zone  1.  Good  Jfsume  to  Harry  Elliott.  Courier  _P.(5. 
pay.  top  benefits,  e.xcellent  opportunity  1468,  Grants  Pass.  Oreg.  9i526. 

for  knowledgeable,  industrious  and  ere- - 

ative  ad  man.  Box  1370,  Editor  &  Pub-  \RE\  EDITOR 

lisher. -  Sandusky  (Ohio)  Register  neetls  an 

ADVERTISING  SALESMAN  aggressive,  experienced  newsman  to 


Write  to  Peter  P.  Romano.  Director  of  phone:  Personnel  Mgr.,  Newspaper  r7v-r>TDr>TirxTc.Tr-r,  » xr  r  w 

Prmluction  Dept.,  ANPA/RI.  7.-)0  Third  Agency  Corp.,  P.O.  Box  2993,  Charles-  EXPERIENCED  NEWSMAN  for  Wis- 
Avenue,  New  York,  New  York.  10017  ton  West  Va.— 25330.  consin  s  most  mixlern  offset  plant— 28,- 

furnishing  full  particulars  of  education  '  aD  SALES  REPRESENTATIVE~  Want 'Temlirr  wi‘th‘"ideai*’'  com^t^ve 

experience  and  salary  requirements.  All  ^ew  onening  for  experienced  ad  s-i'es-  ''‘f"  loeas.  comiwmive 

replies  will  he  held  in  strict  confiilence  opening  lor  e.xperienteu  au  s.i  es  drive:  ability  to  plan,  direct  staff  of 

lepiies  will  be  held  in  stmt  conhilence.  man  neetled  to  handle  established  ac-  jq  city-side;  editing  with  word  sense. 

- - - - - - - -  P®"'  business  lor  digger  for  facts,  demand  thorough, 

f'tm  t  t  i  ATtilX  Chicago  s  Southwestern  .-rUburb  s  fast-  clean  reporting,  careful  efliting;  pic- 

l.lKl.I.l  I.AilUy  est-growing  newspaper  group.  Salary  ture,  feature,  layout-conscious.  Fine  op- 

'  plus  ctmmission  and  expenses.  All  com-  portunity,  young  staff:  family  town. 

MAJOR  DAILY  WANTS  1’“"^  benefits  including  paid  holidays  details  to  Managing  Editor. 

CIRCULATION  SUPERVISOR  ?nd  vacation.  If  you  re  willing  to  grow  Janesville  Gazette,  Janesville.  W'isc.— 

The  Detroit  News— Numlier  One  daily  '“st  with  an  excellent  company  and  ,1^354,1; 

in  the  nation’s  fifth  largest  metropolitan  j  ®  •  **  yourself,  let  us  _ _  _ 

area — needs  a  circulation  pro  to  help  in  Downers  Grove,  III:-  a  t  cepAx.^i:' 

manage  the  largest  home-delivery  staff 

of  any  daily  newspaper  anywhere.  Newspapers,  _00  Mam  OPPORTUNITIES 

You'll  have  n  te.am  of  noiirhlioi-hoorl  die.  ^t..  Lemont,  Ill. — 60439.  Growing  western  daily— 2.->, 000  circula- 


largest  newspapers  has  opening  for  ex-  j  Excellent  salary  with  a  company  which 
perienced  salesman,  12-person  staff  :  two  truly  appreciates  enthusiasm,  imagina- 
or  more  years’  experience  can  receive  tion  and  dedication.  Send  reply  to  N. 
goo<l  starting  salary  plus  attractive  F.  Rau,  Publisher. 

bonus.  All  fringe  benefits.  Write  or  _ _ _ 


furnishing  full  particulars  of  education. 


-  -  - . =  — ;  .  . . .—  -  ad  SALES  REPRESENTATIVE 

experience  and  salary  requirements.  All  New  opening  for  experienced  ad  sales- 
replies  will  be  held  in  strict  confidence,  man  nee<ied  to  handle  established  ac- 


CIRCLl  LATlOy 


MAJOR  DAILY  WANTS 
CIRCUL.\TION  SUPERVISOR 


of  any  daily  newspaper  anywhere. 
You'll  have  a  team  of  neighborhood  dis- 


EDITORIAL  STAFF 
OPPORTUNITIES 

Growing  western  daily— 25,000  circula¬ 
tion — needs:  deskman,  general  staff  re- 


trict  manager  personnel  working  for  .ADVERTLSING  REP  for  well-equipped  tion — needs:  desKman,  ge^ral  stait  re- 
you.  The  chance  to  be  with  a  leader.  Florida  offset  shopper.  Must  be  exper-  ixirter.  sports  staff  man.  Good  salaries. 
Excellent  fringes.  Good  salary.  You’ll  ienced  in  sales,  layout,  and  able  to  ac-  excellent  fringes,  interview  expense, 
get  a  company  car  plus  all  the  growth  cept  responsibility.  You’ll  be  proud  to  inoving  expense.  Outstanding  recrea- 
opportunity  you’re  seeking.  Send  us  a  represent  us!  Confidential.  Write  Box  tional  area.  No  smog:  no  fre^vays.  Ke- 


letter  plus  a  complete  resume  stating  1400.  EMitor  &  PiiVilisher. 

^262,  Editor  .•■.2.000  AWARD-WINNING  offset  daily  I  “  *  u.i.ic.k^. . 

&  1  uhlisher. _ _ imme<liate  ojiening  for  experienced  I 

MILITARY-ORIENTED  d'splay  advertising  salesman  strong  ini  MANAGING  EDITOR:  Award-winning 

PERIODICALS  PUBI  ISHFR  sales  and  layout.  Top  wages,  attractive  county-seat  weekly  newspapers  pub- 

seeks  proven  producer  for  middle  man-  i^eentive  plan,  B’ue  Cross-Blue  Shield  !  lished  in  modern  offset  plant.  College 
agement  slot  on  aggressive  circulation  ^‘^l^ndents.  Outdoor  ]  community,  over  100  lakes  in  county, 

sales  team.  Prefer  military  background  I’i'.ra'life.  modern  luogressive  community  Send  resume  and  salary  requirements  to 
and/or  experience  with  military  market  r>  ^  to<lay  I  Don  Rucknam,  (loneral  Manager.  Steu- 

and  familiarity  with  magazine/newspa-  141-,  Editor  &  Publisher,  >  ben  Ptg.  Co.,  Angola,  Ind.  46i03. 

per  circulation  sales  problems.  The  per- 
son  we  seek  is  probably  a  college  grad  ' 

currently  employed  in  one  of  the  above  r.lH I  (fRI AL  r.lfl  I  (fnlAh 

areas,  earning  five-figure  money,  with  - — - - — ^ ^ — ——  - - — - — - 

a  desire  for  more  opportunity  in  a 

growth  company.  Our  candidate  will  be  IHI  MM  ■  Bl 

making  middle  to  top  level  wholesale  ■  I B  I  ■  ■  B  V  wM  I  B  ™  ■ 

and  retail  contacts  as  well  as  continu-  I  II  I  Bill  B  IV  BV  ■ 

ing  to  develop  and  train  strong  existing  I  I  IB  III  Iff  ■ 

commission  sales  force  in  ten  (10) 

Western  states;  also  will  be  re.spon^sibie  Reporters,  copy  editors,  sports  reporters 

for  servicing  house  accounts  and  should  ..7  ..  a  •  t  ■ 

not  be  afraid  of  hard  work  or  dirty  I  With  College  Of  professional  experience: 

hands.  Reply  in  confidence  to  Mr.  1 

.Schrmpf,  Army  Times  Publishing  Co.,  i  We  art'  expiiDclinc  oul’  iiew  acqui.sition  in  Chicago’s 

475  School  St.,  S.W.,  Washington,  D.C.  i  ^  o  i  i  x.t  i  i  •  r  ”  i 

EXPANDING  GROUP  of^aii-mciium  '  Soutluveslein  Submljs.  W  e  are  looking  for  people 

size  dailies  is  creating  an  additional  I  wlio  want  to  help  piit  it  altogether.  Send  rcsume  to: 

position  for  a  circulation  consultant-  a  a  o 

administrator.  Must  be  well-versed  in  !  i  a 

all  ])hases  of  circulation  sales.  Travel  RlCk  Fri6dmdn,  EclitOridI  Dir6CtOr 

throughout  the  U.S.  will  Ire  exciting  ^  ^ 

PADDOCK  CRESCENT  NEWSPAPERS 

for'a’^futu're"fn%he  'clrculatiolT  pr<^  200  Main  Street  Leitiont,  Illinois  60439 

fession.  Send  complete  resume — con-  , 

fidential.  of  course-  to  Box  1448,  Editor  I  .  r-  7  /-i  ^  •.  r-  i 

&  Publisher.  F.qual  Opportunity  Employer  ^KIKtKKKKI^ 


plies  in  strict  confidence.  Box  1382, 
Editor  &  Publisher. 


EDITORIAL 


ben  Ptg.  Co.,  .\ngola,  Ind. — 46703. 


EDITORIAL 


nueniiai.  oi  course-  to  oox  ms,  iLUiior  .j-.  ?/-,  a  -a  r?  I  i 

&  Publisher.  F.tptal  Opportunity  Employer] 

EDITOR  3c  PUBLISHER  for  September  26,  1970 


'STOP  LOOKING!" 

Reporters,  copy  editors,  sports  reporters 
with  college  or  professional  experience: 

We  are  expanding  onr  new  acquisition  in  Chicago’s 
Sonthweslern  Snhnrhs.  W’e  are  looking  for  people 
wlio  want  to  help  put  it  altogether.  Send  resume  to: 

Rick  Friedman,  Editorial  Director 

PADDOCK  CRESCENT  NEWSPAPERS 

200  Main  Street  Lemont,  Illinois  60439 


EDITOR  for  offset  weekly  in  Eastern 
New  England.  Excellent  possibilities  to 
display  ingenuity  in  gathering,  present¬ 
ing  news.  Top  wages  and  benefits.  Send 
resume  to  Box  1366,  E’ditoc  &  Pub- 
lisher.  _ _ 

The  Name  Of  The  Game 

QUALITY 

tVutstanding  Zone  2  medium-sized  daily 
and  Sunday  seeking  fully  experienced 
reporters,  deskmen,  sub  editors  for  key 
siKjts  in  operation  where  quality  is  the 
name  of  the  game,  and  excellent  pay, 
l)enefits  and  recognition  are  the  trophies 
for  those  who  make  the  team.  Box  1401, 
Editor  &  Publisher. 

FLORIDA’S  second  best  newspaper — 
and,  yes  we  do  try  harder — is  looking 
for  an  experienced  reporter  to  join  our 
aggressive  news  team.  Equally  strong 
on  features,  hard  news  and  in-depth  in¬ 
vestigation  copy.  Resume  and  clips.  Box 
1387,  Editor  &  Publisher. 

EDITOR 

for  well-established 
Fairfield  County  (Conn.)  Weekly 
Applicant’s  experience  must  include 
editorship  of  one  of  nation’s  best  week¬ 
lies  or  small  dailies.  Must  Ije  able  to 
lead  and  inspire  small,  but  talented 
staff  while  excelling  in  typography  and 
makeup.  Must  also  be  capable  of  han¬ 
dling  and  directing  interpretative  and 
investigative  reporting.  Salary:  $15,000 
to  start,  plus  liberal  benefits  ...  a 
truly  outstanding,  long-range  oppor¬ 
tunity  for  the  right  person.  Write  Box 
1398,  Editor  &  Publisher. 

IMMEDIATE~W]^ING!  Are  you  a 
seasoned,  still  eager  newsman  looking 
for  advancement?  Lively,  interesting 
afternoon  paper  of  17,000  in  university 
city  and  great  outdoor  area  nee<ls  city 
editor.  Must  know  make-up  and  be  able 
to  direct  staff.  Good  working  conditions 
and  salary.  Write:  Managing  Editor, 
Idaho  State  Journal.  P.(}.  Box  431, 
Pocatello,  Idaho — 83201. 

EDITOR ;  weekly ;  city  5,000.  Beautiful 
Southwest ;  perfect  climate.  Modern  off¬ 
set  plant.  Write  full  resume  to  P.O. 
Box  15022,  Phoenix.  Ariz. — 85018. 

SPORTS  WRI'fER— No.  2  position  on 
fast-pace<l,  mo«lern-day  newspaper.  Em¬ 
phasis  on  school  sports,  but  opportunity 
to  cover  Giants,  Jets,  Knicks,  Mets, 
Yanks.  Rangers,  too.  Contact:  Eilw.  D. 
Casey,  Editor,  Daily  Ailvance,  Dover, 
N.J.— 07801. 

iM.MEDIATE“~OPENING  for  swing 
;  deskman  to  handle  wire,  city  desk  on 
Central  Penna.  daily.  Box  1430,  Editor 
^  &  Publislier. 

REPORTER,  general  assignment,  ex¬ 
perienced  :  must  be  gootl  with  people : 
solid  references:  city  desk  future. 
Write:  T.  E.  Hayer.  Associate  Editor, 
Naples  Daily  News,  Naples,  Fla. — 
33940. _ _ 

!  THE 

j  DESKMAN 

I  we  neefl  is  happy  in  his  present  job; 

1  enjoys  iiolishinK  copy  and  writing  an 
I  inspired  headline;  takes  pride  in  lay- 
I  out,  contributes  ideas  for  stories ;  will 
join  our  staff  only  if  convince<l  we  offer 
more  opportunity  and  a  brighter  future. 
Is  this  you?  Find  out  by  writing  Box 
1444,  Editor  &  Publisher.  Area  2 — 
35.000  a.m.  daily — outstanding  city.  Ex¬ 
cellent  salary,  benefits,  plus  moving 
al  lowance. _ 

ESTABLISHED  ENGLISH-JEWISH 
weekly  in  Miami.  Florida,  has  editorial 
opening  for  experienced  journalist. 
Jewish  Floridian,  P.O,  Box  2973,  Mi¬ 
ami,  Fla.— 33101. 

REPOl^TER  WANTED  by  20.000  circu- 
lation  Midwestern  daily.  Police  and 
civic  beat,  with  opixirtunity  to  cover 
all  government  iKxlies  in  27.000  popu¬ 
lation  Midwestern  city;  feature  assign¬ 
ments  and  investigative  reporting  part 
of  job.  Write  Box  1438,  Editor  &  Pub- 
hsher. _ 

FREE  PLACEMENT  SERVICE 

D.AILY  NEWSPAPERS 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
'  340  Main  St.  Room  527 

Worcester,  Mass. — 01608 
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Positions  Avaiisbie  Positions 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS  | 

EDITORIAL  EDITORIAL  HRESSME^—STEREOTYFER  >  qillCO  •  •  • 


GOVERNMENTAL  AJTAIRS  reimrter 
wanted  for  asgressive  morning  daily. 
Should  understand  government  from 
city  hall  through  courthouse.  E'xcellent 
opportunity  with  growing  newspaper. 
Hospitalization,  insurance,  profit-shar¬ 
ing.  retirement  plan.  Lakes,  hunting, 
wide  variety  of  leisure  and  cultural 
activities  l)Oth  at  home  and  nearby 
major  Texas  cities.  Excellent  schools. 
Write:  Editor,  Temple  Daily  Telegram, 
Temple,  Texas — 76501. 


SOUTHERN  CALIKORNL\ 

Small  Southern  California  offset  daily 
needs  a  versatile  editor  who  has  imagi¬ 
nation,  likes  clean  air,  doesn’t  need  to 
be  too  close  to  a  large  city,  can  write, 
can  direct  a  staff  and  will  take  pride 
in  his  product.  $200-a-we»-k  minimum. 
Send  complete  information  to  Box  1408, 
Elitor  &  Publisher. _ 

REPORTER  for  1.5,000  afternoon  daily 
in  Northwestern  Ohio.  Fine  working 
conditions  and  good  starting  pay.  No 
exiierience  nei'essary  if  graduate  of  ac¬ 
credited  J-.''chot)l.  If  interested,  write 
to  Gordon  C.  I)ix.  Publisher.  Crescent- 
News,  Defiance,  Ohio — 4.5512. 


COPYREADER 


Major  Northeastern  daily  seeks 
aKJ^ressive,  questioning?  copy  e<litor. 
I:l\I)erience  abroad  or  with  foreipn 
news  helpful,  though  not  essential. 
Please  send  full  resume  to  Box 
1450,  Editor  &  Publisher. 


WRITER-REPORTER  for  we<‘kly  trade 
publication,  N.Y.C.  Seasoned  newspaper 
exi>erience  preferred.  Rapid,  accurate, 
newsy  writing.  e<liting.  ‘phone  inter¬ 
views.  and  meeting  coverage.  Ability 
to  handle  variety  of  stories.  Sf>me  color¬ 
ful.  some  slightly  te<’hnical.  S|>eed  and 
professional  copy-e<liting  essential.  Non- 
smoker.  Excellent  opix)rtunity  —  fine 
^lary.  liox  1442,  E<Iitor  &  Publisher. 

expf:rienced  reporter 

AND  SPORTS  DESKMAN  NEEDED 
These  two  oixmings  wi’l  complete  staff 
of  one  of  South’s  top  newspaper  combi¬ 
nations.  (i<K)d  pay — excellent  fringe 
benefits — secure  future  for  lK)th  with 
exi>erience  to  do  the  jol>s  in  a  fast¬ 
growing  industrial  city  of  over  170,000. 
The  State  Capital  home  of  LSU — an 
ideal  community  in  which  to  work. 
Write:  Mrs.  Charlotte  Crowell.  Person¬ 
nel  Mgr.,  State-Times  &  Advocate, 
Baton  Rouge.  Lji.-  T0H21.  giving  i)er- 
sonal  data,  education,  experience  and 
references, 

WOMEN’S  EDITOR — Zone  9,  p.m.  daily 
growing  area.  Experience,  feature  flair 
desire<l.  Send  resume,  including  salary 
needs,  to  Box  1421,  E<litor  &  Publisher. 


EDITOR-REPORTER 

Fully  trained,  experienced 
reporter  and  writer  for  na¬ 
tionally  circulated  Wash¬ 
ington  business  newsletter. 
Should  have  lively  interest 
in  business  and  business 
news,  and  ability  to  an¬ 
alyze  and  interpret  the 
news.  Salary  open.  Liberal 
fringes.  Must  be  willing 
to  live  in  Washington, 
D.  C.  area.  Excellent  op¬ 
portunity. 

Write:  Box  1434, 

Editor  &  Publisher. 


PRIZE-WINNING  WEEKLY  with  guU 
wants  sharp  young  assistant  to  write, 

edit.  Intelligence.  willingness  and 

ability  (to  t)erform  or  learn)  are 

musts.  Pay  good,  future  excellent.  Pub¬ 
lishers  in  mid-30’s.  Retirement  com¬ 

munity  close  to  Mexico,  Tucson.  Moun¬ 
tains.  Green  Valley  (Ariz.)  News. 


FREE—LA’SCE 


FREE-LANCE  REPORTER  mainly  to 
do  interviews  for  club  magazine  in 
<iowntown  Chicago.  Two  or  three  brief 
stories  a  month.  Good  pay — professional 
standards.  You  must  have  had  some 
e.xperience.  Flexible  hours.  Ideal  for 
graduate  student  or  working  mother. 
Box  1410,  Editor  &  Publisher. 


OFFSET  FERSO^^EL 


DEPARTMENT  FORE'MAN  possibility 
for  the  right  offset  stripper-cameraman 
for  4-color  and  B/W  work  of  excellent 
quality.  Commercial  plant  in  beautiful 
university  community.  News-Review 
Pub.  Co.,  Moscow,  Idaho — 83843. 


SMALL  DAILY  needs  supervisor  for 
photosetting  and  page  paste-up.  capable 
operating.  Mergenthaler  Superquick. 
Contact  Lew  Williams.  Daily  News 
Box  79,  Ketchikan,  Alaska — 99901. 


MISLELLAyEOLS 

OPENINGS  IN  PENNSYLVANIA-  all 
tyi>es.  Write  Pennsylvania  Newspaiicr 
Publishers’  Association,  2717  N.  Front 
St.,  Harrisburg.  Pa. — 17110. 


MACHINIST  —  Permanent  situation. 
Need  someone  experienced  on  Elektrons, 
F'airchild  tape  operation,  regular  Lino- 
tyi)e  machines,  Ludlow,  etc.  This  news¬ 
paper  offers  excellent  fringe  benefits 
including  Blue  Cross,  Blue  Shield,  Major 
Medical  coverage,  vacations  and  other 
advantages.  Union  or  eligible.  W'rite 
W'.  Z.  Thompson,  General  Foreman. 
Lexington  Herald-Ia'ader  Co.,  229-239 
W.  Short  St.,  Lexington,  Ky.  40507. 


OPERATOR  with  floor  experience:  old. 
establishes!  6-person  job  shop  ;  exce’lent 
equipment.  Top  wages,  hospitalization, 
insurance  and  retirement.  Ideal  cli¬ 
mate.  Advancement  opimrtunity.  Ros¬ 
well  Printing  Co.,  Roswell.  N.M. — 
88201. 


PHOTON  200  OPERATORS  and/or  713 
Technician  to  work  in  non-union  com¬ 
mercial  shop  in  large  metropolitan 
printing  center.  Box  1248,  Editor  & 
Publisher. 


MACHINlST-OPKRATOit  for  Central 
Florida  .5-day  afternoon  daily.  Box  1410, 
Editor  &  Publisher. 


FRESSMEy—STEREOTlPERS 


PRESSROOM  FOREMAN 
New  England  daily;  30.000  circulation; 
letterpress.  Above-average  pay  and  ex¬ 
cellent  fringe  benefits.  Send  resume  to 
Box  1234,  Editor  &  Publisher 


WEB  OFFSET  PRESSMAN.  Semi¬ 
weekly  newspaper  and  commercial 
printing.  Good  starting  salary  with 
fringe  benefits.  Nice  community  for 
family.  Bureau  (bounty  Republican.  Inc. 
316  S.  Main,  Princeton,  III.  61356; 

Ph:  (815)  872-1414 


PRESSROOM  FOREMAN  for  new 
weekly  offset  with  new  modern  equip¬ 
ment.  Send  resume  to  Box  1000,  Editor 
&  Publisher. 


JOURNEYMAN  PRESSM  AN/s  t  e  r  e  o 
combination  needed.  Good  company, 
ideal  community.  Scale  $152.50  nights; 
37 -hour  week;  2  week’s  vacation  after 
1  year ;  2  week’s  sick  leave:  company 
participation  in  Group  Medical,  retire¬ 
ment,  loss  of  income  plans — other 
fringe  benefits.  Contact  Wyoming 
Eagle-Tribune  Pressroom,  Chevenne. 
W’yo.  82001,  Ph:  (307)  634-3361;  or 
P.O.  Box  801. 


BEAUTIFUL  SARASOTA,  FLORIDA 
has  much  to  offer  for  year-round  living. 
Need  experienced  person  for  combina¬ 
tion  department  with  8-unlt  Hoe. 
$145.00  for  37V-!-hour  week  (nights). 
Fringe  benefits.  Contact  Personnel  Of¬ 
fice.  The  Herald-Tribune  &  Sarasota 
Journal,  P.O.  Box  1719.  Sarasota,  Fla.. 
—33578;  or  phone  (813)  958-7755. 


PRI!\TERS 

OFFSET-LP  PRINTER;  darkroom  tech 
nician.  E.xiierienced.  All  benefits.  Write 
for  interview.  Alan  Poe.  The  Fauquier 
Democrat.  W’arrenton.  Va. — 22186. 


COMPOSING  ROOM  F’OREMAN  with 
I  solid  exiierience  in  cold-type  and  hot 
I  lead  composition,  paste-up  and  ability 
to  exirertly  organize  and  supervise 
growing  staff  on  an  award-winning 
daily  in  Southern  New  England.  The 
price  is  right  for  the  right  person- 
W'rite  today  giving  all  details  to  Box 
999,  Editor  &  Publisher. 


COMBINATION  MAN,  experienced,  for 
.5-day  13,5UU  circulation  afternoon 
daily  in  southwestern  Penna.,  east  of 
Pittsburgh.  Good  scale,  most  fringe 
benefits,  37 -hour.  6-day  week,  all  day¬ 
light.  Week-ends  off.  Hot  metal,  union 
shop.  Chance  for  move  up  from  smaller 
shop.  Bustling  area.  Contact:  J. 
Thomas  Brooks,  Supt.  The  News-Dis¬ 
patch.  Jeanette,  Pa. — 15644,  Ph  :  (412) 
.523-5541. 


COMPOSING  ROOM  FOREMAN 
Knowledgeable  in  hot  lea<l  comiK»s:tion  : 
exi)erience<I  in  labor  management  under 
ITU  contract :  capable  of  dire<'ting  26- 
man  shop.  Attractive  salary  and  lietter- 
than-average  fringe  l>enefits.  Strategi¬ 
cally  locate*!  in  25,000-population  cit.v 
in  eastern  Ohio.  Write  giving  details  to 
Box  1425.  E<litor  &  Publisher. 


PI  BUC  RELATIOISS 

ASSIST-\NT  TO  THE  PRESIDENT 
with  responsibility  for  ]>ublic  re'ations 
and  publicity  for  Navajo  Community 
Collej?e.  Shfuild  l»e  skilletl  writer  for 
newspapers  and  other  m«*<lia:  journal¬ 
ism  traininiJ  and  experience  essential. 
Send  resume  to  the  Presi<lent,  Navajo 
Community  Collejre,  Many  Farms  Post 
Office,  Chink*.  Ariz. — 86.503, 


Turned  on 
by  PR  work? 

Then  try  this  job  on  for  size. 
Due  to  recent  promotions,  a 
major  metals  company  has 
an  immediate  opening  for  a 
professional  writer  to  handle 
product  publicity  and  mar¬ 
keting  communications  ac¬ 
tivities  in  a  large,  diversfied 
PR  department. 


Requirements?  You  should 
have  a  degree  in  Journalism, 
English,  or  a  related  field. 
And  some  so'id  experience  in 
media  or  corporate  writing. 

If  this  sounds  like  you,  then 
send  along  your  resume  and 
writing  samples.  (Don’t  worry, 
j  if  requested,  your  material 
I  will  be  returned.)  Please  indi- 
'  cate  your  salary  requirements 
and  possible  starting  date. 

Box  1414, 

Editor  &  Publisher 


EDITOR  &:  PUBL 


ACADEMIC 

COLLEGE  TEACHE’R,  37.  M.A.,  ex- 
newspai)erman,  magazine  writer,  anil 
author — seven  years’  teaching  experi¬ 
ence— seeks  journalism,  or  creative 
writing  teaching  position  in  New  York. 
Boston,  California.  Box  1411,  Editor  & 
Publisher. 


ADMIMSTRATIVE 


WILL  SETTLE  FOR  LESS  than  pub¬ 
lisher’s  spot  provided  there  is  above- 
average  income  with  incentive  for  re¬ 
sults.  Reputable,  experienced  and 
knowledgeable  in  all  types  and  phases 
of  new.spaper  operations.  Interested  in 
3,  5  or  7-year  situation.  Available  Jan. 
1.  Box  1317,  Editor  &  Publisher. 


SEEK  POSITION  WI’TH  FUTURE  in 
management,  advertising  or  production. 
Experienced  all  departments.  Write  or 
call  for  resume.  Nolan  DeLaughter, 
Box  417,  North  Little  Rock,  Ark. — 
72115.  (AC  501)  758-1634. 


EXPERIENCED  DAILY  PUBLISHER 
seeks  challenge  of  building  your  news¬ 
paper  in  all  areas.  Has  fac^  all  com¬ 
petitive  problems,  reorganizing  staffs, 
building  plants,  advertising  and  cir¬ 
culation.  Availability  30  days — location 
immaterial.  Box  1358,  Editor  &  Pub¬ 
lisher, 


MANAGEMENT  TRAINEE 
June  1970  R.I.T.  grad  seeks  position 
on  Zone  4,  6,  8  daily  newspaper.  B.S. 
in  Printing  Management:  4  years’  sum¬ 
mer  experience  in  all  phases  of  produc¬ 
tion  on  small  offset  daily.  Contact  Alan 
Dale  Estes.  322  S.  Newton.  El  Dorado, 
Ark.— 71730. 


RESPONSIBLE  POSITION  SOUGHT 
IN  GENERAL  MANAGEMENT 
Cost  -  conscious,  promotionally  -  minded 
young  executive  wishes  to  put  solid 
background  in  advertising,  eilitorial, 
jirixluction  and  circulation  to  work  in 
challenging  iiosition.  Capability  —  gen¬ 
eral  manager  of  small  or  medium  daily. 
Prefer  Zone  1-2-3.  Box  1428,  Eilitor  & 
Publisher. 


FORMER  SMALL  DAILY  PUBLISHER 
seeks  similar  position  or  eilitor’s  spot 
in  Zone  1-5.  Box  1437,  Editor  &  Pub¬ 
lisher. 


CHIEF  EXECUTIVE 

desires  to  relocate.  Thoroughly  experi¬ 
ences!  as  head  of  all  departments  for 
over  20  years.  Confidences  will  l>e  re- 
si>ecte<l  and  guarded.  Box  1447,  Eilitor 
&  Publisher. 


MANAGEMENT  POSITION  DESIRED 
Knowledge  all  newspai)er  oi>erations 
and  departments:  computers,  cold-type, 
engraving:  ability  to  train  men,  pro¬ 
mote  efficiency  in  mothosis  and  e<iuip- 
ment:  15  years’  experience.  Family 
man.  Box  1431,  Editor  &  Publisher, 


CIRCULATlOy 


CIRCULATION  MANAGER — a  young 
48 — 25  years’  experience:  Little  Mer¬ 
chant,  Racks,  Agencies.  Car  Routes — 
all  phases.  Now  available.  Write:  1036 
Main  St.,  Apt.  2,  Malden,  Mass. — 02148. 


MR.  AND  MRS.  PUBLISHER: 

If  20  years’  exjierience  in  circulation 
and  circulation-promotion,  together  with 
excel'ent  references  can  solve  your 
prolilem.  why  not  talk  to  me?  Box  1420, 
Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Exiierienced  carrier  promotion:  all 
lihases  circulation  sales.  Now  with  large 
METRO  d.aily  in  300,000  chiss ;  wishes 
to  reloc.ate  Zone  4,  6,  8,  9.  Box  1123, 
Eilitor  &  Publisher. 
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Positions  Wanted  ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CLASSIFIED  ADVERTISING 


MATURE  CLASSIFIED  MANAGER, 
now  located  in  midwest*  would  like  to 
work  for  growing  i>ai>er.  E.\|>erience<l 
in  all  phases  of  classified  operation. 
Resumee,  references  on  re^iuest.  Write 
Box  1422*  Editor  &  Publisher. 


DISPLAY  ADVERTISIISG 


WORKING  AD  DIRECTOR.  47*  BJ.. 
21  years'  Southern  weeklies,  small  dail¬ 
ies — 9  offset.  $250  draw.  Area  3,  4.  6. 
8.  Box  1373,  Editor  &  Publisher. 

IMAGINATIVE.  CREATIVE  profes¬ 
sional  with  25  years*  experience ;  LP 
and  offset  background ;  strong  on  lay¬ 
out.  copy,  art,  organization  and  trouble¬ 
shooting;  good  sales  reconl.  Prefer 
Areas  3,  4,  6*  8.  Available  now !  Age 
46,  married,  family.  Bob  Noyes  (714) 
983-2451;  or  9581  Del  Mar  Ave.,  Mont¬ 
clair,  Calif. — 91763. 


LIVELY,  ENERGETIC  GIRL  in  mid- 
20*8 — who  enjoys  selling  seeks  ])Osition 
as  advertising  salesman  on  middle-size 
or  metroiKTlitan  newspaper.  Box  1449, 
Editor  &  Publisher. 

SOLID  BACKGROUND  advertising  sales 
-  -creative  layout.  g(K)d  prcnlucer.  Box 
1409,  Editor  &  Publisher, 

GENERAL  ADVERTISING  MANAGER 
exi>erienced  in  all  classifications  with 
newspapers  and  represenUitives  avail¬ 
able  at  once.  Prefer  Areas  3,  4*  but 
interested  in  ta’king  to  all.  Box  1407, 
Fklitor  &  Publisher. 


EDITORIAL 


IVY  LEAGUE  GRAD — some  experience 
— lookinpr  for  more  with  challenge.  Will 
go  anywhere.  Single.  Box  1339,  Editor 
&  Publisher. 


EXPBRIENCro  DESKMAN,  now  in 
PR.  seeks  return  to  rim  or  responsible 
desk.  Age  35.  Box  1334,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  NEWSMAN,  32,  seeks 
chance  to  try  ideas-ability  as  managing 
editor,  small  to  medium  daily.  Relocate 
anywhere,  now  to  Feb.  1.  Box  1371, 
Editor  &  Publisher. 


RECENT  GRADUATE  seeking  career 
in  journalism.  Married;  military  obli¬ 
gation  completed.  Wide  experience  on 
student  newspaper;  salary  and  location 
open.  Contact  Larry  Morris,  105  S. 
Whipps  Mill  Rd.,  Louisville,  Ky. — 
40222.  (502)  425-9914. 


REPORTER 

Experienced  professional.  Competent, 
reliable,  resourceful.  Box  1367,  Editor 
&  Publisher.  (505)  885-8741. 


YOLTNG  NEWS  EXECUTIVE  on  one 
of  the  country’s  top  metropolitan  dailies 
seeks  new  challenge  as  managing  editor 
or  city  editor.  However,  you  make  the 
job  interesting  and  I’ll  consder — re¬ 
gardless  of  publication  or  title.  Box 
1347,  Editor  &  Publisher. 


REPORTER-MAGAZINE  EDITOR 
Army  press  ollicer,  editor  4-color  maga¬ 
zine  in  Vietnam,  assistant  editor  state¬ 
side  Army  magazine;  3  years’  civilian 
newspaper  reporter-photographer ;  offset 
newspaper-magazine  pro<luction  exper¬ 
ience.  J-school  grad,  26.  married,  leav¬ 
ing  Army  Sept.  29.  Box  l3.-)3.  Editor 
&  Publisher. 


REPORTER,  27.  married,  J-grad  with 
5  years’  experience,  seeks  job  in  Zones 
6,  7.  8,  or  9.  Box  1396,  Editor  &  Pub¬ 
lisher. 


SPORTS.  FEATURES.  SLOT,  RIM 
11’,  2  years’  experience.  Kerry  Yencer, 
1821  W.  74th  PI.,  Indianapolis,  Ind. — 
46260. 

EXPERIENCED  EDITOR,  with  flair 
for  putting  out  stimulating  newspapers, 
seeks  post  as  news  or  te'egraph  editor 
on  modern  daily  striving  to  publish  out¬ 
standing  presentation  of  news.  Box 
1385,  ^itor  &  Publisher. 

EDITOR  ac  PUBLISHER 


EDITORIAL  _ 

NEWSMAN  desires  to  become  appren¬ 
tice  copy  editor  in  or  near  large  city. 
Opportunity  to  copyerlit  more  important 
than  salary.  M.S.  Columbia  Journalism 
School.  Box  1393,  Editor  &  Publisher. 


RETURN  TO  SANITY  SOUGHT 
Newsman,  39,  disillusioned  with  corpor¬ 
ate  PR.  wants  editor’s  job  on  New  Eng¬ 
land  daily  or  weekly.  Dedicated — 
talented— experienced.  Box  1392,  Editor 
&  Publisher. 

EXPERIENCED  NEWSMAN  seeks  gen¬ 
eral  news  reporting  job,  any  area.  Good 
references.  Box  1376,  Editor  &  Pub¬ 
lisher. 


UNIQUE  EDITORIAL 
SERVICE  AVAILABLE 

We  can  supply  you  with  a  complete  TV 
Program  Log  each  week  that  offers  list¬ 
ings  for  stations  in  your  area  plus 
storylines  and  movie  highlights.  Ma¬ 
terial  comes  to  you  already  typeset,  to 
your  specified  column  width,  camera- 
ready  for  reproduction.  Your  sales  staff 
can  boost  ad  linage  selling  space  around 
listings.  Write  for  samples  and  addi¬ 
tional  information.  Box  1394,  Editor 
&  Publisher. 


YOUNG  J-GRAD  looking  for  sports  or 
general  reporting  spot  on  an  alive  Zone 
5  daily.  Talented  and  responsible.  Box 
1446,  Editor  &  Publisher. 

TALENTED  GALl 

Feature  writer/ department  editor — 15 
years  experience  on  prestige  metro- 
lM>iitan  daily.  Specialties  are  inter¬ 
views,  science  writing,  environment- 
conservation.  Can  do  rewrite — layout. 
Seeks  re'ocation  from  crowde<I  city  to 
top  quality  daily  in  attractive  area. 
Willing  and  capable.  Single.  Box  1451, 
Editor  &  Publisher. 


I  PUT  OUT  GOOD  NEWSPAPERS 
with  small,  average  staffs.  Love  the 
business,  have  25  years’  experience.  Re¬ 
sponsible,  energetic;  qualifie<l  as  editor, 
writer,  photographer,  administrator. 
Let  me  take  charge  your  newsroom, 
special  desk  or  house  organ.  Prefer 
Florida — consider  others.  Write  Box 
1433,  Eklitor  &  Publisher. 

YOUNG  REPORTER  wants  to  get  off 
Woman’s  Page.  Seeks  challenging  l>eat 
on  medium-size  daily  in  East.  Bo.\  14;56, 
E<litor  &  Publisher. 

TELEGRAPH  EDITOR.  30.  six  years’ 
experience — University  Missouri  grad — 
five  years  in  Europe  with  UPI.  Radio 
Free  EuroiK — seeks  apolitical  work 
with  U.N.  or  similar  agency.  Write 
Box  1413,  Ealitor  &  Publisher. 


EXPERIENCED  NEWSMAN  seeks 
managerial  siK)t  on  daily  in  Zones 
1,  2.  3  Offers  mature  judgment — dedi¬ 
cation  for  permanent  opportunity  -  ade¬ 
quate  com|)ensation.  security.  Box  1441. 
Editor  &  Publisher. 

SEEKING  CHALLENGE 
Investigative  renorter-editor,  17  years’ 
experience,  42,  M.A.  Indiana.  Finishing 
post-graduate  year  at  Stanford,  Fonl 
f'ountlation  Fellowship.  Best  at  inno¬ 
vative  depth  studies  of  social  problems. 
Numerous  awards,  honors.  Seek  chal¬ 
lenge  in  socially-concerned  organiza¬ 
tion.  in  or  out  of  metlia,  such  as  mean¬ 
ingful  research,  writing  and  editing, 
social  action,  teaching,  government. 
Bob  Holmes.  1901  Rock  St..  Apt.  207, 
Mountain  View,  Calif. — 94040. 


WOMAN.  22.  strong  on  features,  gen¬ 
eral  news,  wants  new  horizons  in  urban 
setting;  experiencetl.  Will  locate  almost 
anywhere.  Box  1419,  Editor  &  Pub¬ 
lisher. 


FORMER  SPORT.S  WRITER.  turne<l 
newsman,  wants  to  get  back  in  sports 
either  as  editor  or  writer.  Box  1406. 
Editor  &  Publisher. 


PEOPLE  ARE  MY  SPECIAL’TY— writ¬ 
ing  meaningful  stories  about  them, 
stories  meaningful  to  them.  I  am  a  goo<l 
reporter  and  writer ;  want  to  be  better. 
Need  editor  who  keeps  reporters  busy 
on  worthwhile  stories,  who  don’t  let  a 
sharp  lead  and  catchy  quotes  hide  super¬ 
ficiality.  Six  years-plus  experience,  in¬ 
cluding  a  citv  e<litorship.  Please  write 
Box  1432.  Rlitor  &  Publisher. 
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READY  TO  SERVE-  your  paper,  com¬ 
munity  with  experience,  personality, 
dedication  References  back  up  qualifi¬ 
cations  as  managing  editor  small  daily ; 
1  news  executive  medium  daily.  Can  offer 
!  fringe  l)enefits  to  your  paper,  city.  All 
i  Zones.  G.  Harmon.  Box  493,  McComb, 
Miss— 39648. 


I  EDITOR,  large  weekly,  daily  experi- 
'■  ence;  capable  all  news  categories.  Seek 
place  where  ability  counts.  Age  54.  AB 
I  degree.  Health  good.  P  W  Miles,  c/o 
!  J  H.  Mi'es.  1016  Temple  Dr.,  Raleigh, 
j  N.C.— ’27609  (919)  782-1625 

!  SCIENCE  WRITER-  After  two  years 
of  municipal  reix>rting,  I’ve  decided  to 
specialize  in  science  writing  Available 
,  January,  J-grad*  draft-exempt,  23, 
marrieil.  Reply  Box  1426.  Etlitor  & 
Publisher. 


BRIGHT.  AMBITIOUS  GRAD  -  trade 
I  magazine  experience-  seeks  a  start  in 
news  media.  Gitelle  Rapoport,  600  West 
I  End  Ave.*  4-H,  N.Y.C  10024 

I  ^OPER^^OR^^UUNm^ 

TYPESETTER — Fast,  accurate  ;  experi- 
■  enced  it  cold  type.  Any  place  in  Ohio 
'  or  West  Va.  Box  1243.  Editor  &  Pub¬ 
lisher. 


TELETYPESETTE'R  —  Fast,  accurate; 
15  years’  experience  with  national 
magazine.  Fairchild  equipment,  inter¬ 
changeable  magazines.  N.Y.C.  area. 
Box  1315,  Editor  &  Publisher. 


MACHINIST — ITU  Journeyman,  seeks 
job  with  newspaper  or  commercial  shop. 

;  Experienced  on  Photon  200,  Photon  713, 
;  Automix  Keyboards.  Graduate  of  Pho- 
■  ton  Maintenance  School.  Experienced 
I  operator  Photon  713  ;  also  experience  on 
1  Ludlow,  Elrod,  Linotype.  Intertype, 
i  TTS  Punches  and  machine  units.  Box 
1397,  Blditor  &  Publisher. 

LINOFILM  OPERATOR— 10  years’  ex¬ 
perience  on  keyboard,  paste-up  and 
j  mark-up;  also  some  camera,  engrav- 
;  ing  and  page  make-up.  Available  im¬ 
mediately.  Write  Box  1401.  Editor  & 
Publisher,  or  ca’l  (303)  471-182.3. 


PHOTOGRAPHY 


PHOTOGRAPHER,  27— ten  years’  ex¬ 
perience-seeking  job  on  picture-con¬ 
scious  daily  or  magazine.  Available  im- 
me<iiate!y !  Box  1416,  Editor  &  Pub¬ 
lisher. 


PRESSMEN— STEREOTYPERS 


OFFSET  URBANITE  BXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experienced 
in  camera,  plate-making,  pressroom  and 
color ;  have  7  years’  LP  and  5  offset 
Urbanite.  Presently  superintendent — 
prefers  same  position.  Box  1326,  Editor 
&  Publisher. 


WOULD  LIKE  TO  RELOCATE:  35- 
year-old,  experienced  on  single  and 
double  width  press.  Call  or  write:  Rich¬ 
ard  L.  'I’emple,  49  Brownell  St..  Attle¬ 
boro,  Mass.— 02703.  Ph;  (617)  222-6463. 


PRESSMAN.  35,  four  years’  exijerience 
Web  offset  press,  camera  and  stripping. 
Union  man.  Prefer  relocate  Zone  8  or 
9.  Box  1312,  Editor  &  Publisher. 


PRINTERS 


FOREMAN — a  'take  charge*  pro  that 
knows  his  business,  ITU  law  and  peo¬ 
ple.  Metro  daily  or  challenge.  Know 
all  hot-metal,  photocomp  and  offset. 
Ph:  (314)  231-7200,  ext.  1403. 


20  YEARS’  EXPERIENCE  as  working 
foreman-printer;  makeup,  hot  metal: 
small  daily  machinist;  non-union.  In¬ 
terested  in  offset.  Resume  on  request. 
Box  1329,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  assistant. 
experience<l:  seeking  progressive,  mod¬ 
ern  daily  newspaper  or  group.  Systems- 
oriente<l.  knowledge  of  all  new  te<’h- 
nology.  Resume  upon  request.  Box  1418, 
Editor  &  Publisher. 


PROMOTION 


_ PHOTOGRAPHY 

PHOTOGRAPHER  seeks  creative,  long¬ 
term  opportunity  with  progressive  news 
media  or  magazine.  Age  35,  family, 
degree*  12  years’  experience  weekly. 
<laily*  industrial,  magazine.  Versatile — 
full  equipment.  At  present  4  years  on 
350,000  daily.  Zone  2.  Will  consider  any 
zone,  Canada  or  Euroi)e.  Top  refer¬ 
ences.  Portfolio  upon  re<iuest.  Box  1443, 
E<litor  &  Publisher. 


PROMCTION-PUBLiaTY  woman,  cre¬ 
ative  retail-agency  writer  knows  mer¬ 
chandising.  layouts.  Contact  experience. 
Opi>ortunity  Zone  2  or  3.  Box  1429, 
Editor  &  Publisher. 


PI  BLIC  HELATIOISS 


PROSE  POLISHING  for  executives. 
I’m  a  ‘pro’  and  can  meet  your  needs, 
deadlines.  Details  Box  1417*  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  EIlSStiE 


Bv  Robert  U.  Brown 


First  things  first 


Newspapers  have  done  a 
tremendous  job  of  fighting  to 
keep  open  the  lines  of  commu¬ 
nication  in  order  to  inform  peo¬ 
ple  about  what  is  going  on 
around  them  so  that  they  make 
the  correct  decisions  for  self- 
government. 

They  fight  against  suppres¬ 
sion  and  withholding  of  news. 
They  battle  officialdom  to  keep 
open  telegraph  lines  at  reason¬ 
able  rates.  They  spend  consid¬ 
erable  time,  effort  and  money  in 
educating  teachers  and  pupils 
on  how  to  read  newspapers 
properly  to  keep  up  with  cur¬ 
rent  events. 

But  perhaps  they  have  been 
neglecting  one  basic  problem 
area:  The  vast  number  of  peo¬ 
ple  who,  in  this  so-called  liter¬ 
ate  society,  can’t  read,  or  read 
adequately. 

The  figures  are  astounding. 

A  new  study  by  Louis  Harris 
and  Associates  reveals  that  at 
least  13%  of  the  nation’s  adult 
population  lack  the  reading 
ability  necessary  in  day-to-day 
life.  This  is  a  conservative 
figure,  says  Harris.  It  w’ould  be 
24%  if  it  had  included  persons 
who  declined  to  complete  their 
interviews,  he  said. 

The  survey  asked  a  cross- 
section  of  Americans  to  fill  out 
five  basic  application  forms,  in¬ 
cluding  Medicaid  applications, 
personal  bank  loan,  driver’s  li¬ 
cense,  social  security  number 
and  welfare  forms. 

More  difficult  forms  such  as 
census  forms  and  tax  returns 
were  not  used.  Harris  said  the 
rate  of  failure  would  have  been 
substantially  higher  if  these 
forms  had  been  used. 

This  information  comes  to  us 
from  the  ANPA  Newspaper  In¬ 
formation  Service  which  added: 

“The  results  confirm  an  ear¬ 
lier  Harvard  University  study 
which  found  that  as  many  as 
one-half  of  the  nation’s  adults 
may  lack  the  skills  necessary  to 
read  such  materials  as  newspa¬ 
pers,  driving  manuals  and  job 
applications.  This  higher  Har¬ 
vard  estimate  of  functional  il¬ 
literacy  was  attributed  to  its 
use  of  unsimplified  materials 
and  more  difficult  forms,  such 
as  income  tax  returns. 

“Harris’  figures  were  pre¬ 
sented  before  the  first  meet¬ 
ing  of  the  new  National  Read¬ 
ing  Council,  a  body  established 
by  President  Nixon  to  stimulate 
improved  reading  programs  by 


public  and  private  agencies.  | 

“Previous  U.  S.  government 
studies  have  estimated  that 
8.3%  of  American  adults  are 
functionally  illiterate.  But  this 
figure,  the  Council  contends,  is 
faulty  because  it  is  based  on 
the  number  of  persons  who 
have  completed  fifth  grade 
rather  than  actual  reading 
ability.’’ 

The  sale  of  more  than  62 
million  newspapers  ever>’  day 
would  tend  to  discredit  the 
Harvard  study’s  suggestion 
that  one-half  of  the  nation’s 
adults  may  lack  the  skills 
necessary  to  read  newspapers, 
etc. 

But  whether  the  figure  is 
13%,  as  Harris  finds,  or  24%  as 
he  suggests  it  could  be,  or  8%, 
as  the  government  estimates,  it 
is  too  high. 

It  is  less  than  an  excuse  to 
say  that  this  segment  of  the 
population  is  poor  and  there¬ 
fore  economically  unimportant. 
Their  economical  level  is  proba¬ 
bly  a  direct  result  of  their  illit¬ 
eracy.  Certainly,  it  \vould  be 
worth  the  effort  to  try  to  im¬ 
prove  their  literacy  with  the 
hope  it  might  result  in  a  higher 
standard  of  living  for  them. 

Some  newspapers  in  Latin 
American  countries  where  lit¬ 
eracy  is  extremely  low  and 
confined  to  the  upper  and  mid¬ 
dle  classes  in  urban  areas  have 
conducted  extensive  reading 
courses  for  the  general  public. 

We  don’t  know  how  it  could 
be  done  in  the  U.  S.  but  isn’t  it 
worth  a  try  for  newspapers  to 
devise  a  program  that  might 
produce  100%  literacy?  Maga¬ 
zines  should  be  interested  also. 
If  Johnny  can’t  read  as  a  child, 
he  won’t  be  able  to  read  as  an 
adult  and  why  should  he  bother 
to  buy  newspapers  or  maga¬ 
zines? 

• 

Newspaper  history 
his  retirement  job 

The  collecting  of  Dallas 
Times  Herald  historical  facts 
as  well  as  material  about  other 
Dallas  newspapers  will  be  the 
chief  retirement  interest  of 
James  V.  Lovell,  a  Times  Her¬ 
ald  director,  who  has  retired. 

Lowell,  associated  with  the 
paper  since  the  mid-20’s  when 
he  was  a  university  student,  was 
president  of  Shopper  Enter¬ 
prises  and  chairman  of  News¬ 
paper  Enterprises. 


spike  interview 

The  executive  of  the  Montre¬ 
al  chapter  of  the  Baseball  Writ¬ 
ers’  Association  of  America  sent 
a  letter  this  w'eek  to  Red  Foley, 
chairaian  of  the  BBWAA’s  New’ 
York  chapter,  protesting  the  ac¬ 
tions  of  the  New  York  writers 
during  their  visit  in  Montreal. 

The  Montreal  executive  called 
a  meeting  as  a  result  of  the 
actions  of  the  New  York  chap¬ 
ter  which  took  a  complaint 
straight  to  Montreal  Expos 
president  John  McHale  without 
first  consulting  the  local  chap¬ 
ter. 

Ted  Blackman  of  the  Gazette, 
president  of  this  city’s  BBWAA 
group  said  after  the  meeting : 

“The  executive  of  the  Mon¬ 
treal  chapter  has  written  to  Red 
Foley  .  ,  .  requesting  an  apology 
for  the  New’  York  chapter’s  em¬ 
barrassing  and  distressing  con¬ 
duct  in  assuming  jurisdiction  in 
local  chapter  matters.” 

Basis  for  the  New  York  gripe 
was  a  recent  experiment  on  a 
CBC  baseball  telecast  in  which 
Expos  manager  Gene  Mauch 
consented  to  wear  a  microphone 
so  that  view’ers  could  eavesdrop 
on  his  trips  to  the  pitching 
mound. 

The  experiment  went  one  step 
further  Wednesday  night  w’ith 
CBC  color  commentator  Don 
Drj’sdale  questioning  Mauch  on 
strategy  betw’een  innings. 

“We  have  always  maintained 
that  w’e  have  no  objection  to  tv 
getting  certain  privileges,  as 
long  as  W’e  can  do  the  same,” 
said  Jack  Lang,  the  New’  York 
writers’  spokesman  and  secre¬ 
tary  of  the  national  body. 

“If  they  can  put  a  micro¬ 
phone  around  Mauch’s  neck,  we 
insist  we  should  be  allowed  to 
have  a  reporter  posted  in  the 
dugout  to  interview’  the  manag¬ 
er  during  the  game.  You  fellows 
the  Montreal  chapter  have  sold 
the  BBWAA  down  the  river.” 


Lang  said  he  was  assured  by 
McHale  that  the  Expos  presi¬ 
dent  will  ask  Mauch’s  permis¬ 
sion  to  have  a  w’riter  in  the  dug- 
out  even  though  such  a  practice 
is  contrary  to  baseball  rules. 

Baseball  w’riters  covering  the 
game  from  the  Jarry  Park 
l)ress  box  were  given  an  oppor¬ 
tunity  to  question  Mauch  on  an 
intercom  telephone  line  to  the 
dugout. 

Monitors  were  placed  in  the 
press  box  to  keep  w’riters  posted 
on  the  progress  of  the  television 
experiment. 

McHale  told  Montreal  writ¬ 
ers: 

“We  are  not  concerned  with 
the  gripes  of  the  New  York 
chapter,”  he  said.  “If  the  Mon¬ 
treal  writers  have  a  complaint, 
then  we’ll  listen.  Otherwise, 
w’e’re  not  interested.’’ 

A  copy  of  the  Moi’treal  pro¬ 
test  was  sent  to  Bob  Hunter  of 
Los  Angeles,  president  of  the 
BBWAA. 

• 

Publishers  organize 
for  U.S.  bond  sales 

Recalling  contributions  of 
newspapers  to  advancing  sales 
of  U.  S.  Savings  Bonds  for 
nearly  30  years,  the  National 
Committee  of  New’spaper  Pub¬ 
lishers  for  Savings  Bonds  held 
its  organization  meeting  in 
Washington  September  16. 

Composed  of  40  publishers  of 
dailies  from  across  the  country, 
the  Committee  w’as  personally 
chartered  by  Secretary  of  the 
Treasury  David  M.  Kennedy,  to 
serve  in  an  advice-and-action 
capacity. 

The  Secretary  spoke  at  lunch¬ 
eon,  presenting  Certificates  of 
Appointment,  carrying  his  sig¬ 
nature,  to  the  committee. 

Eugene  C.  Pulliam,  president, 
Indianapolis  and  Phoenix  New’S- 
papers,  Inc.,  heads  the  group. 
Robert  L.  Jones,  president,  Cop¬ 
ley  New’spapers  Inc.,  w’as 
chairman  of  discussion  sessions, 
involving  a  panel  on  “What  the 
Public  Needs  to  Know  About 
Savings  Bonds”. 
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And  then  there  was  the  story  of 

the  Big  Bad  Wolf  and  the  Three  Little  Pigs  — 

only  one  of  whom  built  on  hard  facts. 

{so  when  you  biiild  your  cost 
structures,  build  on  facts . . . 
especially  before  you  chanye 
from  stereotype  letterpress) 


i 


With  stereotype  letterpress,  compared  with 
other  types  of  plate  making,  you  duplicate  plates 
faster  and  less  expensively.  Your  inking  is  solid 
and  you  can  use  less  expensive  paper.  Time  costs, 
always  highly  expensive,  are  less  and  your  waste 
is  held  to  permissible  proportions. 

These  are  only  a  few  hard,  basic  facts  to  consider 
when  structuring  your  cost  figures  ...  if  you  plan  to 
change  from  stereotype  letterpress. 
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